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59 Sales Curve 


jontinues to Rise; 
oliday Dip Seen 


Small Cars Sparkle 
As Month’s Volume 
- Heads for 500,000 


By Robert M. Lienert 
Associate Editor 

HE steadily increasing tempo in 
new-car sales noted earlier this 
th continued to gain momen- 
n through last week, according 
field reports. 

Dealers, however expect the 
liday season to depress sales 
ivity rather sharply until after 
= first of the year. 

Projections of available figures 
retail deliveries indicate that 
mber’s new-car sales could 
d 500,000. Factory reports on 
first 10 days showed sales may 
h the highest level of nearly 

D years. 

> > 
RECORD month also seems 
assured for sales of “small 

.” as represented in the U.S. 
ket by Rambler, Lark and the 

ports. 

If American Motors can get 
md a strike-induced glass 
lage and keep cars rolling 

the showrooms for the rest of 
» month, small cars could claim 
sales in December. 

Current field reports indicate 
tember could set alltime sales 

pords for American Motors and 

ports while giving Studebdker 
best monthly total since early 


LTHOUGH dealers are intently 
watching the swing in /buyer 
terest toward small cars, / prob- 
nowhere is interest in es of 
h vehicles so intense it is 
ong policy-level executives of 
Big Three. 
They can delay but little/longer 
a decision as to to go 
with their own -car 
jects. 
Some observers believe the Lark 
ll be the “barometer” /car for 
her makers. If the Lark continues 
prosper, they say, a $mall car 
m at least two other U. S. mak- 
could be considered a; good bet. 
Lag& is being used as the 
gauge of public acceptance of 
cars, they say, becduse it has 
e” small-car design (not @ 
(Continued on Page 4, Col, 3) 


Top Cars 


_ New-car registrations for; 10 
onths, plus four states for 
‘ovember: 

, 1957 
Make Pos. 
1,216,790— 2 


Chev. 
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Philadelphia Dealers Reelect Officets— 


All officers of the Philadelphia Automobile Trdde Assn. were reelected for a second 
term ‘at the group's annual meeting in Philadelphia. From left ore Robert E. Bertollet, 
treasurer; Edward C. Swirsding, vice-presidesit; Charles A. Bott, president, and C. R. 
Koelle jr.. secretary. Swirsding also was named chairman of the association's oxecu- | 
tive committee. Approximately 250 Philadelphia-area dealers attended the meeting. 





Bell Quits NADA Helm, 
Cites Rifts with Board 


By William Uliman 
Washington Bureau Chief 
ASHINGTON.— Another excit-| 
ing chapter in the turbulent) 
rock-and-roll history of the Na-|*% 2, a 
tional Automobile Dealers Assn. way he conducted 
ended here last week with the resig-| NADA’s fortunes 
nation of Rear-Admiral Frederick|}of war and the 
J. Bell, U. S. N. (Ret.), as executive | way he handed in 
vice-president of the 40-year-old| his resignation. 
auto dealer organization. “There were 
Bell has been generally regarded 


as the most colorful—and 
—figure ever employed to 
the association’s 
affairs. And he 


capable 
manage 


a. 
Lark Orders Put isting between 
S-P mm Black for 
October, November 


isting between F. J. Bell 
OUTH BEND. — Studebaker- 


and some powerful mem- 
bers of the NADA board of direc- 

Packard operated in the black in 
October and November, President 


tors,” he told this correspondent. 
“Thus, I felt the best course to 
follow would be to part company.” 

Hafold E. Churchill said last week. 

H¢ added that the present rate of 

production indicates that Decem- 


The 55-year-old Bell handed in 
his resignation Tuesday morning, | 
ber also will show an operating 
profit. 


talked with Automotive News Tues- | 

day night and an hour later left 

Washington to be gone until after) 

the holidays, it is expected. 
7 * - 

“December output of Larks has 
been stepped up because of in- 
creased dealer orders,” Churchill 
said, “and many dealers are re- 
porting that they are weeks 
behind on deliveries of some 
models.” 

He said the “unprecedented public 
acceptance” of the Lark during the 
first 30 days after its Nov. 14 intro- 
duction plus a continued flow of 
orders from dealers has resulted in 
a substantial order backlog. 

7” > ” 

ETAIL sales of Studebaker cars 

in the 30 days after introduc- 
tion exceeded sales of any 30-day 


E NAMED no names nor made 

any charges against, those with 
whom he had disagreed. He just 
quit, saying that “we regrettably 
can’t agree on what is best for 
NADA.” 

Bell’s retirement followed a just- 
ended meeting of the association's 
board of directors, during which 
there were two mysterious execu- 
tive sessions which, to some extent, 
halted and delayed -the regular 
business agenda of the board. 


There were rumors that these 
executive sessions were called in 
the hope of smoothing out a 
number of rough spots developed 
in recent months, These, in stray 
gossip, were said to be both or- 
ganigational and personal. 
President Dean Chaffin, who re- 

(Continued on Page 4, Col. 1) 


period since June, 1955, Churchill 
said. 


He noted that the initial output 
of ’59 models was scheduled at a 
rate of 54 units per hour and 40 
hours per week. The work week 
was increased to 40 hours Oct, 20, 
and the passenger-car rate was 
boosted to 60 per hour Nov. 20, 

“Production will be increased 
still further Dec. 29 by raising 
the hourly rate from 60 to 70 cars 
with continued overtime opera- 
tions,” Churchill said. 

In the week ended Dec. 13, St 
baker built 3,321 cars, its highest 
total since January, 1956. Last 
week, the company assembled an 
estimated 3,252 autos. 
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Car Output Passes 


4. Million 


for Year; 


Pace Cut by Strikes 


By Martin L. Whitmyer 


Staff Writer 
SSEMBLY of the four-millionth 


car of the 1958 calendar year 


was attained last week despite 
labor strife at Chrysler Corp. and 
key suppliers. The year now seems 
destined to close out with a 4% 
million total. 

The four-millionth car was 
built last Wednesday (Dec. 17), 
while its counterpart of a year 
ago was rolled from the lines on 
Aug. 8 A total production of 
132,839 cars last week com 
with the previous week’s 137,882 
cars. The week ended Dec. 21 a 


other makers in assemblies, but 
for the second consecutive week 
it also established a rcw high for 
both car and combined car and 
truck output. 

The estimated 45,400 cars turned 
out last week by Chevrolet wiped 
out its former alltime record of 
45,305 car assemblies and the com- 
bined output of 55,000 cars and 
trucks last week erased its former 
high of 54,268 vehicles a week 
earlier. In establishing its new 
marks, Chevrolet worked nine of 


| its 10 assembly plants six days, and 
| scheduled Saturday work at Los 
| Angeles, Kansas City, Baltimore, St. 


Inside Automotive News... 


Dealer financing series, Page 2. 
Analysis of sticker law, Page 20. 
New era arrives in paints, Page 18. 
Sales Testing the Borgward, Page 8. 
Latest on labor front, Page 3. 


year ago saw the industry pro- 
duce 140,457 cars. 

Another milestone reached last 
week was the assembly of the two 
millionth car of the 1958 calendar 
year by General Motors. The mile- 
stone was reached on Dec. 15, this 
year, compared with Aug. 28 last 


year. 
> > 
A RECORD that is in the making 
today (Dec. 22) will be the as- 
sembly of the millionth car of the 
1958 calendar year by Ford division. 
Its counterpart of 1957 rolled from 
the lines on Aug. 13. 

Parts shortages brought about 
by the Chrysler Corp. stamping 
plant walkout in Detroit were 
joined by another interruption last 
week. 

The continued strike at Pitts- 
burgh Plate Glass Co, made its = 
first impact on the auto industry. Tes auto industry changes from 


American Motors was forced to year to year and so do the men 
slow its production machinery. who run it. The last 12 months have 


Although the 7,000 Ramblers, been no exception, although the 
scheduled for production last week | 1958 pattern was a bit different 
were a 638-unit increase ever the| than those of recent seasons. 
previous week's output of 6,362) Im 1956 and 1957, most of the 
cars, it was still far under the 8,000-| major personnel shifts were at 
plus level AMC reached earlier in| the divisional level. This year, the 
the month. b ¢t news was made at the 

Ford Motor, Chrysler Corp. and} in level 
Studebaker-P 

udebaker-Packard, all purchasers General Motors had the top per- 


of glass from Pittsburgh Plate, re-| 
ported they were in ~ immediate | 80nnel story of the year with the 
trouble, but a continuation of the| elevation of Frederic G. Donner 
strike could begin to have its|@"¢ John F. Gordon to succeed 
effects in a short time. |the retiring Albert Bradley and 
o-6* @ Harlow H. Curtice. 
URTHERMORE, Robert Elliott,; Chrysler Corp.’s recentralization 
manager of Ford division’s Twin| program also commanded consider- 
Cities assembly plant, announced| able attention, as did Ford Motor 
that the plant may resume glass|/Co.’s merger of its Edsel and 
manufacturing operations which) Lincoln-Mercury division to form 
would require the hiring of an|M-E-L. .- 
additional 80 workers. 

The glass-making facilities have 
been closed down in Minnesota 
since last June. The plant was) 
producing 17 million square feet of 
glass a month about a year before 
it was closed down. Ford also has 
a new glass plant in Nashville, 
Tenn. 


” + - 
(CHSVROLET again was the in- 
dustry’s biggest producer last 
week. 
Not only did Chevrolet lead all 


Louis, and Tarrytown (N. Y.) truck 
plants. , 

Ford division, with 12 of its 13 
car-assembly plants working six- 
day operations, raised its output 
|\from 33,370 units a week earlier 
|to an estimated 34,235 cars last 
week. 

Only other maker to show a pro- 


(Continued on Page 29, Col. 3) 


Job Shifts in ’58 
Centered at Top 
Big Three Level 


By John K. Teahen Jr. 





AMERICAN MOTORS and Stude- 
baker-Packard stood pat with 
their executive lineups. AMC 
marked the retirement of Meade F. 
Moore, vice-president in charge of 
automutive research and engineer- 
ing, while S-P promoted a vice- 
president to executive vic e-pres- 
ident. 

At mid-December, the box score 
showed that during 1958 the auto 
companies had named one new 
president, one chairman, three ex- 
ecutive vice-presidents and 10 vice- 
presidents. 

Four car divisiens (Plymouth, 
DeSote, Chrysler and M-E-L) 
changed general managers during 
the year. Fisher Body alse has 
a new chief. 

The shifts at Plymouth, DeSoto 
and Chrysler division left Oldsmo- 
bile’s Jack F. Wolfram as the real 
old-timer of the general 
fraternity. Wolfram, appointed in 
1951, is the only car-division chief 

(Continued on Page 28, Col, 1) 
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Finance, Insurance Income Vital .. . 


AUTOMOTIVE NEWS, DECEMBER 22, 1958 


Dealer Eyes New Path to Profit 


T. LOUIS.—“The retail automo- 
bile business has undergone 
radical changes since I entered it 
in 1947,” said Johnny Londoff, 
president, Johnny Londoff Chevro- 
let, Inc., one of the city’s volume 
dealers, “and the profit must be 
found in new places as we adapt 

to new methods.” 
“We've set up a one-two-three 
program that is discussed every 
morning at our sales 


itself by turning in an impressive 
total of sales and it will be con- 
tinued as a strict company policy 
after the move to new and larger 
facilities. 

As outlined to salesmen, Lond- 
off’s selling plan works this way: 
First, sell the car. By that, Lond- 
off said he did not mean that 
they should lose the sale of a 
car because they can’t sell the 
financing and insurance. 


the financing can mean a profit of 
as much as $90 on a cash difference 
of $2,000. Selling the insurance on 
the same deal would normally add 
$55 to the profit. 

“We are teaching our salesmen 
that we are in vital, profitable com- 
petition on the financing and insur- 
ance,” Londoff told AvTomMoTIvE 
News, “and we must know what 
our competitors, the banks, finance 
companies and credit unions are 
doing and how to combat their 
sales tactics.” 
















No. 3 meetings,” Londoff| Every effort is made to come to 
in a continued, “and it’s| terms on the car but the customer 
Seri proving its worth| is told early that the dealership has 
ertes and its worth will| a low-cost, extremely flexible fi- 


continue to grow. 
“First, sell the car; second, sell 
the financing and insurance; third, 
sell the customer on the idea of 
making his payments to us so that 
we have contact with him for other 
business at least each four weeks.” 

Londoff, who is building new 

facilities on a two-acre site, uses 
Associates financing and insurance. 
Most time contracts are financed 
at 5% or 6 percent. 

Since the introduction of the 
price sticker, there is emphasis 
on the amount the customer is 
financing, whereas, before a lot 
of customers didn’t care as long 
as the ts were tuned to 
their budget, Londoff said. 
Londoff has high praise for the 

Federal price sticker law, stating 
that “it is the best thing that has 
happened to the auto dealer in a 
long time.” He said the sticker has 
made the customer financing con- 
scious as far as the amount to be 
financed is concerned. 
Consequently, many prospects 
now take this amount to be fi- 
nanced and check on the financing 
cost with a bank, another finance 
company or a credit union. 
= > > 


nance plan. 

Next, the salesman tries for the 
financing and the insurance but he 
will take the financing without the 
insurance. 

+ * 
ee selling the financ- 
ing and the insurance can bring 
a profit for that portion of the sale 
of as much as $145. For example, 


NADA Selects 
Neff, Pickens to 


Head Committees 


WASHINGTON.—Directors of 
NADA elected the following two 
committees at a board meeting 
here. 

Nominatine—C hairman W. N. 
Neff (Chrysler-Dodge-Plymouth), 
Fremont, Neb.; Vice-Chairman Carl 
E. Fribley (Cadillac-Pontiac), Nor- 
wich, N. Y.; Al Long (Ford), De- 
troit, and Ray D. Wilson (Chevro- 
let), Los Angeles. 

Avuprmno—Chairman J. W. Pick- 
ens (Oldsmobile), Orangeburg, S. 
C.; W. M. McCune (Ford), Kittan- 
ning, Pa, and W. R. Bryden 





CIDENTALLY, the plan in use 
by Londoff has already proved| 


(DeSoto-D od ge-Plymouth), Beloit, 
Wis. 


Greatest competitors in his 
area, Londoff said, are credit 
unions. They finance at 6 to 8 
percent and the buyer can buy 
his insurance anywhere he wants. 
Many members of credit unions 
believe that if they owe the credit 
union a sizeable amount that they 
will be the last to be laid off if 
work forces are reduced. 

This might be true in some cases 
but, since most of the members 
believe that, it doesn’t make much 
difference whether it is true or not. 





to a test. 
* = 


* 
NOTHER thing credit union 
members think is that they will 
be extended greater leniency in 
the case of unforeseen financial 
| difficulties. 
The first thing the Londoff sales- 
man does when he sees his financ- 
ing headed for a credit union is to 
have the prospect verify the sales- 
man’s statement that the financing 





at the credit union. 
He then tells the prospect that 





the dealership can finance the 
ear for 5% percent and that this 
permits the prospect to save % 
of 1 percent. 

Another good selling point is that 
Londoff will loan more through his 
finance company than either the 





New Gains Spur Recovery 
In U. S. Business Pace 


The nation’s economy continued 
to move ahead last week with re- 
ports of improvement in industrial 
production and construction, a big 
upsurge in retail sales plus the re- 
lease of an encouraging employ- 
ment roundup. 

The Federal Reserve Board's 
index of industrial production for 
November stood at 141 percent of 
the 1947-49 average. This com- 
pares with 138 for October and 
1389 for November, 1957. 

Most of the increase in industrial 
activity can be traced to the auto 
industry, which was depressed by 
labor difficulties in October and 
running more nearly normal in 
November. 

The part of the index that covers 
the auto industry stood at 139 in 
November, compared to 67 in Oc- 
tober and 147 in November of last 


November was the first month 
that auto output added any real 
push to the recovery in industrial 
output. The overall index had 
climbed from an April low of 126 
to October’s 138 without much help 
from the auto industry. 

The Labor Department reported 
that housing starts in November 
were at the annual rate of 1,330,- 
000. The total is well above the 
1,260,000 for October and 1,009,000 
for November of last year. 

Dun & Bradstreet reported that, 
with the Christmas rush well under 
way, biggest gains in sales were 
being recorded in men’s and wom- 
en’s apparel, lamps, toys and other 
traditional Christmas gifts. 

Department store sales in the 
most recent week reported were 
43.3 percent above those in the pre- 
vious weeks and 6.5 percent ahead 
of the total for the like week last 


The Government’s report on the 
labor force noted that unemploy- 
ment showed little change between 
Oct. 15 and Nov. 15, a time when 
Seasonal layoffs usually increases 
the number without jobs. 

Nov. 15 unemployment was 

at 38 million. The num- 
employed on that date was 

64.7 million, down 700,000 from 
the month-earlier total. 
Employment was able to decline 


without increasing the number un- 
employed because large numbers of 
persons withdrew from the labor 
force during the month. 

In other business news last week, 
there were increases in some steel 
and oil prices, the stock market 
reached a record high and the Fed- 
eral Reserve System eased credit 
a bit, probably in an effort to pro- 
vide for the seasonal upswing in 
demand for loans. 

The steel price change was a 
hike of about 3.75 percent on 

stainless products touched off by 
Crucible Steel. Stainless was just 
about the only type of steel that 
had not gone up in price since 
the steel industry began a round | 
of boosts in late summer. 

A number of oil companies in- 
creased the price of light heating! 
oils. The boost can more or less| 
be expected each year when winter 
sets in. 





credit union or a bank which is 
often a distinct advantage in mak- 


ing a deal. 


. «“ 


Akron Salutes Litchfield— 





Anyway it probably is seldom put | 


is the last of the Goodyear “Old Gvard," 


known; Litchfield; Akron Mayor Leo Berg, and Mrs. Litchfield. 






More than 800 turned out to pay tribute to Paul W. Litchfield, former chairman of 
Goodyear Tire & Rubber Co., at a testimonial dinner in Akron. 
who retired last October after more than a half century of active leadership of the 
rubber firm, is presented a bound copy of the 104-page special Akron Beacon Journal 
edition on Goodyear's 60 years. From left are E. J. Thomas, who succeeded Litchfield 
as chairman and chief executive of Goodyear; E. D. Viers, who, along with Litchfield, 


as the early nucleus of employes has been 








Banks Note Sharp Drop 
In Auto Loan Delinquencies 


NEW YORK.—The delinquency 
rate on auto loans from the nation’s 


will cost a minimum of 6 percent/ banks fell off sharply in October, 


the American Bankers Assn. 
ported. 

Of all auto leans obtained di- 
rectly from banks, .74 percent 
were delinquent on Oct. 31, down 
from the 81 percent on Sept. 30 
and just above the .73 percent 
for Oct. 31, 1957. 

Of all loans obtained through 
dealers, 1.35 percent were delin- 
quent on Oct. 31, below the 1.46 per- 
cent for Sept. 30 but above the 1.24 


re- 


NN ALL cases, the salesman also| percent for Oct. 31, 1957. 


tries to sell the prospect on the 
advantages of making the pay- 
ments at Londoff’s. The customer is 
told he has to make several trips 
back for his periodic inspections 
and he saves money by combining 
this with making his payments. 

The prospect is told that Lond- 
off is making an earnest bid for 
his repair, lubrication and service 
business and that the dealership 
offers the convenience of time 
payments at the same low rate on 
repairs. 

The salesman points out that by 
coming in often, such as once each 
month, the customer is better able 
to get quick adjustments or re- 
placements under the warranty. 

And lastly, the prospect is told 
that if he happens to be pressed 
for cash or needs a little more time 
on a payment, who is better quali- 
fied than Londoff to grant an ex- 


tension. 
> 7 * 


MAKE each new customer 


and prospect understand,” said 
(Continued on Page 25, Col, 1) 


Business Barometer 


Automotive News Economic Index — 


107.7 Percent of 


Last Week 





100.3 Percent of Like Week Last Year 







Auto Production 
Truck Production 
Auto Registrations— Year to date. 
Truck Registrations—Year to date. 
Steel Production—tons 
Paperboard Production—Tons ... 
Soft Coal Output—tons 
Oil Refinery Output—Borreis .... 

}-—Kilowatt hours.... 

ht Car Loadings 
Department Store Sales Index .. 
Stock Market Price Index 


Besiness Pallures ................ 


Common 
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Dec. 10 1958 Range 
34%, 41%- 8 
50% 59,-44 
46% 50%-37% 
48 52 -33% 
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Percent of 
Percent of Like Week 
Last Week Last Year 
93.6 
101.3 


137,882 
22,859 
3,807,109 
593,689 
1,985,000 
309,537 
8,620,000 
49,699,000 


100.0 
111.6 
114.2 


13,450,000,000 


352,393 
245 
390.6 
$1,124 
257 
Common 
Dec. 10 1958 Range 
42% 44 -27 
13% 15%- 7% 
33%, 364%,-21% 
13% 16 - 2% 
60%, 62%-40% 
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"Kaiser Industries, parent firm of Willys Motors, 








The delinquency picture appears 
to be the most favorable of this 
year. The bankers group has 
changed its method of reporting 


Cooper Predicts 
Ford Will Top 
4th-Quarter Sales 


DETROIT.—Based on sales fig- 
ures for the 1959 Ford, Walter J. 


| Cooper, Ford division general sales 


manager, has predicted Ford will 
outsell any other 
make during the 
fourth quarter of 
this year. 

He said R. L. 
Polk & Co.’s Oc- 
tober registration 
figures show Ford 
totalled 71,656 out 
of 321,285 for the 
industry and 
about 3 percent 
higher than 
Ford’s main com- 


w. J. Cooper 
petitor. 
Advance registration statistics, 


compiled from official sources in 
105 major markets, show Ford's 
October lead is being increased in 
November, Cooper added. 

Ford’s percent of the total market 
has been rising steadily since April 
and in the last 10 days of Novem- 
ber, daily sales were the highest of 
the entire year, he added. 

Despite high production sched- 
ules, Ford dealer stocks have been 
dropping steadily since the 1959 
Ford was introduced, and inven- 
tory now is down to a low of only 
21 days’ supply, Cooper said. As 
a result, advance orders for 1959 
Fords are more than double what 
they were during the comparable 
period following the introduction of 
last year’s model, he added. 

Meanwhile, Wilbur Chase jr., 
division truck-marketing manager, 
said average daily sales of Ford 
trucks in November were 25 per- 
cent above October and 14 percent 
above the corresponding month a 
year ago. 

Ford truck retail deliveries in 
November totalled 20,112, compared 
to 18,156 for the previous month, he 
said, and Ford truck sales in No- 
vember, 1957, amounted to 48,354 
or 1,758 less than last month. 





delinquencies, so direct comparisons 
are impossible. 

However, the delinquency rate 
for direct auto loans was as high 
as 89 percent as recently as June 
30 and the rate for indirect loans 
reached 1.58 percent on Aug. 31 
The rates have been falling since 
those dates. 

Of all direct loans, .48 percent 
were delinquent 30 to 59 days on 
Oct. 31 while .14 percent were 
60 to 89 days behind and .12 per- 
cent were more than 89 days de- 
linquent. 

Of indirect loans, .91 percent were 
30 to 59 days delinquent, .26 were 
60 to 89 days behind and .18 per- 
cent were delinquent for more than 
89 days. 

The delinquency rates on the 
four other types of consumer loans 
covered in the association survey 
declined in October but the rate for 
each of the four classes remained 
above the rates for the two classes 
of auto loans. 


Chrysler Is Sued 
By Calif. Dealer 


Good-Faith Act Basis 
Of $687,864 Action 


SAN FRANCISCO. — Harvey Mo- 
tors, former DeSoto-Plymouth 
dealer in Oakland, has filed a $687,- 
864 damage suit against Chrysler 
Corp. in Federal District Court. 

The suit alleges discrimination 
and is based on the good-faith 
Act of 1956. The complaint was 
for $229,288, which under the 
antitrust sections can be trebled. 

The suit claimed that the deal- 
ership had been deprived of $50,- 
000 yearly profit since 1957 and 
suffered $100,000 operating loss in 
1957 and a net worth decline from 
$122,000 to $42,712. 

Harvey alleged that the corpora- 
tion and its subsidiary, Chrysler 
Motors Corp., took orders for ve- 
hicles which they failed to deliver 
on schedule. ‘ 

It further contended that while 
it was forced to wait for pee 
dealerships in which Chrysler : 

an interest or which stood in favor 
of the manufacturer received de 
liveries. 

The suit also complained that 
in order to receive standard 
Plymouths, Harvey was req 
to take some DeSoto and Plym- | 
outh models which the firm said 
were less salable. 

McLaren Motors, a former Dod 
Plymouth dealer in nearby 
Leandro, also has sued Chrys 
Corp. under the good-faith law, 
MeLaren has asked $480,000 de 
ages. 

































































Litchfield, center, 
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E fortunes of the auto indus- 
try are tied more closely now 
hundred-million-dollar research | 
aters than they are to the boy) 
orking at a bench in the barn.| 
Mn spite of this, it’s natural for all| 
us to rise up with a loud huzza| 
hen the boy in the barn comes 
hrough with a winner. 

The boy in the barn has ro- 
i mance on his side, and he is more 
Tikely to think in terms of human 
needs than is the engineer in the 
research center. 

We like to think of the boy in 
the barn still doing business in the 
auto industry, at least in the sense 
of dedicated men, spurred on by a 
do-or-die choice, designing a car to 
catch the fancy of the car-buying 
public. 

We've pointed out before that 
while the temper of the public may 
change overnight, it normally takes 
an auto maker three years to turn 
around and get in step. This is 
three years after management 
PS Makes up its mind to change. 

> 


* * 
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Rise Above Routine 
HE dramatic story behind the 


isons 








by Robert M. Finlay 











car was developed in the base- 
ment of one of the men. 

However that may be, the Lark 
was developed by zealous men who 
worked on the official model pro- 
gram by day while by night they 
strove to make a reality out of a/ 
dream. 

And the reason the dream be- 
came a reality, we believe, is be-| 
cause it was in conformity with 
human needs. 

& * + 


Spark Needed 


OHN O. HOFBAUER, manager- 
director of the Louisiana Auto- 
mobile Dealers Assn., was a GM} 
dealer in New York in the late 
twenties. He recalls a visit Charles | 
F. Kettering made to a group of 
GM dealers. | 

Ket told the dealers: 

“We hired the leading research 
chemist in the U.S.A. last week 
to head one of our research de- 
partments and paid him more | 
than some of our vice-presidents 
get. | 
“Now what do you suppose was) 

the first job I gave him? 

“Better fuel? Better metals? Bet-| 

ter materials? 





green. 

“We knew that he would find 
out so many other valuable things 
about nature and chemicals that! 
we could use, we would not care a 
damn why the grass was green. 

“And we found out how to make 
anti-knock gasoline.” 

Hofbauer comments: “His state- 
ment always keeps me mindful of 
the fact that every great or small 
achievement needed first a spark-| 
plug to start it on the road to) 
fulfillment.” 


* * * | 


Opposite Poles 


{OFBAUER's story, is, of course, | 
at the opposite pole of the! 
boy-in-the-barn story. In one case, | 
men seeking fulfillment start off 
on a search for something specific 
to fill a human need. 

In the other case, men of consid- 
erable technical attainment set! 
forth to uncover the mysteries of 
nature. The fact that they discover 
something of great value to man- 
kind is a mere incident. 

o > 7 





Sticker Enforcement 
Prompt in Los Angeles 


LOS ANGELES. — “Energetic 
and sincere” enforcement of the 
price-label law was reported last 
week by the Los Angeles Motor 
Car Dealers Assn. 


The association said that a 
nonlabelled 1959 Thunderbird was 
reported to the FBI and within 
two hours an investigation had 
been made. Because the dealer in 
violation affixed a label in the 
presence of an FBI man, the 
association said, it was decided 
not to prosecute. 








A Show for Imports— 


. . , This panoramic picture of the Yuletide Auto Fair in Fort Worth was taken just before 
No. We asked him to find out) ine doors were opened to the public. The three-day show, featuring sports and im- 
was moving along on a routine 1959|Why and how the grass became! ported cars, attracted approximately 11,000 visitors. Sponsors said unusually cold 


weather reduced traffic. 


By L. H. McDuff 
Staff Correspondent 
LITTLE ROCK, Ark.—The State 
Supreme Court has ruled for the 
second time that an act establish- 
ing the Arkansas Motor Vehicle 
Commission as a regulatory agency 
for the automotive industry is un- 
constitutional. 
A similar law passed in 1955 was 
overruled by the high court in 1956. 
The court held that a law 
passed by the 1957 Legislature to 
create a seven-member commis- 
sion is unconstitutional, and de- 
clared that the wording virtually 
destroys competition. 
“While the manufacture and sale 


the Supreme Courts of other states. | Automated Generation 


B* THE way, speaking of human 
needs a salesman for an Ameri- 
|}can compact car points out a big 
; |advantage the Rambler and Lark 
The law dwells specifically ©n| have over import autos. 

In the 15 years that the auto- 
matic transmission has been 
popular, a whole generation of 
drivers has come into the auto 
market composed of millions who 


























































rate Lark, which is bidding to save 
high §Studebaker-Packard, is that up to 
June f@ certain day last January, S-P 
oans 
. 31. Fmodel program which probably} 
since would have meant a routine death} 
for the maker. Then, in an incredi-| 
ent |bdle act of corporate courage, man- 
-on agement gave the word to Eugene 
rere $4. Hardig, chief engineer, and 
per- Duncan McRae, director of styling, 
de- to take the Lark out of the barn. 
We're just using the “barn” 
were | and “boy” figuratively, of course. 
were | Actually, we understand that the 
per- 
than . 
od Dealers in Texas 
e * 
ans Draft Bill on 
> 
foi Sunday Closing 
sse$ AUSTIN, Tex.—A proposed bill to! 
prohibit auto sales on Sunday has 
been drafted by the Texas Automo- 
tive Dealers Assn. for consideration 
by the 1959 session of the Legisla-| 
ture. | 
The bill, said Tom J, Crooks, 
TADA manager, incorporates basic 
portions of other Sunday closing 
laws which have been upheld by) 
The measure, he said, has been 
approved by TADA members at) 
Mo- Mine regional meetings and at the) 
annual convention. 
uth 
BST Tithe sale of new and used vehicles, | 
slef [Crooks said, and does not attempt 
. to interfere with the Sunday op- 
ion | eration of other types of businesses. 
ith Crooks urged Texas dealers to 
yas meet with their state congressmen 
the [privately and urge passage of the 
ed. [measure. 
eal- 
and | 
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| other 


have never had to coordinate a 
clutch with a stick shift, 


area by no means exempt from 
regulation,” the opinion said “.. . 
such regulation may not extend to 
a point where competition is cir- 
cumscribed in an unreasonable 
manner.” 

Special Associate Justice Leon B. 
Catlett, Little Rock, who was ap- 
pointed by the Governor to act in 
the ruling after Justice George 
Rose Smith had disqualified him- 





self, wrote the majority opinion. 


The decision was four to two. 


And there are millions of these 
drivers who never want to do so. 

This gives the Rambler and the 
Lark a sales point most imports 
will never have. 

The salesman mentioned a few 
items, like the maneuver- 
ability and economy of the imports 
along with the roominess, quiet 
power and conveniences of Ameri- 
can cars. 


In One Basket 


* * 


The majority group held that 
the 1957 act discriminates be- 
tween franchisee and nonfran- 
chised dealers, although sponsors 
of the legislation had declared 
their belief that it covers both 
types of dealers. 


The decision upholds Pulaski 





Cherry Elected 


L° of talk about small cars by In N. ew Mexico 


Ford and GM due next year, 
while others say there is no real 


ALBUQUERQUE, N. M.—Thomas 


evidence that the decision to move|S. Cherry, Santa Fe, has been 


has been made. 


Many are still convinced that 
American public, in spite of the 


elected president of the New Mex- 


ico Automobile Dealers Assn., suc- 


ceeding Knox Converse, Albuquer- 


rise of the smaller cars, is still | GUe- 


big-car minded, and will so indi- 
cate when people get off the 


J. B. Tidwell, Hobbs, was elected 
vice-president and Don Jones, Albu- 


economy kick induced by the | querque, was reelected secretary- 


recession, 
This may be, but still you wonder 
why makers with the resources of 


treasurer. Nelson T. Turner was 
reelected executive director. 


The board decided to hold the 


the Big Three put all their auto! association’s next convention here 


eggs in one size basket. 





sometime next May. 
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High Court Again Rules 
Ark. Dealer Law Is Invalid | 


‘New rni i 
of motor vehicles constitutes an} Wa mg on Licenses 


NLRB Appeals OK’d... 





By Frank Gawronski 
Staff Writer 


are Supreme Court last week 
lations Board certification of a 
| for employes can be appealed to 


Federal courts. 
Affirming a lower court decision, 





County Chancellor Murray O. Reed, 
who said the 1957 law discriminates 
between dealers, and places too 
much police power in the hands of} 
the commission. 

A dissenting opinion filed by As- 
sociate Justice Paul Ward, with 
Chief Carlton Harris concurring, 
declared that the 1957 law seeks 
to help, rather than punish, fran-| 
chised dealers of the state, and 
that the majority of Arkansas 
dealers favored the act’s passage. 

He said the manufacturers op- 
pose the law because it removes) 
“the economic pressure they now | 
exert on their dealers.” 





Kentucky Dealers Get 


ruled that a National Labor Re-| 


|union as bargaining representative | 


|review of NLRB certifications 


Court Rule Widened 
In Bargaining Cases 


7-to-2 verdict enables employes 
to challenge NLRB 
certifications by 
LABOR bringing suit in Dis- 
FRONT trict Court, Up to 
this time, judicial 

| review had been 
| limited to appeals at the Circuit 
|Court level from board orders 
|against unfair labor practices only. 


The Government had claimed 
courts had no jurisdiction to review 
the certification of labor unions by 
the NLRB even in cases challeng- 
ing the board’s legal powers, 

Speaking for the majority, 
Justice Charles E. Whittaker said 
the courts had the power to pro- 
tect the rights of employes in all 
cases in which the NLRB is ac- 
| eused of acting illegally. 

The two dissenters, Justices Felix 
Frankfurter and William J. Bren- 
nan jr. declared the decision 
“opens a gaping hole in the Con- 
gressional wall against direct resort 
to courts” in labor disputes. 

They said the outcome will be 
that lengthy, time-consuming court 
fights will seriously impair the 
effectiveness of collective bargain- 
ing in promoting industrial peace. 

Delivering the dissent, Justice 
Brennan argued that Congress in- 
tended specifically to restrict court 
to 
prevent obstacles to the speedy 
settlement of industrial disputes. 

Under the majority’s decision, 
Whittaker said, “both union and 
management will be able to use 
the tactics of litigation to delay 
the initiation of collective bargain- 
ing when it suits their purpose.” 

In its decision, the court upheld 
the protest of a group of 233 pro- 
fessional engineers at Westinghouse 
Electric Corp.’s Cheektowaga (N. 
Y.) plant. The NLRB had certified 
the group as bargaining represen- 
tative, and also ordered it to rep- 
resent nine non-professional em- 
ployes. 


| the 


Dealers Lose Election 


N MINNEAPOLIS, the Retail 

Clerks Local 1086A has renewed 
its right to represent some 435 
salesmen of dealerships affiliated 
with the Minneapolis Automobile 
Dealers Assn. 

In an election conducted by 
the NLRB, the salesmen voted 
190 to 152 to designate the union 
as their collective bargaining 
representative. 

NLRB officials said the election 
was requested by the dealers who 





LOUISVILLE.—Kentucky dealers 


|}again have been warned by the 


Kentucky Auto Dealers’ Assn. that | 
after Jan. 1 no county clerk can| 
issue dealer car registrations, or 
dealer tags, until the dealer has 
been issued a license by the Ken- 
tucky Department of Motor Trans- 
portation. 

Dealers were told to mail their 
applications to J. L. Suter, director 
of the Dealer License division, de- 
partment of Motor Transportation, 
at Frankfort. 





Consensus of 


cars and 876,000 
estimate is for 5 
mext year... 
that over half of 


t tic 
oo . ‘o affix a notice 


Licensing of car salesmen under 
gressing rapidly, with over 25,000 
given permits thus far . . . Glen 


chairman . . 


On the House... 


AMA, is that 1959 production will consist of 5,405,- 
000 cars and 977,000 trucks, compared with 4,264,000 


been paid . . . Used-car managers in the Los Angeles 
area staged a Christmas party for their dealers 
and friends last week... 

Florida is cracking down on dealers who fail 


used as taxis, u-drive-it or police vehicles .. . 


been elected president of Buffalo auto club. . . Leon Titus, veteran 
Ford dealer, heads Tacoma’s United General Fund... 

Northern California dealers will stage annual parley and elect 
officers in San Francisco March 26-27, with Ben Celli as convention 
. Here’s wishing all of you a Very Merry Christmas. 


challenged the union’s claim that it 
represented a majority of eligible 
employes. 

The union won certification in 
an NLRB election in April, 1956, 
but was unable to reach an agree- 
ment on a contract until 10 months 
later. The present two-year con- 
tract expires Jan. 14, 1959. 

The union now will reinstate new- 
contract negotiations suspended 
while the election was pending, a 
union official said. 

In other NLRB action, Harold B. 


(Continued on Page 5, Col. 1) 





Detroit auto writers, polled by 







trucks in 1958. The AMA’s own 
5 million cars and 900,000 trucks 
Iowa association happily reports 
members’ 1959 dues have already 













to windshield of cars previously 






the new California law is pro- 


having passed investigation and 
Campbell (Chevrolet dealer) has 









—Pers Wemuorr, Editor, 
Automotive News 
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Bell Leaves NADA, 
Cites Rifts with Board 


(Continued from Page 1) 


mained in Washington following | was sweeping modification of dealer 
the close of the board meetings,| franchises, including continuing 
placed General Counsel James C./ contracts and appeal provisions for 
Moore in charge following Bell’s| dealers. 

quitting. Moore, who has been in| At one time, there was consider- 
the NADA legal department for! able animosity in factory circles to- 
some years, eventually becoming | ward Bell. Many factory executives 
general counsel, more than a year/were convinced that he was an 
ago was named as assistant execu-| agitator of dealers rather than a 


s After Directors Meet .. . 





tive vice-president, with power to 
act during Bell’s absence. 

Thus, he was the logical choice 
to sit in Bell’s now empty chair, 
temporarily at least, until a per- 
manent choice for the job is named. 

a * * 

r. IS understood that between 

the holidays and the 42nd annual 
convention, set for Chicago Jan. 
31-Feb. 4, retiring President Chaffin 
and incoming President Herbert L. 
Galles jr., will come to Washington 
to participate, with members of 
the executive committee, in general 
talks concerning the Washington 
situation. 

Chaffin was elected in last Jan- 


uary to serve during 1958. Galles) 


was elected at the recent board 
meeting for the year 1959. He will 
officially take office at the close of 
the forthcoming convention. 

Bell came to NADA as execu- 
tive vice-president in 1953. He 
came from the tea business, leav- 
ing McCormick & Co., Baltimore, 
where he had been director of 
human relations and a member 
of the McCormick board of direc- 
tors. 

He is a 1924 graduate of the U.S. 
Naval Academy. He retired from 
the Navy at his own request in 
1948. 

Outstanding among Bell's many 
achievements during his five years 
with NADA were numerous im- 
ng in factory-dealer re- 

hips, appointment by the 
auto manufacturers of vice-presi- 
dents for dealer relations and elim- 
ination of many points of conflict 
between factory and dealer. 

He was an articulate and ag- 
gressive spokesman for the busi- 
nessmen whom he represented, 
and is held in high respect on 
Capitol Hill, where he appeared 
before many Congressional com- 
mittees on behalf of the new-car 
dealers of America. He also built 
up a hard-hitting organization of 
staff executives and introduced 
modern business methods. 

* > > 


NOTHER accomplishment at- 
tributed to Bell's generalship 


Burnett Elected to Head 


Oregon Insurance Trust 
PORTLAND, Ore.—Roy O. Bur- 
nett, jr. has been elected chairman 
of the board of trustees of the Ore- 
gon Automobile Dealers Assn. in- 


surance trust. 

Others on the policy group are 
Ray Weeks, Burns; Stan Baker, 
Salem; Ted Kelt, Grants Pass, and 
Ray Meyersick, Pendleton. 


| spokesman for them. 
| However, the Monroney dealer 
| investigation and the Monroney 
and O’Mahoney hearings made it 
clear that the deep rift that had 
split factories and dealers was 
fact and not a figment of Bell’s 
imagination, as some of the fac- 
| tory brass had charged. 
| So while at one time there may 
|have been validity to the charge 
that the factories were out to get 
| Bell, this was not a factor at the 
time of his resignation. 
| + * * 


| FAURING Bell's term of office with 
NADA, he was largely instru- 





Faith Bill and the Automobile In- 


known today as the price-sticker 
law. 

An insurrection against Bell came 
out in the open last year. A group 
of Oklahoma NADA members, led 
by State Director Mead Norton, 
formed a rival organization called 
the Authorized Dealer Survival 
Assn. 


The ADSA solicited dealer 
memberships on a platform call- 
ing for a territory-security plan 
based on “service responsibility” 
bonuses. ADSA circulars were 
critical of NADA efforts to re- 
store territory security in dealer 
franchises. 

ADSA went into a dormant status 
last fall when the Justice Depart- 
ment called both NADA and ADSA 
proposals illegal. The rump group’s 
success in dramatizing its views 
was viewed by trade observers, 
however, as a sharp rebuff to Bell. 
NADA members still are divided on 
the desirability of territory secur- 
ity. 





> > > 

ORTON was reelected Oklahoma 
director this year on a program 
|of opposition to the Bell adminis- 
tration. Norton had no comment 
to offer last week on Bell's resigna- 
tion. The admiral’s pay was raised 
|}from $25,000 to $75,000 a year in 
|1957—an achievement exploited by 
Norton and other foes. 


| It was under Bell’s administra- 
|tion that the NADA moved its 
| headquarters into a new building. 
Bell is widely and favorably 
known as an authority in the field 
of management and human rela- 
tions, and while he has not yet 
announced his future plans, it is 
not unlikely that he will eventually 
lland solidly on both feet in this 
|particular pasture once again with 
| his special talents. 








Preview of the Philadelphia Auto Show— 


Taken before the opening of the Philadelphia Auto Show, this picture illustrates 


the spacious display creas 


in the attractively decorated Convention Hall where 


the show was held. Decor was in bive and gold with rugs underfoot and flowers 
in evidence everywhere. The show, sponsored by the Philadelphia Automotive Trade 


Assn., attracted 60,247 persons. 


mental in making law of the Good | 


formation Disclosure Act, best} 


| 








Chrysler Unveils 300E— 


The 1959 Chrysler 300E, described by Chrysler division engineers as the most 
powerful Chrysler ever built, features a new 90-degree, V-8 engine of 413-cubic-inch 


displacement, with @ torque rating of 450 pounds-feet at 3,600 r.p.m. 


380 horsepower at 5,000 r.p.m. 
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It develops 


In engineering tests the 300E accelerated from 


0.30 m.p.h. in 3.4 seconds and 0-60 m.p.h. in 8.3 seconds, Chrysler said. The car 
is available in two models: Two-door hardtop and convertible. 


Revolt Against Subsidy Ban 


Spreading on 


HE rebellion among state pur- 

chasing agents against the auto 
manufacturers’ ban on subsidies 
gained momentum on two fronts 
last week. 

In Lansing, Stanley Bien said 
a questionnaire on state auto 
buying and disposal procedures 
has been sent out to purchasing 
officials in all states. 

Bien, Michigan purchasing agent, 
is chairman of a four-man com- 
mittee named by the National Assn. 
of State Purchasing Officials to 
seek restoration of factory subsi- 
dies to state and local governments. 

In Indianapolis, Clarence T. 
Drayer, State works and supply 
director, announced that Indiana 
has declared an indefinite mora- 
torium on purchase of new cars in 
protest against higher prices. 

= > . 


R= said the chief objective of 
his questionnaire is to find out 
how the states dispose of their 
used cars—whether the method is 
defined by law or administrative 
policy. 

“We'd also like to know how 
many cars each state sells di- 
rectly to the public and to used- 
ear dealers and how long they 


59 Sales Tempo 
Picks Up Speed; 
Holiday Dip Seen 


(Continued from Page 1) 
scaled-down big car) and because 
it is starting from scratch in a 
highly competitive field. 

Rambler, on the other hand, has 
the benefit of a nine-year buildup 
of public acceptance and its design 
is more nearly orthodox. 

. > 


° 
E bleak spot in the December 
picture concerns the growing 
number of reports of extensive dis- 
counting on new cars. 

“We're giving ‘em away here 
en the Coast,” a California dealer 
said last week. 

A dealer in the Southwest, han- 
dling what is considered a “hot” 
car in the medium-price field, said 
he was slicing up to $600 off the 
sticker price in order to keep cars 
moving. A month ago, he said, he 
was trying every way possible to 
get more cars. 

Only a few dealers queried by 
Automotive News said they were 
getting anything near full retail. 

> > 7” 


VERAGE discount on all makes 
in all sections appeared to be 
about 10 percent last week. 

Some of the discounting, of 
course, is not a true reduction in 
price, since dealers were recoup- 
ing by lowering tradein allow- 
ances. 

Nevertheless, it appears that 
dealers are beginning to narrow 
their own trading margin in an ef- 
fort to keep the market moving 
strongly. 

Where this trend will lead and 
how it will affect expectations of a 
profitable fourth quarter for deal- 
ers cannot now be accurately as- 
sessed. 





Two Fronts 


have pursued these practices,” 
Bien said. 


“We're also interested in knowing 
whether some states would or could 
change their policies on buying and | 
disposal of cars,” he continued. “In 
states where practices are governed 
by statutes new legislation would 
be required to effect a change.” 


af > > 


ACTORIES banned the subsidies | 

earlier this year in the face of 
mounting pressure by dealers, who 
charged that used-car markets in 
some states were disrupted when 
Government vehicles were sold to 
the public at prices which dealers) 
couldn't meet. 

The NASPO committee feels | 
that steps to eliminate these | 
“dumping” practices must be 
taken before state officials can | 
hope for any restoration of the | 
special discount. 

Drayer, who is a member of} 
Bien's committee, said he had re-| 
jected bids on 178 cars, 150 of which 
were intended for the State Police. 

The lowest bid was $1,979, up 
$452 over a low figure submitted 
last July, he said. Indiana usually| 
buys at least 1,000 cars a year, he 
added. 

“We feel that Indiana is being 
unfairly penalized,” Drayer said. 
“We sell all of our used cars to 
wholesale buyers and not to private | 
citizens, as some states do.” 

Earlier this month Michigan de- 
clared a moratorium on auto! 
purchases until the NASPO had 
exhausted all efforts to get the 
factories to change their position. 

> > > 
r* OTHER actions on auto pur- 
chases, Marion, O., adopted an 
ordinance authorizing acquisition 
of three new police cars and Pin-| 
ellas County, Fla., reported a dis- 
pute had tied up bids on some cars. 

The Florida hassle was over buy- 
ing station wagons with automatic 
transmissions for the county zoning 
director. 

The zoning chief said his men 
were making a land-use survey 
and could steer with one hand 
and write down their notes with 
the other without having to use 
@ manual shift. 

An opponent, who said “they still | 
need two hands on the wheel,” ob-| 
jected to the added costs. He said 
each unit would cost an extra $300, | 

and that higher gas consumption 
and more expensive repairs an d/| 
parts would add to the expense. 

He also noted that the Highway 
Patrol had requested autos with 
standard gearshift. He had no other 
support, however, and action was 
delayed pending further study of | 
costs. 

But the County Commission did 
approve bids on six patrol cars for 
$9,195 plus tradeins. 

Midtown Chevrolet Co. received 
the Marion contract on a bid of 
$5,935.23. 

The Salem (Ore.) City Council | 
accepted the low bid of $1,210.60 by | 
Valley Motor Co. (Ford) for each| 
of five police cars and another of | 
$1,997 by Capitol Chevrolet for a 
car for the Engineering Depart- 
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New NADA Chief 


Veteran Retailer 
Galles Sales Career 





NLRB 


W 





ment. 


Robins 
: Philade 
Started in 1928 Sei -un 
WASHINGTON. — Herbert L, | phia. 
Galles jr., of Albuquerque, N, 
M., who will take over the presi- NLRB 
dency of NADA in February, has RIA 
long been a busy man both in and rect 
out of the auto industry. ship c 
In the industry just now he ig | concer! 
Cadillac distributor for his home | or men 
state. In addition, he is president | 724. 
of Galles Motor Co. (Cadillac- In h 
Oldsmobile) and a partner in recom 
Galles-Groesbeeck Chevrolet. Also, also: 
he is national chairman of the 1. Ce 
Cadillac distributor-dealer coun- | who jc 
cil. 2. Ce 
He entered the automobile retail- | shop 4 
ing field in 1928, and is a past | order | 
president of the New Mexico Auto- | the un 
motive Dealers Assn. He is a native 3. Ce 
of Albuquerque and attended the | employ 
local schools, the University of New | of othe 
Mexico and Healds Business Col- {ties to 
lege in Oakland, Calif. and re 
He has long been identified with 4. Ci 
the NADA, having served as a di- | ship it 
rector, a regional vice-president, as by dis 
chairman of its guide book com- of its e 
mittee, a member of the budget 5. Ce 
review committee and as chairman [ner in 
of the membership committee or coe! 
* * * to eng 
HE new president was serving }certed 
as NADA secretary when he 
was unexpectedly catapulted into [[/nior 
the top position at the board meet- RE’ 
ing held here Dec. 9-11. He was Ro 
elected secretary at the NADA an- 
nual convention last January. employ} 
In his activities outside the [ces f 
auto industry, Galles has served In 
as president of the Albuquerque | Local 
Kiwanis Club and as lieutenant- | Unior 
governor of the Southwest Dis- | tion « 
trict of Kiwanis International. He Inc. 
is a former president of the New In t 
Mexico Club and a member of | ployes. 
the advisory council of the Bey [| clerica 
Scouts of America. watch: 
If the new president thinks he | were 
has been busy in the past, he will | Thirty 
soon find that he now has one of | the un 
the hellpopingest sidelines of his 


In I 


De 


full life. His immediate predeces- 

sor, Dean Chaffin, stretched out 

wearily in an easy chair at the 
(Continued on Page 26, Col. 4) 








Tucker Dealers 
Could Be Sued 


emre MIL 

For $3.8 Million Wisco 
arne 

CHICAGO. Dealers who pur- fa figt 
chased franchises for the rear [| State 
engined Tucker after World War II Lo 
may have to pay a total of $3,800,- | presi 
000 to the bankrupt corporation | said 
estate, its attorney said last week. | the 1 
If the funds are to be recovered, part 

| however, the estate would have to from 
file 1500 suits across the U.S. Mils 
against franchise holders, Attorney | wauk. 
Norman H. Nachman said. Sentir 
Nachman’s views were revealed J conte 
in his annual report to 35,000 Itayxeq 
Tucker stockholders, filed in Fed- “Ca: 
eral Court here. Another $600,000, [| tir 
he said, might be recovered on & | ¢ojq ¢) 
tax-refund claim against the Gov- | wank, 


ernment. 





Collection of the $3.8 million from Lo 
dealers, he said, was made possible | ogaj 
last June by the U.S. Court of presi 
Appeals when the court disallowed | }aq. 
claims by two dealers to recover the | 

| the purchase prices of their fran- “wh 
chises. able ; 

At that time, the court ruled that deter 
money owed the estate would have ing te 
to be paid. Joh 

Co., v 

Bott Is Reelected |= '» 
. 

By Phila. Dealers | ,,2 

PHILADELPHIA.—Charles A } Al S 
Bott, Charles A. Bott, Inc., has been } Ray | 
reelected president of the Philadel- | !et, tr 
phia Automobile Trade Assn. Other 
officers reelected are: Pryce 

Edward C. Swirsding, Swirsding F 
Motors, Inc., vice-president; Robert or 
E. Bertolett, Bertolett Motors, ME 
treasurer, and C. R. Koelle jr. ' presic 
Koelle-Greenwood Co., secretary. bile I 

Directors elected for a three-year | gestic 
term are: C. R. Evans, Evans Chev- | that 
rolet Co.; John Montone, PMF' Mo- | be i 
tors Corp.; Raymond P. Scott, Ray- | schoo 
mond P. Scott, Inc.; Matthew Slap, Pry 
Matthew Slap Buick, Inc., and | Educ 


Bertolett. said 
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NLRB Appeals OK'd . . . 


AUTOMOTIVE NEWS, DECEMBER 22, 1958 


+ 


~ 


Widen Court Rule on Bargaining 


(Continued from Page 3) 


Robinson Auto Sales Co. (DeSoto), 
Philadelphia, was rapped for its 
anti-union activities in Philadel- 


ia. 
ph cd * * 


NLRB Raps Dealer 


RIAL Examiner Eugene F. Frey 

recommended that the dealer- 
ship cease interrogating employes 
concerning their union sentiments 
or membership in Machinists Local 
724. 

In his intermediate report, Frey 
recommended that the company 
also: 

1. Cease suggesting that employes 
who join the union should quit. 
2. Cease threatening to close its 
shop and replace all employes, in 
order to discourage affiliation with 
the union. 

3. Cease attempting to persuade 
employes to engage in surveillance 
of other employes’ concerted activi- 
ties to learn their union sentiments 
and report to the company. 

4. Cease discouraging member-| 
ship in or adherence to the union| 
by discharging or laying off any 
of its employes. 

5. Cease from in any other man- 
ner interferring with, restraining 
or coercing employes in their rights 
to engage in or refrain from con- 
certed activities. 

. > = 


Union Launches Drive 


REY also recommended that 

Robinson offer back pay to two 
employes, and post compliance no- 
tices for 60 days. 

In Fargo, N. D., Teamsters 
Local 116 and the Machinists 
Union lost a NLRB representa- 
_ election at Service Chevrolet, 


In the election among all em- 
ployes, excluding salesmen, office 
clerical and professional employes, 
watchmen and guards, four votes 
were cast for the joint unions. 
Thirty-two employes voted against 
the unions. 

In Lynbrook, N. Y., service and 





| disgraced AFL United Auto Work- 


| overtime wages have been filed 


body shop employes at Rupp Chev- 
rolet voted 20 to 15 against repre- 
sentation by Auto Aircraft Workers 
Local 259 in an election conducted 
by the NLRB. 

In Sioux Falls, N. D., the Auto- 
mobile Dealers Assn. of North 
Dakota reports that a new union, 
called the Allied Industrial Work- 
ers, has launched a drive for mem- 
bers in automobile dealerships. 

According to the association, the 
union, with a new name and offi- 
cers, is a carry over of the “old 


ers which suffered severe criticism 
from both the AFL-CIO and Sen- 
ate Labor Rackets Committee.” 


* * *” 


Wages Become Issue 


N DECATUR, ILL., charges of 
failure to pay minimum and| 


against E] Bauer Chevrolet Co. by 
Machinists Lodge 493. 

The charges were filed with 
the Springfield (TIL) office of the 
Federal wage and hour division 
by James A. Jones jr., special 
representative for the union. 
Jones, who has been seeking to 
organize mechanics and parts men | 
at El Bauer and other Decatur 
dealerships, said the firm has not} 
been paying the legally required 
time-and-a-half for overtime and is 





75,000 Fire Fails to Shut | 
Chattanooga Ford Deal 


CHATTANOOGA, Tenn.—Furlow- 
Cate, Inc. (Ford) continued to 
transact business despite a $75,000 
fire which destroyed one of its four 
adjoining buildings. The building | 
housed the main new-car show- 
room, general offices, paint shop | 
and body shop. These departments 
were moved into another building. 

“The company received an offer | 
from Newton Chevrolet for the use | 
of its facilities during the period | 
of emergency,” a spokesman id, 
“and we also received offers for | 
the use of space in other buildings | 
from individuals and companies.” | 





Dealers Told Fight Is Due | 


On Wisconsin Auto-Tax Bid 


MILWAUKEE.—An official of the 
Wisconsin Automotive Trades Assn. 
warned dealers they face “a hell of 
a fight” over proposals that the 
State impose new taxes on autos. 

Louis Milan, executive vice- 
president of the dealer group, 
said an attempt will be made in 
the 1959 legislative session to get 
part of needed additional revenue 
from cars. 

Milan took issue with the Mil- 
waukee Journal and Milwaukee 
Sentinel, both of which he said have | 
contended that autos are under- 
taxed. | 

“Cars are more than carrying! 
their share of the load now,” he} 
told the annual meeting of the Mil-| 
waukee County Automobile Dealers 


sn. 

Louis E. Siegel, Metropolitan 
Cadillac, outgoing association 
president, said sales in the area 
had picked up considerably since 
the introduction of ’59 models. 

“Whether 1959 will be a profit- 
able year will depend on dealers 
determining their costs and refus- 
ing to sell for less,” he said. 

John D. Madden, Edwards Motor 
Co., was elected to succeed Siegel 
as president. Other new officers 
are: 

Bob Black, Bob Black Oldsmobile, 
vice-president; Albert C. Schallock, 
Al Schallock Ford, secretary, and 
Ray H. Lorch jr., Garfield Chevro- 


let, treasurer. 
as * : 


Pryor Blasts Proposal 


For Memphis Sales Tax 


MEMPHIS. — Downing Pryor, 
President of the Memphis Automo- 
bile Dealers Assn., has assailed sug- 


gestions by Shelby County officials | 31st annual convention. 


pretty stiff tax bill already. When | 
we sell a car for $5,000 and put a/| 
one-cent sales tax on it, that means 
the buyer is paying the Board of 
Education $50 for the privilege of 
buying an auto.” 


Pryor said he had seen many 
deals go to one dealer from another | 
for as little as $25, and that this 
tax might mean that Memphis 
would lose some auto business. 








{ 


Utah Convention Speakers— 


paying some employes 75 cents an 
hour. co 

The Federal minimum is $1 an 
hour for firms doing sufficient busi- 
ness in interstate commerce. 

Harry Newhouse, supervisor of 
the Springfield office, said it would 
take several weeks to determine 
whether E] Bauer is covered under 
the Federal wage and hour pro- 
visions. 

Newhouse said a firm is exempt 
from the act if more than 75 per- 
cent of its business is retail. 

Dan Scheinman, labor relations 
consultant for El Bauer and other 
Decatur dealers, called the union’s| 





charges “another attempt to harass | = 


the auto dealers.” 


\*~ 


* * * 


Strike Idles 42,720 
THE factory front, Chrysler | 


corn. and United Auto Workers | record Spokane auto show. 


were at the bargaining table as of 
press time attempting to settle a| 
strike that has idled 42,720 workers 
in 27 plants across the country. 
The strike directly involves 7,- 
100 workers at the Dodge Ham- 
tramck (Mich.) assembly plant | 
and three adjacent parts plants. | 
However, 35,620 other workers 
have been laid off because of a 
parts shortage. Production of all 
but Dodge trucks and Imperial 
cars have been stopped by the 
strike. 
Principal issue in the dispute is 
relief time for about 400 workers! 
in the metal shop at the Dodge! 
assembly plant. Before the strike, 
the workers got 24 minutes a day.) 
The union wants more. 
Meanwhile, the Dodge strikers) 
began collecting strike benefits last | 
Wednesday (Dec. 17) as the walk- 
out entered its third week. | 
The strikers receive $12 a week| 
if single, $17 if married and $22 if! 
they are married and have chil- 
dren. Workers laid off because of 
the strike will receive the same 
benefits starting the third week of 
their layoff, the UAW said. 





L. A. Mayor Asks Boycott 
Of Big Car to Curb Smog 


LOS ANGELES. — Asserting | 


that smaller autos give off less 
exhaust fumes, Mayor Norris 
Poulson last week urged buyers 
to boycott big cars. He said he 
has cancelled his order for a 
Cadillac and will buy a Rambler 
for his official car. 

Poulson also rapped Arthur 8S. 
Flemming, secretary of health, 
welfare and education, for not 
mentioning air-pollution dangers 
at a recent health conference. He 
belittled the industry’s annual $1 
million expenditure for smog- 
control research, comparing it 
with a “sales total of more than 
$20 billion.” 








The Utah Automobile Dealers Assn. presented an imposing array of speakers at its 


The program included, seated, from left, H. Ll. Galles jr. 


that a one percent local sales tax) (Oldsmobile-Cadillac), Albuquerque, N. M., NADA secretary; Charles K. Cordray 
be imposed to raise additional | (Ford) Ogden, retiring UADA president, and Norman H. Strouse, president, J. Walter 
Thompson Co., N. Y. Standing: Thomas W. Church, senior vice-president, Commercial 

Pryor admitted the Board of| Credit Corp.; George W. Walker, styling director, Ford Motor Co.; Jack F. Wolfram, 
Education needed the money but| Oldsmobile general manager; and James C. Zeder, engineering vice-president, Chry- 


schoo] funds. 


said “automobiles come in for a! sler Corp. 





| ward to a big year now that mer- 


| Spokane Sets Stage for '59s— 


This is the ramp-stage on which 1959 models were displayed at intervals during the 


Features of each car were described and models dis- 


played the new fashions in clothes as an extra attraction. Attendance totalled 43,242. 


2 First-Time Auto Shows 
Win Dealer Applause 


By John E, Walsh 
Staff Writer 
AV shows were held this year 
for the first time in Jefferson 
City, Mo., and Mobile, Ala., and the | 
results were so impressive that | 
dealers are looking for a big year) 
in 1959. | 
More than 4,000 attended the 
three-day Jefferson City show, in 
which eight dealers participated. 

“We are more than pleased with 
the results,” said Neil McKay,| 
McKay Buick, Inc., “and we know 
that all dealers obtained many new 
prospects.” 

He said the show also provided 
visitors an opportunity to see more) 
cars at one time since most dealers 
in the area have been short of new | 
cars for their own showrooms. 

Dealer representatives reported 
few unfavorable comments or com- 
plaints about higher prices, McKay 
said. 

“All dealers here are looking for- 


chandise is either in stock or on its 
way,” he added. 


EN DEVAN, chairman of the 
Mobile show, said the two-day 
affair was a “tremendous success.” 
Dealers exhibited autos in the 
downtown parking building of the 
Merchants National Bank. Each 
dealer also displayed one auto on 
the ground floor of the bank. 

A $500 savings account in the 
bank was given by the dealers as 
a prize. Exhibits included three 
cutaway auto engines, a working 
model of an automatic transmis- 
sion and accessories. 

Cold weather held attendance) 
down to about 11,000 at the first} 
Yuletide Auto Fair in Fort Worth’s | 
Will Rogers Memorial Coliseum;| 





according to Clifford L. Brown, | 


show director. 


Only sports, economy and im-| 
ported cars were shown at the) 
three-day event, Dealers handed! 
out free admission tickets for the} 
first day. 





* * * 


ROWN said a 50-cent admission | 
fee was charged the second and | 
third days to cut down the number | 
of persons who were not “genuine 
prospects.” 

“Dealers sold cars off the floor | 
and that was the reason the show 
was staged,” said Brown. Plans | 
are being made to repeat the pro- | 
motion in 1960, he added. It was | 
sponsored by the Fort Worth | 
Sports Car Club. 

Brown, who claimed that it was) 

the first show of its kind ever'| 





model show “the best selling show 
in Philadelphia history.” 

“We know that one dealer group 
sold more than 30 automobiles right 
off the floor during the show, while 
two others traced 20 and 14 sales 
respectively to people they talked 
to at the show for the first time,” 


Bott said. 


“The theme of a selling show 


|was stressed from the beginning 
}of our plans,” 


he added. “If we 
had gone overboard along the 
gimmick lines, we probably would 
have attracted more people but we 
doubt very much if we would have 
had the type of automobile buyer 
we did draw.” 
> > ” 

HOW SHORTS: All is quiet on 

the show front until after the 
holidays. Then activities will re- 
sume with a splurge. Five shows 
will open the week of Jan. 4 in 
Memphis, Minneapolis, Indianapolis, 
Pittsburgh and Washington. 

Nightly fashion shows and the 
annual Toddlers Sweepstakes, a 
children’s photo contest, will be 
highlights of the Pittsburgh show 
Jan. 10-17 in the Hunt National 
Guard Armory. 

Edward E. Tunmore has been 
appointed chairman of the adver- 
tising committee for “Auto Show 
Week at Your Dealers” in Buffalo 


| Jan. 19-24. The annual show is 


being skipped this year in favor 
of individual promotions in dealer 


| showrooms. 





‘Simca to Start 


Series of Dealer 


Parleys Thursday 


DETROIT.—First of a series of 
Simca dealer meetings to be held 
since Chrysler Corp. began import- 
ing the French-built cars will be 
held Dec. 18-19 in Chicago’s Conrad 
Hilton Hotel. 

David R. Crandall, director of 
Simca sales for Chrysler Corp., will 
meet with the five Simca area sales 
managers on Thursday to outline 
sales plans for 1959. On Friday, 
Crandall will address a meeting of 
the Chicago-area dealer group. 

“Popularity of Simca is evidenced 
by the fact that sales this year are 
running well over three times 
greater than those of 1957,” Cran- 
dall said. “Simca sales for the first 
10 months of 1958 were 229 percent 
greater than for the same period 


| last year and totalled 13,500 units.” 


Some 700 Chrysler Corp. dealers 
will be handling Simca in all parts 


staged in the U. S, said he had| of the country by early 1959, Cran- 
been invited to promote similar| ga) said. 


events in several other cities. 
af * a 


lost faith in such events. They al- 


ready are looking ahead to next! 
year’s show, scheduled tq open| 


either Nov. 7 or 14. 
Charles A, Bott, president of 
the sponsoring Philadelphia Auto- 
mobile Trade Assn., called the ’59 


Area Simca sales managers at- 


|tending the Chicago meeting will 
ie PHILADELPHIA, where at-| 

tendance at this year’s show was | 
down 30 percent, dealers haven't) 


include: J. H. Washington, of the 
Chicago area; E. L. Joseph, central 
area, Detroit; A. R. Marzelli, east- 
ern area, New York; A. W. Row- 
bottom, southern area, Atlanta, and 
M. J. Harris, western area, Los 


| Angeles. 


Another Simca dealer meeting, 
for the San Francisco Bay area, 
will be held Dec, 22. 
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; Pa year as television’s audience continued to 
grow, the prudent ones among us cautioned 


against a hasty acceptance of its heady statistics. 


Each year, they said you would have to wait for it to 
settle down .. . until the audience got used to having 


a moving, talking picture in their living rooms. 
And each year the audience grew larger. 


Surely, now in the eleventh year of network television 
it seems reasonable to agree that television is no longer 
a novelty—that the audience and the advertiser have 


had time to evaluate it. 


It is clear to even the most conservative eye that tele- 
vision today is more attractive to the American family 


than ever before. 


r 1958 the average television family is watching 


more than ever—an average of four hours and 
59 minutes a day. Tonight at 9, for example, three 


families out of every five will be watching television. 


Today there is at least one television set in 43,900,- 
000 homes — 86% of the nation’s total. And 6,000 


new television homes are being added every day. 


Advertisers today are reaching the largest audiences 
in history at a lower cost per thousand customers than 


any printed medium can provide. 


! eer you evaluate television today—as a 
medium of entertainment and information — 
or as an advertising vehicle—it clearly retains its 


compelling ability to hold the interest of its audience. 
And it always will. 


For television moves in the main stream of American 
life. And the continuing novelty in the images it brings 
to the viewer reflects the ever changing world of his 


experience. 


nu it reaches more people — at the same in- 
stant —than any form of mass communication 
ever devised, American business invests more of its 
national advertising appropriation in television than 


in any other advertising medium. 


Because it is attracting the largest nationwide audi- 
ences in all television (as shown in the 81 consecutive 
Nielsen Reports issued since July 1955) the CBS 
Television Network continues to be the largest single 


advertising medium in the world. 


CBS TELEVISION NETWORK® 
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The Man Behind the Wheel... 





Sales Testing the Imports 


Eprror’s Note: This is another 
in a series of articles which will 
report on the selling features of 
imported cars. 

= * + 
By William Carroll 
Staff Correspondent 


IS ADVISABLE to open a 
window a little when closing 
doors, which otherwise might be 
difficult, due to air-compression in 
the interior,” says one paragraph in 
Borgward’s Owner Manual, neatly 
expressing the car’s strong points: 
Quality and precision workman- 
ship. 

Manufactured in Bremen, Ger- 
many, by Carl F. W. Borgward, 
who also owns the Goliath and 
Lloyd Motor Works, Borgward is 
one of Germany's quality car 
makers producing a complete line 
ranging from station wagons, 
convertibles, sedans, and hard- 
tops. 


All are of unitized construction 


with the body using box-shaped) 


side numbers and central tube con- 
struction for torsional rigidity. Rub- 
ber filler pads absorb vibrations 
between the body and front and 
rear cross members, to which are 
attached suspension units. 

Front wheels are independently 
sprung with coil springs and wish- 
bones, Unusual among cars sold in 
the U. 8. is the swing axle independ- 
ent rear-wheel suspension. In this 
form of suspension (also used by 





Room in the Rear— 


luggege compartment of the Borgword 
hes 15 cubic feet of space. Spore tire 
is hidden vundernecth dark circle in the 
floor. Lid pops open when a cable to 
the left of the back sect is pulled from 
inside the cor. 





Neat Storage— 


A handy map rack is located on each 
side of the Borgward's front compart- 
ment. Clutch, brake and accelerator pedals 
are suspended from firewall and have 
plenty of leverage. 





























; 

Luxury Layout— 
Individual reclining front seats and the 

loaded instrument panei of the Borgward 

make a tremendous impression on the 

time he sits in the car. 

room and leg room are 

















Mercedes) the differential is solidly 
mounted to the body frame, Each 
rear axle is equipped with a univer- 
sal joint and attached to the body 
by coil springs and forward- 
mounted radius rods. 


This reduces unsprung weight 
and provides an impressive meas- 
ure of comfort and ride quality. 
Such construction is expensive and 
is used only for the highest quality 
passenger cars and racing ma- 


chines. 
* * = 


Two Distributors 


ISTRIBUTORS in the U.S. are 

Fergus Imported Cars, Inc., 1717 
Broadway, New York 36, N. Y., and 
Earl C. Anthony, Inc., 1000 South 
Hope St., Los Angeles, Calif.. who 
is presently bringing in only the 
Isabella hardtop coupe with a p.o.e. 
price of $3,750; the Touring Sport 
(TS) at $2,845; the station wagon 
at $2,685, and Isabella two-door 
sedan for $2,495. 

Differences between the TS and 
two-door Isabella sedan are lim- 
ited mainly to a change in com- 
pression ratio providing 82 h.p. 
vs. 66 h.p. in the standard unit. 
Otherwise, the cars differ only in 
detail trim, interior appointments 
and installation of reclining seats 
in the more expensive TS. 

The sport coupe is totally differ- 
ent and weighs 600 pounds less 
than the TS model. It retains the 
82-h.p. engine. This provides a tre- 
mendous increase in performance 
and gives the coupe plenty of ap- 
peal for performance minded pros- 
pects. 

A new Sport-Coupe model, which 
will not reach the U.S, for some 
months, is unchanged from ’'58 
coupes, except for a pair of fins 
tacked along the rear fenders. De- 
tail changes have been made in 
chrome placement, but otherwise 
the Borgward line is expected to 
remain the same for ’59. 

> > > 


Sales Still Growing 
ORGWARD sales have been 
modest, with 114 units regis- 

tered in 1955; 3,651 in 1956; 4,171 

in 1957, and nearly 8,000 in 1958. 

Reports from distributor executives 

indicate that an advertising and 





promotional campaign is being pre- 
pared to lift Borgward sales to the 
neighborhood of 12,000 to 15,000 
units during 1959. 


About 520 dealers now handle 
the line in the U.S., which figures 
to some 26 units per year per 
dealer for '59. 

The car evaluated for Automotive 
News, was the Isabella TS two-door | 
sedan with 82 h.p. The car was 
equipped with heater, defroster, in- 
dividual reclining front seats, air- 
foam sun visors, cigaret lighter, 
trunk light, clock and direction in-| 
dicators— which are all standard. | 
An optional American-made radio} 
was in the dash. 

First impressions of the car are 
good. It’s easy to enter and easy 
to leave, though the floor is some 
four inches below the sill. 

The panel-wide speedometer is a 
ribbon-type unit running from left 





to right. Across the dash are five 
unlabeled (“darn-it”) knobs, a 
switch for ignition and accessories 
and cigaret lighter in the center. 
The instrument cluster contains 
an odometer and trip recorder. The 


Late Report... 





g 


sented new lows for those models. 


aged 223.6 units. 
Sales ratio last week edged up 
the week before. 


Used-Car Market 


The overall average price of used cars sold at wholesale auction 
last week rose $24 to $1,214, according to Automotive News index. 

Never before had the index risen to such a high level. Contribut- 
ing mainly to the increase was a fat average price of $3,024 on ’59s. 
This was a gain of $242 over the previous week’s average price for 
569s. Only other gain was $2 on the average price of ’53s. 

Losses amounted to $19 on 57s, $11 on ’54s, $7 on ’56s, $7 on ’52s, 
on ’55s and $1 on ’58s, Adjusted prices on ’56s and ’53s repre- 


At a group of representative auctions last week, the average 
consignment was 183.4 units, lowest since the week of Feb, 24 and 
the first time since mid-April that the average consignment had 
fallen below 200 units. A week earlier the consignment had aver- 


Auction reports begin on Page 14. 


water gauge not only measures 
but ‘has a warning 
light to glow red should the engine 
become overheated, A red “Ignition 
Warning” in the dash panel lights 


temperature, 


automatically if the fan belt breaks. 


The electric clock can be adjusted 
from underneath and a dimming 
light on the dash panel reduces il- 


lumination for night driving. 
* * + 


Automatic Flasher 


AUTOMOTIVE NEWS, DECEMBER 22, 1958 


EW to me was a button in the| 


center of the steering wheel. 


Push it while driving lights are| ™ . 
“low” ay the lights | icher from | Closed finds it difficult to be sure whether he is 


“high” to “low” and back again, 
providing an optical “move-over” 
signal to drivers ahead. 


This works pretty well on Cali-| 


fornia Freeways, which are usually 
so noisy that a horn does 
good. 

Driving controls are good. The 
steering wheel is small but 
there’s plenty of room to swing it. 
Clutch, brake and accelerator are 
suspended from the firewall with 


enough leverage to make use A 


easy 


little | 


| 
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Borgward at Home Off the Pavement— 


A sales-clincher for the Borgward often is a demonstration on roads that most 
| cars would consider impossible. Pulling off the pavement onto rough shoulders at 60 


for Automotive News was the Isabella TS 


Romney Hails Suppliers 


les an hour gives such a slight difference in ride that a prospect with his eyes 


on pavement or on dirt. Car tested 
two-door sedan. 


For Aid to Makers 


By John K. Teahen Jr. 
Staff Writer 
UTOMOTIVE suppliers who deal 
with American Motors need not 


The “key start” unit is different fear that the company’s rising sales 
from American cars in that you) 2nd recently announced expansion 


push the key inward before turning 
to the “Start” position, which makes 
sure you'll not try to crank the 
engine by accident. 

Without qualification, the Borg- 
ward has the most comfortable 
front seats of any car evaluated for 
Automotive News to date. Each seat 
is big, deep and firm. It wraps 
around your back and shoulders, 
providing the pleasantly firm sup- 
port that makes driving something 
more than a backache. Every per- 


(Continued on Page 26, Col. 1) 


Car Tested: 
BORGWARD 
ISABELLA TS 


Model: Touring Sport two- 
door sedan. 

Engine: Borgward aluminum 
head, four-cylinder, four-cycle 
overhead valve, 91.1 cubic inches 
displacement, 75 horsepower, 2.95 
bore by 3.32 stroke, 8.2 to 1 com- 
pression ratio, adjustable rocker 
arms. 

Maximum horsepower (75) is 
developed at 5,200 r.p.m. while 
maximum torque is 83.8 pounds 
feet. 

Transmission: Steering column 
lever-controlled four-speed unit 
bolted to the engine block. The 
shift pattern is similar to Ameri- 
can cars except that First gear 
is where reverse is normally 
found. To back the Borgward, 
the gear lever knob is pulled out 
to the right, the lever lifted 
toward the steering wheel and 
forced forward toward the wind- 
shield. All forward gears are 
synchronized for easy shifting 
with a hydraulic single-plate dry 
clutch, 

Accessories: Radio, whitewalls 
and bumper guards. 

Note: The Isabella has been in 
production since June, 1954, with 
modest changes of engine output 
and trim taking place yearly 
since introduction. 








to 63.9 percent from 62.0 percent 


| 
| 
| 





program will) 
in-| 


bring on 
creased integra- 
tion. 

On the con- 
trary, AMC ex- 
pects its for- 
tunes and its 
suppliers’ for- 
tunes to rise to- 
gether. Presi- 
dent George 
Romney empha- 
sized this as he 
outlined a $10 million program to 
increase Rambler production 
facilities by 33 percent—to 440,- 
000 units a year. 

His audience consisted of 300 of 
AMC’s key suppliers. He told them 
that he believes other auto makers 


G. Romney 


| have made a mistake in trying to 


| 


duplicate General Motors’ high de- 

gree of integration. 
. * > 

‘OUR approach to the immediate 

and future expansion of Amer- 

ican Motors,” Romney said, “is 

based on the belief that we can 

progress most effectively by draw- 

ing intelligently on the greater 

reservoir of skill and capacity built 
up by our suppliers.” 

He said his company will rely 
heavily on suppliers’ specializa- 
tion to augment its own research, 
development, engineering, manu- 
facturing and capital investment. 
“We do not intend to move into 


| your fields,” he declared. “We be- 


lieve your specialized research, en- 
gineering, production and manage- 


j}ment skill in your own particular 
|lines can, in the long run, surpass 





the contribution of a highly inte- 


| grated but diversified organization. 
> 


* > 


ALSO believe that the com- 

bination of our rising volume 

and your relatively low cost will 

permit you to produce more effi- 

ciently for us than we could pro- 

duce with new facilities of our 
own.” 

Romney promised that AMC 
will honor suppliers’ develop- 
ments, ideas and patents and will 
not design around them just to 
eliminate the supplier. 

If AMC does decide to make an 
item itself, he said, the company 
will discuss it with the supplier so 
that, to the extent possible, the lat- 
ter will not be left with unused 
capacity. 

Later, at a press conference, 
Romney said the expansion is nec- 
essary because Rambler’s current 
sales rate is in excess of present 
capacity of 330,000 cars a year. 

He said AMC plans to build 33,000 
cars this month and is 11,800 units 
behind on dealer orders. 

The expansion program will 
take the form of plant rearrange- 
ment at Milwaukee and Kenosha, 
Wis. Additional welding equip- 
ment will be installed, and trim, 
paint, body and engine facilities 
will be increased. 

Much of the program is expected 
to be completed by spring, and all 
of it prior to the beginning of 1960 
model production. 

Romney said AMC’s automotive 





employment now is 18,475, com- 
pared with 11,076 a year ago. An- 
other 4,200 workers will be needed 
when the expansion is completed. 
* = > 
T= AMC chief expects profits 
after taxes to be higher per dol- 
lar of sales in fiscal 59 than the 
5.5 percent earned in fiscal 58 when 
the company did not have to pay 
any Federal income taxes. 

The company will have used up 
its tax credit early in the fiscal 
|year, Romney said. (AMC's fiscal 
|year began Oct. 1.) The firm en- 
|tered the current period with a 
\tax credit of $21 million. It was 
| $47 million when the '58 fiscal year 
| began. 
| Romney was ready with an 
| answer when a reporter asked 

how a small car produced by a 
| member of the Big Three would 

affect AMC’s market in 1960. 

He doesn’t think such a move 
would hurt Rambler at all, and he 
gave 18 reasons why he feels that 
way. 

> > ° 

E NOTED that Rambler ac- 

ceptance will be at an even 
higher level before the Big Three 
can put a small car on the road, 
and said that AMC already has 
achieved high operating efficiency 
and low fixed costs in building com- 
pact cars. 

Also, Romney said, “The Big 
Three entry will confirm our prod- 
uct concept and show medium- 
priced dealers the permanence of 
the change that is taking place. Do 
not underestimate this point.” 

He doesn’t feel that the Big Three 
have any incentive to expand the 
compact-car market because they 
would be competing with and siph- 
oning sales from their established 
lines. 

American Motors is not faced 
with this problem since it dumped 
its big cars—Nash and Hudson 


(Continued on Page 28, Col. 4) 


20 Percent Boost 
In 759 Car Sales 
Is Seen by Mills 


CINCINNATI. — Auto sales next 
year should be up 20 percent over 
1958 and range from 5.5 to 5.6 mil- 
lion units, Ben D. Mills, M-E-L 
general manager, said here. 

He was in Cincinnati to meet 
with area Ford dealers and to 
address thhe Rotary Club. 

Mills said the industry’s inability 
to overcome a “psychological bar- 
rier’ contributed to the sales slump 
in 1958. 

“Even people who didn’t feel the 
economy slip were reluctant and 
cautious,” Mills said. 

But the fact that the economy is 
slowly recovering and personal sav- 
ings are at a peak should spurt 
auto buying in 1959, he continued. 

Mills also said the industry would 
produce a domestic small car when 
the demand warrants one, He did 
not indicate how great a demand 
would be required. 

“We think economy is the major 
motivation, not the size,” he added. 
“And if this is true, engine develop- 
ment can help lower costs of cars.” 
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ported Car News: 


| 
Py iu 


|British Makers High 
On Future in U. S. 


pions in the continued 


industry was expressed by members 
of the British Automobile Manufac- 
furers Assn. at their third annual 
mecting in Los Angeles for the In- 
ternational Auto Show. 

This confidence is based on con- 
tinued technical improvements in 
British cars and in a greatly 
strengthened sales and service or- 
ganization, according to John Dug- 
dale, executive vice-president of the 
association. 

In the last 12 months, he said, 
this latter trend has been indicated 
in the West by the greatly enlarged 
new parts and car-preparation de- 
pots established by British Motor 
Corp. in Compton (through Gough 
Industries) by Jaguar in Hollywood 
(through Charles Hornburg) and 
by Triumph in Gardena and Port- 
land (through Cal-Sales). Rootes 
has opened new regional offices in 


prosperity of the imported-car 


AUTOMOTIVE NEWS, DECEMBER 


tended its Hollywood depot to a 
stock of more than $1 million, has 
added a new facility in San Fran- 
| cisco and is extending also to 
| Houston. Dugdale estimated that 
| the British motor industry’s invest- 
|}ment in parts in the U. S. exceeds 
$20 million. In the West, sales out- 
lets have increased by more than 
25 percent, he said. 

= = > 


Rover 


eS INC., Albuquer- 
que, N. M., has been appointed 
|distributor in 11 states for the 
British-made Land Rover, four- 
wheel-drive utility vehicle. Robert 
M. Davis plans to promote it in 
the Southwest as an all-purpose 
ranch vehicle. 

Motorsport also handles Rolls- 
Royce, Bentley, Hillman, Sunbeam, 
Rover, Morris, MG, Austin-Healey, 
Triumph and Jaguar and is a five- 
state distributor for AC and Aston- 
Martin. 


The NSU Sport-Prinz— 
The new NSU Sport-Prinz 36 featured 


36 horsepower. According to Fadex Commercial Corp., New York, NSU distributor, 
the car will be available in the spring of 1959. Retail price will be about $2,000. | 


Auto Briefs | 


San Francisco, and Rolls Royce in . x 
Beverly Hills. - Isetta-NSU Prinz 


Lucas Electrical, he said, has ex- ICKEY DISTRIBUTING CoO., 


—— _ ~ — _ 2719 Westheimer, Houston, has 
Coast Distributor 

Plans 2nd Depot 
For Renault Parts 


LOS ANGELES.—The Renault 
Dauphine’s West Coast distribution | 
agency has purchased four acres 
in the South San Francisco area 
upon which will be built a second 
parts depot. 

The establishment of the new! Enterprise, Ore.; 
depot is designed to keep pace with| wotors, 216 S. 
increasing demand for the Dau-| Ind.; Upper Flushing Garage, 45-15 
phine. | 162nd St., Flushing 58, N. Y.; Keller 

The distributor, John Green Corp.,| Ford Sales, 800 Alhambra Ave., 
aims to insure that service will| Martinez, Calif., and Manhattan 
stay ahead of sales through the/ Auto, Inc., 1345 Florida Ave., N.E., 
maintenance of large and readily| Washington. 
accessible stock piles of parts. 

The San Francisco depot will be| 
modelled on the western parts depot | 7 
on Olympic Blvd. here. Maintaining | ENAULT will sell 60,000 cars 
a $2 million stock pile of spare| in the U. S. this year, Jack 
parts, the western parts depot is| Kent, general sales manager, pre- 
the smoothly engineered product | dicted at a three-day meeting of 
of scientific investigation and the | U. S. regional manager distributors 
application of the most modern/|for Renault. 
methods and machinery to the| Kent and Robert E. Valode, Ren- 
problems of stock piling parts and| ult vice-president, outlined the 





Prinz, BMW Isetta 300 and BMW 
(Isetta) 600. William Dickey heads 
the operation which will be 
jaged by K. G. Peebles, a former 


race driver. 


BMC 


RITISH MOTOR CORP. has 
added six dealers. They are: 
| Twin City Auto Service, 635 N. 





Renault 


| been appointed distributor in Texas, | © 
| Louisiana and Arkansas for NSU | 


MISHAWAKA, Ind. — Wheela-|for the wider doors is, of course,| good many years. 


brator Corp. has formed a new divi- 


sion, Techline division, as a result} A 
f acquiring Crandall Engineering | Brake Firm Changes Name 


& Mfg., Inc. 
The new division, 


|quarters at Vicksburg, Mich., will 


| manufacture and sell precision fin-| Air Brake Co. has announced a 


with head-| 


22, 1958 


New-Car Sales 
Hold Good in 
Tampa Bay Area 


TAMPA, Fla.—Auto sales were 
holding generally good here during 
the pre-Christmas season, but there 
were some indications earlier labor 
unrest at the factories hurt dealers 
in the Tampa Bay area. 

As one Buick dealer said, “We 
had gained a good momentum with 
the 1959 Buicks. Then the strikes 
hit and everything stopped. We get 
our deliveries out of Atlanta, and 
that was the last plant to open. 
Once you stop a drive like we had 
going, it is hard to pick up momen- 
tum again.” 

He reported many of his cus- 
tomers were anxious to get into 
their new cars, and the three or 
four-week delivery period brought 
dissatisfied comments. A number 
| had to be “resold” on their cars, he 
| said. However, he said, he had lost 
only one sale as a result of the 
waiting period. 

Ford dealers reported satisfactory 
— for this time of year, as did 
others of the Big Three. 

Lincoln-Mercury dealers were 
enthusiastic about the turnout. One 
| dealer commented, “The sales are 
| good. I believe the product (Mer- 
cury) is the best we have had in a 
And the folks 
who come by to see it seem to be 
| of the same opinion.” 
| One dealer, Dick Burkhart, Clear- 
a | water Nash, reported sales up 100 
Of Kalamazoo Division percent during the first week of 

KALAMAZOO, Mich.—New York | December. 

“I didn’t realize it was quite that 


a two-cylinder, air-cooled engine rated at 





| wider automobiles. 


> * > 


lishing equipment. Experimental change in name of its manufactur-| high myself until we checked the 


laboratories will also be maintained 
at Vicksburg. 


Guards’ One-Seater Saves 


$35,000 a Year, Clark Says 
BUCHANAN, Mich.—Use of a 


Robert, St. Paul; Economy Cars,| one-seater, light motor vehicle for 
Lou’s Imported | inspection rounds and errands has 
Broadway, Peru,| enabled Clark Equipment Co. to 
|reduce the protection force at its| Added to Miller Tire Line 


automotive division plant here from 
17 men to 10 and save approxi- 
mately $35,000 annually, the firm 
said. 


The three-wheeled, gasoline-| 


|powered Cushman “Truckster” 
|makes as many as 71 key stops 
| during its 1%-hour inspection runs, 


|through nearly 700,000 square feet/ other in alternating zigzag ribs. 


of plant area in 20 separate build- 
ings, Clark said. 
> 


Sports Cars Cause Backfire 


In Muffler Law in Utah 
SALT LAKE CITY.—Utah’s 


}ing division in Kalamazoo to the! figures,” Burkhart said. 

| Hydreco division. | He, like other dealers, said he 
The Hydreco division manufac-| found the sticker law working out 

j tures hydraulic pumps, control| fine. 

| valves and cylinders used on earth| “It’s easier to let the customer 

j)moving and miaterials-handling|see the prices and talk over the 

equipment, agricultural machinery, | deal this way,” he said. 

os machine tools. . | Rambler sales were best in the 

| sedan model, he reported. 

Nylon Tube-Type Casing | He saw some ions of sales to the 

import field, but said he felt the 

}trend had helped his business in 


| CLEVELAND.—A new, all-nylon| .ome ways. 


|tube-type tire has been added to! 1+ made buyers more conscious 
| the Miller passenger-car tire line. | of the small cars.” he said 

| Named the Imperial A. D. (Ad-| acpi aeieeennaae 

vanced Design) Deluxe, the new) 
| tire rolls on a new type tread which | Used-Car Dealer 
| is composed of hundreds of “V”! 


In Georgia Starts 
saben” the tread overcomes) Leasing Service 


| 7 AUGUSTA, Ga.—Calvin C. John- 

Increase in Duty Chokes Off | son, used-car dealer with outlets in 
| Sale of U. S. Cars in Ceylon principal cities of the South, has 
| COLOMBO, Ceylon.—A boost in 


blocks running counter to each 


inaugurated a vehicle-leasing serv- 
ice. 


rapid distribution. 

As a result of the special ma- 
chinery, systems and facilities de- 
signed by Green's efficiency experts, 
orders for parts received by this 
parts depot on the morning of any 
business day are processed, shipped 
and delivered on the same day. 
Parts on order are procured from 
specially designed and mechanized 
tacks, bins and containers housed 
in the 25,000 square feet of func- 
tional storage space. 

Moving swiftly along on conveyor 
belts, the orders are quickly proc- 


firm’s commercial licy for th } 
| contin ‘aaee policy ©! new muffler law is backfiring. | the import duty on cars valued at 


. | $2,500 or mo arri 
Valode said Renault now has six| 4 recent Utah legislature thought | a wal Res just 


| about choked off the importin f 
; ; _| it was strengthening the hand | porting © 
regional offices in the U. S. repre ef law enforcement eficials by | U. S. cars. 


| senting 14 distributors and more | ti ting that mufflers could | The duty on cars above $2,500 is 
oe 700 dealers. me ge ae meiey than these | now 138 percent. Dealers said they 
furnished as standard equipment | ¥°U import on specific orders but 
Hillman | by car manufacturers, | would not stock cars carrying the 
| [PESPITE a shortage of some However, the rise in popularity | auty. ° ° 
models, Hillman sales in the| of sports cars with standard ; . 
lu. S. hit a record 2,527 in October,| mufflers permitting “more explo- | Pilos Production Under Way 
according to John T. Panks, man-| sive” noise than the average car At New J & L Stainless Plant 
aging director of Rootes Motors,| has left officers handcuffed. Indi- | PITTSBURGH. — Installation 
Inc. eations are the law will be re- | work at Jones & Laughlin Steel 
He said California registrations| Written in the next legislature. |Corp.’s new stainless and strip divi- 


> > 








Executive Leasing System of 
Georgia rents vehicles to an indi- 
vidual for periods up to three years 
and provides everything except gas 
and oil, said Johnson. 

Offices will be established later 
in the larger cities of Virginia, 
North and South Carolina, Georgia, 
Florida, Alabama, Louisiana and 
Mississippi, Johnson said. 

He said he hopes to operate on 
;a nationwide basis eventually. 

The number of units to be put 
into operation in this territory in 
the first 12 months will exceed 
5,000, he estimated. 





essed, paékaged for shipment, and 
channeled to one of the various 
delivery setups maintained by the 
depot. 


show that Hillman sales for August 
rose higher than any other im- 
ported car sold in the state. Among 
all cars, domestic and imported, 
Hillman placed 16th, with registra- 
j\) tions up 44 percent, Panks added. 
It was the only car to shift up 


the ladder more than one place, he 
said. 


* * * 


mow 


Volkswagen 
.— 10,000th Volkswagen sold in 
Washington has been delivered 
to Electro Watt, Seattle heating 
service firm. The firm now owns 
eight VWs. 

Presentation of the milestone ve- 
hicle was made by Dr. Dean R. 
Johnson, president of Volkswagen 
Washington, Inc., distributor for 
Washington, Alaska and Idaho. 

* = x 


Toyopet 

PPOINTMENT of Frank Haw- 

kins, Seattle Buick dealer, as 
the city’s first Toyopet dealer has 
been announced by John N. Miner, 
Northwest regional manager for 
Toyota Motor Sales U. S. A., Inc., 
distributor of the Japanese car. 


Parts Efficiency— 


John Green Corp., West Coast Renault 
distributor, provides one-day parts service 
to dealers with the help of this modern 
equipment in its Los Angeles parts depot. 
A second depot is planned for the San 
Francisco area. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contains the WANT AD 
SECTION. Others are profiting from 
— NEWS WANT ADS! Are 
you 


Norgren-Stemac Completes 


Work on Denver Factory 


DENVER —The 54,000-square- 
foot factory of the Norgren-Stemac 
division, C. N. Norgren Co., has 
been completed and is housing all 
design, manufacturing, die casting, 
plating and plastic divisions of the 


company, Leigh H. Norgren, execu- | 


tive vice-president, announced. 


He said the company has in- 
stalled the latest equipment to 
supply zine die-cast nameplates 
which may be finished in metallic, 
baked enamel or eombinations of 
metallic and enamel colors, decora- 
tive trim and plastic parts for in- 
dustrial products. 


Garage-Door Width Hiked 


One Foot by Wider Autos 


DETROIT.—The garage door be- 
ing installed in the average new 
residence these days isn’t what it 
used to be. It’s bigger. 

According to Crawford Door Co., 
the standard size one-car garage 
door a few years ago was eight feet 
wide and seven-feet high. But now 
the standard width is nine feet, 


with an increasing demand for|N. S., in 85 hours, 45 minutes ‘at an average speed of 47 m.p.h. The 
some 10 feet.wide, while the height | coast-to-coast trip covered 3,840 miles, which is said to be a Canadian 


| Sion plant - Louisville, O., is near- 

| ing completion and pilot production Kio ie see 

lis under way, M. K. Schnurr, divi-| Neitsel Opens Olds Deal 

sion president, has announced. OSHKOSH, Wis.—Badger Olds- 
Schnurr said the $17 million plant| mobile Co., Inc., N. Main and E. 

will have a monthly capacity of| Irving, has been opened by Robert 

3,000 tons of stainless steel sheet| Neitzel. He leased the building 


and strip in both the 300 and 400|)owned by Francis Faust, former 
Series. Oldsmobile dealer. 
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Non-Stop Across Canada— 


This Swedish-built Volvo was driven non-stop from Vancouver, B. C., to 
Canadian 
record. 


remains .at seven feet. The reason | The car was driven by David Roat and Trevar Jones. 
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Omaha 

Omaha dealers sold 797 new cars 
in November, one less than in the 
previous month. 

Ford was all by itself in top spot 
with 254 registrations. Chevrolet 
was second with 195 and Plymouth 
held third with 68, Other top sellers 
included Oldsmobile and Rambler, 
tied for fourth with 38 each; Buick, 
35, and Pontiac, 31. 

Imported cars accounted for 56 
registrations. Volkswagen led this 
field with 17, followed by Volvo 
with 14. 

By the margin of 31 to 30, Chev- 
rolet trucks outsold Ford. Interna- 
tional had 25 sales. Total Novem- 
ber truck sales were 105, or 40 less 
than the number sold in October.— 
(Arthur R, Oleson.) 


* * * 


New Orleans 

New-car registrations in New 
Orleans for November amounted to 
1,225, compared with 1,269 in Oc- 
tober and 2,029 for the correspond- 
ing period of last year. 

New-truck sales totalled 165 in 
November, in comparison with 225) 
in October and 250 for the like 
period of last year. 

Passenger cars by individual) 
makes were: Ford, 447; Chevrolet, 
216; Pontiac, 72; Buick, 71; Oldsmo- 
bile, 68; Plymouth, 55; Volkswagen, 
40; Rambler, 38; Studebaker, 33; 
Mercury, 27; Cadillac, 25; Dodge, 
17; Renault, 13; Metropolitan, 11; 
Opel, 10; Edsel, 10; DeSoto, 8; Fiat, 
8; Morris Minor, 7; Lincoln, 6;)| 
Mercedes-Benz, 6; Volvo, 5; Vaux- 
hall, 5; Chrysler, 3, and miscellane- 
ous, 21. 

Trucks by individual makes: 
Ford, 66; Chevrolet, 39; Interna- 
tional, 22; Volkswagen, 10; Mack, 
8; Dodge, 7; GMC, 6; White, 3; 
English Ford, 3, and Diamond T, 
1—(Gordon Hebert.) 


Birmingham, Ala. 
Sales of new cars in Birmingham 
totalled 1,268 in November, a gain) 
of 20 percent over October's 1,045. 
Several dealers ended the month} 
reporting they were still short of 


| 





By makes, registrations were: 
Ford, 376: Chevrolet, 311; Plym- 
outh, 77; Buick, 72; Oldsmobile, 55; | 
Pontiac, 52; Rambler, 49; Checker, | 
40; Cadillac, 38; Renault, 28; Dodge, 
24: Mercury, 22; Studebaker, 19;| 
Fiat, 18; Chrysler, 17; Volkswagen, | 
17; Lincoln, 9; Imperial, 7; Morris, | 
6; Edsel, 4; Nash, 2, and miscel-| 
laneous, 25.—(Stuart Riddle.) 

> > > 





. 
San Antonio 
Motor-vehicle registrations in San 
Antonio and Bexar County reflected 
interest in the new models by in- 
creasing from 1,215 in October to 
1,300 in November. 

Of these, 1,140 were new cars, 
compared with 1,060 a month earl-| 
fer, and 160 were new commercial | 
cars, compared with 159 in the} 
previous month. 

In the new-car field, Ford led 
with 413 and Chevrolet was sec- 
ond with 212. Other registrations 
were: Oldsmobile, 101; Pontiac, 

7; Buick, 68; Plymouth, 54; 
Dodge, 39; Rambler, 35; Mercury, 
33; Cadillac, 24; Chrysler, 12; De- 
Soto, 11; Willys, 9; MG, 8; Vaux- 
hall, 8; Metropolitan, 7; Opel, 7; 
Simea, 7; Edsel, 5; Lincoln, 2; 
2, and miscellaneous, 9. 

Commercial-car registrations 
were: Ford, 54; Chevrolet, 52; In- 
ternational, 16; White, 12; GMC, 10; 
Willys, 7; Dodge, 6; Mack, 2, and 
English Ford, 1.—(J. H. Reed.) 

a ez 


Los Angeles 

October saw 14,225 new cars reg- 
istered in Los Angeles County, 
compared with 13,161 a month earl- 
ier, according to figures published 
by Donnelley’s Motor Recorder of 
California. 

New-truck registrations, how- 
ever, dropped to 1,867 from 1,976. 

By makes, new-car registra- 
tions were: Ford, 3,529; Chevrolet, 











2,180; Plymouth, 1,283; Rambler, 
839; Renault, 789; Dodge, 577; 
Oldsmobile, 519; Volkswagen, 450; 
Buick, 414; Pontiac, 311; Cadillac, 
278 271; Mercury, 250; 
Fiat, 217; MG, 209; Volvo, 186; 


Triumph, 174; Chrysler, 169, and 
English Ford, 137. 

Metropolitan, 116; Morris, 110; 
Austin-Healey, 100; Simca, 99; Opel, 
97; Borgward, 95; DeSoto, 94; 
Studebaker, 62; Imperial, 61; Edsel, 
57; Peugeot, 57; DKW, 53; Contin- 
ental, 51; Taunus, 51; Vauxhall, 46; 
Lincoln, 44; Jaguar, 31; Isetta, 30; 
Mercedes-Benz, 23; Alfa-Romeo, 21; 
Austin, 20; Lloyd, 15; Porsche, 15; 
Goggomobil, 14; Goliath, 11; 
Citroen, 10; Toyopet, 8; Skoda, 7; 
Sunbeam, 7; Panhard, 5; Packard, 
2, and miscellaneous, 31. 

New-truck registrations were: 
Ford, 775; Chevrolet, 517; Interna- 
tional, 152; Volkswagen, 145; GMC, 
73; Dodge, 49; Mack, 25; Willys, 
24; Reo, 13; Kenworth, 11; White, 
10; Peterbilt, 8; Diamond T, 7; 
Freightliner, 5; Autocar, 3; Divco, 


3; FWD, 3; Studebaker, 1, and 
miscellaneous, 43.—(William Car- 
roll.) 


* * * 


Dallas 


A total of 2,723 new cars were 
registered in Dallas in November, 


| compared with 2,380 a month ear- 


lier. 
By makes, sales were: Ford, 717; 
Chevrolet, 616; Oldsmobile, 234; 


Buick, 172; Plymouth, 166; Pontiac, 
118; Rambler, 113; Renault, 101; 
Cadillac, 79; Studebaker, 45; Dodge, 
42; Volkswagen, 42; Mercury, 36; 
Metropolitan, 26; Vauxhall, 25; 


| Chrysler, 17; English Ford, 17; 


Simca, 15; Edsel, 14; Fiat, 14; Opel, 
13; MG, 10; Lincoln, 9; Willys, 9; 
Imperial, 8; Morris, 8; DeSoto, 7; 
Hillman, 6; Mercedes-Benz, 6; 
Porsche, 5, and miscellaneous, 33. 
New-truck sales numbered 414, 
compared with 366 a month earlier. 
By makes, they were: Chevrolet, 


Pontiac’s Kimball 
To Retire Dec. 31 


PONTIAC. — Basil B. Kimball, 
assistant to Pontiac’s general sales 
manager, will retire Dec. 31 after 
nearly 41 years with the company. 

Kimball joined Pontiac in 1917 
in accounting. 
Two years later 
he was named 
assistant advertis- 
ing manager, a 
position which he 
held until 1947 
when he became 
advertising man- 
ager. For the past 
year he has been 
handling special 
sales assignments. 

B. B. Kimball Kimball, 61, at- 
tended the U.S. Military Academy 
prior to joining Pontiac, which was 
then known as Oakland Motor Car 
Co. He possessed one of the divi- 
sion’s longest service records. 


Auto 

Judy Lee, theme girl for the Hillsdale 
Auto Show at the Hillsdale Shopping Cen- 
ter, San Mateo, Calif., typifies the sleek 
lines of the 1959 cars as she perches atop 
a Plymouth to open the festivities. Hold- 
ing the poster are William M. Callahan, 
left, Hillsdale advertising manager, and 
Warren A. King, automotive merchandis- 
ing manager for Life magazine. The show 
was cosponsored by the Hillsdale Shop- 
ping Center, Life automotive merchandis- 
ing department and the Burlingame-San 
Mateo Automobile Dealers Assn. 
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Sales Conditions in Various Areas... 


Auto Market Reports 


157; Ford, 105; International, 74; 
GMC, 31; Volkswagen, 13; White, 
13; Dodge, 5; Diamond T, 4; Ken- 
worth, 4; Willys, 3; Mack, 2; Stude- 
baker, 2, and English Ford, 1.— 





(Ruby Fenoglio.) 
* * * 


Louisville 

New-car registrations for Louis- 
ville and Jefferson County for No- 
vember totalled 1,336, a gain of 
845 units over October. 

Dealers believe sales will con- 
tinue to increase as more ’59s be- 
come available. 

By makes, new-car sales were: 
Ford, 476; Chevrolet, 241; Plym- 
outh, 108; Buick, 96; Oldsmobile, 
82; Rambler, 48; Mercury, 47; Pon- 
tiac, 43; Dodge, 25; Edsel, 25; Cad- 
illac, 24; Studebaker, 14; English 
Ford, 14; Renault, 12; DeSoto, 11; 
Volkswagen, 9; Opel, 9; Chrysler, 
6; Lincoln, 6; Volvo, 5; Imperial, 
3; Willys, 2, and miscellaneous, 31. 

(A. W. Williams.) 


> * * 


Youngstown, O. 
With heavy snows hitting this 


district, Youngstown area new-car| 
if they) 
can end the year with 60 percent of | 


dealers will be fortunate 


last year’s sales. 

Up to Dec. 1, there were 6,610 
new-car registrations in Mahoning 
County, compared with 11,406 for 
1957. 

To end the year with a 60 percent 
sales figure, dealers will have to 
sell 640 cars this month. The last 
month in which more than 640 cars 
were registered was in August, the 
fourth-best month of the year. 

New-car registrations in Novem- 
ber were 567, an increase of seven 
from October. Truck registrations 
rose from 58 in October to 67 in 


| November. 


Car registrations by makes were: 
Ford, 158; Chevrolet, 75; Buick, 50; 
Plymouth, 49; Rambler, 35; Dodge, 
33; Pontiac, 33; Oldsmobile, 25; 
Volkswagen, 15; Cadillac, 11; Edsel, 
10; Chrysler, 9; Studebaker, 9; 
DeSoto, 8; Mercury, 8; Imperial, 5; 


Metropolitan, 3; Lincoln, 1, and 
miscellaneous, 30.— (Stephen L. 
Ritz.) 
” > > 
Minneapolis 
New-car registrations in Henne- 
pin County (Minneapolis) during 


November lagged 8 percent behind 
the same month a year ago, accord- 
ing to Finance and Commerce, 
business newspaper. 

New-car deliveries during No- 
vember totalled 2,611, compared 
with 2,837 in the corresponding 1957 
month. Ford nosed out Chevrolet 
for top spot, 684 to 628. 

Other registrations were: Plym- 
outh, 219; Buick, 208; Rambler, 
180; Oldsmobile, 164; Pontiac, 107; 
Cadillac, 73; Dodge, 67; Mercury, 
58; Studebaker, 37; Chrysler, 26; 
DeSoto, 16; Lincoln, 8, and miscel- 
laneous, 82. 

New-truck deliveries during No- 
vember numbered 172, compared 
with 158 in November, 1957. A 
breakdown showed Ford with 63; 
Chevrolet, 59; International, 22: 
GMC, 8; Willys, 8; Mack, 5; Dodge, 
4; Volkswagen, 1, and White, 1.— 


(Donald M, Lyons.) 
* a7 * 


Cleveland 


New-car sales in the Cleveland 
area—consistently running about 30 
percent behind 1957 monthly levels 
—firmed in November. The total of 
4,533 registrations was off about 
12% percent from November, 1957 
when 5,186 units were delivered. 

Used cars, totaling 5,237, were off 
15 percent from November, 1957. 

Although well behind Chevrolet 
for the year to date, Ford led the 

Cuyahoga County pack in Novem- 

ber with 1,359 deliveries. Chevro- 

let’s score was 702. Buick’s 430 
sales were good for third place. 

Other registrations were: Olds- 
mobile, 348; Plymouth, 337; Pontiac, 
230; Dodge, 226; Rambler, 198; Mer- 
cury, 123; Cadillac, 96; Studebaker, 
63; Edsel, 40; English Ford, 39; 
Chrysler, 38; DeSoto, 36; Lincoln, 
26; Volkswagen, 24; Simca, 21; 
Volvo, 20; Continental, 18; Renault, 
17; Opel, 16; Checker, 15; Imperial, 
14; Metropolitan, 14; Vauxhall, 13; 
Packard, 2, and miscellaneous, 69. 
—(Al Rothenberg.) 








Emphasizing a Feature— 


Dealer Don Jacoby has found a way to emphasize the removable hardtop available 


on the Mercedes-Benz 190-SL roadster. In 


his showroom at Partex Motor Sales Corp. 


(Studebaker-Packard and Mercedes-Benz), Ridgewood, N. J., Jacoby is seated in the 
190-SL while the hardtop is suspended in the air above the car. He reports that this 
exhibit has attracted lots of attention and draws floor traffic into his dealership. 





How They're Pushing Sales... 





Dealer Ad Ideas 


Eats Are on the House 


.. BUICK CO., Spanish | 
Fork, Utah, combined groceries 
and used cars to help build used-car 
sales. 

During a three-day sales special, 
Holley offered $35 worth of grocer- 
ies of the customer's choice at a 
local supermarket with the pur- 
chase of any one of 15 used cars 
priced from $199 to $2,599. 

A Holley spokesman said the 
grocery offer helped sell most of| 
the cars. 


| Chevrolet Gets 27 M.P.C. 


~ AN economy run supervised by 
the Bradley University chapter 
of the Society of Automotive Engi- 
neers, a 59 Chevrolet straight-stick 
six averaged 27.02 miles per gallon. 

Ray Larson, owner of Downtown 
Chevrolet Co., Peoria, Ill., drove the 
car on the 111-mile test. He main- 
tained an average speed of 508 
m.p.h. and had a _ ton-miles-per- 
gallon figure of 02. 

* * 


Children ‘Draw’ Business 
IT Y CHEVROLET - OLDSMO- 
BILE, LTD., Hamilton, Ont., 
sponsored a children’s color contest 
in which cash prizes were awarded. 

Drawings of two cars were fea- 
tured in a large newspaper ad and 
children 6 to 16 years of age were 
invited to color them, Entries were 
judged on neatness and originality. 
All entries were displayed in the 
firm’s showroom, 

Additional copies of the ad were 
available in the showroom and 
so were colored booklets from 
which children could get ideas. 





Met Replaces Motorcycle— 

A right-hand-drive Metropolitan has 
replaced the motorcycle for the marking 
of illegally parked cars in Whitefish Bay, 
Wis. The patrolmen who drive the car, 
W. Hancox, in car, and six-foot four-inch 
R. Yourich, find the Metropolitan especially 
superior to a motorcycle during inclement 
weather. 








There were two first prizes of $25 
each, two second prizes of $10 each 


and two third prizes of $5 each. 
- = > 


A Portrait for Christmas 


ILLCREST MOTORS LTD. 
Toronto, has a Christmas gift 
for new-car customers. 

With every ‘59 Ford or Edsel 
sold, the dealership will give the 
purchaser a framed oil painting of 
any person designated. The portrait 
is 10 by 14 inches, Hillcrest is sug- 
gesting it as a perfect Christmas 
gift. 

* > . 


Dealer Previews Exhibit 


AN EXPERIMENTAL showing 
+% of an exhibit of Chrysler Corp. 
products and a daily program of 
entertainment acts are being pre- 
sented at a Medow-Rama held by 
Ben Medow, Inc., South Bend. 

Chrysler Corp. said the exhibit 
will go from South Bend to the 
Chicago Automobile Show. If the 
plan proves successful in South 
Bend, Chrysler said the exhibit 
probably will visit cities that do 
not have big auto shows. 

The entire 15,000 square feet of 
floor space in the Medow building 
are used for the exhibits. Door 
prizes and refreshments are in- 
cluded on the program. The show 
runs from 11 a.m. to 11 p. m. Mon- 
day through Saturday. 

Among the exhibits are the 
“DeSoto Surround,” a glorified 
turntable complete with unusual 
lighting and canopies; the “Dodge 
Pool Promenade,” in which a 
Dodge car appears to be floating 
in a tropical pool; and a display of 
the swivel seats which Chrysler 
Corp. introduced this year. 

Other features include displays 
of the Chrysler and Imperial Auto- 
Pilot, illustrated with a motion pic- 
ture; the Plymouth Golden Com- 
mando engine; a working model of 
the Plymouth Sure-Grip differen- 
tial; a DeSoto chassis; several 
Dodge features, with unusual light- 
ing effects; Dodge Torsionaire, and 
upholstery and fabric exhibits. 

In one of the foreign-car dis- 
plays, the doors were removed 
from a Renault and the vehicle 
was tipped so that all angles can 
be viewed with the use of a 
mirror arrangement. Medow also 
obtained a Fiat Spyder for the 
showing. 

All Chrysler Corp. models, as well 
as imports, were exhibited. 

An oil portrait of the buyer or 4 
loved one was given with each new 
car purchased. A set of tumblers 
was given free with each demon- 
stration ride. The firm handles 
Chrysler, Imperial, DeSoto, Dodge, 
Plymouth, Renault and Fiat. 


Parker’s Paradise 


BOSTON.—There will be no in- 
crease in fees for parking longer 
and wider cars in the city’s garages 
or at parking meters, according to 
Herman Carp, chairman of the 
Real Property Board. 








A ®t 
g 
ment 
that : 
for it 

The 
quest 


fear « 
tically 
to mal 
ing W 
fact t 
stayed 
month 
and b 
probat 

Senez 
Johns« 
posed 
investi 





port . 
and 
new i 
gressi 
Th 
the | 
mod 
Nati 
quir) 
In 
the i 
natio1 
He 
have 
mind: 
Che 
nomi 
year 
ate. ] 
ate’s 
woulc 
John 
crat, 
nois 
Omi 
A™ 
y 
Cc. O01 
and t 
nal 1 
delive 
filled 
Of 
no x 
ing 
und 
the 
He 
make 
for c 
price 
emph 
affor: 
with 
becat 
tract! 
Wh 
inflat 
it we 
satis! 
tenti 
chief 
defici 


Byre 
i 





* 


er gvrmets = 


= § Se VS 





AUTOMOTIVE WASHINGTON 


Joint Inflation Probe 
Proposed by Johnson 


By William Ullman 





















Washington Bureau Chief 


RE car prices going up again next year? How about 
gas and tires? Should we put our surplus into Govern- |omist, forecast a gradual increase 


tment bonds or buy “blue chip’ 
that addition now, or run the 
for it next year? 

' These are pretty common 
ee i as 1958 ends, for 


fear of inflation haunts prac- 
tically every decision a dealer has 
to make. Inflation fears are haunt- 
ing Washington, too. Despite the 
fact that the cost of living has 
stayed level for the past three 
months, both Government leaders 
and businessmen know that it’s 
probably only a lull in the storm. 
Senate Majority Leader Lyndon 
Johnson, Texas Democrat, has pro- 
posed a nonpartisan congressional 
investigation to find out what's 
causing inflation 
and what ought! 
to be done about} 
it. 
A similar as-; 
signment was | 
given in 1957 to} 
the Senate Fi-| 
nance Committee, | 
headed by Sena- 
tor Harry F.! 
Byrd, Virginia 
Democrat. No re- 
port ever came out of that probe, 
and Johnson wants to give the 
new investigation to the Joint Con- 
gressional Economic Committee. 
The majority leader said that 
the probe should be “searching,” 
modeled after the big Temporary 
National Economic Committee in- 
quiry in the 1930s. | 
In a speech, Johnson said that | 
the inflation which confronts the 
nation “has no precedents.” 
He added that “we are going to | 
have to bring together our best 
minds to find solutions.” 
Chairmanship of the Joint Eco-| 
nomic Committee alternates each 
year between the House and Sen- 
ate. Next year, it will be the Sen- 
ate’s turn, and the inflation probe} 
would be headed either by Senator 
John Sparkman, Alabama Demo- 
crat, or Senator Paul Douglas, =| 








William Uliman 





nois Democrat. 
> 2 > 


O'Mahoney to Be on Group 


Also on the committee next 
year will be Senator Joseph 
C. O'Mahoney, Wyoming Democrat, | 
and the man who headed the origi- | 
nal TNEC probe. The testimony| 
delivered during those hearings) 
filled many volumes. 

Of course, Johnson has made 
no more than a proposal, but be- 
ing majority leader, his proposal 
undoubtedly will be followed to 
the letter. 

He observed that many law- 
makers have come up with ideas 
for curing inflation, such as wage, 
price and credit controls, but he 
emphasized that the nation cannot 
afford to “go broke” in tinkering 
with the economic system merely 
because an idea is appealing or at- 
tractive. 

While he did not refer to the 
inflation study conducted by Byrd, 
it was clear that Johnson was not 
Satisfied with the Virginian’s con- 
tention that inflation is caused 
chiefly by high Federal budget 
deficits and heavy spending. 

* * * 


Byrd Urges a Crusade 


[= day before the Johnson 
speech, Byrd had told a group of 
manufacturers that we need a “na- 
tional crusade from the grass roots” 
to slow down Federal spending. 
He said many domestic pro- 
grams supported by the Govern- 
ment are subsidy programs, 
which are “bottomless pits for 

Federal spending and contribute 

to sky-high inflation.” 

And the day after Johnson called 
for his inflation inquiry, a high 
Government official delivered one 
of the gravest warnings yet about 
the menace of rising prices. 
William McChesney Martin jr., 


> commons? Should we build 


risk of having to pay more 
—_—_—_—_——_—_— 


chairman of the Federal Reserve 
Board, told the American people 
that they must not be misled by 
the fact that consumer prices have 
been stable for 90 days. More in- 
flation looms ahead, he said. 

7 a * 


Business Is Optimistic 
N A more cheerful note, the 
U. S. Chamber of Commerce 
has held another of its annual 
Business Outlook Conferences. 
The panelists, representing 
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seven key segments of business, 
were uniformly optimistic about 
prospects in 1959. They were 
wary, however, of predicting any 
increase in the rate of business 
recovery; some thought the rate 
might slow early next year. 

Harry Williams, speaking for the 
| AMA, told reporters that Detroit's 


was made before the new models 
hit the market, and he hinted that 
producers might raise their sights 
a little very soon. 


Summing up, Dr. Emerson B. 
Schmidt, the Chamber’s chief econ- 


in the nation’s total output next 
year, reaching a record rate by 
year-end of $475 billion. 


* * * 


Leasing Top NADA Topic 
ORE than 2,300 representatives 


of dealership management par- 

ticipated in NADA’s nine confer- 
ences and 17 seminars during 1958, 
| the dealer association has reported. 
Most popular conferences were 
| on leasing and rentals and ex- 
| pense analysis and control. Leas- 
| ing also drew a big crowd in 
| seminars, 


Next year NADA plans to hold 
20 seminars, three conferences of 





forecast of a 5% million car year| 





22, 1958 


its own, and eight conferences with 
state associations. The tentative 
schedule calls for seminars on parts 
inventory and control, keeping 
hands out of dealers’ pockets, tax 
relief for small business, produc- 
tive sales compensation plans, truck 
leasing and rentals and many other 
subjects. 

Most of the seminars will be held 
in Washington, and each will last 
from two to three days. 


Elbery Motor Is Awarded 


Ford’s Top Dealer Honor 


CAMBRIDGE, Mass.—Elbery 
Motor Co., Inc., Ford dealership 
here for over 29 years, has been 
awarded Ford Motor’s 10-year 
“Four Letter Award.” The award 
is Ford’s highest dealer honor, sig- 
nifying the highest standards of 
sales representation in their com- 
munities. 


Elbery Motor is one of three Ford 
dealerships in New England to re- 
ceive the honor, awarded to 75 
Ford dealerships in the U. S. Four 
Letter Awards are made annually 
to Ford dealers, with the 10-year 
award going to those who have 
merited the annual honor for 10 
consecutive years. 





11 


Chemicals Called 
Threat to Autos’ 
4th Place in Sales 


NEW YORK.—Chemicals are 
crowding the automotive industry 
for fourth place in sales in the 
nation’s economy, O. V. Tracy, Esso 
Standard Oil Co. vice-president, 
told the semiannual meeting of the 
Chemical Specialties Manufactur- 
ers Assn. 

The chemical industry has moved 
ahead of steel and is “fast catching 
up with motors” in the value of 
products manufactured and sold 
each year, said Tracy, a pioneer in 
the development of synthetic rub- 
| ber, detergents and other chemical 
products from petroleum. 

Food, machinery and oil are the 
only other industries—besides the 
automobile manufacturers — with 
annual sales volumes exceeding the 
chemical industry’s, he said. 

He forecast continued growth for 
“the nation’s fastest-growing in- 
dustry” and intensified competition 





|—extending from the research 
| laboratories to delivery improve- 
| ments and better packaging. 





checkup 


Of every 100 persons who get cancer 25 


will be saved, 75 will die. Of these, 


many will die needlessly, because with 
present knowledge they could be saved by 
early detection and prompt treatment. Play 


fair with yourself and your family . 
have that cancer checkup soon. 


*e* 
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There has never been enough money to 


an 


indifferent to the enemy that strikes 


check 


1 out of every 4 Americans? 
Your donation—large or small—can help 
save lives. Someday, perhaps your own. 


carry on all the research that needs to 
be done. Can you afford to remain 
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Dealer Conventions 


Jan. 3|-Feb. 4—Nationa!l Automobile 
Dealers Assn., Conrad Hilton, Chicago. 
Feb. 22-23—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 
March 15-17—Automobile Dealers Assn. 
of North Dakota, Bismarck. 

March 20-2i—Arizona Automobile Dealers 
Assn., Hotel Stardust, Yuma, 

March 22-24— Automobile Dealers Assn. 

of Alabama, Tutwiler Hotel, Birmingham. 

May 10-12—Georgia Automobile Dealers 
Assn., Atlanta Biltmore Hotel, Atlanta. 

May 17—20th Annual Convention, South 
Carolina Automobile Dealers Ass n., 
Cruise to Nassau, Port of Embarkation, 
Charleston. 
May 17-19 — Idaho Automobile Dealers 
Assn., Boise. 
May 21-22—Oregon Automobile Dealers 
Assn,., Salem. 

June 21-23—Spring Meeting and Golf 
Tournament, New York State Automo- 
ae peaters, Whiteface Inn, Whiteface, 


June 21-24—Michigan Automobile Deal- 
ers Assn., Gratiot Inn, Port Huron, 
Mich. 

Aug. 7-86— Montana Automobile Dealers 
Assn., Butte, 

Sept. 13-1S—Wyoming Automobile Deal- 
ers Convention, Casper. 

Sept. 14-15—Minnesota Automobile Dealers 
Assn., Hotel St. Paul, St. Paul. 

Sept. 20-22—3éth Annual Convention, New 
York State Automobile Dealers. The 
Concord, Kiamesha Lake, N. Y. 

Sept. 20-22—Kentucky Automobile Dealers 
Assn., Kentucky Dam Village, Gilberts- 
ville, Ky. 

” * 


= 
Auto Shows 


Jan. |-Feb. 1—Sth Annual American Legion 
Auto Show, Augusta State Armory, Au- 
gusta, Maine. 

Jan. 811— Memphis Automobile Show, 
Ellis Auditorium, Memphis. 

Jan. 9-18—Midwest Auto Show, Municipal 
Auditorium, Minneapolis. 

Jan. 10-17—indianapolis Auto Show, 
Manufacturers Building, Indiana State 
Fair Grounds, Indianapolis, 

Jan. 10-17—Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh. 
Jan. 10-18—30th Annual Auto Show of the 
National Capital Area, National Guard 

Armory, Washington. 

Jan. 11-18—Oklahoma City Auto 
Oklahoma City. 

Jan. 12-17—Grand Rapids Auto 
Civic Auditorium, Grand Rapids, 

Jan. 17-25—Chicago Auto Show, 
national Amphitheatre, Chicago. 

Jan. 22-24— Brockton Auto Show, 
Armory, Brockton, Mass, 

Jan. 22-27—Tampe Auto Show, Fort 
Hesterly Armory, Tampa. 

Jan, 23-2%5—Birmingham Auto Show, Birm- 
ingham, Ala. 

Jan, 24-3i1—Baltimore Auto Show, Balti- 
more. 

Jan, 24-Feb. I—Toledo Auto Show, Sports 
Arena, Toledo. 

Jan. 25-3i—Hornell Auto Show, New York 
State Armory, Hornell, N. Y. 

Jan. 25-Feb. I!—Iinternational Foreign and 
Sports Car Show, Dinner Key Audi- 
torium. Miami. 

Jan. 31-Feb. 7—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 

Feb. 7-14—Milwaukee Automobile Show, 
Arena and Auditorium, Milwaukee. 

Feb. 14-22—Seattle Auto Show, National 
Guard Armory, Seattle. 

Feb. 19-23—Albuquerque Auto Show, State 
Fair Coliseum Bldg., Albuquerque. 

Feb. 20-23—Middletown Auto Show, State 
Armory, Middletown, Ohio. 

Feb. 27-March 8—!959 World Wide Auto 
Show, Miami Beach Exhibition Hall, 
Miami Beach. 

Feb. 28-March 8—Kanses City Auto Show, 
Municipal Auditorium, Kansas City, Mo. 

March 48—9th Annual Nationa! Autorama, 
Connecticut State Armory, Hartford. 

Apr. 6!!i—Denver Auto Show, Denver 
Auditorium, Denver. 

April 17-19—Cheyenne Automobile Show, 
Cheyenne. 


Show, 


Show 
Mich. 
Inter- 


State 


* . 


General 
Jan. 12-16—SAE Annual 


: Meeting and 
Engineering Display, 


The Sheraton- 
Cadillac and Hotel Statler, Detroit. 
Jan. 25-28—Truck Trailer Manufacturers 
Assn., Hollywood Beach Hotel, Holly- 

wood, Fla. 

Jan. 29-30— Private Truck Council of 
America, 20th Annual Convention, Sher- 
man Hotel, Chicago. 

Jan. 31-Feb. 4—Nationa!l Automobile Deal- 
ers Assn., Equipment Show, Chicago. 
Feb. 2-5 — 32nd Automotive Accessories 
Mfgrs. of America Exposition, New York 

Coliseum, N. Y, 

Feb. 15-17—Motor and Equipment Whole- 
salers Assn., National Convention, Con- 
rad Hilton Hotel, Chicago. 

Feb. 18-21—1959 International Automotive 
Service Industries Show, Navy Pier, 
Chicago. 

Feb. 182!—National Service Parts and 
Equipment Show, Automotive Service 
Industries, Navy Pier, Chicago, Ill. 


20 Years Ago... 


The Big Stories 


The total number of General Motors Corp. common and preferred 
stockholders for the fourth quarter of 1938 was 389,509 compared with 
399,255 for the third quarter of 1938 and with 375,755 for the fourth 
quarter of 1937. There were 368,265 holders of common stock and the 
balance of 21,244 represented holders of preferred stock. 

Edsel Ford, president, Ford Motor Co., predicted that his company 
would sell 900,000 units in the model year 1939. This compared with 
approximately 600,000 in the 1938 period, according to Ford. 

Top 10 cars in registrations this week in 1938 included Chevrolet, 
375,520; Ford, 305,678; Plymouth, 227,397; Buick, 133,068; Dodge, 79,485; 
Pontiac, 75,247; Oldsmobile, 69,493; Packard, 41,354; Chrysler, 36,338, 


and Studebaker, 33,304. 








SALES 


“The boss decided to pass out cigars! 
Our ‘59 is quite a baby!” 


Letterbox 
‘Without Stigma ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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|personally sold me the car was 4 


her > ae gee good salesman. But so are most 
ee pt pric. | automobile dealers and salesmen. 
r i iness. 
facturers could stand some changes. They nave to be to stay in oo aaa 
Perhaps some of your subscribers| It wasn't put, se attwes ve out 

will join in urging that the follow- offered that sold me. Nor 
sales talk on the advantages and 


ing modifications be adopted: 4 : 
, ; | desirability of owning that partic- 
1—Dealer’s name omitted so that Stew conten ef ene, ter the “ted” 


“dealer exchanges” can be made} 
of the car as I test-drove it. It had 
est pees 8 Oe tel to be more than these considera- 


oe deleted so that un-| tions, as I was reaching higher than 


warranted prejudices and suspicions|I had figured by budget allowed. 
will not co conned in the mind of| It was es = —_ 
the layman buyer. | er, Romaine Sc . we 
3—All prices without freight, with| Sha, Wis. said to me in respo 
permission given to dealer to add] to a remark I had ——) 2 
actual freight to point where car is| Sped along a country ro 
displayed. commented on the fact that i 
4—Stickers attached to window in| seemed every third car in town 
a way that it will not easily tear) Was the make he handled, even 
off from window during usual use| though it was considerably higher 
and abuse of showroom cars.—| im price than the popular “low- 
“Dan.” Boones, 627 S. Carondelet, — three.” I wondered why 
was so. 
Las Angies > Knowing that I am a Unity min- 
= . ister, he replied: “You are a min- 
Ministry of Business ister in the Lord’s service and you 
Not long ago I bought a new C@r/take joy in ministering to your 
—one that was in a higher price| members and to others. You just 
bracket than I had contemplated. | gon’t preach to your flock, selling 
Needless to say, the dealer whO|them the Gospel so to speak, you 
serve them by looking after their 
spiritual needs, helping them with 
their problems. I really look upon 
myself as being a minister also, but 
in another way and in another field. 
“I try to minister to the people 
who buy cars from me by not just 
selling them cars, but by looking 
after their cars after the sale and 
“ministering” to their automotive 
needs as long as they own the car 
I have sold them. My customers are 
my ‘flock.’ I keep a service recora 
on every car sold by my agency, 
not for a limited period following 
the sale, but for as long as I am re- 
sponsible to the individual for the 
right functioning of the car he has 
purchased.” 
His viewpoint impressed me. It 
(Continued on Page 13, Col, 1) 


—From the files of Automotive News. 
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In the Letterbox 





(Continued from Page 12) 


clinched the deal. I decided here 
was the kind of dealer I wanted to| 
do business with. Incidentally, later 
on I found out that, when he took 
over that particular dealership 
years ago, the first thing he did 
was to call his minister and have 
him come down and, as he put it, 
“Open the business with prayer.” 


He not only sold me; he started 
me thinking. In a very true sense, 
in the universal sense, is not all 
business a ministry? My diction- 
ary says that “to minister” is “to 
supply, to do things needful and 
helpful, to aid, to serve.” Isn’t all 
true business just that, rendering 
an economic service that is needed 
and helpful? In the last analysis, 
isn’t this the purpose for which bus- 
iness exists? 

The ideal of giving service is 
inextricably woven into the entire 
fabric of business. In the business 
world the idea of giving service, 
particularly in dealing with cus- 
tomers, is widely recognized as a 
business “must.” Yet all too often 
in application it receives merely 
lip-service and not wholehearted 
expression. It is inclined to be 


more of the head than of the | 


heart. It is too often merely skin- 


deep, in the sense that it is per- | 


functory rather than all-embrac- 
ing. 

If true service is to be rendered 
in any field, the element of conse- 
cration has to enter in—and take 
over. Though he may not be aware 
of it—and usually isn’t — the busi- 
nessman who is truly consecrated 
to giving service is “ministering”— 
he is actually serving God and man. 
He is serving God in engaging in 
an enterprise, when legitimately 
conceived, that is promoting the 
economic good, therefore the uni- 
versal good. 

He serves man when he increases 
good in the life of the individual 
or individuals with whom he does 
business. In the process, good comes 
to him. Shorn of all trappings and 
furbelows, it is as simple as that. 
Spiritually understood, this is the 
law. Consecration to the ideal of 
service is as necessary to the bus- 
inessman as it is to the ordained 
minister in the Lord's service. Both 
are serving the Lord (the Law). 

Just think what would happen if 
this viewpoint were given full rec- 
ognition and application in the 
world of business! Most business 
headaches would disappear forth- 
with. Business pressures, which are 





exacting such a human (and spir- 
itual) toll, would be mitigated. Har- 
monious business relationships 
would abound. Engaging in busi- 
ness would not become a burden to 
be carried but a joy to be experi- 
enced. 

Who knows? If business were 
universally conducted on this ideal 
of consecrated service, with the 
idea of “ministering” to those whom 


it served, might it not prove to be 


the missing ingredient in offsetting 
what the economic experts call “re- 
cession”? And just realize what it 
would do for international relation- 
ships, which are basically economic. 

In contemplating this ideal—and 
this idea—you may say, “But what 
about the individual who is not in 
business for himself but works for 
Somebody else?” 

The principle, the practice, ap- 
plies here, too. The employe, who 
serves his employer faithfully, is 
serving the business in which he 
is employed, which in turn is serv- 
ing the business community in its 
chosen capacity. And, either di- 
rectly or indirectly, he is serving 
those with whom the business 
does business. In so doing, the in- 
dividual employe is also serving 
God and man in serving the bus- 
iness where he works. 

Consecration to the ideal of serv- 
ice applies equally to employer and 
employee. When practiced, good 


comes to both. 


Yes, anyway you figure it, bus- 
iness is a ministry. Why not re- 
examine your own business setup 
in the light of the practical ideal 
of engaging, on an individual basis, 
in the ministry of business? 

: If you do, you will find it pays— 
just as my automobile dealer friend 
has proved in his successful bus- 
iness. It will pay materially, a right- 
ful and necessary aspect of bus- 


iness. It will pay mentally in better 
adjustment to your particular bus- 
iness or job and in your human 
relations—not to mention your 
health. And it will pay spiritually 
in making life more enjoyable and 
worthwhile. 

For you will have become a con- 
secrated servant (server) in the 
economic house of the Lord. 

That famous Biblical character, 
Job, who certainly had more than 
his share of personal and economic 
headaches, puts it this way: “And 
you will pay your vows, you will 
decide on a matter, and it will be 
established for you, and light will 
shine on your ways.” 

Why not try it?—Rev. Harotn L 
Irvinc, Waukesha, Wis. 

* + * 


‘Clarifying’ VW Picture 


Referring to your article in the 
Nov. 10th issue of Automotive News, 
regarding the soaring sales level of 
the foreign cars as released in the 
September registration figures, 
mentioning in particular the Re- 
nault; which you said came within 
steps of replacing Volkswagen as 
the best selling foreign car. 

I think this statement of yours 
should be clarified for the good of 
the dealers and public who read 
this article. As you know, the 
Volkswagen is the most wanted 
car, domestic or foreign, in the 
world today. All of the dealerships 
throughout the U. S. are backlogged 


with orders, anywhere from three} 


months to two years. 

This is due to the fact that there 
are so many dealerships in the U. S. 
and the entire world, each with this 


tremendous backlog, that the fac-| 


tory in Germany cannot produce 
enough Volkswagens rapidly enough 
to supply this demand. If they 
could get their production schedule 
up and have enough cars to cover 
all their dealerships amply, the pic- 


|}ture would be entirely different. 


As a result of not being able to 





Ford Claims Wide Edge 
For Its ’59 Cabs in N. Y. 
NEW YORK.—More than 300 


percent more 1959 Ford cabs than | 


all other 1959 make combined 
have been delivered d are in 
operation here, accor* ag to O. 


Fred Yando, Ford division New 
York district sales manager. Ford 
outnumbers its nearest competi- 
tor by more than 4 to 1, he said. 

David J. Long, fleet sales man- 
ager for Ford division’s North- 
eastern sales region, said that 
in addition to the 1,450 ’59 Ford 
cabs in New York City, the com- 
pany now has orders for almost 
1,000 more. Ford cabs in New 
York City now total more than 
3,100, he added. 








buy a Volkswagen Whenever a per- 
son desires to, the other foreign 
cars, such as Renault, have been 
picking up a considerable number 
of Volkswagen sales during the 
past few months. This isn’t meant 
as any knock to Renault, as it is a 
very fine little car, but surely it is 
not in a “class” with Volkswagen. 

I though that this article should 
be brought to your attention and I 
have taken this opportunity to sup- 
ply you with some real conditions 
that involve Volkswagen through- 
out the world. This is the second 
time that I have felt justified, as a 
happy Volkswagen dealer, to bring 
such conditions to your attention.— 
Xurry J. Bromitzy, Bromley Im- 
ports, Glens Falls, N. Y. 


* * * 


Flagpole-Sitting in a Ford 


Lonesome Long John Roller, a| 
Western singer, is out to set a new} 


world’s flagpole-sitting record in a 
’59 Ford convertible 50 feet in the 
air over the big Read Mullan Ford 
display at Third St. and E. Van 
Buren, Phoenix, Ariz. In orbit with 
Lonesome Long John is George, his 
eat. From our knowledge, this is 
the first time a man has ever tried 
to break a flagpole record sitting 
in a new car. 

Lonesome Long John broadcasts 
five minutes out of every hour on 
the local radio station, KHAT. His 
invitations go out over four other 
local stations to come down to the 
big Read Mullan lot. He has been 
in orbit now for about a month 
and he intends to stay there for 
| over eight months. 

Twice a month, a Western band 
plays at the foot of the flagpole. 
Lonesome Long John sings the 
Praises of Read Mullan’s 36-50 





What's New... 
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2 Groups Cited by NSPA 


For Service Contributions 
CHICAGO.—The North Carolina 


| Automotive Wholesalers Assn. and| 


| the Timken Foundation, Canton, O., 
|have been cited by the National 
| Standard Parts Assn, for outstand- 
ing contributions to the automo- 
tive service industry. 
The NCAWA was 
|for a state-wide program of auto 
| mechanics training and the Foun- 
dation for a grant of $150,000 to an 
| Ohio school for automotive train- 
! ing. 


* ” * 


| Hercules Names Distributor 











commended | 





Flagpole Serenade— 


Lonesome Long John Roller, a Western 
singer, strums his guitar in song atop a 
1959 Ford on a 50-foot flagpole on the 
lot of Read Mullan Motor Co., Phoenix, 


Ariz. He's out to set a flagpole-sitting 
record in a car. 

a = + 
Guarantee — which is a guarantee 
that Read Mullan has had for the 
last five years. It is a free guaran- 
tee which covers the major me- 
chanical parts in the car. 

Read Mullan, owner of Read 
Mullan Motor Co., says that promo- 
tions like Lonesome Long John and 
the 36-50 Guarantee have been 
greatly responsible for his com- 
pany’s leadership in Ford sales in 
Arizona for the last five years. 

During this period, the company 
has averaged over 3,000 car and 


In Parts and Accessory Distribution 


Blue Mound Rd., here. It will be a 
stocking point for Parker tube and 
hose fittings, hydraulic check valves 
and piston-type accumulators, ac- 
cording to D. A. Cameron, general 
sales manager, Parker-Hannifin 
Corp., Cleveland. 
- 


Cherry Named 
1959 President 


Of Reps Group 


NEW YORK. — J. McEwen 


|Cherry, Nashville, has been elected 


president of the Automotive Affil- 
iated Representatives for 1959. 


CANTON, O.—Hercules Motors! Other officers are: 


Corp. has appointed Llewellyn Ma-| 


chinery Co., Miami, Fla. as Her- 
cules distributor for the State of 
Florida. 

= . = 


Ritter Opens Branch 


MILWAUKEE.—Ritter Engineer- 
| ing Co. has opened a branch at 5120 


—e = - * 





Plymouth Service Managers Organize— 


Newly elected officers of the nation's first Plymouth single-line “parts and service 
managers’ club,” formed in Los Angeles, from left, Gerry Daeley, Garden Grove, 
secretary; Lee Farnsworth, Santa Ana, president, and Bob Pembieton, vice-president. 
Representing the Plymouth regional service office at the organizational meeting were, 
standing, from left, Barney Bernard, assistant service manager; Ken Mattson, field 


engineer; Bob McDaniel, service manager, 


and Bus Bailey, field engineer. 





Harry G. Kitchin, Richmond, Ind., 
first vice-president; Harry C. 
Younger, Pasadena, Calif., reelected 
second vice-president; H. P. De- 


| Green, Cleveland, treasurer; Lee A. 


Bergman, Chicago, secretary. 
J. Austin Elliott, Claude E. Sharp 


j}and W. Frank Russell were named 
| trustees. 


Regional directors include: 
William L. Wilson, Boston, New 


| England; Sid Pasternak, New York; 


Metropolitan; Edward M. Clarke, 
Syracuse, Upstate New York; Don- 
ald H. Swaab, Philadelphia, Mid- 
dle Atlantic; Ted Dinger, Pitts- 
burgh, Steel City. 

Larry Kidd sr., Charlotte, N. C., 
Virginia-Carolinas; J. T. Clark, At- 
lanta, Southeast; Earl F. Potter, 
Memphis, Mid-South; William A. 
Strouse, Cleveland, Lake Erie; Rob- 
ert B. Boys, Detroit, Motor City; 
Sid Gottlieb, Indianapolis, Cross- 
roads of America. 

W. E. Dorman, St. Louis, St. Louis; 
Lee A. Bergman, Chicago, Chicago; 
William S. Cowan, Minneapolis, Up- 
per Midwest; Richard S. Hodges, 
Kansas City, Heart of America; Eric 
Hyden, Dallas, Southwest; Roy 
White, Denver, Rocky Mountain; 
Leslie D. Morrison, San Francisco, 
Golden Gate. 

C. W. Blair, Los Angeles, South- 
ern California; Robert S. Mathew- 
son, Phoenix, Sun Country; Piet 
vD. Rollandet, Portland, Ore., Pa- 
cific Northwest; Charles F. Thorpe, 
Vancouver, Canadian Northwest; 
John A. Murray, Winnipeg, Western 
Canada, and R. A, S. Boyd, Toronto, 
Eastern Canada. 

* * * ' 


Shoupe Appointed Rep 
NEWARK, N. J.—Refill Filter 
Co, announced the appointment of 
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truck sales per year. At this time, 
Lonesome John is producing a rec- 
ord based on his flagpole sitting 
adventure, It is a rock-and-roll 
song which should get the teen- 
agers listening and talking. The 
words go: 
This is Lonesome Long John 
from top of a pole, 
And a new world’s record is my 
goal. 
I’m flagpole sittin’ 
Baskin’ in a Flip-Top Ford, 
I’m flagpole sittin’ 
Sittin’ in a brand new Ford. 


Now the other night, my lover 
came by, 
And all I could give her was 
just a big sigh. 
I'm flagpole sittin’ 
and I hardly ever get bored, 
I’m flagpole sittin’, 
Sittin’ in a brand new Ford. 
Ned Mullan, the advertising pro- 
motion manager of Read Mullan 
Motor, Co., says, “We try to enter- 
tain people with the unusual—we 
write our own jingles and songs 
such as this one for Long John. We 
try to give the people something to 
talk about—something extra such 
jas our 36 month or 50,000-mile 
| guarantee. 


| “This guarantee has helped us 
| average over $100,600 per month in 
parts and service for the last two 
years—a 30 percent increase in five 
| years. We are in the top 10 Ford 
| dealers in the country in parts and 
| service sales out of some 6,400 Ford 
dealers. Every Ford dealer should 
have a wonderful year because of 
the luxurious styling and excellent 
| quality of our '59 Ford.”—M. L. 
|Ciayton, General Sales Manager, 
Read Mullan Motor Co., Phoenix. 








William T. Shoupe, Saxonburg, Pa., 
as factory representative in West- 
ern Pennsylvania, West Virginia 
and Eastern Ohio. Shoupe is Steel 
City regional director of the Affili- 
ated Automotive Representatives. 
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Big Parts Firm Scheduled 
To Open in Dayton in Spring 

DAYTON.—One of the largest 
retail automotive parts sales com- 
panies in this area is scheduled to 
open here next spring. 

Hillside Automotive Inc. now 
being organized, will occupy 5,700 
square feet of floor space at 3515 
|W. Third, according to Doyle W. 
| Keller, manager. Automotive Parts 
| of Columbus has controlling inter- 
| est, he said. 
| > . > 


| Automotive Show Discussed 
By Canadian Manufacturers 


OTTAWA.—Plans for holding an 
automotive show in Toronto in 1960 
or 1961 were discussed at a semi- 
annual meeting of the manufac- 
turers’ division of the Canadian 
Automotive Wholesalers & Manu- 
facturers Assn. No decision was 
reached. 


The present antiresale price 
maintenance legislation was criti- 
cized and the members were in- 
formed that this matter would 
probably-be under consideration at 
the next session of the House of 
Commons. 

© > * 


California Rep Named 


ELLWOOD CITY, Pa.—Jet Prod- 
ucts Co. has appointed Marketing 
Associates, P. O. Box 4143, Pan- 
orama City, Calif., exclusive Cali- 
fornia distributor for Jet Liquid 
Lectric Battery Additive, 


Western Glass Dealers 


To Convene in Los Angeles 


HOLLYWOOD, Calif—A seminar 
on windshield installation, storage, 
inventory and other problems will 
be a highlight of the second annual 
Western States Conference of the 
National Auto & Flat Glass Dealers 
Assn, Feb. 19-21 at the Statler 
Hilton hotel in Los Angeles. 

The keynote address will be de- 
livered by Arch Racine, president 
of the national association. Theme 
of the three-day meeting will be 
in Progress Through Industry 

n ty.” 
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Average Prices of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 


"57 
Feb. 


Prices of '58s added and ’50s dropped in December, 1957. 


Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. 

. e * 


Tim Anspach Dealer’s Auto Auction. 
Sale every Monday. Prices are for sale 


of Dec. 8. 

There was a slight price reaction at my 
auction here today on real clean, ready to 
sell late model cars. Other grades held 
about the same as last week's low market. 
The regular wholesale consignors sold out, 


but complaining of light profits. Sold 112 
cars from 172 consignments. 
BUICK—’56 Super Riviera 4-dr., $1,180*; 


4-dr., $1,150* (ps); Special Riviera 2- 
dr., $1,050° (ps); 2-dr., $950*. 

"55 Spécial 2-dr., $870*; RM Riviera 2- 
dr., $750* (ps). 

"54 Special 2-dr., $400*. 

"52 Special 2-dr., $120°. 

CADILLAC—'58 (60) Special 4-dr., $4,200° 
(ps). 

'56 (62) coupe de Ville, $2,100* (ps). 
"53 (60) Special 4-dr., $700° (ps). 
CHEVROLET—'58 Corvette, $2,509; Im- 

pala (8) 2-dr., $2,020*; Bel Air (8) 
Hardtop 2-dr., $1,900* (ps); Biscayne 
(8) 2-dr., $1,750*, $1,385. 

‘ST Nomad (8) station wagon, $1,830*; | 
Bel Air (8) 2-dr., $1,600*; 4-dr., 2 at 
$1,525*, $1,510*; Two-ten (8) 4-dr., 
$1,390°; Two-ten (6) 4-dr., $1,160, 
$1,130, ee 2-dr., $1,125, $1,100. 

"66 Bel Air (8) 2-dr., $1, 300*. $850°; 4- 
r., $1,050*; Two-ten (6) station wag- 
on, $1,100; Two-ten (8) 4-dr., $1,050*; | 
2-dr., $915. 

Air (8) 4-dr., $725*; Two-ten 


‘S5 Bel 


ALABAMA 





JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





COLORADO 





COLORADO AUTO AUCTION 
LITTLETON, COLO. 


Phone 
Wire Colerado Auto Auction FAX 
Denver, Colo. 
Auctioneers: 


eB can pele for by our own check through | 


Bank of Denver 








Denver Auto Auction 
4% South Santa Fe maces, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo. Workman—Bill Hauschildt 


Titles and Checks Guaranteed 
by Empire Auction Insurance 





CONNECTICUT 





NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our |2th year 
of continuous operation. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 





(8) 4-dr., $625*. "53 (98) 4-dr., $350* (ps), $170* (ps); 
‘54 Bel Air 2-dr., $570* (ps), $550; (88) 2-dr., $320°*, 

Two-ten 4-dr., $490; 2-dr., $360. PACKARD—'55 Cli 72* ‘ 
‘ . 5g pper (400), $720* (ps); 

53 Two-ten 4-dr., $315, $260*. Super 2-dr., $710*, $625*. 

CHRYSLER—’54 Windsor 4-dr., $750°. | prymouTH—'s7 c 8) Suburb 
53 NY coupe, $300° (ps): Windsor 4-| my +4 ad ustom (8) Suburban, | 
dr., $210°*. '56 Belvedere (6) 2-dr., $1,035* (ps); 4-| 
| DeSOTO—'57 Firedome Sportsman coupe, dr., $575. 

$1,510* (ps); 2-dr., $1,400*. | °55 Plaza (8) station wagon, $800*; Bel- 

‘55 Firedome 2-dr., $700* (ps). |} vedere (6) 2-dr $700; 4-dr., $570°*, 
DODGE—’55 Custom Royal (8) 4-dr., $1,- $270. 

000*; Royal (8) 4-dr., $750* ‘54 Plaza station wagon, £160 
EDSEL—'58 Ranger 4-dr $1 640° (ps) PONTIAC — '56 Chieftain Catalina 4-dr., 
oni — x “ar., 91, . $860*: 4-dr., $840*, 

a — Fairlane (8) Victoria 4-dr.,| +54 Chieftain (6) 4-dr., $280*. 
‘st ‘Country sedan (8), $1,650°; ranch 1. oe oo, 

. : , , ’ 4-dr., $120*. 

_Wagon (8), $1,460°. — | RAMBLER—'58 Deluxe (6) 4-dr., $1,175. 

56 Country sedan (8), $1,175* (ps);| +57 Deluxe (6) 4-dr., $600 

Custom (8) Victoria 2-dr., $1,040*; '56 Custom (6) 4-dr.. $1.190*. 

quae ipo)? one” cat nae oees: | ‘55 Super (6) station wagon, $770". 

Fairlane (6) Victoria 2-dr., $770. ; 

’55 Fairlane (8) 4-dr., $710*. PORTLAND, ORE. 
’54 Ranch wagon (8), $530, $520. Portland Auto Auction, Inc. Sale ever 
° i . y 
"53 Country sedan (8), $470°*. Tuesday. Prices are for sale of Dec, 9. 
LINCOLN — '56 Premiere coupe, $1,390* - 
(ps). BUICK—’'58 Special Riviera 2-dr., $2,200*. 
'55 Capri 4-dr., $725* (ps). | °56 Century Estate wagon, $1,635° (ps); 
MERCURY—’57 Monterey 2-dr., $1,550°*. Riviera 4-dr.. $1,315*; RM Riviera 2 
’55 Monterey station wagon, $1,200*| dr., $1,515* (ps); Riviera 4-dr., $1,- 
(ps); Montclair 2-dr., $985*; Custom 370° (ps); Special Riviera 2-dr., $1,- 
2-dr., $580*. 120°. 
"54 Custom 4-dr., $470. "55 Century Estate wagon, $1,150* (ps); 
‘52 Monterey 4-dr., $150*. j Special 4-dr., $935". 
NASH—'55 Ambassador (6) 4-dr., $575*.| ‘54 Special Estate wagon, $1,080°; Rivi- 
OLDSMOBILE —'58 (98) 4-dr., | $2,600* era 2-dr., $660°. 
(ps). "53 Super 2-dr., $550°; 4-dr., $395*° (ps) 
"57 (98) 4-dr., $1,775* (ps); (88) 4-dr.,| CADILLAC—'57 (62) coupe de Ville, $3.- 
$1,850° (ps), $1,450* (ps). | 175* (ps). 
"56 (88) Holiday 4-dr., $1,460*; Holiday| ‘55 (62) coupe de Ville. $1.830° (ps). 
2-dr., $1,310°; 4-dr., $1,400° (ps), "51 (62) sedan de Ville, $575°*. 

$815*; 2-dr., $950°; (98) 4-dr., $1,-| CHEVROLET—'5S Impaia (8) conv., §$2.- 

400* (ps). 375° <‘(ps); Hardtop 2-dr., $2 350°; 

"55 (98) 2-dr., $1,055* (ps). Brookwood 48), $2,250° (ps), $2,225 
"54 (98) 4-dr., $500*° (ps). $2.200*, $2.080*; Bel Air (8) iardnen 








"57 °58 
May 


"57 °68 
dune 


"57 =°58 
Aug. 


"57 


"57 =+°58 


Prices of '59s added and 
Figures alongside bars represent dollars. 








| type)—S sp! 
on 2 columns.) For display Rates contact Want Ad Dept., Automotive News, Detroit 7, Michigan. 


FLORIDA 


DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues., 11 
A.M. Dealer-owned. Dealers only. 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 


AND FRIDAY 
We Issve Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 


MICHIGAN 


APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday at Noon 


19241 Dix—Toledo Highway—Route 25 
Just ' mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 


NEW JERSEY 


CROSSROADS OF THE EAST 


=) 


Tei ar f ennsylivania 


ee to eee r= Turnpik 


ee > 


Di i ‘ t A | 
Exclusively for Dealers 


© “DUAL RING" 2 lines running simultene- WEDN Pye 11 . vy 


ously. 


®@ Conveniently located in the heart of ata 
automobile world. 


@ Ten acres of completely fenced parking, 
area, 


Always a fine selection of sharp cars. 
Friendly relations prevail at all times, 
Congenial auctioneers, 

Fair management, 


MICHIGAN'S FINEST SALE 
SALE EVERY WEDNESDAY 


Flint Auto Auction, Inc. 


NATIONAL AUTO 
DEALERS EXCHANGE 


NEW YORK 
ae 


Title Protection. (Wed.). 


"58 
Sept. 


"51s dropped in December, 1958. 















42:90 | | AFAYETTE—S A 
—Syracuse Auto Auction, 
i wescollam J ice-President and Mapager| Center of Empire State. Check and 


"67 


Oct. 


(Copyright, 1958, by Automotive News) 


4-dr., $2 145 (ps), $2,065* 
| Hardtop 2-dr., $2,135*; 4-dr., $1,975* 
| (ps), $1, 925 

‘ST Bel Air (8) Hardtop 2-dr., $1,790* | 
(ps); Bel Air (6) station wagon, $1,- 
620*; Two-ten (8) 4-dr.. $1,505*, $1,- 
485°. 

‘56 Bel Air (8) Hardtop 2-dr., $1,475°, 

| $1.330*; 4-dr., $1,370°%; Two-ten (8) 
4-dr., $1,.275*, $1,215* One-fifty (6) 
4-dr., $965*, $920. 

‘55 Bel Air (8) Hardtop 2-dr.. $1,240*, 
$1,155*; Bel Air (6) 4-dr., $805*; Two-| 
ten (6) station wagon, 2 at $1,210*° 
(ps); Two-ten (8) station wagon, $1,- 

| 200°; 4-dr. $1,025*, $900°; 2-dr., 
795°; One-fifty (6) 4-dr., $700. 

| "53 Two-ten 4-dr.. $505; 2-dr., $375, 
$350. 

| CHRYSLER—'56 Windsor Hardtop 2-dr., 
$1,360". 

"55 NY Hardtop 2-dr., $1,270* (ps). 

DeSOTO—'57 Fireflite Hardtop 4-dr., $1,- 
845° (ps) 


"55 Firedome Hardtop 


DODGE 
2.5 


EDSEL 
FORD 


50° 
‘57 Sierra 
Custom Royal 
740° 
"56 Coronet 
"4 Royal 
"ss CO 
Meadowbrook 





2-dr., $825*. 


-"58 Sierra (8) 
(ps) 
(8) station wagon, 
(8) Hardtop 2-dr., 
(ps). 
(8) 4-dr., 
(8S) 4-dr.. $475* 
(6) station wagon, 
(6) 4-dr., $240. 
58 Ranger Hardtop 2-dr., 


59 Fairlane (8) 500 4-dr., 


$1,245°. 


oronet 


(ps) 


"SS Fairlane 
a5o* 
935° 
$1,935° ; 
$1,835°* ; 

Country squire 


| °*ST7 
$1,7 
dan 





(8) 500 Victoria 
(ps), $1,975°; 
(ps); 4-dr $1.975° (ps): 
country sedan (58), 
ranch wagon (8), $1,755* 
(8), $1,810*, 
$1.775*, $1,695°; country 
$1,585°; ranch wagon 


Victoria 4-dr.. 
2-dr. 


95° 
(8), 


__ NEW YORK _ 


Thruway Auto Auction, Inc. 


|Rovte '8B 


Insured Checks 


EVERY TUESDAY 
Insured Titles 


Fast, Accurate Market Reports 


Phone: HObart 4700 Al Clements, Owner 


Dealers — Land at Buffalo Air-Park, 
Airport. 
| Hard surface runway - Unicom Radio. Auction 
five minutes away. Call us, we'll 


Flying 
|5 miles 


is only 


south of Buffalo Municipal 


| pick you up. 











NEW YORK CITY'S 





EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because all titles 


and checks are insured. 


EVERY TUESDAY 12:30 P. M. 
GREENPOINT AVE. & PROVOST ST. 


BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 


Auctioneers—David B. Spielman 


John W. Becker 


NEW YORK STATE’S OLDEST 


NATIONALLY KNOWN 


TIM ANSPACH 


All 


Aute Auction 
Albany 5, N. Y. 


Every Monday — I! O'Clock 
180 car sale average 


Titles and Checks Guaranteed 





(ps); | 


Station wagon, 


$1,750° ; 
$1,- 


$470 


$1,760. 
> . 
2,355" | eck 
2-dr., $2,- 
$1,- 
$2,045°" | 


$1,800°, 
se- | 
(8). 


Buffalo, New York 





— 





$1,535*; Custom 

400°, $1,395*, 
$1, 295°, $1,245. 

’56 Ranch wagon (8) $1,235* (ps); Fair. 
lane (8) Victoria 2-dr., $1,170* (ps): 
4-dr., $1,095* (ps); Custom (8) 2-dr,, 
$950, $870*. 


(8) 
$1,340*, 


300 4-dr, 
$1,335", 


$1,325, 


'55 Fairlane (8) Victoria 2-dr., 940s; 
4-dr., $865*; Custom (8) Ranch v. agon, 
$935; 2-dr., $775; Main (6) 4-dr.. $725, 
$715, $700: Main (8) 2-dr., $680. 

"54 Main (6) 4-dr., $530; Custorn (8) 
2-dr,, $470*; Main (8) 2-dr., $450*, 
53 Crest (8) Victoria 2-dr., $460: Cug. 
tom (8) 2-dr., $420; 4-dr., $340°*, 

$310. 

"52 Crest (8) Country Squire, $430. 

*50 Custom (8) 4-dr., $230. 

HUDSON—’54 Hornet (6) 4-dr., $470*. 


LINCOLN — ‘57 Premiere Hardtop 2-dr,, 


$2,640* (ps). 

MERCURY—'57 Commuter station wagon, 
$1,850*; Monterey Hardtop 4-dr., §$1,- 
650* (ps). 

| ’56 Monterey 4-dr., $920*. 

55 Montclair Hardtop 2-dr., $1,205*; 
Monterey Hardtop 2-dr., $1,095 

'54 Monterey conv., $535* (ps). 

"53 Monterey Hardtop 2-dr., $480*. 

| NASH—'56 Statesman (6) 4-dr., $1,115*; 
Ambassador (8) 4-dr.. $985* (ps), 

’55 Ambassador (8) 4-dr., $800* 

| 52 Statesman (6) 4-dr., $215*. 

| OLDSMOBILE—'57 (88) Super Fiesta, §2,. 
160* (ps). 

"56 (88) Holiday 2-dr., $1,620* ps); 
| (88) Super 4-dr., $1,360*, 

‘55 (98) Holiday 2-dr., $1,315* ps); 
| (88) Super 4-dr., $1,105* (ps) 

| ’54 (88) Super Holiday 2-dr., $990* (ps); 

| 4-dr., $945°*. 

‘53 (98) Holiday 2-dr.. $710* (ps). 
| PACKARD—'58 4-dr., $1,875* (ps). 
’52 2-dr., $375*. 
PLYMOUTH 57 Savoy (8) 4-dr., $1,325*. 
"56 Savoy (8) 2-dr., $895. 
"54 Savoy (6) 4-dr., $450°; Plaza (6) 
4-dr., $445 
‘53 Cranbrook Hardtop 2-dr., $490* 
station wagon. $430; 4-dr., $350", 
$300* 

PONTIAC—'57 Super Chief Safari, $1,- 
950°: Star Chief Catalina 4-dr $1,- 
870° (ps); Catalina 2-<dr $1,665 

‘55 Chieftain station wagon, $920 
"52 Chieftain (6) 4-dr., $250 
"49 club coupe, $210. 

RAMBLER 58 Custom (8) 4-dr., $1,970*, 

STU DEBAKER—'55 Commander (8) sta- 

| tion wagon, $795". 

MISC ELLANEOUS—'57 Ford (8) Courier, 
$1,160*. 

"55 GMC (6) ‘%-ton pickup, $770 

"54 Chevrolet %-ton pickup, $635* 

"52 Dodge ‘%-ton pickup, $525; GMC 
Carryall, $370. 

"51 Ford -ton Panel $355; Frazer 
sedan $178° 

"49 Ford %-ton pickup, $395. 

"48 GMC % -ton pickup, $250. 

r + rar 

WAREHOUSE POINT, CONN. 

Southern Auto Sales. Inc. Sale every 


Wednesday. Prices are for sale of Dec. 10 

The market showed a normal December 
decline, Dealers report that retail business 
is very spotty With this in mind the 
buyers were choosy on what they pur- 


| chased 


4-dr 

$1,010* 
(ps); Super Rivi- 
(ps); Special Riviera 


"56 Special Riviera 
Century Riviera 4-dr., 

"55 RM 4-dr $1,050° 
era 2-<dr $995° 
2-dr.. $705* (ps) 

"54 Super Riviera 
4-dr., $330° 

'S3 Super Riviera 


(Continued on Page 15, 


$1,070°: 


2-dr., $725°*: Special 


$330*. 
Col. 1) 


2-dr.. 


space, | inch on 





NORTH CAROLINA 


RALEIGH Mann's Auto Auction 
Sale, Re. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


_ OHIO 








MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sele Every Monday, 12:30 P.M. 
“WE NEVER MISS” 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 








PENNSYLVANIA 








MANHEIM 
AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No, 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M, 


%& Dual Lane Selling 
%& Auction Checks 
% Titles Guaranteed 


Issued 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5-240! 








WASHINGTON 





SOUTH SEATTLE AUTO AUCTION 


10844 E. Marginal Way Seattle 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 


“WE HAVE BUYERS!" 
“Take Home a Guaranteed Auction Check" 
Bill Johnson Bob McConkey 





‘51 St 
CADILL 


fifty 
$195 
"52 De 
"51 Be 
CHRYSI 
DeSOTO 
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(ps) 
"53 Ce 
'51 Co 
FORD 
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'51 Special 4-dr., $180*, $150*. 

CADILLAC—’52 (62) sedan de Ville, $450* 
ps). 

49 (62) sedan de Ville, $200*. 

CHE VROLET—’'57 Two-ten (8) Hardtop 
t-dr., $1,555*, $1,425*; station wagon, 
$1,535* (ps); Bel Air (8) Hardtop 4- 
ir., $1,525* (ps); Two-ten (6) station 
wagon, $1,375*; 4-dr., $1,155*, $1,105; 
One-fifty (6) 2-dr., $1,100, $1,090; sta- 
tion wagon, $875. 

56 Two-ten (8) 4-dr., $975*; Two-ten 
(6) 2-dr., $830, $825; One-fifty (6) 2- 
ir., $750. 

‘55 Bel Air (6) 4-dr., $840%; Two-ten 
(6) 4-dr., $650°*. 


(Continued from Page 14) HU DSON— 54 "Super Wasp (6) 4-dr., $155. 
LINCOLN—’'57 Capri 4-dr., $2,265. 
‘54 Special 4-dr., $630, $525* (ps). MERCURY—’56 Custom (8) 2-dr., $1,080*, 
"53 Special 4-dr., $420*. $890* (ps), $780. 
"51 Special 4-dr., $165*. ‘52 Monterey (8) 4-dr., $165. 
"50 Special 4-dr., $140*. OLDSMOBILE—'58 (88) 2-dr., $2,430*. 
*49 Super 4-dr., $120*. "56 (88) 2-dr., $1,315* (ps), $1,105. 
CADILLAC—'55 (62) 4-dr., $1,410*, $1,-| ‘55 (88) 2-dr., $1,105* (ps), $985, $905*; 


‘54 Two-ten (6) station wagon, $740, | 


$525. 


'53 Two-ten station wagon, $360; One-| 


fifty 2-dr., $310, $220; 4-dr., $200, 
$195. 

‘52 Deluxe 2-dr., 2 at $165*, $160*. 

’51 Bel Air Hardtop 2-dr., $165, $105. 
CHRYSLER—'51 NY Hardtop 2-dr., $135*. 
DPeSOTO—'57 Fireflite 4-dr., $1,550° (ps). 

54 Firedome (8) 4-dr., $560* (ps). 
DPODGE—’57 Coronet (8) Hardtop, $1,485* 

(ps). 

'53 Coronet (6) 4-dr., $310, $125°. 

"51 Coronet (6) 4-dr., $200. 

FORD—'57 Fairlane (8) 500 Victoria 
dr., $1,615* (ps); Custom (8) 300 
dr., $770*. 

'56 Fairlane (8) conv., $950*; Victoria 

2-dr., $925. 


Nn 


| 
55 Fairlane (8) Victoria 2-dr. $830° ; | 


$810*; 2-dr., $660; Country sedan (58), 
790° ; Ranch wagon (8), $700*; Cus- 
tom (6) 2-dr., $450°; Main (8) 2-dr., 
$380, $375. 

'54 Custom (6) 4-dr., $140° 

'53 Custom (8) 2-dr., $330*, $180, $145. 


‘52 Custom (8) 4-dr., $160; Main (6)| 


4-dr., $125. 
HUDSON—'54 Hornet (8) 4-dr., $215°; 
Hornet (6) coupe, $200*. 
MERCURY—'56 Medalist 2-dr., $625. 

'52 Custom Hardtop, $285*. 

'50 Custom 4-dr., $115 
NASH—'54 Statesman (6) 4-dr., $300. 

"53 Statesman (6) 2-dr., $140. 
OLDSMOBILE— 56 (88) Holiday 2-dr., $1,- 

030°. 

"55 (98) 4-dr., $950° (ps). 

"54 (S88) 4-dr., $825* (ps), $450°. 
PACKARD—'53 Clipper 4-dr., $180° (ps). 
PLYMOUTH—'57 Savoy (8) 2-dr., $1,060. 

‘56 Belvedere (6) 4-dr., $660 

‘55 Savoy (6) 2-dr., $530*. 

‘53 Cranbrook 4-dr.. $310, $165, $120; 

Cambridge 2-dr., $265. 

'52 Cambridge 4-dr,, $185. 

PONTIAC — ‘55 Chieftain station wagon, 
$825; 4-dr., $755° (ps). 

‘53 Chieftain (8) 2-dr., $255*. 

"50 2-dr., $115 
RAMBLER—'S4 Super Hardtop, $430. 
MISCELLANEOUS 53 Kaiser 4-dr., 

$180°. 

'50 Chevrolet 2%-ton truck, $200. 


DETROIT 


Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of Dec. 10 


BUICK—'5S8 Century 2-dr., $2,300° (ps) 

"ST RM 4-dr., $1,725° (ps); Century 
4-dr., $1,635° (ps). 

CADILLAC 55 (62) coupe de Ville, $1,- 
705° (ps). 

"S52 (62) sedan de Ville, $365* (ps). 

CHEVROLET—'5S Bel Air (8) Hardtop 
2-dr.. $1,960°; 2-dr., $1,800°; 4-dr., 
$1.675*:; Brookwood (8), $1,900". 

'S7 Two-ten (8) station wagon, $1,590°; 
2-dr., $1,110; Bel Air (8) 2-dr., $1,- 
550°, $1,405*, $1,400°, $1,340°; One- 
fifty (8) 2-dr., $1,060. 

"56 Two-ten (8) 2-dr., $1,010; One-fifty 
(6) 2-dr., $725 

"55 Bel Air (6) conv., $660. 

"54 Two-ten 2-dr., $460. 

CHRYSLER—'56 NY 2-dr., $1,550° (ps). 

‘55 NY Deluxe 2-dr.. $975*° (ps). 

DeSOTO 'S7 Firesweep 4-dr., $1,250*° 
(ps); Fireflite 4-dr., $1,630° (ps). 

"S55 Firedome 2-dr., $760°. 

DODGE—'57 Custom Royal (8) 2-dr., $1.- 
725* (ps), $1,535° (ps); 4-dr., $1,635° 
(ps). 

‘S56 Sierra (8) station wagon, $1,150*. 

‘SS Royal (8) 2-dr.. $800°. | 

EDSEL—'58 Citation 4-dr., $1,900° (ps); | 
Pacer 2-dr., $1,900° 

FORD—'5S Fairlane (8) 500 2-dr., $1,920° 
(ps), $1,680° (ps); 4-dr., $1,625° | 

'S7 Fairlane (8) 500 conv., $1,780° (ps); 
4-dr., $1,450°; 2-dr., $1,450; Victoria 
2-dr., $1,400°; country sedan (8), $1,-) 
665° (ps), $1,540°; Custom (8) 300 
2-dr., $1,105; Custom (8) 4-dr., §1,- 


095. 
HUDSON—'58 Hornet 2-dr., $535°. 
IMPERIAL—'57 2-dr., $2,575° (ps). 
MERCURY—'58 Monterey Hardtop 4-dr., 
$1,975° (ps); 2-dr., $1,865° (ps). 

'ST Voyager station wagon, $1,710°; 
Monterey Phaeton 2-dr., $1,680° (ps); 
4-dr., $1,610° (ps); 2-dr., $1,400*°; 
Montclair conv., $1,595°. 

'56 Monterey station wagon, $1,190°; 
2-dr., $1,000° (ps). 

'55 Montelair 2-dr., $855*° (ps), $825*. 

OLDSMOBILE —'59 (88) Super Holiday 
4-dr., $3,160°. 

"58 (88) 2-dr., $2,150*. 

"ST (88) 4-dr., $1,530° (ps). 

’56 (98) 4-dr. $1,525* (ps); (88) Super 
2-dr., $1,275° (ps). 

"55 (88) 2-dr., $950° (ps). 
PLYMOUTH—'58 Belvedere (8) 4-dr., $1,- 
725° (ps), $1,625*; conv., $1,680*. 
‘ST Suburban (8), $1,600; Belvedere (8) 
Hardtop 2-dr., $1,250°; 2-dr., $1,250°; 
Savoy (8) 4-dr., 2 at $1,075*; Savoy 

(6) 2-dr., $915. 

"56 Belvedere (8) 2-dr., $985*; Suburban 

(8), $875; Savoy (6) 2-dr., $615. 
PONTIAC—'57 Star Chief 2-dr., $1,600*° 


(ps). 
"55 Star Chief 2-dr., $770*. 
"S51 sedan, $115. 
RAMBLER—’'57 Custom (8) Cross Coun- 
try, $1,715°. 


DANVILLE, VA. 


Danville Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Dec. 10. 
Nearing year-end, so North Carolina deal- 
ers are cleaning out inventory. Carolina 
dealers will be buying again beginning 
Jan. 1, making sales percentage swing 
upward. 

BUICK—'56 Special 4-dr., $1,380*; 2-dr., 
$1,155°. 

"55 Special 2-dr., $850*, $750. 


Used-Car Auction Prices 


ET—'59 station wagon (8) 4- 
$2,805°. 

‘58 Bel Air (8) 4-dr., $1,590, $1,435*. 
"56 Two-ten (8) 2-dr., $705. 

Air (8) 2-dr., $1,115*; Two-ten 
4-dr., $825°, $780; Two-ten (8) 
-, $730. 

"54 Two-ten station wagon, $460*; 4-dr., PONTIAC 


Air 4-dr., $430, $420; 2-dr., 
25; Two-ten 2-dr., $395, $380, $315; 
, $320, $240. . 
‘52 Deluxe 4-dr., $285; 2-dr., 2 at $305,| STUDEBAKER—'53 Champion (6) 4-dr., 





$1,330* (ps), $1,305; Fairlane Slight drop again in 
500 2-dr., $1,395*; Custom (8) 4-| old and older but late 
., $1,295; 2-dr., $1, 105*, $915, $840;| about average. Sold 47 @ars from 92 con- 

Main (8) 4- dr. $1, 105. signments. 
'56 Fairlane (8) Victoria 2-dr., $1,305,| BUICK—’'56 Special 4-dr., $1,230*° (ps); 
; 4-dr., $1,005*; 2-dr., $1,035°; Super 4-dr., $1,100* (ps). 


no Fairlane (8) 2-dr., $1,465*, $1,430*;| day. Prices are for “Thee Dec, 


Custom (8) 4-dr,, 
$930, $580. 








$760, $670, $635*, $610, sats 
*54 Custom (8) 2-dr., $530, 


toria 2-dr., $365*; 4-dr., $310. 


(ps). 4-dr., $1,100* (ps), $980* (ps). 
"54 (88) 2-dr., $865*° (ps); 4-dr., $615°*. 
"52 (88) 4-dr., $355, $210*, $205*, $165*. 

PLYMOUTH—’57 Fury (8) 2-dr., $1,665*. 


’56 Savoy (6) 2-dr., $805, $800. 


(8) 4-dr., $505. 
"54 Belvedere (6) 4-dr., $355. 


dr., $360*. 
"53 Chieftain (8) 4-dr., $390*. 
"52 Chieftain (8) 4-dr., $180. 


$130°. 
DODGE—’55 Royal (8) 4-dr., $555* (ps).| ‘52 Champion (6) 4-dr., $230. 
: (8) 4-dr., $350*. MISCELLANEOUS — ‘58 GMC (8) %-ton 
"53 tan eee (6) 4-dr., $225*. truck, $1,195. 
"58 Villager (8), $1,805*, $1,780* 
58 Fairlane (8) 500 2-dr., $1,910*, BUI I ALO 
$1,835*, $1,645*. Thruway Auto Auction, Sale every or 
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$930°, $685; 2-dr., 


’55 Fairlane (8) 4-dr., $865*; 2-dr., $850; 
Custom (8) 2-dr., $805, "$800°, $765, 
55. 





’53 Custom (8) 4-dr., $405, S30, $355, 
$310; 2-dr., 2 at $230; Crest (8) Vic- 


"55 Belvedere (8) 2-dr., $930*; Savoy 





"52 Concord (6) station wagon, $395. 


—'54 Chieftain (8) Catalina 2-| CADILLAC—’56 (62) sedan de Ville, $1,- 


CHEVROLET—’57 Two-ten (8) 4-dr., $1,- 


CHRYSLER — ‘57 Windsor Hardtop, §$1,- 


DeSOTO—'57 Firedome 4-dr., $1,160*. 
and Roar year 
odel sharp still 






tom (6) 300 2-dr., $905. 
Model Breakdown 
Of Auction Averages 


Dec., 1958 Nov., Oct., 
Model To Date 1958 1958 


4-dr,, $800*. 






(8) 4-dr,, $655*. 







2-dr., $340. 
















553 | PONTIAC—'56 Chieftain Catalina 2-dr., 
354 $890*. 
a 229 221 2) “See ne ee eee 
Patines ensiocads 184 180 , 









MISCELLANEOUS—’53 Ford 
up, $340. 


Overall —< sa, 
Average $1,214 $ 879 $ 911 












"54 Super Riviera 2-dr., $550*. 






850. 
"53 (62) conv., $725* (ps); sedan de 
Ville, $675* (ps). 





56 Special 4-dr., $960*. 
"55 Century Riviera 4-dr., 








230; 2-dr., $1,080. 

’56 Bel Air (8) 2-dr., $1,175*; Two-ten 
(8) 4-dr., $1,040*; 2-dr., $985*; Two- 
ten (6) 4-dr., $875*, $865*. 

"54 Two-ten 2-dr., $435. 

'53 Two-ten 2-dr., $300. 





O75* (ps). 
57 (62) coupe de Ville, 
sedan de Ville, $2,785. 








495* (ps), $2,250* (ps), 
Brookwood (8), $2,075*; 






650* (ps). 






cayne (8) 4-dr., $1,765*, 





'54 Firedome (8) conv., $370" (ps). 57 Bel Air (8) Hardtop 4-dr., 
DODGE—’57 Royal (8) 4-dr., $1,280* (ps). (ps), $1,700* (ps), $1,685°, 
'55 Coronet (8) 2-dr., $560*, $1,575°, $1,325; Two-ten 

53 Coronet (6) 2-dr., $250. veo 200%, $1,100°, 
'52 Meadowbrook 4-dr., $155. 56 Nomad (8), $1,525*; 
FORD—'57 Custom (6) 2-dr., $910; Cus- (Continued on Page 21, Col, 





Moraine Products’ vital parts for automotive progress 


Porous metal filters Sintered metal paris 







Engine bearings 





Brake assemblies 


Brake fluid 


Power brakes 


MORAINE CLUTCH PLATES 
WITHSTAND AN ACCUMULATED FORCE OF OVER 5,000 TONS A YEAR 


During the average year’s driving, Moraine passenger 
car clutch plates must stand up to an accumulated 
applied force of well over five thousand tons. Improved 
friction materials, developed by continuous research, 
are still another example of the important ways in 





which Moraine Products Division has served the 
automotive industry for almost a quarter of a century. 
Last year, Moraine produced more than 2,000 differ- 
ent kinds of parts for cars, trucks and buses—as well 
as many others for non-automotive applications. 


o ) Moraine Products 


Division of General Motors, Dayton, Ohio 


56 Ranch wagon (6), $875; Custom (8) 
’55 Fairlane (6) conv., $655*; 


MERCURY—’54 Monterey station wagon, 
$745*; Hardtop, $480*, $450*; 


"53 Custom Hardtop, $220*. 
NASH—’53 Statesman (6) 2-dr., $105*. 


$2,416 | OLDSMOBILE —'55 (88) Holiday 2-dr., 
1,566 $950* (ps); 4-dr.. $820°*. 
1,122 | PLYMOUTH—'56 Savoy (8) 4-dr., 

851 55 Plaza (8) 2-dr., $525*. 


*563 Cambridge 2-dr., $250. 


‘54 Star Chief Catalina 2-dr., 6 
%-ton pick- 





LITTLETON, COLO. 


Colorado Auto Auction. Sale every Mon- 
day. Prices are for sale of Dec, 8. 
BUICK—’57 RM 4-dr., $1,985* 


CADILLAC—’58 (60) Special 


’55 (62) sedan de Ville, $1,725* (ps). 
CHEVROLET—’58 Impala (8) 


Bel Air (8) 
Hardtop 4-dr., 5 at $1,950* (ps); 


snot 
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FORD FAMILY OF FINE CARS CLEARINGHOUSE 
NO. 114 OF A SERIES 


We wish you 


and your family 


a most enjoyable Christmas 
and share with ‘you 

our hope for 

a peaceful 

and prosperous 


New Year. 


ford Motor Company 
The American Road 


Dearborn, Michigan 


FORD * THUNDERBIRD ¢ EDSEL * MERCURY « LINCOLN 
CONTINENTAL MARK iV ¢ ENGLISH FORD LINE ¢ GERMAN FORD LINE 
FORD TRUCKS *¢ TRACTORS *¢ FARM IMPLEMENTS ¢ INDUSTRIAL ENGINES 
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nator is the cost—as much as four 
times more than a generator in 
some cases. However, Leece- 
Neville officials feel that if suffi- 
cient volume were obtained the 
alternator would be more competi- 
tive price-wise. Also, alternators will 
become more competitive if the}. 
trend to larger electrical demands 

















TURNINGS ... 
New Car Paints Coming 

















































At Much Faster Pace 


By Joseph M. Callahan 





Engineering Editor 
NTRODUCTION of the ’59 cars marks the beginning of 
a new era in auto painting—an era featuring the use 

















continue. 


Responsible for much of the 
added cost of the alternator is 
the rectifier which converts the 
alternating current to direct cur- 
rent for the battery. The rectifier 
usually is a separate component 
consisting normally of selenium 



































































of acrylic paints on all General Motors cars and new super | Pistes which must be positioned 
enamels for the Ford Motor and Chrysler Corp. cars. ale under vas hood. " 
Nevertheless, poory | oe paint finishes will hence-| towever, Leece-Neville and the wr 
ee 6 & much taste Delco-Remy division of GM (the an 
. alternatin te . 
pace, according to an en- a systems as standard other emintanes of ——— Opens $225,000 Rambler Dealership— he. 
gineer at DeVilbiss Co. This is the first time that any|Siicone rectifier that fits on the|. J- ©. Capata Rambler has opened its new $225,000 building at 1601 Wilshire Bivd, fF Dubli 
DeVilbiss, the Toledo manufac- | line of vehicles has made the alter-| ¢4n+ of the alternator. This rec-|S0nta Monica, Calif, Adjoining the large and low building is a lighted and paved ts w 
turer of paint spraying equip- | "tor standard equipment. The| tio. is cooled by the generator fan | ¥%¢4-car lot. J. C. Capata is the owner. Soto « 
ment, continually makes long- | System is built by Leece-Neville| 544 helps reduce the clutter and which 
range studies of what is coming | C°., Cleveland, which introduced its heat under the hood ot Sp 
in automobile finishing so as to | first alternator for vehicles in 1946. Oth an ; f the sili Soto 
have the right equipment when | James, J. Collins, a Lecce |, Other advantages of the silicone Auto Personnel 1539, 
the new eras arrive. . Somabeb ankte tar ee ae smaller, (2) more efficient because Alt 
Although the science of painting) j) peased 100 percent in each of | there’s less loss resulting from heat pcene 
is moving so fast that predictions! 1. post two years, Most f th build-up and (3) less expensive to from 
are unsafe, this engineer feels that) (ois have A sove for delivery |™aintain since only the cell that| John Marshall Sheehan has been|1946 and has been a salesman in the E 
the best bet to replace the present trucks, i aan’ tame aaa burns out needs replacing. Produc-| promoted to Central area director|San Antonio the last eight years. const: 
acrylics and super enamels are the) j1o0, and taxis. y amu" | tion of the Leece-Neville alterna-|of Commercial Credit Corp, and! fruehauf also named Drex Lyon — 
catalyst finishes. tor with the silicone rectifier began| Fred P. Mueller has been named h its Buffalo b >» ton gainir 
The catalyst In short, owners of any vehicles : edit er for the Cleveland|‘° Dead its Buffalo branch. Lyon ation 
paints consist of which have high electrical demands | !#8t month. oe a has been with Fruehauf 15 years citizer 
or which require battery charging| z ‘ . and most recently was branch man- But 
a combination e at idle or at comparatively low OE of the more attractive fea-| Sheehan joined CCC in 1940 and ager in Rochester, N. Y of ch 
— ve fae speeds have found the alternators tures of the alternator is that/ has served in Syracuse = si a. Sa ee: explo! 
rials that indi- ; ; 
worthwhile. its output gains much more rapidly | sion manager in Cleveland. Mueller, : 
vidually will - The alternators have been par-| than does the regular generator’s.|an 1l-year veteran, formerly was Cadillac Names Badger oo 
— ee ies. ticularly useful to fleet owners with| 4 typical truck generator produces office manager of the Cleveland di- John S. Badger has been ap- p 
when combined | Vehicles equipped with two-way pened pm by Eppley whi Venton. a pointed Omaha district sales man- of the 
they furnish their — However, many of the fleets ar en eitesater x this speed.| eChard ager for Cadillac. He succeeds by G. 
ave gone to transistor transmit- s . Auburn Names D ar ae | 
own drying heat Trouble-f rf fi Howard L. Johnson, who has been The 
and will dry in| (or tra coment ine the need) ich as 100,000 miles, or twice that| _ Albert W. DeChard has been | transferred to the Philadelphia dis- || nings 
3. M. Caliahan 15 to 20 minutes. | £°F extra Current. . a mam semuanens 40 daiined o- named sales manager of Auburn |). to the 
a = SKED Spark Plug Co., Inc., Auburn, N. a Wi 
A about the rise in the/ alternators. Also claimed are fast Y. For the last 5 years, he has the 1 
IS expected that the catalysts popularity of alternators, Collins; battery recovery and steady output been @ manu@actuser’s represen- MIC Moves Shay - 
will eventually give greater dur-/ said, “I think it’s mostly a matter! under all conditions. . — 
tative for several automotive and Robert W. Shay has been ap- to pr 
ability and greater corrosion re-| of education and of comparing Although the alternator is still aviation ies, including Au- inted © 68 Bictens Ex editi 
sistance, as well as faster and more /| overall maintenance costs. Seldom| considered too expensive for pas- I a — ™ aaa a best 
economical drying. These finishes| does a fleet owner return to gener-| senger cars, despite the increase | Spark . — * surance Corp.’s branch office in 
dry at room temperatures and con-| ators once he has tried out the| of electrical consumption in re- . Wichita. He succeeds Edward P. —- 
sequently will make extinct the alternators.” cent models, one industry source | Pontiac’s Holzworth to Assist | Burke, a a been elas eed 
costly rous - -| predicts that alternatin . manager a icago. Sha er 
eaten deytog ie gee Baste. aoe oe ret tem will be aeleen oquipment Sales Promotion Manager managed the MIC office ‘a Pueblo, plan 
These finishes could consist of on one of the higher-priced cars td gaan tye a been ae Colo. Se eee — 
a resin base plus a catalytic ma- within three years. assistan es promotion manage n 
terial such as urethane foam which, | At aeanawh, the Leece-Neville| for Pontiac. He had been assistant | Davis Named Manager celet 
when combined, give high-speed) system is available from dealers for| Manager of Pontiac’s Los Angeles Of IH D tetirict ary. 
drying. Another possibility is a mix- | all Chrysler Corp., American Mo-| zone office. enver Dis Oth 
ture of one of the polyesters and tors and Studebaker-Packard cars,| Succeeding Holzworth in Los|_ W. H. Davis, formerly assistant all a 
peroxide—a combination now being as well as all Ford and Chevrolet| Angeles will be John W. Noonan,/Los Angeles district sales manager the a 
used for glass-bottomed boats. cars and trucks. |'who had been business manage-|at Phoenix, Ariz., for International are b 
Paint manufacturers have done The system is also popular with| ment manager. trucks, has been promoted to Den- prog™ 
a lot of development work on the motorists who have two-way tele-| fHolzworth joined the Pontiac| Ver district manager. Other motor < H 
catalyst finishes in the past sev- phones, factory-installed air condi-| sales organization in 1948 and has | truck sales changes are: t. 
eral years and they will make tioning or those who do a large) served at district and zone levels.| Harvey Niles, from district man- Sot ' 
their appearance soon on house- > amount of low-speed driving. It i . 6s ager at Sioux City, Ia. to —— its - 
hold appliances. is becoming increasingly common e t Aberdeen, S. D.; F : 
Likewise, DeVilbiss has been four 100-Amp Alternator— on solliinny veiiates. - \M-E-L Appoints Johnson aeonaaam, ‘fom district manager at — 
years in the development of special This i h ate dh a —_—_—_————_ Twin Cities District Chief Aberdeen to district manager at vo 
Seemayes apraying equipment which) "os © 2 weary auy qheracter thet is Dealer Ward Retires ea| Minot, N. D., and W. J. Reinecke, ma 
brings both of the elements to the | capable of producing 100 amps of elec- | Chet W. Johnson has been nam e | atest eaeeme ai the tabs Cl 
and mixes them externally as/| trical current. This unit, made by Leece- BEND, Ore.—D. J. Ward has/| Twin Cities district sales manager ae ete n ta ) district to as- men 
are being applied. Neville Co., has a silicone rectifier on its| retired. He formerly headed Ward for M-E-L division. ae P eeeainen . 7 tn Des Moines iden: 
ee aay front_end. | Motors (Pontiac-GMC-Hillman). | Johnson formerly was Twin —— . the 
INCE the catalytic urethane and Cities district sales manager for the in D 
other foams can be sprayed so 9 * es ane former Edsel division. In his new M oo ah hi 2] - ers ; 
as to produce either a rubbery or £ h of post he also consolidates the duties week 
as to produce ol rubbery ot Houston Ss te of RM. ‘Thompeon, retired. who| otor Vehicles a 
see a great future for them in the @ « was district sales manager for Wit 
automotive field for applications QO ‘Fire-Sale ? Marketin Lincoln and Mercury. Johnson In Canada Reach four-} 
outside the paint field. joined Ford in 1946. Record 4 4 Million a 
A future possibility is the use of ee ae ° t's x 
sprayed urethane or other foams) HOUSTON.—The public has lost|kind of service the customer can| Porrgleum Systems Names MONTREAL.—A record 4,459,595 be cu 
for all sound deadening, underbody | confidence in automobile salesmen | expect after the sale.” J - motor vehicles were registered in simile 
protection, cushioning and many/| because there has been too much} Vance asserted that reputable West as Division Manager Canada at the end of the 1957 reg- the s 
other applications that involve saf-| emphasis on “fire-sale” merchandis-| dealers are, too often, judged by| Robert H. West has been named | istration year, an increase of 5.5 theat 
ety and sealing. An experimental) ing says Griff D. Vance, president|the public by comparison to some| general manager of the automotive percent over 1956’s previous high It's 


possibilities is now being 
and will soon be publicly 
shown. Many current cars are now 


possibility for the 
future is the water reducible paints 


- the factory fire hazard. 
* = * 


_ Alternator Systems 
_ Make Breakthrough 





of the Houston Automobile Dealers 
Assn. 


Vance expects a return of public 


confidence with the decline of that 
kind of merchandising. 


His opinions were quoted in the 


Houston Post on the eve of the 
annua! Houston Automobile Show. 
It helped to focus public attention 
on the show, which is underwritten 
by the association of which Vance 
is president. Vance is head of Vance 
and Son Rambler dealership in 


buying cars, Vance commented. 
Sometimes, he said, they conceal 
the exact size of the payments, 
and often they confuse car buyers 


of the outside “system” boys who 
try to squeeze the public for all 
it is worth and then get out of 
town. 

“The best proof,” Vance said, 
“is that some of these boys are 
leaving now.” 

The passage of time and the in- 
terest of the car-buying public will 
bring an end to fire-sale merchan- 
dising, Vance believes. Reputable 
dealers know these tactics don’t 
build confidence or long-range busi- 


almost everyone sooner or later. 





New-Truck Sales Totals 


Incorrect in Last Issue 


equipment division of Petroleum 
Systems, Inc. 

West has been with Product-Sol, 
Inc., as a special sales representa- 
tive. x 

* + 


Ford Promotes Buchanan 

Thomas F. Buchanan has been 
appointed sales manager of the 
Ford division’s Davenport dis- 
trict. He formerly was executive 
assistant to the Midwest regional 
sales manager in Chicago. He 


John J. Baker has been appointed 
manager of the St. Louis branch 
of Freuhauf Trailer Co. He has 
been with Fruehauf in a sales ca- 


of 4,226,474, according to the Bureau 
of Statistics. 

Passenger-car registrations were 
up 6.2 percent to 3,383,419 from 3,- 
187,065 a year earlier and commer- 
cial-vehicle registrations, 3.7 per- 
cent to 1,041,266 from 1,003,829. 

At the end of 1945 there were 
1,497,081 motor vehicles licensed in 
Canada, including 1,160,058 pas- 
senger cars and 322,829 commercial 
vehicles, Since then all registrations 


eee 30 inches of the Lincote body a ae -. — > 1995. | ness, he said. succeeds L. R. Peart, who re- socael ane te aan paaaae a 
and on many smal! chassis parts by ouddinoas ta - —— » He inferred that the car-buying signed. commercial vehicles 222.5 percent. 
_ Ford Motor. The big advantage of| innuendo ol acecmaeeen ea oats er ane mg ae eo There were 10 motor vehicles 

these paints is that they eliminate| to trick or coerce people into Some immediately 8nd)! Fruehauf Promotes Baker 


registered for every 37 Canadians 
at the end of the 1957 registration 
year, the bureau reported. Saskatch- 
ewan and Alberta had the largest 
number of motor vehicles in rela- 








a to the point of no return. pacity since 1947. tion to population, with 10 for every n 
S SIGNIFICANT advance in the| “There’s been too much emphasis The 38-state truck registration 2 -s 29 persons, while Ontario continues 
k trend to the substitution of | on this type of fire-sale merchandis-| totals given in the Dec. 15 issue Owens Lyon A ppointed to lead in passenger cars at 10 per 
- alternator electrical systems for the | ing,” Vance said. of Automotive News were in : SS 39 persons. AW 
direct-current genera-| “An auto dealer has only one| error. Fruehauf Branch Chiefs All regions showed increases over Her, 
tors in cars and trucks was made/| thing he can give the public. That Correct totals for 38 states Fruehauf Trailer Co, has ap-|the previous year in the number of a : 
in the past year with the announce-| is an honest sales picture—what the October were 40,497 this | pointed Russ E. Owens manager of | vehicles per capita except Ontario, _ ‘ 
Ment that several lines of Super| car actually costs the customer,| year and 53,843 last year, its branch in Tulsa, Okla. Owens| Alberta and British Columbia, 








| Service Ford trucks would offer the 






what the payments are and the 





has been with the company since 





where no change was reported. 


of Hill: 
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By Martin L. Whitmyer 
Staff Writer 

A new-type promotional under- 
taking has come into being this 
year in the auto industry—that of 
product identification through as- 
sociation rather than via the more} 
common hard-sell tactics. 

Prime user of the new tactics 
is DeSoto, which has utilized this 
type of institutional promotion 
throughout its 30th Anniversary 
celebration. And it has paid off 
handsomely for the auto maker. 

Beginning last spring, DeSoto, 
through 
public relations departments, threw 
its weight behind the annual De- 
Soto Celebration in Bradenton, Fla., 
which commemorated the landing 
of Spanish Explorer Hernando De- 
Soto on North American soil in 
1539. 


Although it played a behind-the- | 


scenes role, DeSoto was in the act 
from the time the division entered 
the Bradenton festivities. Through 
constant repetition of Hernando’s 
surname, the auto company was 
gaining recognition through associ- 


citizens. 

But that was only the beginning 
of the exploitation of the famous 
explorer. 

Culminating the 30th Anniversary 
year for DeSoto was the publish- 
ing of “The Golden Eagle,” a story 
of the life and times of Hernando, 
by G. P. Putnam’s Sons, New York. 
The book, written by John Jen- 
nings, however, makes no reference 
to the auto maker. 

With DeSoto helping initiate 
the historical novel and the citi- 
zens of Bradenton subscribing 
to purchase $5,000 worth of first- 
edition copies, the book became a 
best seller its first week off the 
press and is now in its second 
printing. In addition, another 
publisher, Dell Publishing Co., is | 
planning to put out a paper-back 
edition of the book in conjunc- 
tion with next year’s Bradenton 


its sales promotion and| 


Affecting Factories and Dealers .. . 


Auto Advertising 





celebration, scheduled for Febru- 
ary. 

Other promotional undertakings, | 
all associating the explorer with 
the auto company, or vice-versa, 
are being planned in a four-year 


program to promote the line named | 


for Hernando. 

During the continuing program, 
DeSoto worked the Hernando De- 
Soto association throughout all of 
its dealer preview activity and na- 
tional press announcements, re- 
leasing related editorial matter on 
a mass basis for the first time. 

Climaxing the dealer announce- 
ments was the driveaway of 1,559 
identically painted DeSotos from 
the Michigan State Fairgrounds 
in Detroit. More than 4,000 deal- 
ers and their wives attended the 
week-long activities in the motor 
city. 


With only a quarter of the| 


four-year program completed, who | 


knows where the story might end? 
It’s not unreasonable that it may) 
be culminated by a reasonable fac- 
simile of Hernando racing across | 


the screen of your neighborhood| York and Washington, 


theatre. 


It’s not impossible, and 





cinema exploitation should develop, 
it would be a great promotional 
day for DeSoto dealers all across 
the nation. 

* 


Chrysler in a “Life” First 

A gatefold cover, spreading out| 
to a width of 19% inches, leads| 
off Life magazine’s special year-| 
end issue devoted to the single sub- | 
ject of entertainment. It is believed | 
to be the first gatefold ever em- 


* * 








ployed by a major magazine for a| 


| front cover. 


The reverse side of the cover 
contains part of an advertising 
spectacular placed by Chrysler 
and Imperial. The four-color ad 
runs across three consecutive 
pages contained 
spread unit inside the gatefold. 
Containing 200 pages, the issue’s 


ads will amount to $2,738,000 in| Guides Get New Names 


gross revenue, according to Clay 
Buckhout, advertising director. 
ok * * 
Ayer Promotes O'Reilly 
Richard T. O’Reilly has been 


Stien with one of America’s first | elected a vice-president of N. W. 


| ducer of artwork for national auto- 
|mobile and truck advertising, has 


in the triple- | 


Ayer & Son., Inc., and put in charge | 


| of advertising and merchandising | 


activities on the Plymouth account. | 
O'Reilly first) 
joined Ayer in| 
1946, working in| 
Philadelphia and_| 


1953, when he| 
transferred to the| 
Detroit office on| 


count. In 1956, he 
joined Kenyon &) 
Eckhardt, Inc.,| 
Detroit, as a vice-| 
president on the 
Mercury account. He rejoined Ayer 
in Detroit this year and has been 
in charge of Plymouth services. 
= + = 





R. T. O'Reilly 


|Mathes Resigns VW Account 


Volkswagen of America, Inc., 
which until last March operated 
without an advertising agency, 
again is without an advertising 
representative. 

The account has been resigned 
by J. M. Mathes, Inc., effective 
next March 31, because of “basic 
differences that could not be re- 
solved,” according to W. T. Okie, 
agency president. 


Money for the Volkswagen ad- 
vertising program is contributed 
by the parent company and the 
distributors’ group in the U. S. The 
largest portion comes from the 
distributors. 

> > > 


NCRS Account to Gardner 
National Car Rental System 
has appointed Gardner Advertis- 
ing Co., St. Louis, as its adver- 
tising agency, effective Jan. 15. 


Th 
o car ventas network has an | International Amphitheatre. 


annual national advertising bud- 
get of approximately $500,000. 
* ” > 
| Hi-Sign Combats Legislation 
Land-Mark Advertising, Inc., New 
is market- 
|ing a new structure which makes 


if a'it possible for advertisers to con- 





A White Presentation— 


Harry D. Weller jr., sales vice-president, White Motor Co., Cleveland, presents first 
copy of the company's 1958-59 ATA Foundation advertisement in the Saturday Evening 
Post to C. J. Williams, past president of American Trucking Assns., Inc., and president 


of Hillside Transit Co., Milwaukee. 





Behind them is the display unveiling the advertise- 
ment at the 25th annual ATA convention at Miami Beach. 


New York until| | Dayton Ad Firm Organized 


the Plymouth ac- | veteran in the advertising field and 





tinue to reach the motoring public, 
in spite of restrictive legislation. 

The new structure can be placed 
far enough away from heavy traffic 
arteries and intersections to comply 
with regulatory rules and still carry 
the advertising message effectively, 
according to Bernard L. Bulkley, 
president of the firm. Called the 
Land-Mark Hi-Sign, it is con- 
structed of aluminum and features 
tremendous size, being 80 feet high 
by 100 feet long. 

Reynolds Metals Co. has collabo- 
rated in the engineering of the Hi- 
Sign. Two aluminum towers sup- 
port a network of cables, using the 
suspension bridge principle. Units 
containing the advertising message 
are attached to the cables in a} 
manner that avoids wind and| 
weather complications. 

+ * * 


Smith Studios in New Home 
Ivan T. Smith Studios, Inc., a pro- 


| 


moved to enlarged quarters at 1750 
Buhl Building, Detroit. 


+ * * 


TV GUIDE magazine will 
change the names of its three 
regional editions published in 
Texas effective with the Jan. 3 
issue. 

The Dallas-Fort Worth edition 
will be known as the North Texas 
edition; the Houston-Galveston 
edition will be the Southeast 
Texas edition, and the San 
Antonio-Corpus Christi edition 
will be the South Texas edition. 


* * 


Sabatino Advertising, Inc., has 
been organized in Dayton, O. 


Nicholas S. Sabatino, a 20-year 


|former president of Johnson- 
Sabatino Co., is president of the) 


| new firm. 


. * > 


Botsford Gets Account 
Botsford & Co., Detroit and 





Lansing public relations firm, has 
been named public relations rep- | 
resentative for General Coach | 
Works, Inc., in both the U. S. 


and Canada. 


> * > 


Digest Shows Ad Gain 


The U. 8. edition of Reader’s 
Digest will show an 18 percent 
gain in advertising revenue and 
@ 8.1 percent gain in page vol- 
ume in 1958, according to Fred 
D. Thompson, advertising direc- 
tor. Gains in many product cate- 
gories also will be realized, 
Thompson said. 

The revenue gain was attribut- 
able to a higher page volume, 
higher advertising rates and to a 
greater use of four-color and of 
special formats. 

7 


Sun-Times Show Issue 


The Chicago Sun-Times has an- 
nounced a special Auto Show Sec- 
tion, Jan, 18, 1959, to tie in with 


The section will contain articles 
on autos, trucks and accessories, in- 
forming the public of the newest 
advances in styling and features. 


| the 5ist Chicago Auto Show at the 


The section also will feature 
sports and imported car pages| 
edited by Budd Blume, Sunday 


Sun-Times sports car columnist. 

Deadline date for space reserva- 
tions is Jan. 9, Copy due date is 
Jan, 12. 


cad ok * 


Personnel Changes 


Jack Beecher from sales staff of 
the Progressive Farmer to the New 
York sales staff of Metropolitan 
Sunday Newspapers, Inc. .. . Don- 
ald L. Greene from advertising 
controller of Bulova Watch Co. 
to advertising manager of Rayco 
Mfg. Co., supplier of auto seat cov- 
ers ... John Hayes from member 
of eastern regional editorial staff 
in Radnor, Pa., to mid-central re- 
gional editor of TV Guide, with 
headquarters in Cincinnati : 
Roland J. Berkol, with the com- 
pany since 1954, to advertising and 
public relations manager of Jones 
& Laughlin’s Stainless & Strip di- 
vision . . . Kenneth C. Dick from 
assistant director to director of 
General Motors Photographic, suc- 
ceeding Philip G. Filmer, who is 
retiring. . . Jules L. Hoffman from 
member of national promotion staff 
of magazine to promotion manager 
of TV Guide, succeeding Nelson H. 
Futch, who has been named mer- 





chandising services director 
Dan M. Stall from manager of 
Time’s Detroit office to Central 
Market Development manager for 
the magazine . . . Thomas J. Little 
from member of Detroit sales staff 


to manager of the Detroit office of 


Time ... Warren Weith from editor 
of Foreign Cars Illustrated to as- 


.|sociate editor of Sports Car Il- 


lustrated ... William W. Tara, Los 
Angeles advertising consultant to 
creative consultant to H. G. Little, 
board chairman of Campbell-Ewald 
Co... . A. E. Brubaker from retail 
advertising manager to director of 
public relations for Firestone Tire 
& Rubber Co. 
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SERVICE TRAINING DEPARTMENT — 


For Better Mechanic Education 
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HM-1001 Covers all Dual- 
Range Hydra-Matic Trans- 
missions thru 1958. Over 
250 pages, 500 pictures. 


Mail orders with check or money order to: 


FM-1002 Covers all Fordo- 
matic, -Merc-O-Matic and 
Turbo-Drive Transmissions 
thru 1958. Over 200 
pages, 450 pictures. 


Service Taining Department 
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advertised in this section are not 


produced by Automotive News but carry our recom- 
mendation and we guarantee your 


satisfaction. 


COMPANY PRESENTS A 


PICTURE-STORY 


MANUAL WHICH COVERS... 


On-the-Car Adjustments for 
Automatic Transmissions 


SEVEN BOOKS IN ONE 


This picture-story manual covers 

these seven transmissions: 

1. Standard and Dual Range 
Hydra-Matic 

. Controlled Coupling Hydra- 
Matic, Jetaway, Strato-Flight, 


Flashaway 
3. Fordomatic, Merc-O-Matic, 
Turbo-Drive 
4. Powerglide 6. PowerFlite 
5. Dynafiow 7. TorqueFlite 


Only $10% 





HM-1003 Covers all Con- 
trolled Coupling Hydra- 
Matic Transmissions (Jet- 
away, Strato-Flight, Flash- 
away) 1956-1958. Over 
250 pages, 600 pictures. 
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Lawsuits Affecting Dealers ... 
Court Decisions 





By Leo T. Parker 
Attorney at Law 

ee a higher court held 

that an automobile may be 
seized, forfeited and appropriated 
by U. S. agents who prove that the 
automobile accompanied another 
motor vehicle used to transport il- 
legally narcotics, contraband liquor 
or similar products. 

For illustration, in United States 
v. Kaluk, 253 Fed. (2d) 725, these 
unusual facts were disclosed: A 
man named Hart purchased a large 
quantity of sugar which he loaded 
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eee — fas more adver- 

dollar concentrated 
on more dollars to spend | 

Courier-Express 

to reach 45.9% of the families in ABC 

more than 1/3 of those 


FOR SATURATION use the Sunday 
Courier- eo ceatee oes 
blanket the 482, 108 families in Buffalo 
and the 8 su ing counties. 
ROP COLOR available both daily 

and Sunday 


Member: Metro Sunday Comics and 
Sunday Magazine Networks 
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repeat business... 
creases sales volume. 
Typical sample, complete 
details on request. 

ss , INC 


Division of C. A. Norgren Co. 


5434 So. Delaware, Littleton, Colo. 
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Lift 


Power Hydraulic 
For All Vehicles 


from $315 ices 


Ready to Install on Your Vehicle 
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| upon a truck and transported 
approximately 80 
| miles to a point 
in Virginia, where 
it was seized, 

The sugar and 
the truck were 
forfeited to the 
U. S. and Hart 
was convicted of 
unlawful posses- 
sion of the con- 
traband sugar, _ 

Further testi- 
mony showed that 
during the transportation of the 
sugar, Hart accompanied the truck 
in his Ford automobile. 


In subsequent litigation, Hart 
testified that he was not acting 
as a “lookout” or “pilot” for the 
truck, but that he was concerned 
about the mechanical condition 
of the truck, and he went along 
on the journey to render what 
assistance might be appropriate 
in the event of a mechanical 
breakdown. 


The higher Federal court held 
that the U. S. could seize and ap- 
propriate Hart’s automobile. This 
court said: 

“Each type of vehicle, the truck 
|and the protecting automobile, 
serves a special purpose, the one 
| hardly less closely and immediately 
related to the successful accom- 
plishment of the unlawful activity 
| than the other.” 
} 


> > * 


L, T. Parker 





Keep Shop Area Clear 
A DECISION rendered by a 


|should keep customers out of the 
area where their cars are being 
| repaired. 

In Hunter v. Mohawk Corp., 
322 Pac. (2d) 551, it was shown 
that Hunter brought his automo- 
bile to a service station for re- 
pairs. 
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gerous by the exercise of reasonable |the higher court held the city 
care.” ordinance valid, saying: 

| “The purpose of such laws is 
Sunday Sales Law |grounded upon the concept that 
A HIGHER court recently held|man needs one day each week free 
valid and enforceable a city | from labor. 


ordinance which prohibits saleg BY|. “t¢ persons adversely affected by 

> : ” | the acts of the Legislature consider 
days, notwithstanding the fact that | he | ted to be ill wed 
the ordinance permitted lawful op-| the laws enac 2 eee 
eration of gasoline stations, auction | U"reasonable or oppressive by re- 
sales of automobiles and operation | Quiring too great a ‘price to be paid 
of drug and grocery stores. | for living in.a well-ordered society’ 


For instance, in Tinder v. Clarke | Shey a, — aan the 
Auto Co., 149 N. E. (2d) 808, the| es a a oe 


testimony showed: Sf ae 

A city passed an ordinance 
which restricted automobile deal- 
ers from selling automobiles at 
retail on Sundays. But this same 
ordinance allowed auction sales 
of automobiles, selling of real 
estate and farm machinery, op- 
eration of grocery stores, drug 


* * * 


\No Deficiency Judgment 

N LOWREY v. General Contract 

Corp., 309 S. W. (2d) 736, a 
higher court in Arkansas rendered 
an unusually important decision to 
| the effect that the seller of an auto- 
|mobile cannot maintain a suit in 
| replevin for the automobile and at 
stores and filling stations on | the same time obtain what amounts 
Sundays. |to a deficiency judgment from the 
It is interesting to observe that! purchaser. 


Explain Measure... 


‘Comments’ Hel 








— 





hats 0lU“"-"f 


Two-seater sports cars were the 
rage in 1921. They cost from $2,- 
885 to $6,300 (preinflation prices). 








Senate Analysis of Sticker Law 


(Eprror’s Note: To help dealers | The term “station wagon” is gen-| S-3500 (the sticker bill) made the 


higher court clearly illustrates | 
why automobile dealers always) 


better understand the Automobile 
Price Disclosure Law, AvuTomo- 
tive News here reprints the 
“Paragraph Analysis of the Bill” 
which appears in the Senate 
Report on the measure. 

The paragraphs and sections 
mentioned in the analysis refer 
to the various paragraphs and 
sections of the bill itself. The 


| “comments” were written by the 
Senate and embody the intent of | 


the legislature in interpreting the 
act.) 


|eric and would include types of| determination of whether an auto- 
| automobiles which are similar to| mobile was a “new automobile” de- 
|the station wagon regardless of| pend not upon the intent of the 
| brand name. purchaser, but upon the act of 
This definition limits the ap- | registering the automobile. 
| plication of the bill to vehicles | The use of the “intent” criterion 
customarily purchased in large | was adopted by the committee in 
| quantities in the marketplace by | order that the subterfuge of reg- 
| the general public. For instance, 
the purchasers of large trucks 
generally would have no need for | 
a label because of their expert- 
ness in judging the value of the 
| vehicle. 


istering the car in the name of a 
“dummy” or of a person con- 
nected with the dealer’s business 
could not operate to allow the 
sticker to be lawfully removed 
before sale to the “ultimate pur- 
chaser.” 

However, it is not intended that 
| the legitimate purchases of auto- 


| Section 2: 





While he was in the service area 
| waiting for his automobile, he was 
severely injured when another auto- 
mobile owner, named Paris, used an 
air hose to blow out a gasoline pipe 
line on his truck and Hunter was 
struck in his eye with a stream of 
gasoline. 

The higher court promptly held 
that Hunter was entitled to recover 





=|damages from the automobile 


dealer, saying: 

“The duty of reasonable care that 
appellant (automobile dealer) owed 
his customers charged him with 
anticipating this danger, or at 
least of warning Hunter of the 
possible danger. Instead of giving 
such a warning appellant allowed 
him to enter the area of possible 
danger.” 

For comparison, see Newman v. 
Clinton Co., 315 P. (2d) 64. Here 
a customer, named Newman, was 
injured when another customer 
caused him to step back and hit 
a protective chain. 

In holding the proprietor liable 
in damages to Newman, this court 
said: 

“As Mr. Newman was a business 
invitee, the respondent (dealer) was 
obliged to exercise ordinary care 


_|to keep the premises in a reason- 


ably safe condition or to warn him 
of danger. This duty was not 
limited to conditions actually 
known by the dealer to be danger- 
ous, but extended also to conditions 
which might have been found dan- 





Timken Elects Richey 


Manufacturing Chief 


CANTON, O.—Herchel M, Richey 
has been elected manufacturing 
vice-president of the roller bearing 
and rock bits divisions, Timken 
Roller Bearings 
Co., succeeding A. 
M. Donze, who is 
retiring. Donze 
will remain a di- 
rector. 

Richey started 
with Timken in 
1916 as a tool 
maker. After a 
series of promo- 
tions, he was 
named general 
factory manager 


H. M. 
in 1954, the post he held at the 
time of his election as a vice- 
president. 


Richey 


een ae | Furthermore, to require a label| 
PARAGRAPH ANALYSIS sto be placed =n ouch commereial 
| vehicles would constitute an undue | 

OF THE BILL burden upon the truck manufac- 
DEFINITIONS turer because of the many special- 


purpose options used on such ve-| 
Paragraph (a): “The term ‘manu-| hicles. 
facturer shall mean any on 

engaged in the manufacturing or 
assembling of new automobiles, in-| the equita 


automobile’ means an sutomobile | 


mobiles by dealers or their families 


| or employes primarily for their own 


use should remain within the re- 
quirements of the act. (See Para- 


Paragraph (d): “The term ‘new | Staph 2 (g).) 


Paragraph (e): “The term ‘dealer’ 


ble or legal title to which | Shall mean any person resident or 


cluding any person importing new 
automobiles for resale and any 


| bas never been transferred by a| located in the United States or any 


facturer, distributor or dealer| Territory thereof or in the District 
ae of Columbia engaged in the sale or 





person who acts for and is under| to an ultimate purchaser.” 

the control of such manufacturer,, COMMENT: For the purposes of 
assembler or importer in connection | this bill, an automobile would re-| 
with the distribution of new auto-| main “new” until it is purchased) 
mobiles.” by a person for purposes other than 

COMMENT: This section is| resale. 

largely self-explanatory. It includes | The original committee draft of| 
importers and separate sales cor-| ——@——_\_______—_—_—_—_- 
porations set up to act as middle-| 


men between manufacturers and Pontiac Notes Gain 


dealers to the extent they are act-| 
ing for and under the control of the| For Economy V3 
PONTIAC.—Pontiac has an- 


manufacturer. | 
The term “manufacturer” has 
been expanded to include the | ,ounced that its Tempest 420-E V-8 
“importer,” which has permitted | engine, which burns regular grade 
gasoline and produces an increase 
in gas mileage of more than 10 per-| 


simplification of other sections of 
the original draft (of the bill) by 

cent, is accounting for 22 percent 
| of its new-car orders. 


eliminating the need for repeated 
specific reference to importers. 

Paragraph (b): “The term ‘per-| ‘The economy engine will be made 
son’ means an individual, partner-| ,yaijable shortly with standard 
ship, corporation, business trust OF| transmissions in addition to the 
any organized group of persons.” | super. Hydra-Matic equipped Pon- 

COMMENT: This is the usual)|tiacs, said S. E. Knudsen, general 
Federal statutory definition. manager. 

Paragraph (c): “The term ‘auto-| The 215-horsepower, high-torque 
mobile’ includes any passenger car| economy engine increased from 8 
or station wagon.” | percent of all orders early in Oc- 

COMMENT: This paragraph| tober to 22 percent, he added. It is 
limits the application of the bill to| offered as a no-additional-cost 
passenger cars and station wagons.’ option on all models. 











Queen of the [ASI Show— 


Eve Strasborg, left, has been named queen of the 1959 International Automotive 
Service Industries Show to be held at Chicago’s Navy Pier, Feb. 18-21. Assisting Miss 
Strasborg as Princess will be Holly Ray, second from right. The selections were an- 
nounced by John M. Wells, second from left, Ingersoll-Rand Co., chairman of the 
show’s joint operating committee; Joseph Fischer, Auto Parts & Gear Co., vice-chairman 
and Victor B. Day, Bear Mfg. Co., publicity committee chairman. 


the distribution of new automobiles 
to the ultimate purchaser.” 

COMMENT: This definition 
comprehends all persons who are 
in the business of selling automo- 
biles—both new-car dealers and 
used-car dealers—within the 
continental limits of the United 
States or any Territory or the 
District of Columbia. 

Paragraph (f): “The term ‘final 
assembly point’ means— 

“(1) in the case of a new auto- 
mobile manufactured or assem- 
bled in the United States. or in 
any territory of the United States, 
the plant, factory or other place 
at which a new automobile is pro- 
duced or assembled by a manu- 
facturer and from which such au- 
tomobile is delivered to a dealer 
in such a condition that all the 
component parts necessary to the 
mechanical operation of such au- 
tomobile are included with such 
automobile, whether or not such 
component parts are permanently 
installed in or on such automo- 
bile; and 

“(2) in the case of a new auto- 
mobile imported into the United 
States, the port of importation.” 
COMMENT: This section is self- 

explanatory. 

Paragraph (g): “The term ‘ulti- 
mate purchaser’ means, with re- 
spect to any new automobile, the 
first person, other than a dealer 
purchasing in his capacity as 4 
dealer, who in good faith purchases 
such new automobile for purposes 
other than resale.” 

COMMENT: This section read 
in conjunction with Paragraph 
(d) would set up the standard of 
“intent” with regard to the ques- 
tion of whether or not a car is 
a “new automobile.” See comment 
in Paragraph 2 (d). 

Paragraph (h): “The term ‘com- 
merce’ shall mean commerce among 
the several states of the United 
States or with foreign nations, oF 
in any Territory of the United 
States or in the District of Colum- 
bia, or among the Territories oF 
between any Territory and any 
State or foreign nation, or between 
the District of Columbia and any 
ee or Territory of foreign na- 
tion.” 


COMMENT: This is a standard 
(Continued on Page 23, Col, 1) 
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aid $255; GMC cab:& chassis, $520. dr., $1,105*, $375*; Country Sedan (8) Savoy (8) 4-dr., $1,115*, $1,095, $1,- ; 
50 *winys %-ton pickup, $390. station wagon, $1,150. 080*, $1,050*; 2-dr., $1,040°, $1,000°. ; 
’56 Sunliner (8) conv., $900*. 56 Belvedere (8) sport coupe, $1, 040°; 
FLINT ‘55 Main (6) station wagon, $350. 4-dr., $985* (ps); Savoy (8) sport 
‘54 Country Sedan (8) station wagon, coupe, $845*. 
Fiint Auto Auction, Inc. Sale every } ahd Custom (8) 4-dr., $475°; 2-dr., "55 Fame io) 4-dr., $505*; Plaza (6) 
4-dr., $495. 


Wednesday, Prices are for sale of Dec, 10. $320. 
Prices were off here today. Perhaps it is 52 Custom (8) 4-dr., $145, $125. 
long overdue, Sold 149 cars from 290 con-| IMPERIAL—’57 4-dr., $2,550* (ps). 


’54 Savoy 4-dr., $505*. 
PONTIAC—’57 Star Chief 4-dr., $1,685* 




















(Continued from Page 15) signments. MERCURY —°'56 Montclair conv. $950*; (ps); coupe, $1,605*; Chieftain conv., 
. . 2 e , BUICK—’59 La Sabre Riviera 4-dr., $3,- Cust ° ** ; $1,400* (ps). 
4-dr., $1,090; Two-ten (8) 4-dr., $995 ten (6) 2-dr., $765. om conv., $910*. 7 . 
e , < : . 075* (ps). 54 Mont ° 56 Star Chief 4-dr., $1,185* (ps); coupe, 
(ps), $915, $895*. 54 Bel Air 4-dr., $630; Two-ten 4-dr., > onterey conv., $315* (ps). . 
55 Bel Air (8) 4-dr., $1,030, $800; $605; Sport coupe, $495 58 Super Riviera 2-dr., $2,410° (ps); | °53 4-dr., $145. $1,090* (ps); Chieftain 4-dr., $845°; 
5 ‘ ae , sa : a ’ oe ° Riviera 4-dr., $2,365* (ps); Special) °52 4-dr., $120* 2-dr., $790°. 
Two-ten (6) 2-dr., $760. 53 Bel Air 2-dr., $455*; 4-dr., $430 be ’ ; . : 
on ° Riviera 2-dr., $2,345* (ps), $2,260° . 55 Star Chief coupe, $910* (ps), $710*; 
54 Two-ten 2-dr., $485. (ps), $220. , NASH—’54 Hardtop, $300* Be 
° . * , * (ps), $2,150*, $1,800; Riviera 4-dr. : . Chieftain conv., $675*; 2-dr., $545. 
53 Bel Air 4-dr,, $440; One-fifty 4 dr., 52 4- dr., $275*. $2,140* he , *| OLDSMOBILE — '57 (88) conv., $1,400* 54 Star Chief co $595°. 
$350. CHRYSLER—'56 Hardtop 2-dr., $1,685*| , $2,000°. (ps). : - oe 
. a ° 57 RM Riviera 2-dr., $1,760* (ps); Rivi- ’ RAMBLER—’58 Custom (6) 4-dr., 4 sy 750*. 
51 Deluxe 2-dr., $175. (ps), $1,275* (ps). ° 56 (98) Holiday sedan, $1,160* (ps); 
YSLER—’57 NY 4-dr., $2,180° (ps). "53 Windsor sedan, $450*. era 4-dr., $1,750° (ps); Special Estate (88) 4-dr. $850°. . *| '56 Custom (6) Hardtop, 
"56 NY 4-dr., $1,445* (ps). DeSOTO — °'55 Firedome 4-dr., $1,010*, wagon, $1,730*; conv, $1,600 (ps); 54 (88) 4-dr. $600°. *55 Cross Country (6) aaaen, ” wagon, 
‘55 Windsor Nassau 2-dr., $880° (ps). $895°. Riviera 4-dr., $1.515°, $1,480°; 4-dr-;| PACKARD — ‘55 Pairician 4-dr., $615* $966". 
DODGE — '55 Custom Royal (8) 4-dr.,| EDSEL—’58 Citation sedan, $2,020° (ps), gg ; Super Riviera 2-dr., $1,590 (ps). a Commander 4-dr., 
$725*. $1,895* (ps); station wagon, $1,850. . : ’53 Clipper 4-dr., $170*. - 
FORD—’58 Fairlane (8) 500 4-dr., $1,920*, | FORD—'59 Thunderbird, $3,900* (ps). ag Sa Riviera 4-dr., $1,220° (ps); PLYMOUTH_-’57 itn 4-dr., $1,300°; | WILLYS—'48 Jeep, $600. 
$1,890* (ps); Custom (8) 300 2-dr.,| ‘58 Country sedan, $2,015*; Fairlane (8) viera 2-dr., $920°; 4-dr., $1,040°; Savoy 4-dr., $1,230*, $1,175", $1,190°, 
$1,590, $1,490*, $1,475*, $1,410*. 500 sedan, $1,995* (ps); Victoria 4-dr., Super Riviera 4-ér., 01,205° (ps); HEE $1,150*; Custom station wagon, $1,- LOS ANGELES 
‘57 Country sedan (8), $1,750* (ps), $1,940° (ps); 4-dr., $1,710*. ereiviera 2-dr., $1,090° (ps). iso*. » oh “ 
$1,650" (ps): Fairlane (8) 500 4-dr..| 57 Fairlane (&) Hardtop coupe, $1,525°| "55, Special Riviera 2-dr.__ $825°, $605;| poNTIAC—'57 Chieftain Hardtop, $1,425°;| _ 108 Angeles Desler Auto Auction, Sale 
$1,585* (ps), $1,530° (ps), $1,495°*, (ps); Country sedan, $1,490*; Custom os ao Riviera 2-dr., $750°. Super Chief 4-dr., $1,385. *|every Tuesday. Prices are for sale of 
$1.415*, $1,405*, $1,240*; Del Rio (8) (8) 300 4-dr., $1,340, $1,200*, $1,130°; oa Riviera 2-dr., $565*; RM 4-dr.,/ +54 star Chief 4-dr., $385°. Dec, 9. 
ranch ‘wagon, '$1,380*;' Custom (8) Ranch Wagon, $1,305, $1,200; Custom a's (ps). * '53 Chieftain 4-dr,, $240°. BUICK—’58 Special Riviera 4-dr., $2,050* 
2-dr., $1,195*, $1,145, $1,000*. (8) 4-dr., $1,240*, $1,005*; 2-dr., $1,- oo Riviera 2-dr., $440°; 4-dr.,| +52 Chieftain 4-dr.. $105*. ata sitet oer. 92.018 ts) 
56 Countr uire (8), $1,325*; Custom . - ° STUDEBAKER — * : i uper viera 2-dr., : , 
(8) 4dr $990°, $885, $855; Main (6)| ‘56 Thunderbird, $2,170*; Country sedan,| ‘52 Special 4-dr., $220. $300. ae en $1,850* (ps); Special’ Riviera 2-dr., 
2-dr., $740. $1,290°, $1,205°; Fairlane (8) 2-dr.,| CADILLAC—'58 (62) sedan de Ville, $3,- $1,600°. 
’55 Country sedan (8), $1,040; Custom $1,075; Custom (8) 2-dr., $905*; 4- 775° (ps). CHICAGO "56 Century Estate wagon, $1,550*° (ps); 
(8) 4-dr., $750; Custom (6) 4-dr., $475. dr., $895, $750. "57 (62) coupe de Ville, $3,125* (ps). conv., $1,150* (ps); Special Estate 
54 Custom (8) ranch wagon, $695; ’55 Thunderbird, $1,600*; Fairlane (8) "52 (62) sedan de Ville, $275*. Greater Chicago Auto Auction, Inc. Sale Wagon, $1,425°; Riviera 2-dr.. $1. 
country sedan, $495°*. 4-dr., $865*; Victoria, $795*; station "49 (62) coupe de Ville, $300°*. every Thursday. Prices are for sale of 400° (ps), 2 at $1,050°; 4-dr., $1,235° 
IMPERIAL—'57 Southampton 4-dr., $2,- wagon, $810: Custom (8) 2-dr, $715;| CHEVROLET—'58 Brookwood (8), $2,200*| Dec. 11. Lots of snow and cold, but good -{PS); conv., $1,155* (ps). 
300° (ps). 4-dr., $705*, $650°, $615*, $575. (ps), $2,100*; Impala (8) conv., §$2,-|sale for this time of year. Sold 231 cars 55 RM Riviera 2-dr., $1,170* (ps); Spe- 
MERCURY—’58 Monterey Hardtop 2-dr.,| ‘54 Crest (6) 4-dr., $395; Custom (6) 055*; 2-dr., $1,900*; Bel Air (8) Hard- | out of 427 consignments. cial Riviera 2-dr., $1,015* (ps); Cen- 
$1,965*. 4-dr., $300. top 2-dr,. $1,888* (ps); 2-dr., $1,810*; | BUICK —°57 RM Riviera 2-dr., $1,840* tury Riviera 2-dr., $1,000* (ps). $975*. 
‘57 Monterey Hardtop 2-dr., $1,545*, $1,- "53 Crest (8) Victoria, $400. Biscayne (8) 2-dr., $1,735*. (ps); Special conv., $1,580°. e 'S4 Century Riviera 2-dr., $825* (ps); 
soo" $1 405". Montclair 4-dr., $1,490°| °5S2 (6) 2-dr., $310*, $185*; (8) 2-dr.,| "57 Two-ten (8) station wagon, $1,595*| 56 Special station wagon, $1,350° (ps);| .,. uPer conv. 480°. 
(ps). $175; 4-dr.. $170*. (ps); Two-ten (6) station wagon, $1,- Special Riviera 2-dr., $1,185*, $1,080°. 53 RM Riviera 2-dr., $435* (ps); Special 
56 Monterey Hardtop 4-dr., $1,220°, $1,-| "51 2-dr., $175*; 4-dr., $130°. 585*, $1,565*; 2-dr., $1,200, $1,100*; $885*; 4-dr., $1,060*; RM Riviera 4-| ,,/~4r-, $300. 
140*: Custom 4-dr., $1,035°. LINCOLN—’57 Capri Hardtop 2-dr., $2,- Bel Air (8) Hardtop 4-dr.. $1,500*, dr., $1,245* (ps). , 52 Special 2-dr., $235*; Super Riviera 
"53 Custom 4-dr., $315°. 250° (ps). $1,480°, $1,465°; 4-dr., $1,480°, ‘55 Special Riviera 2-dr., $920*; RM 4-|  ._2°G%-. $205". 
OLDSMOBILE — ‘59 (88) Super Holiday | MERCURY—’57 Montclair (8) Hardtop 2- "56 Two-ten (6) station wagon, $1,000, dr., $710* (ps). . 50 Super Riviera 2-dr., $200*. 
2-dr.. $3,520° (ps). dr., $1,800* (ps); Monterey 2-dr., $1,- $805; 2-dr., $660*; Two-ten (8) 2-dr., ’54 RM Riviera 2-dr., $700*; Special CADILLAC—'S8 (60) Special 4-dr.. $5, 
'57 (98) Holiday 2-dr., $2,075* (ps); 360°. $905*, $890°: Bel Air (8) conv., $895; Riviera 2-dr.. $690*: Super cone 300° (ps); (62) coupe de Ville, $4,625* 
, (88) Fiesta, $1.995* (ps). *54 station wagon, $815. 2-dr., $710*. $390* (ps). si r “9 (ps); conv., $4,450° (ps); sedan de 
56 (88) Super Holiday 2-dr., $1,250*| OLDSMOBILE—'58 (88) Holiday sedan,| ‘55 Bel Air (8) Hardtop 2-dr., $900*; | CADILLAC—'58 El Dorado conv., $4,775* _ Ville, extended deck, $3.650° (ps). 
(ps); (88) Holiday 2-dr., $1,180°, $1,- $2,230*° (ps). Two-ten (8) station wagon, $795*, (ps); (62) coupe, $4,075* (ps) 57 (62) coupe de Ville, $3,600° (ps), 
125°. "57 (98) Holiday sedan, $1,940* (ps). 785*: Delray coupe, $720, $620*; 2- ‘ST (60) Special 4-dr., $3,220° (ps), $3,- $3.025* (ps); sedan de Ville, $3,550° 
'55 (88) 2-dr., $1,190° (ps). "56 (S88) 4-dr., $980. dr_, $605, $425°. 175* (ps), $3,030° (ps); coupe de ‘Vine (ps), $3,345* (ps); conv., $3,500° (ps), 
"54 (98) Holiday 2-dr., $940° (ps). "55 (88) 4-dr., $895*. "54 Bel Air 2-dr. $460*, $450; Two-ten $3.145° (ps): sedan de Ville, $3,100*:| ..2°°395° (ps)- 
PLYMOUTH—'58 Plaza (8) 4-dr., $1,625.| °53 (88) 4-dr., $310°. 2-dr., $340, $335. (62) coupe, $2,800* (ps): 4-dr.. §2,- 56 (62) coupe de Ville, $2,785* (ps), ‘ 
"S57 Belvedere (8) 4-dr., $1,500°, $1,350*. "51 4-dr.. $210*, $170*. "53 Bel Air 2-dr., $370*; 4-dr., $355* 705* (ps). : ins ’ $1,950° (ps); sedan de Ville, $2,500° 
56 Custom (8) Suburban, $1,235°. PACKARD — ‘55 Patrician sedan, $810* (ps), $225° ‘56 sedan de Ville, $2,170* (ps), $2,050°| .-..P%).,, 82.250" (ps). 
"53 Cranbrook 4-dr., $175*. (ps). ——-, '56 NY 4-dr., $1,005°, (ps); (62) coupe, $2,050* (ps); conv 55 (62) coupe de Ville, $2,200° (ps); 
"50 4-dr., $220. PLYMOUTH—'58 Belvedere Hardtop 4-dr.,| CONTINENTAL—'58 Mark III 2- dr., $4,- $2,025* (ps). ’ ** __conv., $1,850° (ps). 
PONTIAC—'57 Chieftain (8) 4-dr., $1,- $2.055° (ps). 200° (ps). 55 (62) 4-dr., $1,515* (ps) 54 El Dorado conv., $1,770* (ps); (60) 
395°; 2-dr., $1,290, $1,265*. 'S7 Belvedere 4-dr., $1,570*; Sport coupe, | DeSOTO—'55 Firedome club coupe, $760*.| ‘54 coupe de Ville, $1,425* (ps) Special 4-dr.. $1.735° (ps); (63) comme 
'S6 Star Chief (8) Catalina 2-dr., $1,- $1,450°, $1,415. DODGE—'57 Coronet (8) 2-dr., $1,510*| °52 (62) 4-dr., $380° ae Ville, $1,460°. 
315*. "55 Belvedere coupe, $850°; Savoy 2-dr., (ps). "51 (60) Special 4-dr. $250° 53 (60) Special 4-dr., $1,025° (pe), 
‘54 Chieftain (8) 4-dr., $410 $605. "56 Coronet (8) 4-dr,, $885* CHEVROLET—'58 Impaia (8) coupe, §2,- $945* (ps); (62) sedan de Ville, $765° 
"53 Chieftain (8) 4-dr., $375. "52 4-dr., $240. ‘55 Royal (8) club coupe, $625°. 100*, $2,025; conv., $1,875*: Bel Air (ps); coupe de Ville, $650° (ps). 
RAMBLER—'57 Custom (8) Cross Coun-| PONTIAC—'57 Star Chief sedan, $1,660*°| EDSEL—'58 Pacer Hardtop 4-dr., $1,665°. | (8) 4-dr., $1,865°. | _ ; | 52 (62) sedan de Ville, $560° (ps), 
try, $1,700*; Super (6) Cross Country, (ps). FORD—'59 Country sedan (8) $2,.725°*. ‘S57 Corvette Hardtop. $2,085*: Bel Air __3550° (ps), $225°. 
$1,550". "56 Star Chief Hardtop 4-dr., $1,145*, "58 Fairlane (8) 500 Retractable, §$2,- (8) sport sedan, $1,660° (ps) ; sport SO (62) coupe de Ville, $210". 
MISCELLANEOUS — ‘57 Ford Ranchero, $840". 250° (ps); 4-dr., $1.905* (ps): Custom coupe, $1.570°, $1,480°, $1,445, §1,-| =VBOLET_ 86 Impala (8), Hardtep, 
$975°. RAMBLER—'5S8 Ambassador 4-dr., $1,975* (8) 300 2-dr., $1,560*, $1,020. 400; ‘4-dr., $1.425*, $1,245*: Bel Air dr... $2,400° (ps), $2.390° (ps), $2.° 
"52 Willys pickup, $250. (ps); Super 4-dr.. $1,675° (ps). "57 Country sedan (8), $1,.675* (ps): (6) station wagon, $1.600*: Two-ten 350° (ps); Bel Air (8) Hardtop 2-dr., 
56 Hardtop 4-dr., $1,150. Fairlane (8) 500 4-dr.. $1,415* (ps); | (8) station wagon, $1,625*:; 4-dr., $1,- $2,130° (ps); Hardtop 4-dr., $2,100° 
EBENSBURG, PA STUDEBAKER — ‘58 station wagon, $1,- Fairlane (8) conv., $1,350*; Custom 265°, $1,235, $1,125, $1,100; 2-dr., $1,-|  {P8): Brookwood (8), $1,780" (Bs); 
° 335. (8) 2-dr., $1,095; Main (8) 2-dr., 225*, $1,190°; Two-ten (6) sport se- Yeoman (6), $1,740. 
Ebensburg Auto Auction. Sale every "51 Hardtop coupe, $100*. $830° dan, $1,360, $1,265*: 2-dr. $1,135 "ST Corvette, $2,650*°, $2.575; Bel Air (8) 
Thursday, Prices are for sale of Dec, 11. | WILLYS—'55S station wagon, $875, $750, "56 Country sedan (8). $1.155*: Fairlane ‘56 Two-ten (8) station wagon, $1,095*: Hardtop 2-dr.. $1,850° (ps), $1,750° 
, Even the bad weather or year-end stock $385. (8) Victoria 2-dr.. $1,100* (ps); 2-dr., 2-dr., $1,035*, $810*: Two-ten (6) sta- (ps), $1,715* (ps); 4-dr., $1,550° (ps); 
reduction policies doesn’t effect prices of | MISCELLANEOUS — ‘58 Willys %-ton $1,050*; 4-dr.. $1,000*; Custom (8) 4- tion wagon, $985: 4-dr.. $830°: Bel Two-ten (8) Townsman, $1,710*; 2- 
Gean units. They're bringing a bundle if __ pickup, $1,690. dr., $915*, $800; Main (8) 2-dr., $650. Air (8) 4-dr., $1,075* (ps), $1.065° dr., $1,360; Two-ten (6) Handyman, 
clean and we have plenty of takers, Sold 57 Chevrolet (8) %-ton pickup, $1,205; ‘55 Fairlane (8) Crown Victoria, $885°; 2-dr., $1,065*, $1,035*: Bel Air (6) 4- $1,585; Townsman, $1,575. 
' 47 cars from 60 consignments. (6) %-ton pickup, $1,175, $1,110, $950. Fairlane (6) conv., $380*°; Custom (8) dr., $1,010 (ps); One-fifty (6) 2-dr ‘S56 Bel Air (8) Hardtop 2-dr., $1,545° 
BUICK—'56 Special Riviera 4-dr., $1,010*. "56 Ford (8) %-ton pickup, $715; GMC 2-dr., $575, $460; Custom (6) 2-dr., $655. " (ps), $1,.375*, $1,120; One-fifty (6) 
| 'S5 RM 4-dr., $1,075* (ps); Super Ri-| | ‘*-ton pickup, $605. $350 ‘SS Bel Air (8) 4-dr.. $875*, $830°: 2-| Utility sedan, $610. 
viera 2-dr, $1.075* (ps); Century Ri-| "54 GMC %-ton pickup, $625. 'S4 Custom (8) 2-dr.,.$350; Crest (8) dr. $775°, §715°; Two-ten (8) 2-dr.,| "55 Bel Air (8) Hardtop 2-dr., $1-280° 
viera 2-dr., $880* (ps); Special Riviera 53 Chevrolet (6) %-ton pickup, $410; conv., $290. 760°; Two-ten (6) 4-dr., $615* (ps), $1.210° (ps), $1,035°, $1,025°, 
2-dr., $805* (ps) Ford %-ton panel, $375; %-ton pick-| "53 Crest (8) conv., $385° (ps); 4-dr., "54 Two-ten station wagon, $525; 4-dr $900°; 2-dr.. $885°, $960°; conv. $975° 
'S3 Super 4-dr., $380°. $360; Main (6) 4-dr., $225. $420°; 2-dr.. $385°: Bel Air 2-dr. | (ps); Bel Air (6) 2-dr., $785; Two-ten 
CADILLAC—'57 (62) coupe de Ville, $2,- "S52 Crest (8) Victoria 2-dr., $305*. $455°, $415°. ~% (8) Delray coupe, $945°*; 2-dr., $775; 
855° (ps). MERCURY—'57 Montclair 2-dr.. $1,670* 'S3 Two-ten 2-dr., $385*: 4-dr.. $320° Two-ten (6) 2-dr., $745. 
CHEVROLET — ‘55 One-fifty (6) 2-dr., (ps). "52 Styleline 4-dr., $265*. ; ; ‘54 Bel Air 4-dr. $635°; 2-dr., $600; 
$615. S| ‘55 Monterey 4-dr.. $1,025*; Custom 2-| CHRYSLER—'5S Saratoga Hardtop, $2,- Two-ten 4-dr., $520; 2-dr. $475. 
'S3 Two-ten 2-dr., $285; Bel Air 4-dr., dr., $525. 250° (ps) , : 'S3 Bel Air 4-dr., $485, $415; conv., 
$220°. NASH—'54 Statesman (6) 2-dr., $275. "ST Imperial Hardtop, $2.650° (ps), §2,- $430*; One-fifty 2-dr., $335. 
DeSOTO——'53 Firedome 4-dr., $220° (ps). OLDSMOBILE—'5S8 (88) Super Holiday 4- 490° (ps); NY Hardtop, $1.980* (ps); ‘52 Styleline Deluxe 2-dr., $285, $175; 
"62 Firedome 4-dr., $295*. ors dr. $2,500° (ps) $2,240° (ps), Windsor Hardtop, $1,650° (ps) . 4-dr., $255. 
DODGE—'S4 Coronet (8) 4-dr., $360°. "56 (98) 4-dr., $1.305* (ps): (88) Holl- "55 NY 4-dr., $745* (ps). 7 'S1 Styleline Deluxe 2-dr., $280°; 4-dr., 
"53 Meadowbrook (6) 2-dr., $185. day 4-dr., $1,175*. "54 NY 4-dr., $585° (ps). | $170*:; club coupe, $165, $155*°; busi- 
FORD — ‘58 Country sedan (8), $1,730° "55 (88) Super 4-dr., $750°, $700. ‘53 Windsor 4-dr., $375". ness coupe, $160. 
(ps). "54 (98) 4-dr., $475*; (88) 4-dr. $565°, | DeSOTO—'5S7 Fireflite 4-dr.. $1,720* (ps); | _."5® Styleline Deluxe 2-dr., $155. $140. 
‘ST Fairlane (8) 500 4-dr., $1,380° (ps); Albany "S52 (98) 4-dr.. $270°. Firedome Hardtop, $1,630* (ps); Fire-| CHRYSLER- ST NY 4-dr., $2,035° (ps). 
Dei Rio (8), $1,335; Fairlane (8) | gimea’57 Elysee 4-dr.. $770 PACKARD—'55 Clipper 4-dr., $525°*. sweep Hardtop, $1,400*. , ‘55 Windsor 4-dr., $875° 
2-dr., $1,010° * ** , "53 Patrician 4-dr., $285* (ps). ‘SS Firedome Hardtop, $750* (ps) | °S3 NY 4-dr., $360° (ps). $345° (ps). 
‘56 Fairlane (8) 2-dr., $1,015° (ps), Chie oO PLYMOUTH—'57 Belvedere (8) 2-dr., $1,- | DODGE—'S57 Coronet (8) 4-dr., $1,365". CONTINENTAL — ‘58 Mark III Landau, 
$1,000*: Victoria 2-dr., $975*, $935°: -hicag’ 195°. ‘56 Royal 4-dr., $1,085* (ps). | $4.250* (ps). 
Custom (8) 2-dr.. $675; Main (8) | MG—'S7 Roadster, $1,565. "56 Savoy (6) Suburban $935. "54 Coronet 2-dr., $355. | DeSOTO— "57 Firesweep Sportsman 4-dr., 
2-dr., $620 Taunus—'59 sedan, $1,660. "55 Belvedere (8) 2-dr., $700*. FORD — ‘58 Fairlane (8) 4-dr.. $1.855* | $1,970" 
"54 Custom (8) ranch wagon, $650* (ps). | Volkswagen —-'58 Karmann-Ghia, $2,065; "54 Savoy (6) 2-dr., $365*. (ps), $1,790°: 2-dr. $1,650°. : "50 Custom (6) club coupe, $110°. 
'53 Custom (6) 2-dr., $295; Custom (8) 2-dr, sunroof, $1,625. PONTIAC—'5S Star Chief 4-dr., $2,155* ‘ST Thunderbird, $2,400° (ps). $2,315*;| DODGE — 58 Coronet (5) 4- dr., $1,815° 
2-dr., $200. * (ps). Skyliner (8) conv., $1,760* (ps); Fair- | (ps). 
‘S51 Custom (8) 2-dr., $115; Custom (8) | Danville, Va. "ST Chieftain 4-dr., $1,676* (ps). lane (8) 2-dr., $1,630°, $1.310° $1.-| ‘57 Sierra (8), $1,800°; Custom (8) 
Victoria 2-dr., $105. | Volkswagen—'56 4-dr.. $755. "56 Chieftain 4-dr., $825*. 290°, $1,220°; Hardtop, $1,450* ' (ps), Royal Lancer 2-dr., $1,705. 
MERCURY—'S4 Monterey 4-dr., $510. o F ‘55 Chieftain 4-dr., $690°, $675°: Star $1,.435* (ps), $1.345*, 2 at $1,290° "56 Sierra (8), $985° (ps). 
"51 4-dr., $120. Detroit Chief conv., $585°; 4-dr. $445°. $1,150*; conv., $1,350; 4-dr. $1.340°. '55 Custom (8) Royal 4-dr., $675° (ps). 
OLDSMOBILE —'55 (98) Holiday 4-dr., : ‘54 Star Chief conv., $400*, $390°; 4- $1,185* (ps); Country sedan (8) sta- "54 Coronet (8) 4-dr., $540°. x 
$1,015* (ps). Mercedes-Benz—’50 sedan, $175. dr., $335° (ps). tion wagon, $1,425*; Ranch Wagon (8) | _50 Wayfarer 2-dr., $145. 
"53 (88) Super 4-dr., $255°. Volkswagen—'56 2-dr., $985. "53 Chieftain Deluxe station wagon, station wagon, $1,250, $1,200*, $1,-| FORD—'5s Thunderbird, 3 at $3,725* (ps). 
as (88) Super 4-ér., 9280". Los Angeles $325° (ps). 110; Custom (8) 4-dr., $1.215*, §$1.- $3.700* (ps), $3,675* (ps), $3,610° 
PLYMOUTH—'57 Savoy (8) 4-dr., $1,205*. ng’ RAMBLER—'58 Super (6) 4-dr.. $1,680. 180°, $1,170: Custom (6) 2-dr.. $965 (ps), $3,550° (ps); Country sedan (8), 
'56 Savoy (8) 4-dr., $855, $830 Austin—'56 Healey Roadster, $1,700. MISCELLANEOUS—'58 Chevrolet %-ton, $910. r . $2.200° (ps), $2,175*; Fairlane (8) { 
‘SS Belvedere (6) 2-dr., $685; Belvedere| ‘55 Healey Roadster, $1,375. $1,300. ‘56 Thunderbird, $1,730* (ps); Fairlane 500 conv., $2,030° (ps). $1,940° (pe), 
(8) 4-dr., $650. Borgward—’'57 wagon, $1,460. "56 Chevrolet %-ton, $715; International (8) Hardtop, $990*; Country Sedan 2 at $1,825* (ps); Victoria 2-dr., $1.- 
’53 Cranbrook 4-dr., $350. Fiat—'58 Multipla, $1,150. stake, $665. (8) 4-dr.. §$920° (ps); Custom (8) 980° (ps), $1,935* (ps), $1,840° (ps). 
PONTIAC — '55 Chieftain station wagon, | Hiliman—’57 Minx 4-dr., $940. "55 Chevrolet %-ton, $460. 4-dr.. $750; Custom (6) 2-dr., $735, ‘ST Thunderbird, $2,585*; country squire 
a (ps). "55 Husky, $520. $435. ™ . (8), $2,000° (pe), 7 (ps); ‘Scan 
"S51 4-dr., $215*. Metropolitan——'56 coupe, $770. 'SS Fairlane (8) 4-dr.. $655: try sedan (8), $1 * (ps), J 
MISCELLANEOUS—'50 Ford (6) %-ton/ ‘55 coupe, $600. , NEW YORK CITY 2-dr., $550°. : ne $1,650*; Fairlane (8) 500 Victoria 2- 
panel, $110. MG—'48 Roadster, $830. Skyline Auto Auction. Sale every Tues- "54 Crest (8) Hardtop, $470* (ps). dr., $1,710°; club sedan, $1, -500°; : | 
Renault—’57 4-dr., $830. day. Prices are for sale of Dec. 9. Snow '53 Custom (8) 2-dr., $280*; Custom (6) conv., $1,400*; Del Rio (8), $1,675 ; 
SALT LAKE CITY Triumph—'58 4-dr., $1,125. and below freezing weather did not dampen 2-dr., $280. (ps), $1,670*, $1,385*; ranch wagon : 
Volkswagen—’58 Deluxe Microbus, $2,140.|S@le here this week as 70 percent of all| HUDSON—’'55 Hornet (8) sedan, $400°. (8), $1,485*; Custom (8) 300 2-dr., 
Salt Lake Auto Auction. Sale every "56 2-dr., $1,195. entries changed hands, Sold 84 cars out| LINCOLN —'57 Premiere 4-dr., $2,460° $1,400*; 2-dr., $1,175. 
Thursday. Prices are for sale of Dec. 11. Volvo—' 57 2-dr., $1,310, $1,275. of 121 consignments. (ps). $2,435* (ps). : 56 Country sedan (8), $1,250°, $1,220*; ‘ 
BUICK—'57 Century Riviera, $1,570* (ps); x BUICK—'56 Super Riviera coupe, $1,175*| MERCURY—'58 Monterey 4-dr., $1,900*. Fairlane (8) club sedan, $1,125* (ps), ; 
Special Hardtop 2-dr, $1,550°. Littleton, Colo. (ps). ‘57 Monterey station wagon, $1,825° $1,115*, $1,110°, $1,050° (ps); town : 
"56 Special Hardtop 2-dr., $1,075*. Hiliman—’58 Husky, $1,175 "55 Special Hardtop, $785* (ps); 4-dr., (ps); coupe, $1,620* (ps); Montclair sedan, $1,000* (ps); Custom (8) 2-dr., : 
’55 Special Hardtop, $940°*. Saguar—’56 roadster, $1,460 $685* (ps). coupe, $1,670* (ps), $1,650* (ps), $1,- $700 
"53 Super 4-dr., $225*. Porsche—'50 coupe $1 115 CADILLAC — '52 coupe de Ville, $445* 625* (ps). , "55 Thunderbird, $1,800*; country squire ; 
"50 Special 4-dr., $135°*. Simea—’58 4-dr.. $1 015. (ps); (62) 4-dr., $430°. ’56 Custom station wagon, $940*. (8), $1,075* (ps); country sedan, $1,- 7 
CADILLAC—'57 (60) Special Hardtop se-| Vouswagen—’59 2-dr.. ” $1, 875, 5 at $1 "50 (62) conv., $150*. '55 Monterey coupe, $765*; Montclair 025*, $1,000*°; Fairlane (8) town 7 
dan, $3,260° (ps). 840; sunroof, $1,850 *" | CHEVROLET—’58 Biscayne (8) 2-dr. $1,- coupe, $725*; Custom 2-dr., $415*. sedan, $855*; Custom (6) ranch ?} 
| Ue sedan de Ville, $2,225* (ps); 58 2-dr., $1 700, $1, 625, $1,490, 500. j "53 Monterey 4-dr., $290°. wagon, $775*; Custom ° 4-dr. 4 
$1,850° (ps). Volvo—'58 '2-dr., $1,725. "57 Bel Air (6) 4-dr., $1,305*; Two-ten "52 Monterey station wagon, $370°. $750*; 2-dr., $735*, $620; (8) : 
+55 (62) 4-dr., $1,750* (ps), $1,700* (ps). “* (8) 4-dr., $1,250°, $1,235, $1,210°, $1,- | OLDSMOBILE—'58 (98) Holiday 4-dr., $2,-| ,, 2-aT-, $640*. ; 
$1,680° (ps). New York City 125, $1, 110; 2-dr., $1,190, $1, 185*, 660* (ps); (98) 4-dr., $2,525* (ps); 54 Country sedan (8), $590°; Crest (8) 
54 (62) sedan, $1,380* (ps); coupe, $1,- F $1,100; One-fifty (8) 2-dr., $960 (88) 4-dr., $1,785*. 4-dr., $550", $500*; Victoria 2-dr., ; 
380° (ps). Isetta—’57 300 conv., $200. 56 Two-ten (8) 2-dr., $935*; 4-dr., $885;| °57 (88) Holiday 2-dr., $1,785* (ps); 4- $480*; Custom (8) ranch wagon, 
"50 (62) 4-dr., $250*. Volkswagen—'59 2-dr., 2 at $1,550. Bel Air (8) 4-dr., $900 (ps); One- dr., $1,700* (ps); (98) Holiday 2-dr., $535°; 4-dr.. $425; Main (8) 2-dr., 
’49 conv., $200*. ’58 2-dr., $1,300. fifty (8) 4-dr., $775; 2-dr., $635; $1,755* (ps). $435, $395; Custom (6) 4-dr., $400°. 
OHEVROLET — ‘58 Impala (8) Sport Portland. Ore utility sedan, $400. 'S6 ‘Super (88) Holiday 4-dr., $1,400°| "53 Custom (8) ranch wagon, $395; 4- 
| coupe, $2,245* (ps), $2,225* (ps); Bel oruand, . 55 Bel Air (8) Hardtop, $780, $775. (ps); (88) Holiday 4-dr., $1,260* (ps); dr., $385°, $330; 2-dr., $350; Main | 
Air (8) Hardtop 4-dr., $2,095* (ps); | Goliath—’57 2-dr., $900. 51 Bel Air Hardtop, $140*. 2-dr., $1,195* (ps), $1,175* (ps), $1,-| ,,.(%)2-dr-, $300, $285. 
4-dr., $1,985*, $1,970* (ps), $1,955* | Jaguar—’57 coupe, $2,345. "50 One-fifty 4-dr., $150. 075°. ° . 52 Crest (8) conv., $225*%; Main (8) 
(ps), $1,950* '(ps), $1,915* (ps); Bis-| MG—'57 coupe, $1,830. CHRYSLER—’58 Windsor Hardtop, $2,-| °55 (88) Holiday 4-dr., $965*; 2-dr., 4-dr., $210. : 
cayne (8) 4-dr., $1,860*; Biscayne (6) | Opel—’54 4-dr., $495. 280* (ps). $885*. 'S1 Deluxe (6) Business coupe, $100*. 
sedan, $1,695; Delray (8) 2-dr., $1,695. | Sunbeam—’58 Rapier 2-dr, Hardtop, $1,- "55 NY sedan, $1,045* (ps). ’54 (98) Holiday 2-dr., $800* (ps); Super *50 Custom (8) 4-dr., $195*; 2-dr., $115*. ; 
;' ’57 Bel Air (8) Sport coupe, $1, 775* (ps); a . ’53 Windsor 4-dr., $230*, $155°*. (88) Holiday 2-dr., $800* (ps); (88) Rae ta Crown Imperial conv., 3 
coupe, $1,660; 4-dr., $1,600*, $1,450* Salt Lake City DeSOTO —'53 Powermaster 4-dr., $145; Holiday 2-dr., $710°. $3,380* (ps) 
(ps); Two-ten (8) station wagon, $1,- Vv 157 Hardtop, $100* (ps). ’53 (98) Holiday 2-dr., $555* (ps); (88) — ~ 56 Premiere 4-dr., $1,775* t 
| ath Sirsa iatit 2 s1200:|"Warchouse Point, eR stuity See sentir ss commuier, £2595" ().| 
: 1 Air (8) Hardtop 2-dr., $1,200*; E — "57 Coronet’ (8) 4-dr., $1,265°| PACKARD—'56 Clipper 4-dr., $940° , a mu . ps). 
4-dr., $1,020, $900*; Two-ten (6) 2-dr., Warehouse Point, Conn. (ps). = "58 Clipper 4-ar, _ $p40* (Ds). | "ST Colony $2,255°; Turnpike 
$645. Austin—’55 Healey Roadster, $865*. *55 Royal (8) Hardtop, $685* (ps). PLYMOUTH— Seene (8) sport Cruiser 2-dr., $2,100* pe): " 4-dr., $1,- Ri 
l 55 Bel Air (8) 2-dr., $905*, $900*; 4-dr., | Isetta—’58, $560. ’54 Coronet (8) 4-dr., $375°. coupe, $1, oes (ps). 940* (ps); Commuter, $2,000* (ps), 


$755*; Two-ten (8) 4-dr., $865; Two- Renault—’57 Dauphine 4-dr., $800, $700. FORD—'57 Custom (8) 2-dr., $1,155*; 4- ‘ST Bel Belvedere (8) sport coupe, $1,485; (Continued on Page 25, Col. 4) 













The following tmported-car prices are 
Port of Entry figures * New York, They 
include ocean freight, U, S, excise tax 
and import duty, They do not include 
*“*emergency freight’ charges, U. S. trans- 
portation fees, state and local taxes or 
optional equipment, 

(Copyright, 1958, by Automotive News) 
ALFA ROMEO—Glulletta—Spyder, $3,- 
519; Super Spyder, $3,932; Sprint Coupe, 
$3,951; Sprint Veloce Coupe, $4,342. 2000 
Series—2-liter roadster, $5,048; 4-dr, sed., 
$5,078. 

ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago)—Competition, $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 

ASTON-MARTIN—DB24 Mark III cpe., 
$7,550; conv., $8,190. 

AUSTIN—A-35 deluxe 2-dr. sed., $1,557; 
A-40 2-dr. sed., $1,795; A-40 deluxe 2-dr. 
sed., $1,856; A-55 deluxe 4-dr. sed., $2,- 
199. (Heater standard on deluxe models.) 


AUSTIN-HEALEY — Sprite — roadster, 
$1,795. 100-Six—conv., $3,087; Deluxe 
conv., $3,389. (Heater standard on De- 
luxe.) 

AUTO UNION — ‘‘1000”’ — deluxe coupe, 
$2,395; sport coupe (2-seater), $3,849. 

BENTLEY—Series S — Standard Steel 
Saloon, $13,695. (Automatic transmission, 

© steering, power brakes standard.) 
Biner models are custom-built and vary 
considerably in price. 

BERKELEY—328-c.c. roadster (2-cylin- 
der), $1,595, 492-c.c, roadster (3-cylinder), 
$1,745. 

BMW — Model 502/3.2 — $6,198; Model 


BMW ISETTA 300— sunroof, $1,048; 


pass. sed., $1,398; sunroof sed., $1,487. 
standard on all models.) 

BORGWARD—Isabelia—2-dr. sed., $2,- 
495; stat. wag., $2,685; Touring na goes 
$2,845; Touring Sport Coupe, $3,750 

CITROEN — 2CV — 4-<r. sunroof se d. 

(centrifugal clutch) $1,298; ID-19—4-dr. 
sed. (air suspension). $2,833; DS-19—4-dr. 
sed. (air suspension, power brakes, power 
steering, automatic clutch), $3,333. 

DATSUN—4-dr. sed., $1,799. 

DKW—4-dr. sed., $2.395: 2-dr. sed., $1,- 
995; 2-dr. hardtop, $2,195; stat. wag., $2,- 
496. (Heater standard on all models.) 

FACEL VEGA — Typhoon 2-dr. hardtop, 
$9,750; Excellence 4-dr. hardtop, $12,800. 
(Automatic transmission, power brakes, 
power windows, radio, heater are stand- 
ard.) 

FERRARI—‘‘250 Granturismo’’—Coupe, 

000; 2-dr. Berlinetta (light car), $12,- 
; Comv., $14,000. “250 California’’— 
Conv., $12, 

FIAT 500 Series—2- dr. sunroof, $1,098; 
Bianchina, $1,298. 600 Series—2-dr. sed., 
$1,398; 2-dr. sunroof, $1,460; 4-dr. stat. 
Wwag., $1,658. 1100 Series—4-dr, sed., $1,- 
743; 4-dr. stat. wag., $2,129. 1200 Series— 
4-dr. sed., $1,998; roadster, $2,619. (Heater 
standard on all models.) 

FORD (England)—Angiia—standard 2-dr. 
ged.. $1,464; deluxe 2-dr. sed., $1,561. 
Prefect—standard 4-dr. sed., $1,517; deluxe 
4-dr. sed., $1,661. Escort—2-dr. stat. wag., 
$1,651. Squire—2-dr. stat. wag., $1,761. 
Consul—4-dr. sed., $2,034; conv., $2,373; 
4-dr. stat. wag., $2,772. Zephyr — 4-dr. 
ged., $2,215; conv., $2,574; 4-dr. stat, wag., 
$2,945. Zodiae—4-dr. sed., $2,387; conv., 

865; 4-dr. stat. wag., $3,149. Thames 

te Bus, $2,433 

GOGGOMOBIL—T- 400 2-dr. sed., $1,095; 
Fiorida Sunroof Deluxe 2-dr. $1,135; 2- 
adr. Step-In Van, $1,350; Coupe de Ville, 
$1,450 

GOLIATH — 1100 Series — Custom 2-dr. 
ged., $1,949; Custom conv., $2,126; Custom 
2-dr. stat. wag., $2,095; Empress Deluxe 
2-dr. sed., $2,275; Tiger Sport Coupe, $2,- 
568. (Heater standard on all models.) 

HILILMAN—4-dr. Special sed., $1,699; 
4-dr. Deluxe sed., $1,849; conv., $2,099; 
2-dr, stat. wag. (Husky), $1,639; 4-dr. 
stat. wag. (Minx), $2,299. 

SAGUAR—Mark IX—4-dr. sed. (auto- 
matic transmission, power steering and disk 
brakes), $5,935. 3.4 Litre Sedan—/(over- 
@rive and disk brakes), $4,542.50; (auto- 
matic transmission and disk brakes) $4,- 
642.50. XK-150—cpe., $4,475; cpe. (auto- 
matic transmission), $4,725; conv., $4,595; 
conv. (automatic transmission), $4,845; 
roadster, $4,495; roadster (overdrive), $4,- 
660; roadster (automatic transmission), 
$4,745; “‘S"’ roadster (overdrive), $5,095. 

LANCIA — Appia — 4-dr. sed., $2,967; 
conv. (Vignale), $4,565; cpe. (Farina), 
$4,673; cpe. (Zagato), $4,873. Aurelia— 
conv. (Farina), aw epe., $5,905. 


-dr. sed., $6,098 
Series—2-dr. sed., $1,395; 
2-dr. sunroof sed., $1,445; conv., $1,510; 
2-dr. 4-passenger stat. wag., $1, 445; 2-dr. 
sunroof stat, ‘wag., $1,500; 
ot 6-passenger stat. wag., $1,675; 2-dr. 
6-passenger sunroof ‘stat, 'wag., $1, 740; 
2-dr. 6-passenger stat. wag. (long wheel- 
base), $1,795; 2-dr. 6-passenger sunroof 
stat. wag. (long wheelbase), $1,895. 
MAIOCO—700 Sport—2-dr. sed., $1,845. 


517. 190—4 


300-d—4-dr. 
roadster, $10,928; 
roadster (with 
$11,375. 
Power brakes 


soft tops), 
all models. 


cpe., 
(with interchangeable hard ond soft tops), 
$5,416. 219—4-dr. 
dr, sed., $4,283; cpe., $7,641; 


hardtop, 


Port-of-Entry Prices 
On Imported Cars 


MERCEDES-BENZ—130—4-dr. sed., $3,- 
240. 180-D—4-dr, sed, 
-dr. sed., 
sed, (diesel engine), 
ster, $5,020; 


(diesel engine), $3,- 
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Current Prices on U. S. Cars 








The following prices include the sug- |-—-S-pass. sed., $9,533; limousine, $9,748.|4-dr. hardtop, $5,016; 2-dr. hardtop, $4,. 
gested base factory list prices, Federal | (Hydra-Matic, power steering, power brakes | 909.50. Crown—4-dr. sed., $5,647; ‘-dr, 
excise tax amounts and suggested dealer | standard on all models). hardtop, $5,647; 2-dr. hardtop, $5,403; 
delivery-and-handling charges. Not in- CHEVROLET — (Prices are for six-|conv., $5,773.50. LeBaron—4-dr. sed., $6,- 


eluded are variable items passed on to | cylinder models, For V-8s, add $118.) | 103; 4-dr. hardtop, $6,103. (Torquefiite, 
the retail buyer, such as State and local | Biscayne—4-dr. sed., $2,301; 2-dr. sed., | power steering, power brakes standar: on 


$3 708. 190-0k, rosa. | *@Xes, transportation charges and op- | $2,247; util. sed., $2,160. Bel Air—4-dr. | all models.) 
$5,232: c roadster tional equipment. sedan, $2,440; 2-dr. sed., $2,386; 4-dr. LINCOLN—Lincoln—4-dr. sed., $5,084.60; 
rSS;  Cpe.<FOaGs - hardtop, $2,556. Impala—4-dr, sed., $2,-| 4-dr. hardtop, $5,089.60; 2-dr. hardtop, $4,- 
(Copyright, 1958, by Automotive News) - . 
sed $3,823. 220 S—4- 592; 4-dr. hardtop, $2,664; 2-dr, hardtop, | 902.10. Premiere—4-dr. sed., $5,594.20; 4- 
7,641: conv.. $7,641 BUICK—LeSabre—4-dr. sed., $2,804; 2-| 9.599: conv., $2,849. Station Wagons—| dr, hardtop, $5,594.20; 2-dr. hardtop, $5,- 
$10,418, $00-8. | oT, 8¢4-, $2,740; 4-dr. hardtop, $2,925; | 2-dr. 2-seat Brookwood, $2.571; 4-dr. 2-seat | 347.10. (Turbo-Drive, power steering, power 
conv. $11 106: “pe. 2-dr. hardtop, $2,849; conv., $3,129; 4-dr.| Brookwood, $2,638; 4-dr, 2-seat Parkwood, | brakes standard on all models.) 
interchangeable hard and 2-seat stat. wag., $3,320. Invieta— 4-dr. | $2.749; 4-dr. 3-seat Kingswood, $2,852; MERCURY— Monterey —4-dr, sed., $2,- 
sed., $3,357; 4-dr. hardtop, $3,515; 2-dr.|4-dr, 2-seat Nomad. $2,897. Corvette a a 7an7 BAe A os 
(Heater standard on on. ' : a 831.50; 2-dr. sed., $2,767.50; 4-dr. harctop, 
standard on all| @rdtop, $3,447; conv. $3,620; 4-dr. 2-seat| hardtop cpe. or conv., (V-8 std.), $3,875. | $9,917.50; 2-dr. hardtop, $2,853.50; conv, 
models except 180, 180-D, 190 and 190-D.| $5's5g) ddr po hg 1 )nea's |  CHRYSLER—Windsor—4-dr. sed., _$3,- | $3,149.50. Montelair—4-dr. sed., $3,305; 4- 


Automatic transmission standard on 300-d 


hardtop. ) 


626.10; con 


695; 


coupe 


785. MGA-DOHC—conv., 


640. Magnette—4-dr. sed., 


standard on Magnette.) 


MORETTI—750 Coupe, $2,495; Super 
Panoramica Sedan, 
passenger station wagon, 
seven-passenger station wagon, $2,664; 1200 
Spider conv., $4,348. 

MORGAN—"'Plus Four’’ cpe., ; - 

MORRIS—““1000"'—Standard—4-dr. sed., Special—4-dr. hardtop, $6,233. Seventy-Five | power steering, power brakes standard on|sed., $3,890; 4-dr. hardtop, $4,162; 2-dr. 


models.) 


$2,175. 
PO 


Super conv., 





PEUGEOT 


passenger models. 


$3,981; 


hardtop, $5,865; 
cabriolet, $4,400; Carrera cabriolet, $5,950. 


RENAULT — 4cv 4-dr. sed., $1,345; 
Dauphine 4-dr. sed., 


Heater standard on all 


OPEL — Rekord—2-dr. 
Caravan—2-dr. stat. wag., $2, 400, (Heater 
standard on both models.) 

PANHARD—Dyna Deluxe 4-dr. sed., $1,- 
995; Dyna Deluxe Super 4-dr. 
— 403 — 4-dr. 


RSCHE—1600 Series—conv., 
cpe., $3,700; Super 
epe,, $4,150; Carrera’ cpe., ‘$5,700; hardtop, 
$3,865; Super hardtop, 
cabriolet, 


ard on both models. ) 


standard.) 


ROVER—90 4-dr. 


dr, sed., $3,625 


sed., $3,765 
overdrive) ; 
(automatic 


Steel Saloon, 


(automatic transmission and 

105R deluxe 4-dr. sed., $3,865 
transmission and overdrive). 
(Heater standard on all models.) 


ROLLS-ROYCE—Stilver Cloud—Standard 


$2,495; 


$1,645. 
RILEY—1.5 4-dr. sed., 


sed. 


$4,315; 
$3,950; Super 


four or five- 


sed., $2,065. 
sunroof sed., 


(Heater stand- 


d 





top, $3,818. 

. (6-window hardtop), 

METROPOLITAN — 2-dr, hardtop, $1,-| $ 

v., $1,650.10, 
MG—MGA—conv. 

conv. (wire wheels), 

wheels), $2, 


Electra 225—4-dr. Riviera sed. $3,289: 

$4,300; 4-dr. hardtop,| Sc)’ 
4,300; conv., $4,192. (Twin-turbine Dyna-| 27. 
flow standard on Invicta, Electra and “ 
(disk wheels), $2,462; | Electra 225. 
$2,546; 
(wire 


Power steering and power | wew yorker— 
coupe (disk| brakes standard on Electra and Electra top, $4,533; 2-dr. hardtop, $4,476; conv., 
wheels), $2,-| 225.) Q i - 
$3,320; cuope, $3,- 


204; 4-dr. hardtop, $3,353; 2-dr. hardtop,| dr. hardtop, $3,437; 2-dr. hardtop, $3,- 
conv., $3,620; 4-dr. 2-seat stat. | 356.50. Park Lane—4-dr. hardtop, $4,031; 
wag., $3,691; 4-dr. 3-seat stat. wag., $3,-|2-dr. hardtop, $3,954.50; conv., $4,206, 
Saratoga—4-dr. sed., $3,966; 4-dr./| Station Wagons—2-dr. 2-seat Commuter, 
hardtop $4,104; 2-dr. hardtop, $4,026. | $3,144.50; 4-dr, 2-seat Commuter, $3,215; 
4-dr. sed., $4,424; 4-dr. hard- | 4-dr, 2-seat Voyager, $3,793; 4-dr. 2-seat 
Colony Park, $3,932. (Mere-O-Matie stand- 
$4,889.50; 4-dr. 2-seat stat. wag., $4,997;| ard on Montclair, Voyager, Colony Park. 


CADILLAC — Sixty Two—4-dr. hardtop | 4-dr. 3-seat stat. wag., $5,212. 300-E—2-<r. | ygutti- Drive, Mere-O-Matic, power steer- 


$2,740, (Heater) (6-window), $5,080; 4-dr. 


hardtop (4-win-;hardtop, $5,318.50; conv., $5,748.50. | ing, power brakes standard on Park Lane.) 


iow), $5,080; 2-dr. hardtop, $4,892; conv., | (TorqueFlite, power steering, power brakes OLDSMOBILE—Serites 88—4-dr. sed., $2,- 


window), 


Eldorado— Brougham 


$5,455; Sedan de Ville 4-dr. hardtop (6-| standard on Saratoga, New Yorker and|902: 2-dr. sed., $2,837; 4-dr. hardtop, $3,- 
$5,498; Sedan de Ville 4-dr. hard- | 300-E.) 036; 2-dr. hardtop, $2,958; conv., $3,286 
$2,580; six or| top (4-window), $5,498; 
dr. hardtop, $5,252. 


Coupe de Ville 2- CONTINENTAL — 4-dr. sed., $6,845.30; | 4-dr. 2-seat stat. wag., $3,365. Super a8— 
4-dr. hardtop, $6,845.30; 2-dr. hardtop, |4-dr. sed., $3,178; 4-dr. hardtop, $3,405; 


4-dr. hardtop, $13,075; Seville 2-dr. hard-| $6 598.30; conv., $7,056.20; town car, $9,-|2-dr. hardtop, $3,328; conv., $3,595; 4-dr. 


$2,855. top, $7,401; 


$1,987.50; 


Carrera, 


Biarritz conv., $7,401. Sixty 


208; limousine, $10,230. (T ur b o-Drive, | 2-seat stat. wag., $3,669. Series 98—4-<r, 





~j} all models.) hardtop, $4,086; conv., $4,366. (Hydra- 


$1,678; 2-dr, sed., $1,495; conv., $1,574; , 

2-dr., stat. wag., $1,798. ee iat sed., . | DeSOTO—Firesweep—4-dr. sed., $2,904; | Matic, power =e power brakes stand- 

$1,718; 2-dr. sed., $1,599; conv., $1,636; Truckers Revive 4-dr, hardtop, $3,038; 2-dr. hardtop, $2,- | 2fd on Series 98.) 

2-dr. stat. wag., $1,825. = | 967; conv., $3,315; 4-dr. 2-seat stat. wag., PLYMOUTH — (On six-cylinder models, 
NSU_ PRINZ—2-dr. sed., $1,398; sunroof * . | $3,366; 4-dr. 3-seat stat. wag., $3,508.|add $119.50 for a V-S engine). Savoy Six 

sed., $1,487. NSU Pring 36—2-dr. sed., Suit A ainst Firedome—4-dr. sed., $3,234; 4-dr. hard-|—4-dr. sed., $2,282.75; 2-dr. sed., $2,232; 

$1,458; sunroof sed., $1,547. (All are 5- 3 |top, $3,398; 2-dr. hardtop, $3,341; conv., | business cpe. (V-8 not offered), $2,142.75. 


$3,653. Fireflite—4-dr. sed., $3,763; 4-dr,| Belvedere Six—4-dr. sed., $2,439.75; 2-dr. 


>. >. 
Railroads in East hardtop, $3,888; 2-dr. hardtop, $3,831;|sed., $2,389.25; 4-dr. hardtop, $2,524.75; 


|conv., $4,152; 4-dr. 2-seat stat. wag., $4,-|2-dr. hardtop, $2,461.25. Station Wagon 


PHILADELPHIA.—The Pennsyl-| 216: 4-dr. 3-seat stat. wag., $4,358, Ad-/| Six—2-dr. 2-seat Deluxe, $2,574. 25; 4-dr. 


| venturer—2-dr. hardtop, $4,427; conv., $4,- | 2-seat Deluxe, $2,641; 4-dr. 2-seat Custom, 





vania Motor Truck Assn. and its | 749. (Torqueftite standard on Fireflite and | $2,761.50. Plymouth V-8—(On the follow- 
37 member firms have revived their! Adventurer. Power steering and power|ing models, a V-8 engine is standard and 
multimillion-dollar damage suit 
$3,581; | #8ainst the Eastern Railroad Presi- 


brakes standard on Adventurer.) a six-cylinder engine is not available.) 


Belvedere — conv., $2,814.25. Fury — 4-dr. 
,ODGE—Coronet Six—4-dr. : 2,- : Ap 
586.50; 2dr. sed. $2,515.50; 2-dr.” hard. | 8e4., $2,690.50; 4-dr, hardtop, | $2,771.25; 


dents Assn. and 31 railroads in a : ; ; 2-dr. hardtop, $2,714.25. Sport Fury—2-dr. 
. top. $2,643.50. Coronet V-8—4-dr. sed., -” . . @ = « 

cross-appeal filed in the U.S. Cir-| $2,707; 2-dr. sed., $2,636; 4-dr. hardtop, hardtop, $2,927.25; conv., $3,125.25. Sta- 

cuit Court of Appeals here. 


284150: 2- 2.76 , | tion Wagons—2-dr. 2-seat Custom, §2,- 
+ ge ln Teo ood: anys, | $14.25; 4-dr, 3-seat Custom, $2,990.75; 4- 


The appeal seeks to set aside a| hardtop, $3,068.50; 2-dr. hardtop, $2,990, |%%- 2-Seat Sport, $3,020.75; 4-dr. 3-seat 


District Court order which awarded | C™stom Royal—4-dr. sed., $3,144.75; 4-dr. | "" rac catalina —4-dr. 


Sport, $3,130.50 


hardtop, $3,279.25: 2-dr. hardtop, $3,200.75: sed., $2,704; 


individual trucking companies nom-| cony.. $3,421.50. Station Wagons—4-dr. 2.|2-@r. sed., $2,633; 4-dr. hardtop, $2,544; 


_« 


$2,316, (Heater| inal six-cent damages trebled and/|seat ‘Sierra, $3,103; 4-dr. 3-seat Sierra, | 2-dr. hardtop, $2,768; conv., $3,080; 4-dr. 


sed., $3,295; 1055 4- 
105R 4-dr. 


(overdrive) ; 


$13,995. 


and vary considerably in price. 


SAAB—“‘93B”"—2-dr. sed., 


sed. (automatic clutch), 


matic clutch), 
2-dr. sed., $2,568. 


models. ) 


SIMCA—Aronde—Deluxe 4-dr. sed., $1,- 
698; Super deluxe 4-dr. 
Chatelaine 2-dr. stat. wag., $1,963; Plein 
Ciel 2-dr, hardtop, $2,947; 
$3,167. Artane (4-cylinder)—4-dr, sed., $2,- | 
| 02. Ariane V-8 — 4-dr, 

Vedette V-8—Beaulieu 4-dr. sed., 


$2,383. 


ard.) 


wagon, $2,237. | 
266.50; 2-dr. sed,, $2,174.50; Combi-wagon, 


wag., $2,575; 
6-pass. stat. 


987.50; 4-dr. 


wag., $1,899. TR-3 
$2.675; hardtop, $2,835. 

VAUXHALL — Victor — 4-dr. 
2-seat stat. 


9-pass. 
wag., $2,425, 


TOYVOPET — Crown 4-dr. 
(Les Angeles port-of-entry price.) 

TRIUMPH—4-dr. sed., $1,699; 4-dr, stat. 
(sports cars)—softtop, | 


(8-pass.), $2,020; stat. 
luxe stat. wag., 


VOLVO—2-<dr. 
wag., $2,490. 


models.) 


WARTBURG—Standard 4-dr. sed., $1,-| 


688; standard 4-dr.. sunroof sed., $1,778; 


$2,576; 

$2,737. Karmann Ghia—cpe. 
$2,725. (Heater standard on all models.) 
sed., $2,238.53; 2-dr. stat. | 
(Heater standard on beth — 


stat. 


$2,119. Granturisme 750— 
(Heater standard on all 


Deluxe — 4-dr. 


TEMPO — Matador — 12-passenger stat. 
wag., $2,495; 
(Heater stand- 


sed., $1,989. 


sed., 


$1,895; 2-dr. 
$1,995; 2-dr. sun- 


Oceane conv., 
sed., $2,264. 


wag., $2,400. | 
(Heater standard on both models.) } 
VOLKSWAGEN—2-<dr. 


$1,545; 2- 
dr, sunroof, $1,625; conv., 


$2,045; Kombi! | 
wag., $2,120; de-| 
deluxe camper, | || 
» $2,445; conv., | 


the then Pennsylvania Gov. John Vil 
S. Fine was involved. "eatin saaieee aaah 


$2,501. 


sed., $2,- 


sed., $1,- 





deluxe 4-dr. sed. $1,799; deluxe 4-dr. sun- 


4-dr, deluxe stat. wag., $2,085; conv., $2,- 
$2,199; sports roadster, $2,799. 


099; coupe, 


(Heater standard on all models.) 


enjoined ERPA and the railroads | $3. 223.50; 4-dr. 2-seat Custom Sierra, $3,- | 2-seat stat. wag., $3,101; 4-dr. 3-seat stat. 
from harassing the trucking indus- | 


318; 4-dr. 3-seat Cust Si ; 438.50, | W8s., $3,209. Star Chief—4-dr. sed., $3,- 
- 2 eee, ee 005; 2-dr. sed., $2,934; 4-dr. hardtop, $3,- 


: EDSEL—(Prices are for V-8 odels. - 9 
try via propaganda campaigns. Deduct $83.70 for six-cylincer Rangers; een aa i ane: = or 
The appeal disputes the decision | deduct $96.50 for six-cylinder stat. wags.) stat. wae. —— : 
of U.S. District Court Judge | Renger—4-dr. sed., $2,653.50; 2-dr. sed..|  pawBLER—American—2-dr. Deluxe sed., 


$2,629; 4-dr. hardtop 2,755.50; 2-dr. 


Thomas J. Clary that dollar-for- CS SS Se ee a ee 
. hardtop, $2,690.50. Corsair—4-dr. sed., $2,- : . y - 2. * 
(Automatic trans-| dollar damages could not be/ 812; 4-dr. hardtop, $2,884.50; 2-dr, hard- | S¢@t Deluxe stat. wag., $2.060; 2-dr. 2-seat 
mission, power steering, power brakes 
standard.) Other models are custom-built 


Super stat. wag., $2,145. Deluxe Six—4-dr. 


awarded because an official act of | *°P. $2,519; conv., $3,072. Station Wagons | ..4 <9 998, Super Six—4-dr, sed., $2,268; 


—4-dr., 2-seat Villager, $2,971; 4-dr., 3-|4 40’ ‘hardtop, $2,343; 4-dr. 2-seat stat. 


wag., $2.562. Custom Six—4-<dr. sed., $2,- 
FORD—(Prices are for six-cylinder mod- | 383; 4-dr. 2-seat stat. wag., $2,677. Rebel 


The truckers contend that the/els. For V-Ss, add $118.) Custom 300—| y-¢—super—4-dr. sed., $2,398; 4-dr. 2-seat 
roof sed., $2,019; 2-dr. sunroof sed. (auto- railroads pressured Fine into veto- 4-dr. sed., $2,273; 2-dr. sed., $2,219; busi-/| stat. wag., $2,692; Custem—4-dr. sed., $2,- 


ing a bill 
creased weight 


ness sed., $2,132. Fairilane—4-dr. sed., $2,-|513: 4-dr. hardtop, $2,588; 4-dr. 2-seat 


which would have in-| 411; 2-dr. sed., $2,357. Fairlane 500—4-dr. | stat. wag.. $2,807. Ambassador—Super— 

limitations for ogy 14 2-dr. sed., $2,476; 4-dr. hard- | 4-dr, sed., $2,587; 4-dr, 2-seat stat. wag., 
trucks on Pennsylvania highways | ‘oP. $2,602; 2-dr. hardtop, $2,537. Galaxte— | $2,381. Custom—4-dr. sed., $2,732; 4-dr. 
sed., $1,798; beyond the limit of 45,000 pounds. 4-dr, sed., $2,582; 2-dr. sed., $2,528; 4-dr.| hardtop, $2,822; 4-dr. 2-seat stat. wag., 


hardtop, $2,654; 2-dr. hardtop, $2,589; | $3,026; 4-dr. 2-seat hardtop stat, wag., 


A year later the bill was passed. | conv., $2,839; retractable hardtop (V-8 | $3,116. 


The appeal cited a report alleg-|%t#nard), $3,346. Station Wagons—2-dr., 2-|  sTUDEBAKER—Lark Deluxe Six—4-dr. 


linois 


edly prepared by Carl Byoir As-| *t Ranch Wagon, $2,567; 4-dr. 2-seat | sed. $1,995; 2-dr. sed., $1,925; 2-dr. 2-seat 


Ranch Wagon, $2,634; 2-dr, 2-seat Country | stat. wag., = 295. Lark Regal Six—4-dr. 





SKODA—S-440 2-dr. sed., $1,687; S-445| S0Ciates, New York public relations| sedan, $2,678; 4-dr. 2-seat Country Sedan, | sed. $2,175: 2-dr. hardtop, 32,275; 2-dr. 
sed., $1,787; 2-dr. stat. wag., $1,995; S-| firm, showing that during the veto ne ae —- “an ——, meld 2-seat a. wag., $2,455. Lark Regal V-8— 
450 conv., $2,395. , _| 4dr. 3-sea ountry uire, $2,958. un- | 4-dr. d., $2,310; 2-dr. hardtop, $2,410; 

SUNBEAM—Rapier—2-dr, hardtop, $2,- aaa truckers lost Ss total of $3,-| gerpird—(V-8 standard) — 2-dr. hardtop | 3-4 "S-coet stat. wag. 92.590. Silver 
499; conv., $2,649. 500,000 in gross earnings due to the | $3,696; conv., $3,979. Hawk—six-cylinder cpe., $2,360; V-S cpe., 

TAUNUS — Standard —4-dr. sed., $2,-| weight freeze. IMPERIAL—Custom—1-dr. sed., $5,016; ' $2,495. 

120.50; 2-dr. sed., $2,028.50; Com b i- | ————______ a = wallins i iol 


New Commercial-Car Registrations, 


2 States for November, 1958-1957 


District of Columbia 


~ Two States Reported — 
To Date for November 


Year 


To Date 





‘s8 27 ! 48 13 is i 1 a 8 128 
57 42 5 48 17 2 2 Zz 2 i 158 
‘s8 478 15 106 508 151 240 9 1s i 57 70 1660 
7 592 22 103 628 117 360 21 iS 22 44 43 1967 
‘58 505 16 106 556 164 255 10 iS 12 él 88 1788 
57) 634 22 108 676 134 389 23 15 24 46 54 21% 


58} +752) 205014 2471| 30046| 168704| 45573, 74401' 10009 346! 9880 16725| 26653) 593689 
‘S7 601! 250759 2914| 40221) 238404) 5285!| 81312) 11295 5698) 12832) 17820) 16625 731332 


“The ate inure contained fm report has been compiled from official state documents. Every reasonable precaution has = 
. -| exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is publishe 
roof sed., $1,889; 2-dr, stat. wag., $1,898; | p & Co. cannot assume any liability by reason of inaccuracies or omissions."—R. L. Polk & . 


. L. Polk 


With the exception of Oregon, this summary is complete for the stated 1958 period. The November year-to-date figures and the !957 


year-to-date figures reflect Oregon through June only. 


New Passenger-Car Registrations, 4 States for November, 1958-1957 


FORD 
cury | TOTAL! Buick 



































9 Hl 31; 426) = 72] 25| Ss 24a} t02} ty 1 29) 21; -259| 1613 
8 73| 390) 4) 5 54] 473|__—s 86] — 58] _—437|_—satO|_—st07|_—s 7983 9 9| 144) _—«*1824 
168 86 395| 5894) 1406; 295 «4674)—«(1064;—=Ss«659| 8098 6} 310! 316 1016) ~ 18934 

297| «193 631| 6369 1439|_—«555| 6293! 1279] 1070| 10636] ~——12|_——-295 307 21718 

i y 14) 24330 8} 125, sa} satSS«i29 2| 1s) “a ert 7% 

7 _25| 252) 44 ee, ee ee ee ee 83, 7% 

630} 150| 2280; 9 627/109 «1777! 496) —-258| ~—-3267/ 13) 3} 38279 

136] 60), 243} 2816} 660} 202|_—2256| 453! 393] 3964 3} 133} 136} ——243|_—-9033 

246) 128) 590/  8843| 2135/4437; 6818] 1689) 1037! 12116) 9| 458) 467/ —«1698 29254 

455| 275 953| 9910) 2229 ~— 827! «9217|_—«:1900!_~—«1629}—*15802| 17} 460}, 477| 4152) 33571 





District of Columbia 63 1 mW 4) 4) 3} Bat 05) 75) 
21 m7 48 39, 74|_—«208|——«373| 390) 

iMiinois a aye a 492/131 | 2246) 5245 
“s7| | 5 __313|___-79|__297|_704|__1661| 3054! 5248 

New Hampshire ‘58 93| =a 3) 4|—S=«YSCiSC| ay 
ts ae 4; 3} 4)? i} 9] S7} Nt] 

Wisconsin, *58| 1053 ‘| 1058 | 56| 22) 7i| (273) 459 881! 2039 
s 57|__$87|_ 0} $97)_si7|_45|_145|_43|_S47|_t277|_ 237) 

Four States Reported sl ~ 2563 23| 2606) 278) 7 a #32) 2076) 3544) 7079 
To Date for November oi aati 490/134 bs a 8227 
ear *58| 143564 _10426/ 153990| 50608 12306/ 4i001| Vise 814403 | 
To Date '57| _‘87362| 10194] 974961 918521 205721 90095] 225620] S23484) 959603] 256484! 


“The information contained in this report has been compiled from official state documents. Every reasonable 
precaution has been exercised to insure accuracy of this report to the extent of the registrations received and 


With the exception of Oregon, this summary is complete for the stated 1958 period. The November year-to-date figures and the 1957 year-to-date figures reflect Oregon through June only. 


3 


‘The 1957 figures for Nash and Hudson are included in the Rambler total. The 1957 figures for Continental are included in the Lincoln total. 


~ 30765| -22157/——«*115312/ 982637| 211079| 102320| 1041841! 250507) 184361|1790108|  2438| 33123) 35561| 294845/3807109 
16125| 30694) _232849| 1546152) 333262 119231|1216700| 312185) 274494|2255872| _4779/ 53317| 58096| 159697|50769!6 


tabulated at the time the report is published. R, L. Polk & Co. cannot assume any liability by reason of 
inaccuracies or omissions.""—R. L. Polk & Co. 
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‘Comments’ Help Explain Measure... 


Senate Analysis of Sticker La 


(Continued from Page 20) 


definition of the term “commerce” 
in the Federal statutes (as set 
forth in Section 4 of the Federal 
Trade Commission Act, 15 U. S. 
C. 44.) 
LABEL AND 
ENTRIES REQUIRED 

Section 3: 

“Every manufacturer of new 
automobiles distributed in com- 
merce shall, prior to the delivery 
of any new automobile to any 
dealer, or at or prior to the intro- 
duction date of new models de- 
livered to a dealer prior to such 
introduction date, securely affix to 
the windshield or side window of 
such automobile a label on which 
such manufacturer shall endorse 
clearly, distinctly and legible true 


Import Dealers 


and correct entries disclosing the 
following information concerning 
such automobile ... ” 

COMMENT: This paragraph re- 
quires that the manufacturer affix 
a label to any new car before it is 
delivered to any dealer. The one 
exception is in the event new 
models are delivered to a dealer 
prior to the “introduction date” of 
the model. The manufacturer may 
wait until such date to place the 
label upon the car. 

This exception is made because 
of the industry practice of de- 
laying the pricing until the latest 
possible time in order to gather 
market information for use in 
pricing of new models at their 
introduction. 

Paragraph (a): “the make, model 


Show Wares 


As D. C. Lot Is Opened 


WASHINGTON. — Imported-car 
dealers in the Washington area 
joined forces to display 28 makes 
at the opening of a commercial 
parking lot for small cars. 

Small-car owners park at a dis- 





Dana Announces 
Semiautomatic 


Drive for Trucks 


CHICAGO.—A new semiautomatic 
transmission system has been an- 
nounced by Dara Corp. Called 
“Presto-Matic,” it was displayed 
and demonstrated at a joint press 
preview by Dana and Diamond T 
Motor Truck Co. at the Diamond T 
plant here. 

For the present, Presto-matic 
will be available only in Diamond 
T trucks. 

The system eliminates the clutch 
pedal in heavy-duty trucks with no 
sacrifice in fuel economy, Dana 
said. Instead of a pedal, there is a 
touch-button control on top of the 
gearshift lever that engages or dis- 
engages the clutch. 

Smooth engagement from a 
standing start is automatic due to 
a sensing mechanism which syn- 
chronizes clutch engagement with 
the speed of the engine. Dana said 
the action duplicates the control 
of an expert driver employing a 
pedal, effecting full engagement of 
the clutch as the engine develops 
its maximum torque. 

Similarly, the clutch is disen- 
gaged automatically when the en- 
gine returns to idling speed. Ac- 
cording to Dana, the combination) 
of these two automatic actions per-| 
mits a driver to inch along in heavy 
traffic without ever touching the 
control or shifting gears, just as 
he would with a fully automatic 
transmission. 

A vital feature of Dana’s Presto- 
matic Transmission System is the) 
elimination of hydraulic pumping 
losses. 





Imported Cars 


get a discount from L. B. Doggett jr., lot 


count at the lot owned by L. B. 
Doggett jr. He announced the 
move after hearing that some 
New York lot operators had 
raised rates 15 to 30 percent for 
many of the large U. S.-built 


59s. 

This, coupled with a report that 
a St. Louis lot had barred some of 
the lengthy, high-priced °59s, en- 
couraged him to reward small-car 
owners using his service. 

Doggett now charges $15 per 
month for cars measuring less than 
78 inches by 168 inches, compared 
with $22.50 per month for larger 
vehicles. 

Doggett said local import dealers 
have given his parking-lot attend- 
ants an indoctrination course in 
handling the tiny vehicles, so the 
attendants are prepared even if the 
instrument-panel designations are 
in French, German or some other 
foreign language. 

A survey taken at the opening 
of the lot indicated that salesmen 
of the dealers showing cars re- 
ceived plenty of inquiries from 
prospective customers. | 

Participating dealerships were: | 
Allied Motors (Isetta-Lloyd); Al’s 
Motors (Moretti-Simca) ; Annapolis | 
Motors (Triumph-V olvo); Capitol 
Car Distributors, Ltd. (Volkswagen- | 
Fiat); Continental (Renault) ; Cran- 


son Rambler, Inc. (Metropolitan); 
Custom Speed Shop (Go Kart); 
Gasoline Alley (D-B); Jack Pry, 


Ltd. (Hillman-Porsche); Jones 
Brothers (Jomar, Arnolt-Bristol, 
Allard, Berkeley); Lustine (Fiat); 
Manhattan Auto (Austin, Morris, | 
Hillman, MG, Jaguar, Austin-| 
Healey, Porsche, Alfa-Romeo); 
Mark Motor Co. (English Ford); 
O’Brien & Rohall (Taunus); Trini- 
dad (Metropolitan); Sports Motors-| 
Pohanka (Fiat); Stanley Horner} 
Buick (Opel), and United Auto} 
(Triumph, Renault, Peugeot). | 


ee * > * 


Displayed at Parking Lot— 


Twenty-eight makes of small cars were displayed at the opening of a small-car 
parking lot in Washington. Owners of tutos measuring less than 78 by 168 inches 


owner. Answering questions about Austin- 


Healey models was Jan Olivier, sales rep for Manhattan Auto, Washington. 


and serial or identification number 
or numbers;” 

COMMENT: The primary pur- 
pose of this section is to insure that 
the label be placed on the corres- 
ponding automobile. Also it is con- 
venient to the purchaser. 


The reason for the words “identi- 
fication number or numbers” is that 
if different numbers are placed on 
different components of the auto- 
mobile, these will be shown. 

Paragraph (b): “the final assem- 
bly point;” 

COMMENT: The primary reason 
for including this information is to 
allow the purchaser to know the 
distance which such automobile has 
been driven or towed, if such is 
the case, from the final assembly 
point or port of importation to the 
place at which it is delivered to 
the dealer. 


Paragraph (c): “the name and 
the location of the place of busi- 
ness of the dealer to whom it is to 
be delivered.” 

COMMENT: “The reason for 
including this information is that 
the prospective purchaser will be 
put on notice if the car has 
originally been assigned to a 
dealer in a far distant location, 
and he will be led to inquire as 
to the means of transportation 
used in delivery. 

It is the intent of the commit- 
tee that, although no restriction 
be placed on the “bootlegging” of 
new automobiles, the purchaser 
will be put on notice of such 
practices. 

Paragraph (d): “the name of the 
city or town at which it is to be 
delivered to such dealer.” 

COMMENT: Dealers often take 
delivery of automobiles from the 
manufacturer at factory warehouses 
or assembly plants at some distance 
from the dealer’s place of business. 
This would put the purchaser on 
notice with regard to such sales, 
and he would know how far the 
car had travelled in the hands of 
such dealer. 

Paragraph (e): “the method of 
transportation used in making de- 
livery of such automobile, if driven 
or towed from final assembly point 
to place of delivery; and” 

COMMENT: This section re- 
quires the manufacturer to dis- 
close whether the car has been 
towed or driven while it is in the 
manufacturer’s hands. If it is not 
driven or towed, no entry is re- 
quired. It does not apply to the 
ear while in the hands of the 
dealer. 

Paragraph (f): “the following in- 
formation: 

“(1) the retail price of such 
automobile suggested by the fac- 
tory; 

“(2) the retail delivered price 
suggested by the . manufacturer 
for each accessory or item of 
optional equipment, physically at- 
tached to such automobile at the} 
time of its delivery to such dealer, 
which is not included within the| 
price of such automobile as stated | 
pursuant to paragraph (1); 

“(3) the amount charged, if 


Reshins Biles 
Surge Abroad 


DETROIT.—In the face of a de- 
clining export market, sales of | 
U. S.-assembled 1958 Ramblers in| 
overseas markets rose 49 percent} 
over 1957, according to W. H. 
Thoreson, director of automotive 
export operations of American Mo- 
tors. 

Total ’58-model Rambler exports, 
including those assembled overseas, 
increased 10.3 percent over the year | 
earlier, while total car exports 
dropped approximately 16 percent, 








} 





he said. 


Rambler’s percent of total U. S. 
auto sales in foreign countries has 
— increasing steadily, Thoreson 
said. 


Rambler now accounts for 10.8 
percent of U. S. car imports in 
Sweden, 11.44 percent in Cuba, 7 
percent in New Zealand, 6 percent 
in Hawaii, 9.5 percent in Guam 
and 8.3 percent in Finland. 

He said AMC now is represented 
in 113 foreign countries by 281 ex- 
port distributors and several hun- 
dred sub-dealers. 





Insurance Hike Asked 


In N.C. for 59 Models 


RALEIGH, N. C.—The North 
Carolina Fire Insurance Rating 
Bureau has asked State Insur- 
ance Commissioner Charles F. 
Gold to approve an increase in 
comprehensive auto insurance 
rates because of the expanded 
glass area in windshields on 1959 
cars, 

William S. Bizzell, Rating Bu- 
reau manager, said the proposal 
would boost the cost of full-cov- 
verage comprehensive on a 1959 
car by $3 and raise the premium 
for a $50 deductible policy by $1. 
Policies on older cars would not 
be affected. Gold set a public 
hearing for Dec. 23. 





any, to such dealer for the trans- 

portation of such automobile to 

the location at which it is de- 
livered to such dealer; 

“(4) the total of the amounts 
specified pursuant to Paragraphs 
(1), (2) and (3). 

COMMENT: Subparagraphs (1), 
(2), (3) and (4) make up the “price- 
tag” elements of the bill. 

It is not the purpose of S-3500 
to restrict the freedom of the 
manufacturer to establish and an- 
nounce a suggested retail delivered 


price for the automobile, its op-; 


tional equipment, and any services 


|to be performed by the dealer in 


acquiring and making ready the 
vehicle for sale to the purchaser. 

On the contrary, it is the purpose 
of the bill to require that the total 
of the elements that enter into the 
total suggested retail 
which the car may be purchased be 
set forth on the label, with the ex- 
ception of State and 
and license fees. 


Compliance with the require- 
ments of this bill will eliminate 


the necessity of the dealer’s add- | 


ing any charge whatsoever to the 


total shown on the label with the | 


exception of (1) State and local 
taxes and license fees and (2) the 
cost of accessories, if any, added 
by the dealer. 


It is not the purpose in Para- 
graph (f) (3) to either approve or 
disapprove the methods by which 
transportation charges are made. It 
simply requires that, whatever 
amount is charged to the dealer, 
that amount be disclosed. 

PENALTIES 
Section 4: 

Paragraph (a): Any manufac- 

turer of automobiles distributed in 











$ 9.00 one year \ 
16.00 two years 


$13.00 one year 
22.00 two years 


New prices apply to all 
tions which take effect on 


price for; 


local taxes) 
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commerce who willfully fails to 
affix to any new automobile manu- 
factured or imported by him the 
label required by Section 3 shall be 
fined not more than $1,000, Such 
failure with respect to each auto- 
mobile shaall constitute a separate 
offense. 

Paragraph (b): Any manufac- 
turer of automobiles distributed in 
commerce who willfully fails to 
endorse clearly, distinctly and leg- 
ibly any label as required by Sec- 
tion 3, or who makes a false en- 
dorsement of any such label, shall 
be fined not more than $1,000. Such 
failure or false endorsement with 
respect to each automobile shall 
constitute a separate offense. 

Paragraph (c): Any person who 
willfully removes, alters or renders 
illegible any label affixed to a new 
automobile pursuant to Section 3, 
or any endorsement thereon, prior 
to the time that such automobile is 
delivered to the actual custody and 
possession of the ultimate pur- 
chaser of such new automobile, ex- 
cept where the manufacturer re- 
labels the automobile in the event 
the same is rerouted, repurchased 
or reacquired by the manufacturer 
of such automobile, shall be fined 
not more than $1,000, or imprisoned 
not more than one year, or both. 
Such removal, alteration or render- 
ing illegible with respect to each 
automobile shall constitute a sep- 
arate offense. 

COMMENT: This section is 
largely self-explanatory, and the 
only change made from the orig- 
inal subcommittee draft of the 
bill were the words “except where 
the manufacturer relabels the 
automobile in the event the same 
is rerouted, repurchased or re- 
acquired by the manufacturer of 
such automobile.” 

This section allows the manufac- 
iturer to change labels for the 
| specified purposes without being 
subject to criminal penalty. 

EFFECTIVE DATE 
Section 5: 

“This Act shall take effect on the 
| first day of October, 1958, or on the 
first day of the introduction of any 
|new model of automobile in any 
line of automobile beginning after 
the date of enactment of this Act, 
whichever date shall last occur.” 


COMMENT: This section was 
amended in the final committee 
draft *o fit into the seasonal pattern 
| of the industry. These changes were 
made at the request of the manu- 
| facturers in their oral testimony so 
| that they might commence labelling 
lat the introduction of their new 
models in the fall of 1958. 
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NEW PRODUC 


windows clear during the winter. 
They are Merix Spritz Antifog for 









MOBILE BRAKE SHOP—Ammco Tools, 
Inc., 2100 Commonwealth, North Chicago, 


Antifreeze for outside windows and 
windshields. Both are offered in 


plastic squeeze bottles. 
& * & 





inside windows and Merix Spritz | | 





POWER BRAKE—A hydraulic power 
brake has been announced by Hydroease 
Corp., Detroit, Mich. According to the 
manufacturer, installation of the selfcon- 
tained, 62-inch unit in automobiles, sports 






































ur dies tedwaed a> ae dha ae | cars and trucks gives 100 percent positive dean: eco fa sateerdiaia, "eal aaa 

ended 3000 “'S ia Seen doth lath hydraulic power braking even at high r MM he 9 4 we just 
2 adhe rims cage hospappallsa sey speeds. The unit is said to operate inde- basage > ae J. GS GRACURCSS TWO New series lets 

mode! 2000 Safe-Arc brake shoe grinder, pendently of the car engine, vacuum or of TBA station merchandisers. The compact aah 

ees ation nem a . PARTS BASKETS—Wire baskets for han- | compressed air tanks, or the electrical | a te d he ee e shown a 

h : tool soe bench con be| dling precision parts featuring wire | 5Yste™. Precision built, the unit eliminates! creepiING WHEEL PULLER——No. 615 above, offered in a full range of station i 

eavy gauge s ee mo ile enc can be nate “ prt z + oe 4 the problem of bleeding and requires no | " aie te Os & teal Gils deere colors, features a clear wraparound front paym 

moved with fingertip control to allow | * os oF woys a ay be remove adjustments. The unit is being distributed | Genes 1s oe e | for maximum visibility and sales appeal. 

work anywhere inside or outside the shop. cea —— Seen ay" ag nationally by Frank-Dewey Co., inc., 12334 | the steering oe “~~ re = ~~ = \The “Series B-1" comes equipped with 

Th ; helf s below and work id-West ire Products Co., Inc., 5 cae ae - “ American-made car. n the end o e | 

i tage oa “ : “ Fenkeli Ave., Detroit 38, Mich. Called | Stark Rd., Liventa, Mich. | | screw, a removable shoe is held in place | a _ —_ e 


space above on the masonite covered top. 
+ * * 


| handling, processing, 


Multi-Shelf Carryers, they are designed to 
suspend individual small precision parts 
for protection of exposed surfaces during 
washing, 
ing, storage and assembly. The baskets 


| are fabricated to individual requirements. 


However, two standard sizes are avail- 
able: O.D. 13% by 21 by 8 inches and 
O.D. 11% by 18 by 8% inches. 

* * * 








SEAT CUSHIONS—The model M “King | 
Size” has been added to the 1959 Mitchell | 
seot cushion line, ranging from the model | 
D “Family Size" to the model R deluxe. | 
The model D has been made four inches 





MARKER LIGHTS—Grote Mfg. Co., Belle- | 
vue, Ky., has announced a series of clear- | 


degreas- | 


| 








SAND DISPENSER—Sandy is an emer- 
gency sand dispenser made from dust- 
| proof water repellent cotton fabric, rub- 
berized inside and out. A long heavy| 
brass zipper opens all the way for filling, 
or forms a spout to pour sand under spin- 
ning wheels, it is said. The unit is 14 by| 


by a spring-pressed ball and it is adapted 
to engage the top of the steering wheel 
shaft, It is prevented from slipping off 
the shaft by a projecting rim, it is said. 
The slots in this puller will admit %-inch 
cap screws. Zim Mfg. Co., 3047 W. Car- 


roll Ave., Chicago 12, Ill. 
ae 
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PAINT STRAINER—Strain E-Z Co., 4853 
Lovise St., Skokie, Ill., announces its paint 
strainer is now available through jobbers. 

| Conical in design and of wire mesh con- 
| struction, the strainer is said to assure a 
free flow of paint and eliminates clean- 


wider to fit the wider front seats in the | ance and morker lights—to be known @$/17 inches and doubles as a fire extin- ing on multi-color work. The flow coat 
1959 automobiles. It is now 57 inches| the 260 series. This lamp features a die | guisher. Lighthouse Inc., Dept. S-13, 11| lalways cleans strainer for subsequent 
wide, has a 20-inch back height and an | cast housing, corrosion resistant body and Court St., Plymouth, Mass. | | color, The strainer will fit intake pipes 
18%-inch seat depth. The model D has a/| socket with rubber contact plug in the | * * * | varying from 9/32 to 15/32 inches in 


split bock so thot it will fit either two- 
door or four-door cars. The mode! || 
“Super Size” is 22% inches in width, has | 
@ 22-inch back height and a 16-inch 


seat depth. The model M is 20 inches| changing of mounting pads, it is said. | 
wide with a 20-inch back height and a/ The overall length is 8-7/16 inch and FUEL PUMPS—The “two thousand” | 
16%-inch seat depth. The model R is | the width is 3% inch. pumps, exactly the some width as stand-| 
17% inches wide, hos a 20-inch back x em ard single pumps, have been introduced 
height and a 16-inch depth. by Bennett Pump Division, John Wood Co., | 
¥ - . 426 E. Broadway, Muskegon, Mich. Fluor- | 

. - ' 











LICENSE FRAMES—Two models of 
license plate frames have been introduced | 
by Greenfield Co., 4417 W. Rice St., Chi- | 
cago 51, ill. The Riviera model incorpo- | 
rates a diamond motif with modern lines. 
The Deauville model employs a capsule 
motif with a flair that leans to the classic. | 
Both models ore. triple chrome plated. 








HEADREST—A naugahyde-covered head- 
fest for imports with reclining seats has 


been introduced by Howard's, 969 San 
Pablo Ave., Albany, Calif. The headrest, 
available in red, blue, green, tan and 
brown, attaches to the seat frame with 
_ two screws. The unit is adjustable and 
con be removed when not in use. 

ae ter 


socket. The unit does not require disas- 
sembly for rapid installation and there 
is one basic body which serves for both 
fiat and curved installations by the inter- 


ut a 


WRENCH SETS—Combination and open 
end wrench sets from the Herbrand Vi- 
Chrome line are available in merchandis- 
ing packages that are said to provide the 
utmost in visibility while protecting the 
tools from dust and fingerprints. They 
are held firmly to the display card by a 
thin film of transparent plastic. The V- 


Chrome line of 96 wrenches, sockets, at- 

tachments and tool sets is produced by 

Bingham Herbrand Corp., Fremont, O. 
<a 





PARTS TRAY — Hooked on pegboard 
above any working area, the Handee 
Tray is said to provide an easy way to 
keep track of small parts and tools. Eac 
Handee Tray comes equipped with three 
adjustable dividers. Additional dividers 
are available; they may be easily added 

















able custom dropped front axle has been 
announced by Bell Auto Parts, 3633 East 
Gage Ave., Bell, Calif. The units are | 


available for Ford and Mercury models | 
and late model Ford and Chevrolet pickup | 


trucks. | 





} 
| 
DROPPED FRONT AXLE—An interchange- 


* * * 


REAR 
mirrors in jet stream design have been 
released by R. E. Dietz Co., automotive 


VIEW MIRROR—Two rear view 


accessory manufacturers of Syracuse 1, 
N. Y. Called the Playboy, the mirrors are 
available with either a 2% by 5',-inch 
oblong mirror head (model 1505) or a 
4¥%-inch diameter round head (model 
1500). They are suitable for either left or 
right hand mounting or for mounting in 
pairs. The mirrors are of beveled, non- 
glare glass in adjustable, replaceable 
vibration proof heads, finished in triple 
chrome plate on brass, it is said. 
* 


For Cold-Weather Starts 


Canton Chemical Corp., Wilming- 
ton 99, Del., has developed a start- 
ing fluid in pressurized cans for 





escent lighting illuminates both dial faces, | 


giving the service station that “open for 


business” look, it is claimed. Two giant | 


product advertising panels make it easier 
for the customer to identify the brand 
on the island, it is said. Each self- 
contained dual pump is equipped with 
standard Bennett pumping units, an all- 
metal meter for each product, and two 
computing mechanisms. Remote dual dis- 


pensers contain two all-metal meters and 


two computer mechanisms. 
“A ae 





BATTERY SERVICER—A lightweight one- 
stop battery servicer has been announced 
by E. Edelmann & Co., 2332 Logan Bivd., 
Chicago 47, Ill. Designed for “a world 
of work-saving,” the unit is )%% by 8% 
by 9 inches. This No. 73 model weighs 
3% pounds compared to the 634-pound 
previous model. Its double-deck construc- 
tion carries over a gallon of water in the 
lower compartment, beneath two oversize 


diameter, since strainer fits neatly inside 
intoke, it is constantly immersed in point 
and cannot dry out, it is said. 





| 


MERCHANDISER — The “Spacemaster 
300" merchandiser, developed by Reflector 
| Hardware Corp., 1400 N. Twenty-fifth Ave., 
| Melrose Pork, tll, is adaptable for use 
| in any type of retail merchandising appli- 
cation, it is said. Unit is sized to hold 
| full assortments of hard line or soft line 
| merchandise. Can be used as a single 
8-foot unit, or extended in 48-inch sections 
|} to any desired length . . . also available 
|as a complete merchandiser in 12, 16, 20 
and 24-foot units. Unit features all-steel, 
| non-rack construction for maximum strength 
land flexibility. 








WHEEL COVER— White and chrome 
squares form the checkerboard center of 
this wheel cover announced by Namsco, 
Inc., Bellwood, Ill. An alternate checker 
design with white enameled squares 
formed by thin chrome lines is also avail- 
able in the same: series. Both versions of 
these covers are for 14 and 15-inch whee!s 








= and removed. Overall, it measures 18} gasoline and diesel engines. Called | compartments for wrenches, screwdrivers| and are listed as Universal s. They of | 

For Clear Windows inches long, 3 inches wide and 2 inches Chemfoam Starting Ether, it is de-| and other service tools. The handle con-| feature no-slip, no-turn, cele at- me 
Merix Chemical Co., 1021 E. Fifty-| deep. industrial Marketing Service, P. O.| Signed to give quicker starts in| struction houses and protects hydrometer | tachment springs; triple chrome plate fin- J 
fifth St. Chicago 15, Ill., has an-| Box 2214-Fort Dearborn Station, Dearborn,| extreme cold or damp weather, | and battery filler in two quick-filler open-| ish; and they are interchangeable with dir 
nounced two products to keep car | Mich. down to 60 degrees below zero, ings at its ends. original equipment, it is said. the 
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Finance, Insurance Income Vital .. . 
Cee nn en en ee ee eee eee ee ee ee 


Dealer Eyes New Path to Profit 


(Continued from Page 2) 


Londoff, “that we are trying to sell 
him his next car right now by 
making our deal and our relations 
so pleasant, ethical and desirable 
that he will want to buy from us 
next year, or the next.” 

One of Londoff’s mottos is that: 
*“You’re not a customer until you’ve 
made your second purchase from 
us.” 

On the insurance angle, each 
salesman tells the prospect, that 
his insurance is no more expen- 
sive, covers and delivers exactly 
what is provided in the policy 
with the added advantage that 
since Londoff sold the insurance 
he also is anxious that any ad- 
justment under the policy is com- 
plete and that the insured is 
fully satisfied. 

With the prospect making his 
payments at the dealership and 
getting his service work done there, 
it doesn’t take much imagination to 
see that he will be better off in 
their hands if adjustments are re- 
quired under the policy. 

= . + 








a point is stressed by | 
Londoff: 

“No deal is ever made here that 
is not personally endorsed by my- 
self. I sign every deal and meet 
every customer. I welcome them| 
and I show them that my desk is| 
out in front where I am accessible. 

“I tell them that if they have 
questions, or complaints of any 
kind, that I am available and 
ready and willing to make a | 
proper adjustment, not tomorrow 
or next week, but right at that | 
moment. I point out that there is | 
no substitute for dealing with the 
head man and knowing him per- 
sonally. 

“I have no hesitancy in pointing 
out that I can grant favors and| 
concessions when they are neces-| 
sary and that I am happy to be of 
service. 

“I emphasize that I want their | 
relations with us to be so satisfac-| 
tory that they will want to send| 
us their friends without being 
asked, knowing that they will re- 
ceive an honest deal.” 

> > > 
A BOTHER thing that Londoff| 
does is to inquire the business 
of each customer and, if it is a 
business to which he can send 
prospects, he lets the person know 
that he will be watching for oppor- 
tunities to help. He emphasizes the 
“you scratch my back and Ill 
scratch yours” policy. 

Since plans are being made for 
the new facilities, Londoff is now 
going over his customer lists that 
go back to 1947 and writing a letter | 
to all persons who can benefit by) 
the building. 

He is telling plumbers, electri- 
cians, painters, and other trades 
and services they are invited to bid 
on the work. If they can be as 
competitive as he was when he sold 
them their cars, they'll get the job, 
Londoff is telling them. 

Bank competition for financing 


Briggs Heads 


Detroit Dealers 


DETROIT.—A. E. Briggs, Smith- 
Briggs, Inc. (Ford), last week was 
elected president of the Detroit 
Auto Dealers Assn. He succeeds 
Glenn Walker, Glenn Walker, Inc. 
(DeSoto). 

Gordon Wilson sr., Trumbull 
Chevrolet Sales Co. Inc., was 
named vice-president. 

Reelected were James Mason, 
Hodges Auto Sales (Dodge-Plym- 
outh), Ferndale, secretary, and Ed- 
mond Shikany, Edmond Motor 
Sales, Inc. (Oldsmobile), Ham- 
tramck, treasurer. 


Ore. Faces New Delays 


In Registration Reports 


SALEM, Ore.—The possibility of 
new delays in reports on auto and 
truck registrations was seen with 
the announcement of the resigna- 
tion of John Kerrick as manager 
of the State Motor Vehicle Depart- 
ment. 

James F. Johnson, department 
director, said there are no plans at 
the moment for naming a successor 
to Kerrick. 











is also outlined for the sales staff 
and their methods and prices are 
reviewed, 

One of the most effective of bank 
finance promotions is a circular 
sent out with bank statements 
which tells about A and B who 
bought identical cars with identical 
equipment. 

A financed his car through a 
finance company and it cost so 
much, while B financed his car 


through this bank and it was so| 


much less. 
+ = os 

1 the salesman invites the 

prospect to get actual bank fig- 
ures on his deal. Naturally if it’s a 
6 precent or better deal, the dealer- 
—_ can sell him the financing for 
ess, 


Even when the financing cost is 
the same, the salesman can point 
out many obvious advantages of 
dealing with Londoff, such as the 
payment and service at the same 
place and often at the same time 
the easier and freer atmosphere 


| and the availability of Londoff who | 
| is on the job from 8:30 a.m. to 9 or 


10 at night. 


Particularly interesting to | 
many is the fact that the pay- | 
ment can be made on any week 
day up to 10 p.m. as compared 
with banking hours. 

If the customer pays by check 
and mails it, he can do that with 
Londoff, too. So the salesman can 
point out that Londoff can do any- 


| thing the bank can do and a lot 


more. 
Every angle must be explored for 
profits in the auto business of the 
future, Londoff said. 
. > - 
NOW make each depart- 
ment head responsible not) 
only for the operation of his de- 
partment but for the profit his 
department earns—there’s a big! 
difference. 
“Another thing I do is to check | 
the profit and loss sheet daily, 


mon | profit, before taxes, rose from 2.5| 
net woolly ov monthly. We have |» orcent in 1954 to 3.0 percent in| 


Dealer Groups | 
Use Two Stores | 
| 
. 
9 
To Display 59s 

OAKLAND, Calif.— Members of 
two dealer associations took turns) 
introducing their 1959 models to| 
shoppers at suburban department 
stores here. 

The Southern Alameda County 
Motor Car Dealers Assn. exhibited | 
at Capwell’s store in Hayward and 
the Richmond Motor Car Dealers 
Assn. displayed models at the firm’s 
El Cerrito store. 

Glen K. Slaughter, secretary for) 
both dealer groups, said one new)! 
model was continuously on display 
in both stores from Sept. 19 until 
the end of the introduction period. 

“Both Capwell’s stores and all the | 
dealers concerned felt that this 
type of continuous display helped 
draw attention to the new cars and 
their availability locally, and helped 
draw customers to Capwell’s,” 
Slaughter said. 

“Since most dealers would prefer 
an auto show in the spring, this 
method seems to be the answer to 
fall showings,” he added. 


> > > 


Department Store Tiein— 


Ready to introduce the 1959 Buick to 
department store shoppers at Ei Cerrito, 
Calif., are Bob Schneider, left, general 
manager, ond Sam Hardeay, sales man- 
ager, of Jordon Buick, Richmond, Calif. 
The store was one of two used by dealers 
to introduce 1959 models. 


a daily sheet and if we’re in 
trouble we know it tonight and 
we can do something about it 
tomorrow morning. I think this 
constant check is essential to this 
business. 

“Dealers must do everything pos- 
sible to increase the prestige of the 
auto dealer,” Londoff said, “and 
there is no better way of doing it 
than to sell the car, the financing, 
the insurance and the selling com- 
pany to the customer so well that 
he has nothing but praise for the 
dealer. 

“We go out there and hit them 
with new advantages for our fi- 
nance and the insurance package 
every day,” Londoff said, “There 
are many things to talk about after 
telling the customer that we have 
an excellent, low-cost financing and 
insurance plan. 

= 


* * 


7 POINT out such things as 
"prompt and satisfactory re- 





CHICAGO—Ways and means 
which can be utilized by automo- 


will be the nucleus of the 1959 con- 
vention of the Motor & Equipment 
Wholesalers Assn. 

The convention, to be held Feb. 
15-18 here at the Conrad Hilton 
Hotel, will be followed by the 
four-day International Automo- 
tive Service Industries Show at 
Navy Pier. 

The MEWA program slogan, 
“Keep Up the Climb in ‘'59” has 
been selected for the national job- 
ber group’s convention in view of 
the gradual rise in profits whole- 
salers have experienced during the 
past four years, said B. W.. Ruark, 
MEWA general manager. 

Ruark said that wholesaler net 





1955, 3.3 percent in 1956 and 38 

percent in 1957. 
A further rise 

1958, he said. 

Involving a score of workshop 
discussions, a three-point profit 
plan will be developed at the con- 
vention, Ruark said. 

The basis of each segment of 
the profit formula, he said, will 
evolve around business manage- 
ment, merchandising and cus- 
tomer, supplier and employe re- 
lations. 

Business management discussions, 
Ruark said, will concern money, 
store, profit and management, tied 
in with the necessary executive 
training programs. 

Merchandising talks will cover 
sales management clinics, contests, 
creative thinking, servicing sales, 
sales executives councils, sales 
meetings, incentive programs and 
advertising and promotional cam- 
paigns. 

Workshops on customer, supplier 
and employe relations will cover 
the furthering of business prestige 
and profits of the retail trade, em- 
ploye profit-sharing and pension 
plans, the MEWA group-insurance 
programs and the welding of 
stronger wholesaler-manufacturer 
relations. 

Participating speakers at the 
convention will include MEWA 
President A. J. Thompson, Piston 
Service, Inc., Seattle, and MEWA 
Vice-President J. A. Bryant, Mo- 
tor and Electric Supply Co., Inc., 
Bowling Green, Ky.; J. P. Farber, 
Chapin-Owen Co., Inc., Rochester, 
N. Y¥., MEWA secretary, and 
Rollin McBurney, Boggs & Mc- 
Burney Auto Parts, West Los 
Angeles, Calif.. MEWA director. 
A report of the MEWA reorgan- 
ization committee on the consolida- 
tion of MEWA and NSPA into a 
new national association is sched- 
uled for presentation by Jay T. 
Davis, of Motor Parts Co., Corpus 
Christi, Tex. MEWA immediate 
past president and committee 
chairman. 

A special session for wholesalers, 
to which non-MEWA members are 
invited, is being planned. This 
projected all-wholesaler session will 
enable wholesalers to discuss those 
activities, issues and trends that 


is indicated for 


| tive wholesalers in attaining profits | 


bates for prepayment, quick service 
in case of selling and trading a car 
with another individual.” 

Londoff emphasized that today’s 
dealer, if he is to make a profit, 
must be time-deal minded and able 
to control his financing instead of 
having the financing control him. 

He said that most of his buyers 
are time buyers and that the deal- 
ership assumes all of them are. In 
the past, the dealership has found 
that many of the cash buyers used 
checks from banks or credit unions, 
showing that they borrowed the 
money elsewhere. 

Another point in controlling the 
time deal, according to Londoff, 
is to sell the unit on a basis of 
so much trade and so much a 
month. Quite often the monthly 
payment thus quoted will be 
lower than those quoted else- 
where and the customer is inter- 
ested in the lower amount he has 
to pay every month. 

Londoff said that he has found 
that almost all prospective custom- 
ers are receptive to the idea of 
financing, insurance and payments 
in one place. 


Pro fi t-Boosting to Headline 
MEWA’s ’59 Convention 


are of special import to their wel- 
fare. 

The opening day of the conven- 
tion will feature those social and 
business events which have been 
perennial hits of previous MEWA 
national parlays, opening with the 
|“President’s Reception” in the af- 
| ternoon. 


This will be followed by three 
|} concurrent MEWA special evening 
| get-togethers: The Annual Banquet 
jof MEWA’s Young Executives 
| Group, to be followed by an open 
| forum industry discussion, the sec- 
;ond annual banquet and meeting 
| of MEWA’s Council of Sales Execu- 
| tives and the second annual ban- 
|}quet and meeting for state and 
| regional association secretaries. 








25 
Stamps Hike Sales 


In New England, 
Dealers Report 


BOSTON.—About 30 New Eng- 
land dealers are proving that trad- 
ing stamps can be an effective sales 
tool. 

All are participating in a pro- 
gram formulated by Dean Contact 
Co., Boston. The plan at present is 
confined to service operations. 

Among those who reported good 
results were Oxford Motors, Salem, 
Mass., Clark-Cook, West Medford, 
Mass., and Hey wood-Brunmark, 
Worcester, Mass. All reported gains 
of from 39 to 60 percent in service 
sales over a corresponding period 
in the previous year. 


George Pemstein, president of the 
Worcester concern, said that after 
the plan had been in effect two 
months, service absorption reached 
96% percent and is steadily rising. 


George Libin, Dean Contact gen- 
eral manager, described the plan 
as a customer-incentive program 
which is blended with factory pro- 
grams such as the Ford Motor: Co. 
six-point service plan. He was care- 
ful to point out that the program 
was no panacea for a poor opera- 
tion. 

The plan is a push-button opera- 
tion for the dealer. He carries no 
stamp inventory. All details are 
handled by Dean Contact, which 
grants exclusive use of the stamps 
for one dealer in a particular area. 

Customers are mailed announce- 
ments on dealer letterhead and a 
folder. In it, the advantages of 
trading stamps are outlined. Ten 
stamps are given for every dollar. 

The customer must bring the 
folder with him because no stamps 
will be issued without it. Stamps 
are sent by mail, which is the im- 
pact of the whole plan—followup. 

Along with the stamps goes an- 
other folder thanking the customer 
for his patronage and reminding 
him of the exact time and mileage 
his car is due back for service. 
About ten days elapse between the 
time of original service and receipt 
of stamps. 


Used-Car Auction Prices 





(Continued from Page 21) 


$1.925* (ps); Montclair Phaeton, $1,- 
900° (ps), $1,840°; 4-dr.. $1,585°. 
‘56 Custom station wagon, $1,195°; 


Hardtop 2-dr., $900*; Monterey station 
wagon, $1,025°. 

‘SS Monterey coupe, $885*; conv., $800°. 

‘54 Monterey coupe, $620°, $600° (ps), 
$585". 

'S3 Monterey coupe, $425°; 4-dr., $290°. 

‘S52 Monterey 2-dr.. $255; 4-dr., $135°. 

"S51 club coupe, $110°. 

‘50 club coupe, $135. 

NASH—'53 Ambassador (6) 2-dr., 


$190°. 
OLDSMOBILE 


$225°, 


-*"S8 (98) Holiday 2-dr., 
$2,900° (ps); Holiday 4-dr., $2,830° 
(ps). 

‘ST (88) Fiesta, $2,310° (ps), $2,130° 


(ps); Holiday 2-dr.. $1,950° (ps); (88) 
Super Holiday 4-dr.. $2,050° (ps); 
Holiday 2-dr.. $2,000° (ps). 

"S56 (98) Holiday 2-dr., $1,400° (ps); 
(88) Super Holiday 2-dr., $1,300°. 

"SS (98) Holiday 2-dr., $1,285* (ps), $1.- 


250° (ps); (88) Holiday 2-dr., $1,150° 
(ps), $995° (ps), $900° (ps); (88) 
Super 4-dr., $1,055° (ps), $1,050° 
(ps); Holiday 2-dr.. $1,000°. 

‘54 (88) Super Holiday 2-dr., $1,010° 
(ps); (88) conv., $835° (ps) 


'S3 (88) Holiday 2-dr. $625, $400° (ps); 


(88) Super 4-dr., $475° (ps). 
"52 (98) 4-dr., $120°. 
’S1 (88) Super 4-dr., $210°, $125°. 


"50 (88) 2-dr., $190°. 
PLYMOUTH — ‘58 Custom (8) Suburban, 
$2,200* (ps), $2,195° (ps). 
‘57 Custom (8) Suburban, $1,830° (ps); 


Belvedere (8) Hardtop 2-dr., $1,595; 
Savoy (8) Hardtop 2-dr., $1,425°; 4- 
dr. $1,275*, $1,100°. 

"56 Sport (8) Suburban, $1,530° (ps), 
$1,360°; Belvedere (8) club sedan, $1,- 
050°; Hardtop 2-dr., $1,050°; 4-dr., 
$920°; Plaza (6) 4-dr., $705*. 

'55 Belvedere (8) Hardtop 2-dr.,° $885°*. 


PONTIAC——57 Star Chief Catalina 2-dr., 
$1,800* (ps). 

'56 Star Chief Catalina 2-dr., $1,320*° 
(ps), $1,100°; Chieftain Catalina 4- 
dr., $1,070°. 

’55 Star Chief Catalina 2-dr., $830° (ps), 
$820*, $775*. 

'54 Chieftain Deluxe (8) 4-dr., $425°*. 

'S3 Chieftain (8) conmv., $235°; 4-dr., 


$125. 
*52 Chieftain Deluxe (8) Catalina 2-dr., 
$235°; 4-dr., $100°. 

‘51 Chieftain (8) sedan, $210°*. 
RAMBLER—'55 Custom (6) Cross 
try, $1,060°, $1,050, $1,005°. 
‘54 Custom (6) Cross country, $780*. 
*52 Custom (6) Country club, $325°. 
STUDEBAKER—’53 Commander (8) coupe, 
$320*; Champion (6) 4-dr., $145*. 
MISCELLANEOUS—'58 Ford (6) Ranch- 

ero, $1,700 (ps). 

‘57 Ford (6) %-ton pickup, 
$1,125*; (8), $1,165, $1,145. 
56 Ford (8) %-ton Stake, ,$900; %- 
ton pickup, $795; %-ton pickup, $650°* ; 
(6) %-ton pickup, $700; GMC %-ton 

Pickup, $850*. o 
*55 Chevrolet (6) %-ton pickup, $835*; 


Coun- 


$1,175*, 


%-ton pickup, $795; Ford %-ton 
pickup, $980; GMC (6) \%-ton pickup, 
$900. 

"53 Ford (8) Courier, $255. 

"S52 Ford (6) %-ton pickup, $390; %-ton 
panel, $250. 

‘S51 Chevrolet %-ton pickup, $875. 

"50 Ford \%-ton panel, $180; Studebaker 
(6) %-ton pickup, $240. 


"49 Chevrolet %-ton pickup, $335; In- 
ternational \%-ton pickup, $160. 
. . * 
— Auctions in Brief — 
ATLANTA 
Dixie Auto Auctions. Sale every Tues- 
day (Dec. 9). Sale today was very good. 
A drop was noticed in the market, but 


has been expected. Good and nice 
still brought the top dollar 


that 
cream puffs 
as always. 

* * . 


BORDENTOWN, N. J. 
National Auto Dealers Exchange, Sale 
every Wednesday (Dec. 10), Buying re- 
mains high. Holiday season saw prices take 
a slight dip. The exceptionally clean, sharp 
cars still bring top-dollar, Sold 71 percent 


of 454 cars consigned. 
* * * 


CHICAGO 
Arena Auto Auction, Sale every Tuesday 
(Dec. 9). Sale good considering weather— 
snow and 5 below. Sold 237 cars from 324 
consignments. 
* * 


DAYTONA BEACH, FLA. 

Florida Auto Auction. Sale every Tues- 
day (Dec, 9). We had a good sale today. 
All good clean cars were sold at a top 
price. Could have used more clean cars. 
Sold 81 percent of cars consigned, 

* . * 
DYBR, IND. 

Len Pollak’s Dyer Auto Auction, Sale 
every Friday (Dec. 12), Sold 123 cars 
from 185 consignments. 

- * + 


FARGO, N. D. 

Tri-State Auction Co, Sale every Thurs- 
day (Dec. 11). Market holding steady. 
Sold 68 cars from’ 132 consignments, 

* * . 


PA. 

Manheim Auto Auction, Sale every Fri- 
day (Dec, 12). Sold 64 percent of 561 
cars registered. 

* * 


VALDOSTA, GA, 

Tom Hewitt Auto Auction, Sale every 
Friday (Dec. 12). We had a good sale 
today in spite of the bad weather, 

~ * * 


WEST PALM BEACH, FLA. 
West Palm Auto Auction, Sale every 
Thursday (Dec. 11), Market down on high 
priced heavy units, Consignment has 
doubled in the past few weeks, 
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Sales Testing the Imports 


(Continued from Page 8) 


son driving this car commented 
favorably on their comfort. 

Traffic feel is good and the Borg- 
ward scoots around with plenty of 
agility. Vision is much better than 
some imports and brakes do a 
terrific job. The transmission, like 
all four-speed units, gets pretty 
tiresome after a stretch of traffic 
driving. Fortunately, gears are easy 
to find and once you get used to 
locating reverse there are no prob- 
lems. 

The little car has plenty of top 
speed and for touring or travelling 
moderate distances, this is a great 
package. Once up to speed it holds 
well on the road and has plenty of 
snap to pass slower traffic. 

Fifteen cubic feet of luggage 
space is adequate for a couple, but 
I would question it seriously for a 
long family trip. Interesting bit is 
the use of a hood release cable, to 
the left of the back seat, which 
pulls to pop open the trunk, This 
does away with extra keys or pos- 
sibility of leaving your trunk un- 
locked. 

* + > 
Dandy for Driving 
gerard the Borgward on high- 
way trips is quite pleasant, but 
the car’s forte is rough roads, and 
if anything would sell Borgward it 
is demonstration on roads that 
most cars would consider impos- 
sible. 

I tried pulling off pavement 
onto rough shoulders at 60 miles 
an hour and found the difference 
in ride quality to be so slight 
that observers riding with closed 
eyes found it difficult to be sure 
they were on pavement or dirt. 

Hills are a problem. Engine 
torque is modest and you'll find 
the gearbox the only way you can 
crest a hill without much trouble. 

Borgward brakes use two cylin- 
ders at each front wheel and one 
for each rear. Heating and ventilat- | 
ing system left something to be 
desired. | 

This car has an. excellent ride 
and is certainly as comfortable as 
most Detroit products. Comfort is) 
one product of independent sus- 
pension for all four wheels. | 

What about economy—the hook | 
on which a lot of sales are hung? | 
Borgward fits an unusual category | 
for it’s a big heavy (3,075 pounds) 
car with a modestly powered en- 
gine. In 747 miles, it used 29.3 gal- 
lons of gas, or 25.5 miles per gallon. 
This is typical driving with no at- 
tempt at maximum mileage. 

This is no 35-miles-to-the-gallon 
car, and as far as I’m concerned, 
it doesn’t have to be. It’s comfort- 
able and luxurious and can be sold 
on this basis. 


* * * 


Hold Down Shifting 


HOWEVER, Borgward has a 
tough turnip to dig. Pricewise, 
it’s in competition with practically 
every car made in Detroit. If you’re 
selling this import, stay away from 
price comparison. It’s hard to just- 
ify a luxury European car on a 
price basis. 

For demonstrations Vd suggest 


Tex. Independents 
Will Be Polled 
On Sunday Closing 


FORT WORTH.—A proposed law 
to close auto dealerships on Sun- 
days was the main topic at the final 
quarterly meeting of the Texas In- 
dependent Automobile Dealers 
Assn. here. 

It is understood that the bill will 
be introduced by franchised dealers 
_@t the next session of the Legisla- 











_ ture in January. 


It was decided that all members 
should be polled for their views 
before the association takes a posi- 
tion on the legislation. 

The contract of Tom Blondell, 
TIADA general manager, was re- 
newed for one year at the one-day 
session, attended by about 40 
dealers. 

The first 1959 quarterly meeting 
will be held in Fort Worth in 
March, said Joe Fralen, Lubbock, 
| who was installed as association 

- president. 





you get the car out on a highway. 
In traffic there’s too much gear 
shifting. By the time you get 
through all four gears at the 
end of two blocks, the prospect 

is wondering whether you are 
driving or rowing. 

Once on the open road a Borg- 
ward sails along with the best and 
provides a comfortable ride which 
is most impressive. Besides, at road 
speeds, the little engine is turning 
up maximum power and you'll find 
it an excellent performer. Noise 
level is moderately high and you 
might give thought to your choice 
of road surface for demonstrations. 
However, on completely rough and 
dirt roads the noise level is lower 
than usual, which may be the 
result of factory applied undercoat- 
ing. 

Go easy on pitching the back 
seat. It’s there and it’s useful, but 
it’s a caution for a prospect to get 
in and out. Once in, you sit still, 
for there’s no place to move and 
a minimum of leg room. Women 
have a hell of a time getting out 
of the back and will cuss the car 
for evermore. But females in front 
seats will love you, for they can 
enter and leave without skyward 
skirts. 

Do something about the heater 
if you sell Borgwards in cold 
weather. The factory unit just 


* 


* * 





A Borgward Breeze— 


Rear windows of the Borgward hinge 
outward for draft-free ventilation. 





New Finishes Still Need 


doesn’t put out enough heat to do 
a job and it’s not much fun to wear 
an overcoat in a small car. 

The last sales hazard I noticed 
was windshield wipers. They are 
electric and operate most effici- 
ently, but the blades won’t clear 
the windshield adequately in front 
of the driver. c 


Sales Closers 


OWEVER, there are a lot of 

good sales points in the car. 
The unit body gives a quality feel 
not shared with many other cars. 
It’s worth keeping in mind that 
Borgward is a big car by European 
standards and a quality car. It 
should sell best on its own merits, 
minus dollar and size comparison 
with anything else. 

There’s plenty of comfort, a 
soft ride, and control is good 
enough to keep the most red- 
blooded customer happily buzzing 
around corners like a race driver. 
The front seats and loaded in- 
strument panel make a tremen- 
dous impression the first time 
anyone sits in the car. 

Underneath is the swing axle 
used on the world’s greatest race 
cars. 

You've got hydraulic brakes and 
a hydraulic clutch to pitch, with 
pedals suspended from the firewall 
where they can be easily reached. 
Pedal pressure is light, and even 
the most amateur gear-clasher 
makes smooth shifts. Size of a 
Borgward is in its favor, for it is 

not big on the outside but once 
inside you will find the front seats 
have plenty of leg and head room. 

Those blinking pass lights are 
the world’s greatest and so logical 
you'll wonder why Detroit hasn't 
latched onto the idea. The trunk 
lid opening from the inside appeals 
to shoppers. 

Ball-bearing seat rollers can’t be 
displayed but certainly can be dem- 
onstrated as people slide back and 
forth with greatest of ease. Tilt 
seats adjust immediately to any 
position and will make you friends 
for life. Near the floor, in the front 
| compartment, are map racks which 
j}are handy little gadgets holding a 


* * 





Waxing, Researchers Say 


NEW YORK.—Advertising claims 
of auto manufacturers that the 
new-car finishes do not require any 
waxing are found to be exaggerated 
by even their own dealers and 
technical experts, according to K. 
F. Parr and D. E. Whyte, S. C. 
Johnson & Son, Inc., Racine, Wis., 
makers of Johnson’s Wax. 

In a paper presented at the 45th 
annual meeting of the Chemical 
Specialties Manufacturers Assn., 
the researchers said: 

“Dealers to whom we have 
talked are unanimous in agree- 
ing that car manufacturers have 
gone overboard with their no- 
waxing claims for the 1959 
models. These dealers are still 
advising customers to wax or 
polish their cars regularly.” 

The paper also pointed out that 
car manufacturers’ technical people 


the new finishes will chalk and 
grow dull. 
Cleaners and polishes still will be 


Although the new finishes are more 
resistant to common stains from 
oil, grease, leaves, and so forth, the 
dulling which results in time from 
these causes—and additionally 
from bug excretion, tree sap, bird 
droppings and factory grime—all 
combine to make a car finish dull 


| 
ta f NADA in 1956. 
needed on the new auto finishes.| sn ry, a. 2 - 





and lifeless. 

It becomes stained and traps dirt, 
and ordinary washings with water 
and detergent will not restore a 
new-car appearance. This condi- 
tion can only be remedied by the 
use of a suitable cleaner and 
polish. 

The researchers said the new 
finishes are better, but they need 
cleaning, polishing and waxing. 








are “much more realistic about 
these car finishes than the adver- 
tising people. These experts advise 
in their owner’s manuals on car 
maintenance the same recommen- 
dations that the wax manufacturers 
are making.” 

As a result of controlled panel 
tests on the new finishes at John- 
son’s Wax over a period of 19 
months and a survey of dealers and 


Service Sessions 


Slated by M-E-L 


DETROIT.—Service managers 
from Mercury-Edsel-Lincoln deal- 
erships throughout the nation are 
meeting this month in each sales 
district to select a district delegate 
to attend M-E-L’s annual National 





car owners, they said, the following 
conclusions were reached: 

Waxing and polishing is neces- 
sary to protect the new-car fin- 
ishes for the simple reason that 
they do chalk and dull on ex- 


Dealer Service Managers Council. 

One delegate from each of the 
21 sales districts will be elected to 
attend the National Council in De- 
troit Jan. 6-7, said D. A. Kuhn, 
manager of M-E-L’s National 





posure. The need for waxing is 
not eliminated. Exposure to sun 
and humidity, which are the two 
elements most destructive to car 
finishes, will continue to have a 
deleterious effect on the new-car 
finishes, but at a somewhat 
slower rate. Eventually, however, 


Service Department. A delegate 
from Ford International and one 
from Ford of Canada also will at- 
tend. 

In addition, the national service 
representative from each of the 
six M-E-L sales regions will attend, 
along with top divisional service 
managers and engineers. 


lot of materials out of the way. 
The safety water gauge and the 
ignition warning are devices wom- 
en drivers will approve. 
* * * 


Aids to Service 


, y= service manager will be 


happy as a sailor hidden in a 
harem when he opens the Borg- 


ward Shop Manual. It is complete | 


—with a wealth of information cov- 
ering the engine, clutch, transmis- 
sion, front axle, steering, rear axle, 
wheel alignment, brakes, electrical 
equipment, body maintenance and 
lubrication. 

Borgward has wonderfully 
clear pictures to illustrate every 
operation and each description of 
an operation includes a list of 
tools required. 

However, collision repair could be 
a problem. Panels are quickly avail- 
able as spares, but due to the unit 
construction and swing axles it may 
be found that repairing an im- 
pacted Borgward is beyond the 
ability of the average panel 
pounder. 

The Borgward is a solid package 
and a high quality automobile. 
There are plenty of features and 
it appeals to that segment of the 
market which appreciates quality 
and safety. 


Galles Began Selling in 28; 


Company Formed: 
To Push DKW 


Sales in America 


NEW YORK.—DKW American, 
Inc., has been formed to “coordi- 
nate and expand sales, distribution 
and service” of the German-built 
auto in the U. S. and Canada. 
| The firm is headed by Heinz C, 
| Hoppe, who will continue as vice. 
| president of Daimler-Benz of North 
| Aamonsen, Inc. In announcing the 
| firm’s formation, Hoppe said: 
| “There has been a growing in- 
| terest in this economical small car 
| in the U. S. and Canada and efforts 
of the new corporation wil! be 
directed toward furthering and ac. 
celerating this increased sales ac- 
ceptance.” 

DKW American will be a sub- 
| sidiary of Auto Union, Duesseldorf, 
| Germany, which makes the car. 
| Auto Union became affiliated with 
| Daimler-Benz last spring. 
| The DKW line consists of four 
basic models, including two and 
four-door sedans, a sports car and 
a station wagon. They are pow- 
ered by a three-cylinder, two-cycle, 
valveless engine and have front- 
wheel drive. 


Has Long Served NADA 


(Continued from Page 4) 


close of the election, confided to! 


this writer that he had spent no 
more than six weeks at his home| 
in Montana this year. 

> 7 > 


IRKETT L. WILLIAMS, who} 
was renamed NADA first vice-| 
president, is a Cleveland Ford 


| relations and 


the Dodge Dealers National Ad- 
visory Council. 

He entered auto retailing in 
1921 and is a past president of 
both his local and state dealer 
associations. He is presently 
chairman of the NADA budget 
review committee and a member 
of the investment committee. 
In past years, Lander has been 

a member of the NADA's public 

industry relations 

committees and was vice chairman 

of the 1958 convention committee, 
>. m . 

E. (BOB) WHITE, who suc- 

* ceeds Galles as NADA secre- 

tary, is president of Bob White, 








B. L. Williams 


H. L. Galles jr. 


dealer. He entered the auto indus- 
try as a salesman for a Cleveland! 
truck dealership in 1915. 

He was an Army major in | 
World War I, managed two deal- | 
erships after the war and became 
a Ford dealer in 1924. 

In addition to his present post, | 
he has served NADA as a director} 
in 1932, 1933 and since 1953, has) 
been a member of the nominating) 
and investment committees and| 


OHN H. LANDER, Atlanta! 


Dodge dealer, has been reelected | 
treasurer of NADA. He is Georgia’s 
NADA director and chairman of 


| 
Donner, Gordon | 


Are Elected | 
To AMA Board | 


DETROIT.—Frederic G. Donner, | 
chairman of General Motors, and 
John F. Gordon, president, have 





F. G. Donner 
been elected directors of the Auto- 
mobile Manufacturers Assn. 


They replace Harlow H. Curtice, 
retired GM president, and William 


J. F. Gordon 


F. Hufstader, distribution vice- 
president, as GM representatives on 
the AMA board of directors. 


Gordon also was elected AMA 
secretary, a post formerly held by 
Curtice. 

W. C. Schumacher, executive 
vice-president, International Har- 
vester Co., was named treasurer, 
succeeding P. O, Peterson, who has 
resigned as president of Mack 
Trucks, Inc. 


Inc.,. Columbus (O.) Oldsmobile 
dealership. 

He has been an NADA mem- 
ber for 22 years and a director 





A. E. White 


J. H. Lander 


since 1954, He is currently chair- 
man of the business management 
committee, a member of the na- 
tional affairs committee, the 
board of trustees of the NADA 
retirement plan and the adminis- 
trative committee of the NADA 
executive group life insurance 
trust. 

White has also been a regional 
vice-president of NADA and pres- 
ident of both his local and state 
dealer associations. 

—WituamM ULLMAN 





4 Firms Issuing 
U.C. Warranties 


Banned in Maine 


AUGUSTA, Me.—Four firms 
which sell used-car warranties have 
been ordered by the State insurance 
commissioner to cease operations 
in Maine. 

The firms are Car Warranty Co., 
New York; National Bonded Cars, 
Inc., Springfield, N. J.; American 
Sure Car Corp., Seacliff, N. Y., and 
Registered Tested Cars, Inc., East 
Orange, N. J. 

Commissioner George F. Mahoney 
held, in effect, that the firms are 
in the insurance business but had 
failed to obtain licenses. 

The ban does not apply to the 
ordinary warranty—or guarantee— 
given by the dealer or manufac- 
turer, Mahoney said. It is only 
when a charge is made or the ris 
is assigned to another company for 
a fee that the practice becomes in- 
surance, he added. 
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Demand ‘Hard to Satisfy’. . . 
Fi cteeternnsheencieeinemnheaegometindlaebansaaass 


Record Sales Year 
Predicted in Mexico 


MONTERREY, Mexico. — Dele- 
gates to the 12th convention of the 
Mexican National Automobile Dis- 
tributors Assn. predicted that 1959 
will be a record-setting year in car 
gales in Mexico. 


The 186 delegates attending the 
convention here also established 
the basis for a general slash in 
car prices and discussed ways and 
means of protecting the interests 
of their industry, valued at more 
than $100 million. 


Gabriel Fernandez Sayago indi- 
eated that the demand for cars in 


parties, except for their coordina- 
tion and guidance, 


Hector Cortes spoke in favor of 
the establishment of Federal li- 
in the national highways for all 
freight vehicles. He called for 
the establishment of federal li- 
cense plates and the elimination 
of permits, “which are used for 
shameful profit-taking opera- 
tions.” 

On the other hand, Mario Cordera 
Pastor, chairman Economy Depart- 
ment, counselors’ committee on 
imports, indicated that Mexico’s 





1959 will be difficult to satisfy. 


Fernandez pointed out that mar- 
ket conditions depend on the eco- 
nomic condition of a country and 
that Mexico’s economic develop- 
ment is constantly growing. 

Alejandro Valdes Flaquer, spokes- 
man of the Assn. of Automobile | 
Distributors of the North, asked the | 
government to stop granting li- 
censes for the direct importation 
of automobiles and for an increase | 
in quotas set on the assembly} 
plants. 

He asserted that more money 
leaves the country due to the direct} 
importation of vehicles, than the) 
amount spent by the assembly! 
plants for foreign equipment needed 
to assemble cars in Mexico. 

Alfonso Ponce Robles, chairman 
of the Mexican Assn, of the Auto-| 
mobile Industry, criticized govern-| 
ment intervention and said that 
economic affairs, in principle, | 
should be in the hands of private 








N.Y. Group Urges | 
Equal Fees for | 
Station Wagons | 

ALBANY.—New York's “Little 
Hoover Commission” has advocated 
a new system for fixing registra- 
tion fees for passenger cars and 


station wagons. The rates for both 
types would be equal. 


The commission proposed that} 
the State scrap the current weight) 
system and adopt a flat fee or a} 
graduated system in three or four 
steps. 

The agency did not say whether 
fees for either or both types of | 
vehicles should be lowered or raised | 
in the reshuffling. Station-wagon | 
owners now pay more than pas-| 
senger-car owners. 

There has been speculation the 
State might raise all registration 
fees to produce much-needed extra 
income. 

After its study of the Motor Ve- 
hicle Bureau, the commission also 
recommended increasing registra-| 
tion fees from $1 to $2, changing 
the license-plate identification sys- 


tem, adopting a “comprehensive | 
program of driver research” and| 


inaugurating a “formal! training 
program” for license examiners. 


Extreme Caution 
Urged on Drivers 


Over Holidays 


WASHINGTON. — The executive 
committee of the American Assn. 
of Motor Vehicle Administrators, at 
an emergency meeting here, urged 
all citizens to exercise extreme cau- 
tion during the Christmas season. 

“It is more than tragic that the 
season of peace and good will 
brings our most shocking traffic 
toll,” said a committee spokesman. 

“At a time when our thoughts 
turn most to home and family, our 
drivers and pedestrians too often 
forget the heartbreak they can 
cause by their thoughtlessness and 
irresponsibility in driving a car or 
crossing a street. 

“In exercising our powers and 
responsibilities, we will accept no 
excuses for careless and callous use 
of the streets and highways of our 
countries,” he added, “The goal of 
every citizen and safety official 
must be: Be home for Christmas 
—alive.” 

The association represents key 
traffic safety and motor vehicle 
Officials of the U. S. and Canada. 


economic condition in 1959 will 
determine if the department will 
increase quotas set on assembly 
plants, which amounted to 20,000 
units from November, 1958, to 
April, 1959. 

The increase, frequently re- 
quested by assembly plants and 
distributors throughout the country, 
may be approved if it does not 
damage the nation’s economy, 
he said. 

The main problems facing the! 


automobile distributors are said to} 
be illegal importation of vehicles, 
high tariffs set on units and low 
quotas for assembly plants. 

The distributors indicated that 
they will do their best to decrease 
the flow of foreign currency, offer 
better prices to the public, create 
an automobile financing institu- 
tion and obtain the legal register 
of all vehicles operating in Mexico. 

For the first time in the associa- 
tion’s history, its convention was 

held outside Mexico City. Antonio 
O’Farrill, association president, was 
chairman of the convention. 

U.S. delegates to the convention 
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included Frederick J. Bell, NADA 
executive vice-president; Dealers 
Joseph Lawson, Joseph Fouse and 
Walter de Schryver. 


NASCAR Picks 
Pontiac as Pacer 
For Track Debut 


DAYTONA BEACH, Fila. — The 
1959 Pontiac Bonneville has been 
selected as the official pace car for 
NASCAR's inaugural! stock-car 
races at the new 2%-mile Interna- 
tional Speedway here Feb. 20-22. 

Bill France, president of the new 
$3-million racing plant, said Pon- 
tiac’s past records at Daytona, both 





in measured-mile competition and| 
the late model stock-car races, fig-| 


ured largely in the Bonneville’s 
selection. 

He said the purse for the three- 
day event, totalling more than $65,- 
000, will be the richest ever offered 
in stock-car racing. Drivers also 


will be paid $5,000 in lap money,| 


France added. 

On Feb. 20, a 100-mile NASCAR 
late model 
grand national cars and a 100-mile 
championship race for convertibles 
are scheduled. 


championship race of| 





The fastest 20 cars in each divi- 
sion will qualify for the 500-mile 
international sweepstakes to be run 
Feb. 22. 

On Feb. 21 a 200-mile NASCAR 
modified-sportsman national cham- 
pionship race will be held along 
with a 25-mile consolation race for 
nonqualifiers in the Friday races. 
The fastest 20 cars in the consola- 
tion event will quality for the Sun- 
day 500-miler. 


Merger of Porter, 


Thermoid Is OK’d 


PITTSBURGH. — The boards of 
Thermoid Co. and H. K. Porter Co., 
Inc., and Thermoid stockholders 
have approved Thermoid’s merger 
with Porter. 

Porter’s new Thermoid division 
will manufacture and market all 
products formerly made by Ther- 
moid Co. and Porter’s Quaker Rub- 
ber division, according to Warren 
E. Hill, division head and former 
Thermoid president. 

The division’s plants are at Phil- 
adelphia, Trenton, N. J.; Pittsburg, 
Calif.; Nephi, Utah; Huntington, 
Ind.; Danville, Ill.; Charlotte, N. C. 
and Mexico City. 


It Happened in Monterrey— 


The 12th convention of the Mexican National Automobile Distributors Assn., held | 
last month, was the first one staged outside Mexico City. At the speaker's table in| 


the Monterrey Casino, where the dealers met over a four-day period, are, from left: 
Desmond J. Swaine; Miguel Quintana Nunez; Lorenzo P. Sours; Domingo Taboada; 
Antonio O'Farrill, president of the Mexican association; Gov. Paul Rangel Frias, of 
the host state of Nuevo Leon; Armando Fernandez; Jose Ma. Dominguez, and National 






27 
14 Iowa Dealers 


Chosen for NADA 


‘Make’ Committee 


DES MOINES.—Fourteen dealers 
in Iowa have been chosen as mem- 
bers of the National Make Advisory 
Committee of NADA. 

Twelve of the dealers were 
elected and two were appointed. 

Elected were: 

Buick—Joe Monast, Monast Sales 
& Service, Oskaloosa. 

Capi.tac—L yle Shriver, Shriver 
| Cadillac-Olds Co., Waterloo. 

CHuevroteTt —Edward Bailey, 
Hawkeye Chevrolet Co., Newton. 

Curys._er — Norman Dunlap, Mo- 
tor Sales and Service, Ames. 

DeSoro—W illiam Cramblit jr., 
Glover Motor Co., Ottumwa. 

Dopes—M. O. Kahn, Sanders Mo- 
tor Co., Newton. 





Association Manager Fernando Ortiz de la Pena. 


i fp atin cag registrations in 
October hit a postwar low for 
that month and fell 25.8 percent 


| below the total for the like month 


of last year. 

The month’s sales totalled 56,- 
234, compared with 75,747 in Oc- 
tober of last year, according to 
figures from R. L. Polk & Co. 

Bucking the trend, Willys, Brock- 
way and the miscellaneous pro- 
ducers were able to increase their 
sales in October. A gain of more 
than 500 units was enough to put 
Willys in fifth place in the month’s 
sales race. It was the first time 
this year that Willys has ranked 
so high. 

Diamond T also was at a new 


high for the year. Although its! 


Truck Registrations Drop 
To Postwar Low for Month 





October sales trailed the year-| 


earlier total, they were high en- 
ough to nail down ninth place. 
> . * 





HE individual producers and 
their sales for this October and 
| last were: 
October, October, 
1958 1957 
Chevrolet ................16,408 22,929 
I acai 27,676 
International . 8408 8,956 
GMC — 5,035 
Willys . . 2477 1,967 
Dodge . . 2,221 3,819 
I GRNSEERERSTTS: 1,197 1,254 
White ....... seivaieie:: 1,173 | 
Diamond T . 294 327 | 
Studebaker 217 433 | 
Brockway . 106 80 
Miscellaneous . 3,364 2,098 
Total 56,234 75,747 


Registrations in the first 10 
months of this year totalled 591,901, 
down 18.8 percent from the 729,207 
in the like period of last year. 

Brockway and the miscellaneous 
group show the only gains in units 
sold for the 10 months but six 


Glowing Future 
Is Forecast for 


Small Business 


CHICAGO.—A bright future for 
small business has been forecast 
by William A. McDonnell, pres- 
ident of the Chamber of Commerce 
of the U. S. 


He noted that the business fail-| 


ure rate has declined from 92 per 
10,000 firms in 1900 to 72 last year, 
while the number of firms, most of 
them small, has grown from 22 per 
1,000 population to about 25, over 
the same period. 

McDonnell addressed the 50th 
anniversary convention of the Milk 
Industry Foundation. Noting the 
“continuous stream of new invest- 
ments in our free market system,” 
McDonnell said he saw no reason 
to believe this “spirit of confidence” 
is suddenly going to vanish. 


“Neither do I see any reason to 
believe there will be fewer oppor- 
tunities for small proprietors in 
the future—provided they stay 
alert to new developments. . - 

He urged business firms of all 
sizes to work together toward leg- 
islative goals which he said would 
benefit all business. 








|.58 percent, down .20 points. 
> > > 
| (CALIFORNIA was able to re- 


Forp—Lawrence Leibe, Iowa Mo- 
tor Co., Oelwein. 

LincoLN-Mercury—George Gilde- 
meister, Gildemeister Motor Co., 
Fort Dodge. 

O.psmosiLe — Harry B. Dunlap, 
Dunlap Motor Sales, Inc., Iowa 
| City. 

Srupepaker-Packarp—R, E. Bick- 
elhaupt, Bickelhaupt Motor Co., 
Clinton. 

Pontuc—John D. Ramsey, Sum- 
ner Pontiac, Des Moines. 

Ramsier — Lee Thomas, Thomas 
Motor Co., Burlington. 

Dealers appointed were: 

Epvse.—Lee Holt, Holt-Slater Mo- 
| tors, Spencer. 

Foreign Cars—Garry Lillie, Cars, 
Inc., Des Moines. 


Quantrell Heads 
St. Paul Dealers 


ST. PAUL.—Arthur Quantrell, 
Quantrell Cadillac, has been elected 
president of Associated Automobile 
Dealers of St. Paul. Other officers 
are: 

Philip Hesli, Arrow Pontiac Co., 
vice-president, and William Buer- 
kle, Buerkle Buick Co., secretary- 
treasurer. 

In addition to the officers, direc- 
tors include past President William 
Whitaker, Whitaker Buick Co.; 
Ray Young jr., Young Motors, Inc. 
‘Edsel-Rambler), and Harold 
Queenan, Hetfield-Queenan, Inc. 
(Dodge-Plymouth). 


other producers were also able to 

increase their shares of the market. 
+ + = 

3 HESE eight manufacturers, | 

their 10-month registrations, 

percent of market and percentage- 
point increases were: 

Chevrolet, 204,509 units sold, 
34.55 percent of the market, up 
25 points; International, 74,146 
units, 12.53 percent, up 1.43 
points; GMC, 45,409 units, 7.67 
percent, up .44 points; Willys, 16,- 
664 units, 2.31 percent, up .37 
points; Mack, 9,999 units, 1.69 per- 
cent, up .15 points; Diamond T, 
2,455 units, Al percent, up .01 
point; Brockway, 752 units, .13 
percent, up .05 points, and miscel- 
laneous, 26,565 units, 4.49 percent, 
up 2.22 points. 

The four producers which 
showed losses both in units sold 
and percent of market captured 
were: 

Ford, 168,148 units sold, 28.41 per- 
cent of the market, down 4.19 
points; Dodge, 29,940 units, 5.06 
percent, down .44 points, White, 9,- 
868 units, 1.67 percent, down .09 
points, and Studebaker, 3,446 units, 








Atlanta Automobile Assn. 


Names Smith President 


ATLANTA.— Thomas I. Smith, 
president of Thomas I. Smith 
(Chrysler - Dodge -Imperial-DeSoto), 


main the top truck-buying 
state in October although sales 
were off sharply. The top 10 states 
and their registrations for October 

of this year and last were: 
October, October, 


1958 1957 |has been elected president of the 
1. California .. 5,187 8,672 | Atlanta Automobile Assn. He suc- 
2. Texas ..... . 4,539 6,606 ceeds Thomas M. Callaway jr., De- 
3. New York ........ 3,208 4,236 catur Oldsmobile-Lark-Hawk 
4. Pennsylvania ... 2,756 3,655 | dealer. 
>. a, - aa oa Other new officers are R. H. East, 
1. Ohio . 2117 Py Crest Motor Co. (Ford), first vice- 
a Michigan . L723 a president; Zack Layfield jr., Lay- 
9. North Carolina 1,561 2,111 | “C!@ Co. (wholesale parts) second 
10. New Jersey .... 1555 1640 vice-president, and John Mitchell, 


Mitchell Motors (Oldsmobile), hon- 


Reflecting the national totals, orary secretary-treasurer. 


October registrations in 44 states 
and the District of Columbia were 
below those of the like month of 
1957. There were gains in Alabama, 
Delaware and Maine. 

Figures used in this story and 
the accompanying chart do not in- 
clude Oregon registrations for July 
through October. 

* 


Lackawanna Adds Lark 
SCRANTON, Pa. — Lackawanna 
Automobile Co., 501 Wyoming Ave., 
lined up here last week under a 
new dual banner, taking on Stude- 
baker-Packard’s new Lark along 
with Edsel. 


How They Fared . . . 
Commercial Car Registrations 


By Makes 


First 10 Months, 1958 vs. 1957 


First 10 First 10 
Months, 
1957 
250,125 
237,728 
80,923 
52,717 
40,113 
17,774 
11,272 





Percent 
Share of 
"S57 Market 
34.30 
32.60 
11.10 
7.23 
5.50 
2.44 
154 
1.76 
-78 
40 
08 
2.27 


Percent 
Share of 
"68 Market 
34.55 
28.41 
12.53 
7.67 
5.06 
2.81 
1.69 
1.67 

58 
Al 
13 
4.49 


Make 


Chevrolet 
Ford 





100.00 


* White includes Autocar, Freightliner, Reo and Sterling. 
** Miscellaneous includes Corbitt, Divco, Four Wheel Drive, Kenworth, Marmon- 


Herrington, Peterbilt, Etc. | 
—Compiled from R, L. Polk & Co, data. 


100.00 
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Executives Reassign ed During Year... 


58 Job Shifts Occur at Top Level 


(Continued from Page 1) 
who was in his job prior to Jan. 1, 
1956. 

A summary of major 1958 per- 
sonnel changes among the five auto 
companies appears below. 

+ * * 


General Motors 


ARLOW H. CURTICE retired 

Sept. 1 as GM president, and 
Albert Bradley vacated the chair- 
manship the same day. Succeeding 
them were Frederic G. Donner as 
chairman and chief executive offi- 
cer and John F. Gordon as pres- 
ident and chief operational officer. 


Donner’s elevation to the role 
of chief executive came as no 
surprise, He had, however, been 
spoken of as GM’s next president, 
thus his appointment as chair- 
man caused a few questions. 
Curtice had been both president 
and chief executive. 


The explanation was that GM 
directors changed the organiza- 
tional structure and designated the 
chairman as chief executive. The 
chairman also became a full-time 
employe of GM, subject to retire- 
ment at 65. That paved the way for 
the retirement of Bradley, 67. 


The chairman-chief post is not 
new for GM. Alfred P. Sloan jr., 


who moved from president to chair-| 
man in 1937, continued as chief ex-| 


ecutive until 1946. 
. > > 


ONNER, GM’s top financial 

man, had been an executive 
vice-president. George Russell, 
finance vice-president was advanced 
to an executive vice-presidency, a 
title he shares with Louis C. Goad, 
head of the automotive and parts 
division. 

Gordon, who had been group 
vice-president of body and as- 
sembly divisions, was succeeded 
by James E. Goodman, formerly 
Fisher Body general manager. 
Edwin C. Klotzburger was elected 
a vice-president and appointed 
Fisher Body chief. 

Other vice-presidents named in 
1958 were Joseph A. Anderson, AC 
Spark Plug general manager, and 
William L. Mitchell who succeded 
Harley J. Earl, retired, as styling 
chief. 

In another high-level appoint- 
ment, Patrick J. Crowley was 
named dealer relations director, 
succeeding Ivan L. Wiles who re- 
tired at the end of 1957. 

of . - 

EE GM directors died during 

the year and two men were ap- 

pointed to the board. Death claimed 

Charlies F. Kettering, Charles T. 

Fisher jr. and Earle F. Johnson. 

Joining the board were Goodman 

and Graham F. Towers, former 
governor of the Bank of Canada. 

At least one high executive will 
reach retirement age in 1959. He 
is Thomas H. Keating, former 
Chevrolet general manager who 
now is car-divisions group vice- 


president. 
At the divisional level, it was a 


quiet year for Chevrolet, Buick, 
Cadillac, Pontiac and Oldsmobile. 
The divisions are headed by the 
same men as at the beginning of 
the year. and there were no 
changes in the top jobs in sales, 
manufacturing, service or engineer- 

ing. 
« 


” * 


Chrysler Corp. 
| Fadel April, Chrysler Corp. an- 
nounced a centralization pro- 
gram that put all manufacturing 


activities under the corporation 
rather than under the divisions. 


Sales to dealers have been handled | 


by the corporation since the group 
marketing setup was inaugurated 
late in 1956. 

The program brought a flood of 
personnel changes. The corporation 
wound up with a new executive 
vice-president and six new vice- 
presidents. 

Three divisions had new gen- 
eral managers, and scores of 

executives found themselves in 
different jobs. 

Starting at the top, Edgar C. Row 
was named first vice-president and 
chairman of the administrative 
committee. This was mainly a 
change in title since Row formerly 
had been administrative vice-pres- 
ident. 

William C. Newberg moved up to 





executive vice-president from auto- 
motive group vice-president. Many 
believe he will become president if 
L, L. (Tex) Colbert ascends to the 
vacant chairmanship. Row, who 
will be 63 next month, is considered 
too old to succeed Colbert, 


2 * + 


YRON J. NICHOLS was elected 

group vice-president of auto- 
motive sales. He had been general 
manager of group marketing. Rob- 
ert P. Laughna became corporate 
planning vice-president. He for- 
merly was a group executive in 
planning. 

R. 8S. Bright found his duties ex- 
panded to group vice-president of 
automotive manufacturing. Before 
the April centralization, he was 
group vice-president of basic man- 
ufacturing. 

Lynn Townsend moved from 
corporate comptroller to interna- 
tional operations vice-president, 

Three divisions got new general 
managers and each was elected a 
corporate vice-president. Harry E. 
Chesebrough now heads Plymouth; 
James B. Wagstaff is DeSoto’s 
chief, and Clare E. Briggs is top 
man at Chrysler-Imperial. 

Chesebrough was corporate prod- 
uct-planning director, and Wagstaff 
and Briggs were the No. Two men 
in the divisions they now head. 

* > * 


oa general managers (all of 
them corporate vice-presidents) 
were reassigned. E. C. Quinn 
(Chrysler) now is corporate general 
sales manager under Nichols; L.| 
Irving Woolson (DeSoto) is direc- 
tor of manufacturing services 
under Bright, and John P. Mans- 
field (Plymouth) is a member of 
Row’s staff. 

M. C. Patterson, a corporate vice- 
president, continues as Dodge gen- 
eral manager. 

James Cope, market-planning 
vice-president, resigned in 1958, 





and Jack Chrysler, a member of 
the board of directors, died in 
November. Chrysler was a son of 
the founder of the corporation. 

Plymouth named Jack W. Minor 
assistant general manager. He for- 
merly was sales vice-president, but 
divisional personnel no longer| 
carry the president and vice-pres-| 
ident designations. 

John C. Guenther is executive as- 
sistant to the Plymouth general 
manager; George J. Cutler contin- 
ues to head service, and Jack E. 
Charipar, formerly of the export 
division, is chief engineer and di- 
rector of product. 

. 


i 


CARL J. DEMRICK, Plymouth | tive research and engineering vice- | 
manufacturing manager before) president was the main news item.| 


the centralization, now is plant| 
manager of the Plymouth Detroit} 
assembly plant. | 

At Dodge, L. F. Desmond, for- | 
mer divisional sales vice-pres- | 
ident, is assistant general man- 
ager, and W. M. Spencer remains | 
as service manager. 

George W. Gibson is chief en- 
gineer and director of product for 
cars, and S. J. Tompkins continues 
in that post on the truck side. 

Plant manager is W. C. Cawthon, 
formerly Dodge manufacturing | 
manager. G. H. Stover, who was 
Dodge general manufacturing man- 
ager, now directs production con- 
trol for the corporation’s car and 
truck assembly group. 

R. W. Utley remains as DeSoto 
service chief, and A, E. Kimberly 
continues as chief engineer with 
the added duties of director of 
product. 

F. L. Bird, formerly DeSoto gen- 
eral manufacturing manager, is 
manager of the Jefferson and Ker- 
cheval plants in Detroit, where 
DeSotos and Chryslers are built. 

W. E. Foraker is executive as- 
sistant to the general manager 
of Chrysler-I m pe rial division; 
C. T. MeClure continues as head 





of service, and R. M. Rodger re- 
mains as chief engineer and di- 
rector of product. 

G. T. Poirier, who was Chrysler 
division general manufacturing 
chief, now is manager of the Im- 
perial Warren plant in Detroit, 

* ~ * 


Ford Motor Co. 
T= new M-E-L division fur- 
nished Ford Motor Co. with its 
top personnel stories of the year. 
The division was born in January 


by merging Edsel with Lincoln- 
Mercury. 

James J. Nance was M-E-L’s 
first general manager (he for- 
merly headed L-M) with Ben D. 
Mills as assistant chief, Joseph 
E, Bayne as L-M general sales 
manager and J. C. (Larry) Doyle 
as Edsel sales boss. 

Richard E. Krafve, who had been 
Edsel general manager, was reas- 
signed and now is on the staff of 
Tom Lilley, general manager of 
Ford International division. 

But M-E-L wasn’t finished mak- 
ing news. Doyle, a 42-year Ford 
veteran retired. Bayne resigned at 
midyear, and Nance resigned in 
September. 


* * > 

Mis moved up to head the di- 

vision, and Walker A. Williams 
became assistant general manager. 
He formerly was vice-chairman of 
the Dealer Policy Board, Mills, 
Williams and Krafve are Ford Mo- 
tor vice-presidents. Nance also was 
a v-p. 

Cc. E. Bowie now is M-E-L gen- 
eral sales manager, assisted by 
George S. Coats. 

Other top sales jobs are held 
by J. Emmet Judge, Mercury 
marketing manager; Robert J. 
Fisher, who fills that post for 
Lincoln-Continental, and Leo C. 
Beebe, Edsel. Howard O. Lund 
is imported-car sales manager. 

D. J. Bracken has been general 

manufacturing manager and H. C. 
McDonald has been chief engineer 
since the division was formed, D. J. 
Kuhn now is general service man- 
ager. 

Ford division has made no 
changes in its top personnel during 


the year. 
> > > 


THE corporate side, C. H. 
Patterson was named vice-pres- 
ident in charge of the power train 
group. He formerly was general 
manager of the engine and foundry 
division. 

Elected to the board of direc- 
tors in 1958 was John Dykstra, 
manufacturing vice-president. 
Earle MacPherson, vice-president 

and advisor on engineering policy, 
retired last spring, and Logan 
Miller, a former vice-president, died 
in Ann Arbor. Miller was manu- 


facturing vice-president when he| 


left the company at the end of 1952. 
> > « 


American Motors 


LTHOUGH American Motors 
had the biggest year in its 
history, it was a quiet 12 months 
from a personnel standpoint. Meade 
F. Moore's retirement as automo- 


AMC's top man in this category 
now is Ralph Isbrandt, whose title 
is director of automotive engineer- 


| ing. 


One man was named to the 
board and two directors resigned. 
The newcomer is Dr. William E. 
Stirton, vice-president of the Uni- 
versity of Michigan and director 
of the school’s Dearborn branch. 

Leaving the board were William 
A. Shea and Martin Segal, who 
resigned after Louis E. Wolfson 
liquidated his holdings of American 


Motors common stock. 
* * = 


Studebaker-Packard 


A J. PORTA was promoted from 
* finance vice-president to exec- 
utive vice-president in Studebaker- 
Packard’s top personnel change of 
1958. 

In another move, parts and serv- 
ice became a separate division and 
R. B. Bender was appointed man- 
ager of the unit. 

S-P terminated its manage- 
ment contract with Curtiss- 
Wright this year, underwent a 
refinancing program which cut 
its debt from $54.7 million to $16.5 
million and set up an acquisition 
and diversification plan aimed at 
utilizing the company’s tax-loss 
credit which is in excess of $100 
million. 

Boston Financier A. M. Sonna- 
bend was elected to the S-P board 
and is heading the acquisition and 
diversification program. 

Also elected to the board were 
Clarence Francis, formerly pres- 
ident and then chairman of General 
Foods Corp., and Edward H, Litch- 
field, chancellor of the University of 
Pittsburgh. 


Time Out at Auto Show— 


Auditorium. 


Bryan James, from left, head of the imported tire division, Dunlop Tire & Rubber 
| Co., Buffalo; Henry Henkel, Rootes Motors, 
| vice-president, British Automobile Manufacturers Assn., get together during the recent 
| Los Angeles International Auto Show. The 10-day show was held in the Pan Pacific 


Inc., and John Dugdale, recently named 








SANTA FE, N. M—A bright, 
economic picture for 1959 is painted | 
| by automobile dealers of Santa Fe, | 
la city with an economy based on| 
and | 





tourists, the state capital 
|} atomic energy. 
Nearly recession proof in the | 
past, most dealers here admit 
| that last year is better behind 
them, but they unanimously an- | 
| ticipate a good year for the new- | 
| ear retail business. 
| Affected at the outset of the) 
|} season as much as any other city 
| by auto strikes and the resulting) 
unavailability of new cars, advance | 
orders now placed with Santa Fe 
dealers indicate there will be a 
| strong recovery from last year’s 
weak market. 

Dealers feel they have a backlog 
of buyers who were more fright- 
ened by the recession talk than by 
the real thing. These customers 
will be exchanging their old cars 
for new ones this year, they be- 
lieve. 

Santa Fe dealers were also unan- 
imous in saying they like the new 
| price posting laws—and so do their 
| customers. 
| Ned Wood, Santa Fe Motor Co.| 
(Chevrolet), said the outlook for 


‘Romney Hails 
Suppliers Aid 
‘To Auto Makers 


(Continued from Page 8) 

—at the beginning of the '58 
| model year. 

A strong dealer organization is 
| another reason why Romney doesn’t 
| fear a Big Three invasion. He said 
| AMC had 2,718 dealers on Dec. 1, 
| and about 16 percent of Rambler 
| sales are accounted for by duals 
| with Big Three makes. 
| Most of these duals, he said, are 
|in points too small to justify an 

exclusive AMC dealership—just as 
GM, Ford and Chrysler dual or 
triple their own lines in such small 
| towns. 
| About 27 percent of the 2,718 
| Rambler dealers also handle a Big 
| Thrée make. 
| In larger cities, Romney said, 
| AMC will franchise competitive 
dealers only if they maintain sep- 
arate sales and service facilities for 
Rambler. 

Romney’s final reason for not 
fearing a Big Three small car was 
delivered with a smile. 

‘Remember this,” he said. 
“We've got a younger and a 
hungrier management team. 
We’ve starved and faced death 
together.” 

Romney is 51. Sales Chief Roy 
Abernethy is 52, and Engineering 
Boss Ralph Isbrandt is 53. Many 
of AMC’s top men are even younger. 
E. W. Bernitt, automotive opera- 
tion’s vice-president is 48, and Roy 
D. Chapin jr, executive vice- 
president, is 43. 











Santa Fe’s Sound Economy 
Gives Dealers Rosy Outlook 


the coming year is “exceptionally 
good,” and he looks for increased 
health of the entire economy. 


Tom Cherry, Cherry Motor Co. 
(Oldsmobile - Cadillac - Rambler), 
noted that sales have been off 
since the announcement of new 
models, but considering his ad- 
vance orders, he’s looking for a 
good year. 

Nash Hancock, Hancock-Olds 
Motors Inc. (Chrysler-Dodge- 
DeSoto-Plymouth), reported, “We're 
having a hard time getting off the 
ground because of strikes, but 
despite this we expect a 20 percent 
increase over last year.” 

Keith Jones, Jones Lincoln-Mer- 
cury-Edsel, Inc., said, “It looks real 
good, the only problem is getting 
the right kind of cars.” Jones ex- 
pects Santa Fe dealers to realize 
“a more respectable volume and 
more respectable profits,” this year. 

William F. Colwes, Colwes Pon- 
tiac-GMC-Buick, said, “I don’t have 
a crystal ball,” but added that he 
believes the coming year will be up 
from last. 

At Auto Trading Post (Jeep), 
Sales Manager Ernest Pompeo 
said that business in Santa Fe 
didn’t fall off as much as it did 
in industrial areas, but noted that 
it took only a slight recession 
for local (lower-volume) dealers 
to feel it. He predicted a better 
year in 1959. 

Tony Mignardot, Sanco Ford, 
summed up the feeling of Santa 
Fe dealers in general, admitting 
that although cars are hard to get, 
sales are up 25 or 30 percent and 
the new season looked “a whole lot 
brighter” than last. 


Electric Auto 
A Smog Solution? 


LOS ANGELES.—A new kind of 
electric battery being developed by 
Lockheed’s missile laboratory “may 
solve the problem of Los Angeles 
smog from automobile exhausts,” 
according to Supervisor Warren M. 
Dorn. 

Dorn and two researchers from 
the Air Pollution Control District 
visited the center to see the new 
battery, called a fuel cell. It differs 
from storage batteries in that it 
derives its power from active chem- 
icals stored outside the cell. 

Dorn told other county supervis- 
ors the battery may be perfected 
within five years to the point where 
it could power an automobile for as 
much as 500 miles without a re- 
charge or an exchange. 

Auto exhaust fumes have been 
blamed as a major source of smog 
in the Los Angeles area. 


Litsinger Adds Import 
CHICAGO.—Fred G. Litsinger, 
president of three Ford Motor Co. 
dealerships here, has added the 
English Ford line at Litsinger Ed- 
sel, 1240 W. Randolph St. 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 


Jan. 1 
To 


Week 


Ended Output, 
































Dec. 20, Week, Dec. 13, December, Dec. 21, Dec. 20, 
1958 1957* 1958* To Date 1957* 1958 
AMER. MOTORS** ...... 7,000 3,903 6,362 21,351 109,974 207,099 
en 7,000 3,903 6,362 21,351 105,068 267,099 
HRYSLER CORP. 450 22,871 5,519 20,693 1,215,130 561,036 
cian  cniliail 2,375 401 =. 2,013 118,001 47,553 
Imperial .................... 450 719 469 1,407 «337,814 ~—-: 13,058 
clades wibenilen 1,623 205 1,152 117,834 34,985 
I cn \cisdiniceciin  ueesesii 4,924 597 2,499 291,763 109,585 
ES 13,230 3,847 13,622 649,718 355,855 
DRD MOTOR*** ........ 42,445 39,636 41,571 125,580 1,852,901 1,171,349 
ies aiiasen 1,900 564 «1,925 5,642 54,013 24,392 
A 34,235 32,428 33,370 100,996 1,488,606 999,430 
SS 880 1,007 882 2,645 36,707 24,906 
BD Mercury oc. 5490 5,637 5,394 16,297 273,131 122,621 
GENERAL MOTORS .. 79,692 72,945 81,109 240,542 2,755,743 2,075,784 
- a 10,493 10,880 11,247 32,671 398,978 246,008 
Cadillac occu. 3,700 3,383 4,402 12,515 150,512 120,749 
Chevrokt ............... .. 45,400 38,762 45,305 134,591 1,489,493 1,202,117 
Oldsmobile ................... 10,799 10,594 11,057 33,025 381,420 298,203 
RS 9,300 9,326 9,098 27,740 335,340 208,707 
SP CORP. . ue $252 1,102 3,321 9,916 72,627 52,888 
Packard osite 236... eis 5,341 1,745 
Studebaker 3,252 866 3,321 9,916 67,286 51,143 
Total Cars, U. S. ........132,839 140,457 137,882 418,082 6,006,375 4,068,156 
"Revised 
**American Motors’ totals for 1957 inctude Nash and Hudson production. 
***Ford Motor Ce. totals for 1957 include Continental production. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 dan. 1 
Ended Same Ended Output, To To 
Dec. 20, Week, Dec. 13, December, Dec. 21, Dee. 20, 
1958 1957* 1958* Teo Date 1957* 1958 
CHEVROLET 9,600 6940 8,963 27,031 346,103 267,344 
DIAMOND T 165 157 160 460 «5,729 —Ss«*5 740 
pIVvco 70 60 79 187 2,731 «= 2,772 
DODGE 1,300 1,716 1824 5,474 76485 57,055 
FORD 3,650 6503 6406 17,150 331,096 233,441 
GMC 1,600 1,497 1,604 4994 67,765 59,394 
INTERNATIONAL 2,567. j 119,260 79,604 
MACK*** . 350 383 290 892 17,252 13,780 
STUDEBAKER . 318 128 337 963 9,274 9,964 
WHITE*** 297 453 422 «1,138 = 18,389 =: 16,827 
WILLYS 2275 1910 2,697 7,113 59,541 88,668 
MISCELLANEOUS** 71 76 71 231 464,317 4,335 
Total Trucks, U. S. .. 20,202 22,390 22,859 65,633 1,057,942 838,924) 
Total Cars, Trucks, 
U. s. .. 153,041 162,847 160,741 483,715 7,064,317 4,907,080 
Total Cars, Trucks, 
Canada 0 . 9297 8445 9,680 27,892 404,652 344,298 
Grand Total, 
Cars and Trucks, 
U. S. and Canada ..162,338 171,292 170,421 511,607 7,468,969 5,251,378 
Revierd. 
**Miscellanceus includes Corbitt, Marmon-Herrington, Federal, Four Wheel Drive, ete. 
***autocar, Freightiiner, Ree and Sterling are included in White totais; Breckway in 
Mack tetats. 
5.8. Ali U. S. totals tnclude ears and trucks for military orders. 





‘Seller’s Declaration’ Bows 
At Buffalo Auto Auction 


BUFFALO.—Thruway Auto Auc- 
tion, Inc., has introduced a new 
“Seller's Declaration” which it ex- 
pects will have far-reaching bene- 
fits in the operation of auto auc- 
tions. 


Al Clements, Thruway owner 
and past president of the Eastern 
Auto Auction Assn., is the origi- 
nator of the new declaration 
form. It is printed on a handy 
3%-by-5%-inch card. 

On one side of the card is space 
for the seller’s declaration concern- 
ing the vehicle being offered. It 
contains spaces for statement of 
condition of the engine, transmis- 
sion, rear end, front end, glass, 
cracked block and miscellaneous. 
Spaces for names of the seller and 
buyer also are included. 

On the reverse side of the card 
are spaces for the name and ad- 
dress of the seller as well as the 
Make, year, type and model, and 
Serial number. The bottom of this 
Side is a detachable receipt with 
Space for name and address of the 
buyer, 

Clements said he instituted the 
new form to eliminate a heavy 
percentage of rejections which 


eceur from time to time when 

sellers do not accurately describe 

the exact condition of vehicles 
being sold. 

Clements added that the card will 
be made available to other auction 
operators across the country in an 
effort to help operators improve 
their methods and procedures. 


When a consignor registers a car 
at Thruway, he now is required to 
declare all phases of the car’s con- 
dition to the best of his ability. 
He must declare such things as a 
shimmy at 50 miles per hour, or 
a slight whine in the rear, and 
then sign the card. 


No car is permitted to go over 
the auction block unless all re- 
quirements on the declarations 
are met, Clements said. 

Upon purchasing a car, the 
buyer then affixes his signature, ac- 
knowledging that he accepts the 
car, subject to a drive, either OK 
as represented or with conditions 
listed. 

Clements said the new declara- 
tion has been used in several re- 
cent sales and has been received 
warmly by both consignor and 
buyer. 





Pace Trimmed by Strikes .. . 





Car Production Tops 


»:|4 Million for Year 


(Continued from Page 1) 


duction gain over the previous 
week was Pontiac, up from 9,098 
units to 9,300 units. It worked its 
home plant six days both weeks. 


* * * 


i» OTHER GM operations, Buick, 


on a five-day schedule at Flint, | 


declined from 11,247 assemblies the 
previous week to an estimated 10,- 
493 last week; Cadillac, also on five 
days last week, was off from 4,402 
to 3,700 units, and Oldsmobile, 
working its Lansing plant a half- 
day Saturday, fell from 11,057 to 
10,799 units. Six of seven Buick- 


Oldsmobile-P ontiac field plants, | 


however, worked Saturday. 
Mercury-Edsel and Lincoln 
again last week worked six days, 
but varied little from the previous 
week’s level. Mercury climbed 


slightly from 5,394 assemblies a | 


week earlier to an estimated 5,- 
430 last week; Lincoln had 880 
assemblies last week, compared 
with 882 a week earlier, and 
Edsel was off slightly from 1,- 
925 to 1,900 units. 

Studebaker skidded from 3,321 
assemblies a week earlier to an 
estimated 3,252 last week, but still 
continued to operate at its highest 
level in three years, S-P has worked 
Saturdays the last two weeks. 

The parts shortages brought 
about by the stamping strike in 
Detroit caused a shutdown of all 
assembly operations of Chrysler, 
DeSoto, and Plymouth last week 
and left only Imperial on the pro- 
duction scene. Dodge has been on 
strike for 2% weeks in Detroit, 


while parts shortages at Los 
Angeles and Newark, Del., stopped 
Dodge operations entirely last 
week. 

Imperial’s 450 assemblies last 
week compared with a production 
of 469 cars a week earlier. 

* * * 
— output declined from 22,- 

859 units a week earlier to an 

estimated 20,202 units last week as 
Ford slowed its assembly machinery 
and the International strike con- 
|tinued. The week ended Dec, 21 
a year ago saw the industry turn 
out 22,390 trucks. 

The stamping plant closedown 
in Detroit also was felt in Canada 
last week as Chrysler of Canada 
was forced to shut down car as- 
sembly machinery for the week. 


The result was that Canadian ve- 
| hicle output declined from 9,680 at 
|semblies a week earlier to 9,297 
|} cars and trucks last week. It, how- 
|ever, did surpass the 8,445 vehicles 
}turned out in the country during 
|the week ended Dec, 21 a year ago. 
A breakdown of Canadian oper- 
|ations showed the makers with 7,- 
| 762 cars and 1,535 truck assemblies 
last week, compared with 8,211 cars 
and 1,469 trucks a week earlier. 
* > * 


'50,000th Thunderbird 


Turned Out by Ford 


DEARBORN.—Ford Division has 
produced its 50,000th four-passenger 
Thunderbird—a car introduced last 
Feb. 14. 

While other automotive plants 





German Maker Discusses His Firm .. . 


Service Ist with Porsche Chief 


By Ed Brown 
Staff Correspondent 


NEW YORK—“You can sell your 
first car out of the showroom, but 


|the second, third and others are 


sold out of the service department.” 
That is how Ferry Porsche summed 
up last week the philosophy of the 
company he directs in Germany 
where he builds the cars which bear 
his family name. 

Porsche is the son of late Dr. 
Ferdinand Porsche, who designed 
the Volkswagen and who worked 
with his father in establishing the 
Porsche factery in Stuttgart, 
Germany, where the theroughbred 
racing machines of that name are 
handcrafted fer a few customers 
around the wortd. 

In an exclusive interview with 
Automotive News, Porsche, a small 
but vibrant man, said that one of 
the most important factors in the 
sale of each Porsche in this country 
is the after-delivery service which 
each customer has a right to expect. 

This is how more cars actually 
are sold, he insisted, and therefore 
each of the 187 dealers handling 
the line in this country is expected 
to maintain the highest possible 
level of service excellence. 

In Germany, where Porsches are 
sold through VW distributors and 
dealers, exclusive territory agree- 
ments exist between dealer and 
factory, with an overriding clause 
for payment of cash should a dealer 
sell outside of his territory. 

It is possible there for the factory 
to insist upon and receive minimum 
performance from its dealers, or 
else the contract can be voided. 

Although the laws in this coun- 
try do not permit this kind of 
relationship, Porsche dealers are 
selected on their excellence of 
reputation and their sincere de- 
sire to render top-notch service 
to their customers, Porsche said. 

Since each Porsche is hand built, 
only about 3,000 cars will be brought 
into this country in 1958, which is 
a little more than half the total 
production of the Stuttgart factory. 
Production increases in the past 
have averaged about 22 to 25 per- 
cent per year, and it is hoped that 
1959 will be no exception. 

The quota for the U. S. will re- 
main about intact, but because of 
the long waiting period for delivery 
—about five months—there is little 


chance of large-scale dealer addi- 
tions at this time, Porsche said. 
There are about 1,000 persons 
working in the Porsche factory; 500 
of them are production line and 
administrative personnel, while the 
other 500 are engineers and actual 
mechanical supervisory personnel. 


Working on a small production 
line, according to Porsche, enables 
his engineers to gather experience 
which is then applied to the many 
engineering consulting projects 
which Porsche undertakes for firms 
all over the world. 


One of the reasons for Porsche’s 
visit to the U. S. was to consult 
with an aviation firm on the fur- 
ther development of an air-cooled 
engine for aviation use. 

When asked, “Are you doing 
any work with any American 
autemotive firms in the develop- 
ment of a small American auto- 
bile?” there was a long silence, 
seme confused consultation with 
three other men in the room and 
finally a “no cemment.” 

Porsche does not anticipate any 
major changes in the design of his 
automobile, beyond those improve- 
ments which his engineers work out 
from time to time, either in racing 
or on the production line itself. 

The actual styling of the car is 
not expected to change either be- 
cause, in his words, “styling is just 
an engineering problem for us,” 
which must meet the demands of 
aerodynamics and functionalism. 

“Racing improves the breed,” 





More Parleys Slated 


In Volkswagen Case 


NEWARK, N., J.—Pre-trial pro- 
ceedings in the Government anti- 
trust suit against Volkswagen of 
America and its .14 distributors 
were adjourned last week to Jan. 
22-23 here. 

After a 2%-hour cenference 
with Government and VW attor- 
neys, Chief Federal District 
Judge Phillip Forman said more 
discussions would be needed to 
resolve various points ef con- 
flict. Volkswagen has asked for 
detailed Government information 
on charges of price-fixing and 
territory-closing. 


“7 














were operating on short work weeks 
for most of 1958, Thunderbird pro- 
duction went along on a maximum 
overtime basis, Ford said. 


The retail value of all four- 
passenger Thunderbirds represents 
the addition of nearly a quarter 
billion dollars to the national econ- 
omy. 

The backlog of unfilled orders for 
the Thunderbird always has been 
high. Currently, Ford has a back- 
log of 11,200 Thunderbird orders, 
which means all production for 
more than a month is spoken for. 

In its first year, four-passenger 
Thunderbird production exceeded 
the individual output of one-third 
of all American cars—six makes 
in total—and by the end of 1958 
will approximate the total produc- 
tion (53,166) of Ford’s two-passen- 
ger Thunderbird, which was pro- 
duced for three model years. 

+ * * 


Atlanta B-O-P Plant 
Builds Millionth Car 


ATLANTA.—General Motors’ 
B-O-P plant produced its one- 
millionth car, a 1959 Buick, on Dec. 
10, 11 years after the plant opened. 


The plant, which currently em- 
ploys 3,400 persons on a two-shift 
schedule, supplies Buick, Oldsmo- 
bile, and Pontiac dealers in il 
Southern states. 


New Orleans Dealer Group 


Names Bolton President 


NEW ORLEANS.—Walter C. 
Bolton, Bolton Chevrolet, Inc., has 
been elected president of the Au- 
thorized New Car & Truck Dealers 
Assn. of the Greater New Orleans 
Area. He succeeds Tom W. Dutton. 


Bernie Dumas, Bernie Dumas, 
Inc. (Buick-Rambler), was named 
vice-president and J. A. Riley, New 
Orleans Motor Co., Inc. (Ford), 
secretary-treasurer. 


Porsche feels, because, as con- 
trasted with a test track, racing 
puts stresses and strains on an 
automobile that it will never ex- 
perience at a test track. Racing, he 
feels, is a more strenuous test of 
an automobile’s ability to perform 
under any and all extremes. 


There has been a great deal of 
discussion the last few years of 
the impact in the U. S. of the 
small European car. Automotive 
News asked Ferry Porsche the 
feeling im Europe for the new 
American styling concepts, He 
thought for a minute and said, “I 
have just recently come frem the 
Paris show. Europeans in general 
are startled by the American 
cars.” 

He elaborated by saying that they 
would like to be able to buy such 
automobiles themselves, but find 
them impractical for the European 
roads because of the high cost of 
European gasoline and because 
European taxes in many cases are 
levied on engine size. 

“In Europe,” he said, “the Amer- 
ican car is a prestige item which 
can really be afforded by only the 
wealthy.” 

But he went on to point out that 
American styling concepts, although 
they take about five years to gain 
a hold, find their way into the Euro- 
pean product. He pointed to Vaux- 
hall, Taunus, English Ford, Opel 
and the other European products 
which now are beginning to adopt 
wraparound windshields and rear 
windows. 

He pointed specifically to the 
Auto Union 1000-c.c. coupe, which 
he feels carries the strong influence 
of the 1956 Thunderbird. 


“One of the troubles European 
manufacturers have,” he said, “is 
that by the time they have 
adopted some of the American 
styling ideas, you Americans have 
come out with a new style and 
that’s what Europeans would 
like te have. But Europeans can’t 
afford te make those changes so 
fast.” 

Porsche himself has a 1957 Dodge, 
which is factory owned, for experi- 
mental .purposes. He said that on 
his return to Europe he was going 

to take delivery of a 1958 four- 
passenger Thunderbird, again for 
“experimental purposes.” ? 











Auto Executives Look to 1987... 


The Car of the Future 





DES MOINES.—Within the next 
30 years, average annual auto pro- 
duction will total 15 million units; 
cars will have television sets for the 
convenience of the passengers; auto 


accidents on the nation’s highways 
will be eliminated by means of 
electronic controls, and America’s 
cars will be equally at home in the 


air or on the ground. 

These are a few predictions 
made by automotive executives 
for sealing in a time capsule in 
a new $2%-million Look maga- 
zine building in Des Moines, The 
time capsule is to be opened in 
January, 1987, when Look will be 
50 years old. Though the pre- 
dictions cover the year 1987, they 


Quick Popularity 
For Swivel Seats 


Noted by Dodge 


DETROIT.—The increasing pop- 
ularity of most optional equipment 
and accessories more than ever 
proves that buyers want luxury, 
convenience, comfort and _ perfor- 
mance, according to M. C, Patter- 
son, Dodge general manager. 

“This popular demand for op- 
tional features runs the gamut 
from radios to automatic transmis- 
sions,” he said, “and it includes 
Dodge swivel seats in their year of 
introduction.” 

The initial success of swivel 
seats, Patterson said, is even better 
than equipment such as power 
steering, power brakes and wind- 
shield washers. 

“Dodge swivel seats in their first 
year are being demanded by 42.7 


« 
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were authorized for release last 
week when the new building was 
officially dedicated. 


Frederic G. Donner, GM chair-| 


man, based his predictions on the 
assumption that there will be ap-| 





proximately 295 million people in| 
the U. S. in 1987 and 85 million| 
households. 


From this base, he predicted that 
|}about seven-eighths of the 85 mil-| 
|lion households will own at least| 
| one car; about half will own at least | 
two cars; about 125 million pas- 
senger cars, or more than double 
the 57 million registered in 1958, 
will be registered in 1987; and an 
annual production of about 15 mil- 
lion passenger cars will be needed, 
as compared with an average of a 
little less than six million annually 
in recent years. 





percent of those buying cars in the 
Custom Royal series,” he said. 
“When power steering and power 
brakes first were introduced in 
1954 they were preferred by only 
144 percent and 3.1 percent of 
Dodge purchasers. 

“So far during the 1959 model) 
year power steering is being re-| 
quested by 77.5 percent of Dodge) 
buyers and power brakes by 39.1 
percent of our custmers.” 

Patterson said that one of the 
earliest options—radios—is showing | 
a big increase in 1959 model sales, | 
61.7 percent as against 44.7 percent 
in the previous models. He added: 

“No single option, however,| 
matches the exceptional popularity 
of automatic transmissions. They 
have climbed from 82.3 percent on 
the 1954 models to 97.8 percent cur- 
rently.” 





Obituaries 


Claude T. Foxworthy, 63; 
Leading Ind. Ford Dealer 


INDIANAPOLIS.—Claude T. 
Foxworthy, 63, one of Indiana's 
leading Ford dealers and president | 
of C. T. Foxworthy Co., Inc., since 
1943, died Dec. 14. He had been a 
lecturer in Ford Motor Co.'s train- 

school for future dealers. 

r. Foxworthy entered the auto 
business in 1921 as a salesman for 
the old Roy Wilmeth Ford Co. here 
and later became a partner. He 
founded his own dealership in 1943. 

1950-51 the firm had become the 
state’s leading Ford dealership. 

. * * 


A. L. Elliott 
HAMILTON, Ont.—A. L, Elliott, 66, 
retired vice-president of Internationa! Har- 
vester Co. of Canada, Lid., died Dec. 5. 
* . * 


Ralston L. Poole 
OKLAHOMA CITY, Okla.—Ralston L. 
Poole, 58, who was with Greenlease-Moore 
Cadillac here for 25 years, died Dec. 7 in 
@ local hospital. . = . 


Fred J. Schenke 
CINCINNATI.—F red J. Schenke, 62, 
founder and president of Schenke Motors, 
Inc., died of a heart attack in Miami Dec. 
®. He had been in the auto business 40 


years. 








B. L. Hafer 
NEWTON, N. C.—B. L. Hafer, 52, oper- 
ator of Hafer Motor Co. (Ford) for 15 
ees Stok of © beast attack Des. 4. 
* 


+. 
Frank A, England 
GREENVILLE, Miss.—Frank A. Eng- 
land, 74, president of England Motor Co., 
died in a Memphis hospital after heart 


the future will 
different power plant, 
‘It could be a gas turbine, free- 
piston or even some form of atomic 
power. It could be operated by solar 
power, an electrical battery or some 
new type of power not yet seriously 
considered.” 


George W. Walker, Ford Motor 
Co. styling director, cautioned 
that it is impossible to predict 
exactly what the distant future 
holds for auto styling because of 
the effect of changes in public 
taste, but predicted that a land 
cruiser might well be new to the 
American scene by 1987. 


Said Walker: “This multiple- 


passenger vehicle will be as large 
as a bus—perhaps larger. 


“Since it will be used for long- 


distance travel, it will offer sleep- 
ing facilities. 
boredom on these long trips, tele- 
vision sets will be available for the 
convenience of passengers. Because 
some provision must be made to 
feed the drivers and passengers, a 
dining area also will be provided. 
This vehicle will travel at speeds 
|unthinkable for safe automotive 
transportation in 1958. 


In order to avoid 


“Yet travel in 1987 will be com- 


| pletely safe because of the develop- 

ment of fool-proof new safety fea- 
| tures which will relieve the driver 
of virtually all the judgments and 
errors responsible for highway ac- 
cidents,” Walker continued. 


“Vehicles lower than in 1958 
will be a common sight in 1987, 


| with new methods of entry hav- 


ing been provided through the 
use of sliding of lifting roof 
panels or some unique door ac- 
tion,” he added. 


reach 


Cole speculated that the car of 
probably have a 
and said: 


Cole also forecast that “long 
trips may be accomplished by 
the insertion of an IBM-type card 
into your automobile on entering 
a turnpike, with the rest of the 
trip being an automatic opera- 
tion with safety insured by vari- 
ous electronic controls inside and 
outside of the vehicle. Cars of 
1987 may not be ground vehicles 
alone, but may be so utilitarian 
that they fly, too.” 

George Romney, president of 


American Motors, predicted that by 
1987 three-fourths of American 
autos will be compact in size, light 
in weight, simple in construction 
and will accent economy of fuel. 


By then, he said, “700 out of 
every 1,000 car owner families 
will have more than one car— 
almost triple the 1958 ratio.” 
“Many families,” Romney said, 


“will have a ‘wardrobe’ of cars for 
different occasions. 


“For long distances, the multiple- 


car family will be able to couple 
cars together or rent special over- 
size cruising vehicles.” 


M. C. Patterson, Dodge general 


manager, also predicted far greater 
safety on the highways than is now 








possible. 

Patterson forecast that the car 
of the future will be constructed 
of new, light-weight metals and 
plastics with greater rigidity and 


strength than today’s steel, 
said: 


“When it strikes an 


and 


immovable 


object or another moving one, to- 


morrow’s automobile will 


bounce 
| away like a rubber ball, Its occu- 


pants will be protected by a com- 
bination seat belt and harness that 


will not permit any portion of the 


of the car, no matter how hard the 
collision impact,” 


body to strike against the inside) 





Patterson also predicted that “by 


1987 the automobile industry—faced | 


with airplane competition—will 
have designed a combination plane 
and auto with retractable wings 
| that can be driven to community- 


type airfields for takeoffs.” 

L. L. Colbert, Chrysler Corp. 
president, pointed out that re- 
markable progress has been made 
in the last few years in the de- 
velopment of the silicon con- 
verter, which produces usable 
electric power directly from sun- 
light. He said: 

“If we continue to increase the 





RATES: TWENTY- 
Tle PER WORD. PA 


HELP WANTED 


USED CAR SALES MANAGER 
General Motors dealer metropolitan Chi- | 
cago, in process of reorganizing its new | 
and used car departments, is desirous of 
securing services of outstanding used car 
sales manager. Such a man must be of 
good appearance with character and in- | 
tegrity unquestioned. It is imperative he 
have thorough knowledge of used car 
values both wholesale and retail—recon- 
ditioning—finance—-insurance and sales 
procedures which will assure balanced 
stocks and fast turnover of retail and 
wholesale cars. Excellent salary and two- 
way incentive bonus plan will assure 
better than average used car sales man- | 
ager substantial earnings in keeping with | 
results, Include in application informa- | 
tion covering past experience and volume | 
on retail and wholesale. Submit refer- | 


strict confidence. Box 8724, c/o Automo- | 
tive News, Detroit 7. 


| SAR oo oe 

Predicting that sales of passen- 
ger cars in the U. S. will 
eight million units a year by 1965 
and perhaps as high as 10 million 
a year by 1970 or 1975, Edward N.| 
Cole, Chevrolet general manager, | 
forecast a “lighter and more effi-| 
cient” car of the future, and sug-| 
| gested that it might be of alumi- 
|num, titanium, plastic or some 
other synthetic material. 


THIS MAY BE 
YOUR OPPORTUNITY 


Large Chicago Buick dealer has opening 
for man of good appearance and person- 
ality, approximately 35-45 years of age. 
Experience should include successful back- 
ground in hiring and training of salesmen, 
plus sales procedure management, Fur- 


ther necessary qualifications include above 
average ability in closing sales and thor- 
ough eens of appraising and 


re- 
conditioning. Type of man we need will 
be adequately compensated for his ef- 
forts in keeping with results. Because of 
reorganization program an unusual and 
excellent opportunity awaits man who can 
produce sales and profits in keeping with 
available potential. If you are an above 
average sales manager, interested in a bet- 
ter future, submit complete history of bus- 
iness experience including size of selling 
organization and sales volume. Also fur- 
nish references and a photograph. Re- 
plies will be held in strict confidence. 
Box 8726, </o Automotive News, Detroit 7. 


WANTED—Person with clerk experience in 
office parts or shop in heavy duty truck | 
field such as Mack or White Trucks. 
Want immediate connection, Please rush 
qualifications to Box 8722, c/o Automo- 
tive News, Detroit 7. 


SERVICE MANAGER for large GM deal 
in Southern California's fastest growing 
area, within 45 minutes drive of Los 
Angeles. We want a man who can earn 
at least $12,000 per year on a liberal 
guarantee with performance bonus while 
working directly with a service minded 
dealer. Our employes know of this ad. 
All answers treated confidentially. P. O. 
Box 2115, Inglewood 4, California. 


AUTOMOBILE DIRECT MAIL CON- 
CERN: Sales Representatives, $7,000 
plus to start. High caliber, car necessary, 
exclusive territory. Excellent future. Box 
8729, c/o Automotive News, Detroit 7. 


A MESSAGE TO INSURANCE AGENTS 
or Agencies controlling business of in- 
stallment consumer credit institutions. 
For a permanent insurance market and 
maximum commission on credit life, ac- 
cident and health and physical damage 
(comprehensive, fire, theft and collision), 
get full details of the Resolute Insurance 
Companies’ Plan. Learn how the com- 
plete facilities of these companies, specifi- 
cally organized to write the specialized 
Physical damage and credit life, accident 
and health insurance emanating from 
consumer credit institutions, can help you. 
Write today to E. K. Scribner, President, 
Resolute Insurance Companies, 
Building, Hartford 2, Connecticut. 





Resolute 


ences and a photograph. Replies held in| SALES MANAGER 


added, 
would need to do to keep his car 
fueled would be to drive 
service station periodically and ex- 
change a rundown energy cell for 


ACCOUNTANT-BOOKKEEPER for long 


New Salary Minimums 


Listed for Executives 


WASHINGTON.—Effective 
Feb. 2, executives must be paid 
at least $80 a week to qualify for 
the Federal Wage-Hour Law’s 
minimum wage and overtime pay 
exemption applicable to “white- 
collar” employes. ° 

For administrative and profes- 
sional employes, the new salary 
requirement is $95 a week. 





efficiency of this type of converter 
or similar devices, and make 
parallel progress in developing 
small, efficient storage cells, it is 
just possible that by 1987 the auto- 
mobile industry could produce 
solar-powered cars.” 


Colbert 
in 1987 


If this should happen, 
“All the motorist 


into a 


HELP WANTED 


Large | SALES FRANCHISE OPPORTUNITIES. | 


Nationally known company has openings 
following states: Mich,, Wis., Ohio, 
Ga., Ala. for topgrade men to sell ex- 
clusive copyrighted new and used car 
merchandising program to automobile 
dealers. To men who have automotive 
background or dealer contact experience 
and can make small inventory invest- 
ment, we offer most revolutionary stimu- 
lant to sales to reach market recent 
years Write complete background to 
Universal Pian, Inc., 1935 North Illinois 
Street, Indianapolis, Indiana 


PARTS MANAGER and one parts ‘assist- 


for Ford dealer in suburban Chi- 
Send a complete resume and recent 


ant 
cago 





IlL., | 


photo to Box 8736, c/o Automotive News, | 


Detroit 7 


manage combination 


men. Must be bondable, proven producer. | 
Start January 1. Telephone Mr. Foster, | 
Lakeland Lincoin-Mercury-Edsel, Lake- | 


land, Florida. Phone: MUtual 4-4761. 


established, successful GM dealer in col- 
lege town of 25,000 in northern Colorado. 
Must be thoroughly familiar with GM 
accounting and able to make financial 
statement Advancement assured for 
right applicant, man or woman. Confi- 
dential, Box 8737, c/o Automotive News, 


-~ 


Detroit 7 


Position Wanted 





| ACCOUNTANT-AUDITOR-Business M a n- 


ager-Sales Representative. Twenty years’ | 
experience as accountant, business man- | 
ager, sales manager, general manager 
and partner in new car dealerships. Both 
General Motors and Ford experience. Col- 
lege trained in business administration, 
desires position with large dealership or 
manufacturer, Age 38, married, prefer 
east coast but will relocate ether area if 
position warrants it. Box 8690, c/o Auto- 
motive News, Detroit 7. 





MAN WITH TWO YEARS of college ac- 


counting and twenty-seven years’ experi- 
ence in automotive office management, 
desires position as office manager and 
accountant. References on request. Write: 
Box 8738, c/o Automotive News, De- 
troit 7. 





| CONSUMER LOANS. Over 25 years’ ex- 


perience as loan manager, supervisor, 
jumior executive. Proven successful record 
building outstandings, collections, hiring 
and developing personnel. Excellent 
health, reliable, aggressive. Presently 
employed but dissatisfied. Box 8731, c/o 


| 
| 


CLASSIFIED WANT ADS 


Reaching an estimated 150,000 readers engaged in ali branches of the nation’s automotive industry. 
CENTS (22c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 

IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
and address at regular rates. Add One Dollar ($1) per insertion for use of a box number. Replies to 
Box Number ads ore forwarded to advertiser, unopened. Dispicy ads: $12.30 per column inch. CLOSING: 
TEN DAYS IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon request. 


WANT AD DEPT... AUTOMOTIVE NEWS, 965 EAST JEFFERSON AVE., DETROIT 7, MICH. 


GENERAL 


—e 


one freshly charged by the sun.” 
E, C. Quinn, Chrysler Corp, 
general sales manager, said the 
physical appearance of the auto 
undoubtedly will undergo many 
changes between now and 1987, 
“With new metals being devel. 
oped and with more and varied 
uses of glass, tomorrow’s automo. 
bile will weigh much less and wif] 
provide much more visibility for 
the driver as well as the passen- 


| ger,” he said. 


“It may be that automobile seat. 
ing will be changed, so that seats 
may be swiveled in a complete 
circle by each passenger. Perimeter 
seating around the car interior, 
much the same as we seat ourselves 
in our living room, is possible, 


“Tomorrow’s car will be an ex- 


tension of our own home much§ 


more than it 
tinued. “For 
telephone, 
within sight and certainly will be- 
come more popular in the years 
ahead.” 


is today,” 
instance, 


he con- 














POSITION WANTED 


MANAGER, Sales Manager— 
18 years’ experience both wholesale and 
retail. General Motors Institute training, 
three years District Manager for a GM 
Division and the past nine years operated 
my own GM dual dealership. Thoroughly 


familiar with office management, parts 
and service procedures and capable of 
selecting and training an aggressive, 
profitable sales force that will sell the 
whole package—new car—used car f- 
nancing and insurance. I am married, 36 
years of age and have two children. I 
am looking for a position of responsi- 


bility with a dealer who wants a man to 
share his load on a profit sharing basis 
and perhaps sell a portion of his busi- 
ness after a mutually satisfactory trial 
period. Can furnish excellent character, 
financial and business ability references. 
A complete resume with references and 
current photo sent on request Prefer 
West Coast area, but will consider others 


that offer opportunity for advancement. 
Box 8733, c/o Automotive News, De- 
troit 7 


CONTROLLER-AUDITOR—T hree years’ 








Automotive News, Detroit 7. 


SERVICE MANAGER offers management, 


sales effort, service floor know-how and 
leadership. Resume on request. H. R. 
Sivers, Fulton, New York. 


AUTOMOTIVE TEST EQUIPMENT 


SALESMAN wants opportunity to better 
himself. Mature, personable, good man- 
ager, leader and instructor. Excellent 
background in automotive service field. 
Box =— c/o Automotive News, De- 
troit 7. 


North-East-South-West 
Automotive News' 
“Leading Used-Cer Auction Direc- 


tory" gives the sale day and time 
of top Aute Auctions EVERY 
WEEK. 








NEW HAMPSHIRE—Handling Chevrolet, 


controllership experience for multiple 
dealer operations and large leasing busi- 
ness Five years’ experience as public 
accountant auditing mainly automobile 
dealerships. Thoroughly familiar with all 
corporate tax matters, internal audits, 
systems, interna! control, office manage- 
ment and personnel, and management 
reports. Desires position with multiple 
dealer operation that offers challenge and 


opportunity. Age 31, married, BBA de- 
gree. Box 8730, c/o Automotive News, 
Detroit 7 





DEALERSHIPS AVAILABLE 


Is YOUR state listed here? 


KANSAS, NEBR., S. DAK., 
WYO., COLO., UTAH, ARIZ. 


Distributer now has a limited number 
of dealerships available for 


HILLMAN- 
SUNBEAM 


Every month marks a new sales record 
for these popular imports, British-built 
by Rootes Motors, offered in a wide 


WRITE TO WHOLESALE MGR., 


CONTINENTAL AUTO 
IMPORT CO. 


Box 247 Avrora 
DENVER 8, COLO. 


or phone DUdiey 8-1482, Denver 


P. O. Station 


CENTRAL NEW YORK, suburban dealer- 


ship handling brand-new, red-hot Stude- 
baker Lark plus popular imports. 
Established ten years, $20,000 takes all 
including seven room home. Clear it this 
year. Act fast. Box 8734, c/o Automotive 
News, Detroit 7. 


75-100 car dealership, Located near ski 
and lake resorts. Must have factory 2P- 
proval. Box 8735, c/o Automotive News, 
Detroit 7. 


FOREIGN CAR AGBNCY FOR SALE— 


Handling BMC and BMW lines, midwest 
metropolitan city 350,000. Top sales lo- 
cation—large sales floor—low overhead. 
Proven high profits. Owner forced to sell 
because of other business demands. 
Priced reasonably for quick sale. Box 
8719, c/o Automotive News, Detroit 7. 
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DEALERSHIPS AVAILABLE 


EPTIONAL OPPORTUNITY — Alma 
mobile homes meet the growing need for 
quality low-cost housing. Priced to seil 
in volume. Designed with outstanding 
features, instant appeal. Established car 
dealers can add the profitable Alma 
Franchise with a minimum investment. 
Immediate delivery. Phone Ken Mitchell, 
920-Alma, Michigan, Alma Trailer Co. 







Distributorships 


Available | 


Protected distributorships are 
available for states east of 
the Mississippi River. This low 
priced economy import has 
a tremendous sales potential, 
is backed by a large scale, 
national promotional program, 
and a full warranty. Car very 
successful in key sales test 
ereas. Internationally repu- 
table manufacturer. Address 
letterhead to: Box 8727, c/o 
Detr: 





Large British manvfacturer, preparing 
to enter U. S. market with high-grade 
family sports cor, 
i contacts and discussions with U. S. 
| distributors and individuals. Contact 
i representative now in U. S. by giving 
Outline of area of interest, background 
@nd financial resources—in confidence 
—to P. O. Box 6790, Baltimore 4, Md. 


seeks preliminary 








aluable Imported Car 
Franchises Available 


for 
ALFA ROMEO 
ate Semet Oa oan 
Prices begin at $3,469 POE. 
LANCIA 
. Healy's foremost luxery cor. 
Retail prices begin at $2,892 POE. 
In the following states: 


ILLINOIS, IOWA, 
WISCONSIN, MINNESOTA 


Write, wire or call: 
S. Benedict or J. Willner 


FOREIGN CARS, INC. 
1025 N. Clark St., Chicago 10, Ill. 
Phone: WHitehall 4-1000 


















DEALERSHIP WANTED 





DEALERSHIP WANTED—''Big ‘Three’ — 
in southeastern Florida. Will pay cash 
and lease or buy facilities. Factory ap- 
proval assured. Strictly confidential. Box | 
8704, c/o Automotive News, Detroit 7. 





DEALER SERVICES 
STOP LOSING NEW CAR SALES! 
cover how much your competitors’ cars 
really cost, The book, “‘AUTO COSTS,’’ 
gives you the factory invoice 
all 1959 American cars, 21 foreign cars, 


ment. Used by dealers and banks nation- 
wide, Order your 
only $10—three year 
(ineluding all supplements). 
COSTS, Box 224, Dept. 3Z, New York 
1, w. ¥. 


"59 edition today for 





Let Military Acceptance 
Help You SELL 


Military Acceptance Corporation will help 
you make more auto sales to Military per- 
Sonnel . . . because: 
|. We finance up to 36 months. 
2. Cars may be taken overseas without 
refinancing. 
3. We finance, or refinance, anywhere in 
the world, at low, money- saving rates, 
for officers and enlisted personnel of 
pay grades E5 and above . one 
simplified, non-recourse basis, 
MILITARY ACCEPTANCE CORP. 
-_ Dept. D, P. O. Box 2166, 800 Broadway 
PSan Antonio, Texas—Telephone CApitol 2681 
“Worldwide ans for Military Personnel"' 
(USAA Insurance available 
to qualified officers) 





cs 


Dis- | 


prices of | 


4 American trucks and all their equip-| 


subscription $18) 
AUTO 








MORE MILITARY PERSONNEL | World's 


| $100 REWARD. Skip, 1957 Plymouth Savoy 


DEALER SERVICES A ; 
1959 GOLIATH® 
wholesale. 
ons, tiger s 
Schmidiapp 
Florida, WE 










Air Force Cadets 


Ne Down Payment 

36 Months to Pay 

Low Bank Rates 
We handle all branches of the service, tech. 
sgts. and officers, No dealer liability. Car 
may be taken overseas. 


Write, Wire or Phone 


SERVICE TRUST & SAVINGS 


CA 3-6356 2625 Broadway 
San Antonio, Texas 


SS—————— 
@ © TWO ESSENTIAL SERVICES @ @ 


INVENTORY SERVICE 
Parts, accessories and similar goods. 









DEALERS ‘onty 
CHEVROLET 
FORD 


BUICK , 
OLDS SUPER + hy 
CADILLAC 62'S 


—all hardtops with automatic transmission, 


AIRS, 


















APPRAISAL SERVICE 
power steeri heater, padded 
Furniture, ° and tools, dash and wi washers — Buicks, 
For Buy/Sell Agreements Olds and Cadi with power brakes and 
Annual Fiscal Reports whitewall *ires—= 







Tax, Banking and Insurance 
@ @ Call or Write for Details @ @ 
AUTOMOTIVE INVENTORY & APPRAISAL CO. 


10040 Freeland Ave. Detroit 27, Michigan 
WeEbster 3-644 






These are clean low mileage cars for 
sale in small lote—available for ee 
tion in heated inside storage at 9 W 
Kinzie, Chicage, 


information call, write or wire 
HERTZ RENT-A-CAR 
9 W. Kinzie 


Chicage, Hilinols 
DElaware 7-7272 















For 











DECAL TRANSFERS 


TRUCK DECALS; no charge for sketch; 
durable, brilliant colors. Write for sam- 
ples. Allied Decals, Inc., 8356 Hough. 
Cleveland 3. Ohio. 

BUSIN ESS OPPORTU NITIES 

AUTOMOTIVE ACCESSORIES — [Italian 
manufacturer of automobile accessories 
seeks licenses from American manufac- 
turers of accessories to make and dis- 
tribute their products. Write to Box 8739, 
c/o Automotive News, Detroit 7. 


iIMPORTANT!! 


| Plan to attend one of ow 
| special meetings in Miam 
| during the Holiday Season. 
| To get the complete details 
about the 





Don Miller 








VOLKSWAGENS 


Sedans - Convertibles 
Ghias 


1959s 


Wholesale Te Dealers Only 
Choice of Colors 


Fully Americanized, A. $. 1 Gless Seal- 
beams, Mileage Speedometers, Direc- 
tional Signals, Leatherette, Bumper 
Guards. 


WE SUPPLY ENGLISH MANUALS. 
EMBEE IMPORTS, INC. 


29-11 35th Avenve 


-_ 4 





wine 
jf 
mr 
q 


YSTEM 


- « @ national franchise 


| 

| 

| 

| 

| 

i 

| 

| 

| plan for new car dealers 

i Long Island City 6, N. Y. 
co in the leasing my 

j 'f you are interested in a 

\ ory wire or call for de. ||| DIRECT SHIPMENTS TO: 
| tails on time and place of 

; meetings. 

| LEE FLEET SYSTEM. ||! VOLKSWAGENS 
OS Rees meee 1959s 1958s 
| Phone: SUperior 1.0975 Sedans - Sunroefs - Convertibles - 


Karmann Ghies 
Call, write er wire 
G & R IMPORT CORP. 
132 Nassau St.,Mew York 38, N. Y. 
BArclay 7-4225 





8 Custom 4-door Suburban. Serial No. 
16331739; Motor No. P31-400406. Color 
white with red top, Red Sportone, Penn- 

syivania tag No. R1986R,. Call collect, 

MacLellan, Allentown, pennestvanta | 

HEmiock 4-6256. 

CARS FOR SALE 
| MERCEDES-BENZ — Wholesale ‘56, 


"57, 
‘58 models. Delivery time 2-4 weeks. 
Dealer 


centrally located in midwest. 
Reply Box 8701, c/o Automotive 
Detroit 7. 


DO YOU WANT 
PROFITS NOW?? 


Wholesale to Dealers Only 
Fully Americanized 


VOLKSWAGENS 


1959s,-1958s,-1957s,-1956s. 
ee 


Shipped by the 
Largest independent 
Volkswagen Operation 
All Cars Selected, Serviced, Cleaned 
and Expertly Directly to 
All U. 5S. Ports. Contact American 
R Details. 

Expincorp, 

Lyndhurst, New Jersey 


3 8-7070 
or Call N.Y.C. Lines: Wisconsin 7-8221 
(Bank References Furnished 
Know Your Supplier) 
Also Suppl Station W 
Panels, “ups, Buses, Ere, 
INDUSTRIAL Ty Ss. A., 
Panama, R. 





News, 





241 Park Avenue 
at 46th St., N.Y.C. 


MUrray Hill 9-6262 





RN, 


200 1958 MODELS 
WHOLESALE IN MIAMI 
CHEVROLETS - PORDS ~- RAMBLERS 
BUICKS - CADILLACS 
HARDTOPS AND CONVERTIBLES 
Driven only 7,000 to 8,000 miles. 
Fully equipped. Delivery arranged. 










| Miami, Florida 



















CARS WANTED 


SEVEN PASSENGER CADILLAC limou- 
sines, Ridgway-Baker, Belmont 4-6611. 
2836 N, E, Sandy, Portland 12, Ore. 














BLUE © CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS' SPECIAL (F.0.8. Factory Net) 


$52.35 Fed. Tox inciuded 
THE FAMOUS 









YES! YES! WE BUY 
Foreign Cars Needed Now 














John 
Kirkwood Importers, itd., a N. Kirkwood 
Road, Kirkwood 22, Missouri 










PARTS FOR SALE 





DISMANTLING 1956 RENAULT sedan for 























parts, Good engine, interior, doors and 
body parts, Front damaged, Golnick’s, M °o T o . af A T 1 Cc 
Scranton, Pennsylvania. Phone: DI 
i TOW . GUIDE 


With Universal Swivel 


Action 


Four Clam oo 
DEALERS’ SPECIAL fr.o. . Factory Net) 


Chevrolet Parts 


Largest Stock on East Coast 
Orders Shipped Complete 
Same Day as Received. 


85 Fea. Tax Included 








LUSTINE-NICHOLSON || Liberal Quantity Discounts 
CHEVROLET To Distributors 


5710 Baltimore Ave. Hyattsville, Md. 


Phone Warfield 7-7200 Write for Illustrated Catalog 
Suburb of Washington, D. C. 


Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Depts 


“Leaders in the Industry 
Since 1939" 
Canadian Distributors 


FIVE WHEELS, LTD. 


599 Y 















READ THIS 


BMW Isetta Parts "300" and "600". 


Midwest distributor. Largest Isetta parts in-| 
ventory in the midwest. Your orders filled 
and shipped same day as received. | 


NATIONAL AUTO IMPORT, INC. 


Spare Parts Division 


380, E. Broad St. Columbus 15, Ohio | 
CApitol 8-4514 


PARTS WANTED 








WANTED: Chevrolet and Ford obsolete 
parts for export, 1928 and up. Passenger 
cars and trucks. Send lists for immedi- 
ate orders to: Jack's Auto Parts, 606 
Anderson Ave., Cliffside, N. J. Phone: 
WHitney 3- 6666. 


facilities are offered? LOOK 
LUCAD. 








ACCESSORIES WANTED 





1959 PriceMaster 
"59 Edition—Ready Now! 


The encyclopedia of Dealer Factory Cost 
Prices on all American Made Cars, three 
lines of popular light trucks and 25 different 
Foreign Cars, listing all optional cost acces- 
sories and standard equipment for all models. 
“PriceMaster” is published for the exclusive 
use of car dealers, banks, insurance com- 
panies and finance companies. IT 1S NOT 
SOLD TO THE GENERAL PUBLIC. The price 
is only $10, a yearly subscription with all 
supplements FREE; 5% discount for cash 
with order—or $10 net 30 days open billing. 
“PriceMaster™ gi of 


WANTED—1957 Chevrolet heater and de- 
froster complete. Wm. J. Walker's Ga- 
rage, 88 Union Street, Littleton. New 
Hampshire. 








MISCELLANEOUS 


Towbars - Saddles 


MOST COMPLETE LINE OF 
Towing Equipment 


BLACK BEAUTY 
Towbars from $41.50 


THE MARION 
MANUFACTURING CO. 
Marion, Ohio Phone: 2-7594 





Order Your Copy Today—New! 
K-B SALES co.., INC. 
Dept. D-i 


924 ~ llth Street 
Rock Island, Iilinois 











Order your subscription NOW, 
and avoid increase in price to 
be announced soon. 





New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [J 

















AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
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His smile is your fortune ! 


Let's face it—1958 wasn’t a year for most new-car 
dealers to smile about! But today, there’s a smile on 
the face of the auto industry’s goal-getters. Recession- 
inspired buyer resistance is waning and the dealer's 
sales outlook is brighter than ever. 


A-selling dealer is a buying dealer, and AUTOMO- 
TIVE NEWS’ 13th annual National Automobile 
Dealers Association Convention issue is designed to 
put your important story in front of this influential 
group—tight in the middle of a big-year buying 
atmosphere. 


It’s the once-a-year is se that over 44,000 dealer- 
subscribers and industr @ executives look forward to 
each year for NADA Gp*ivention and Show news im- 
portant to their sales; d service operations. It’s the 
special issue that did a big selling job for more than 
140 successful AUTOMOTIVE NEWS advertisers last 
year. It’s the issue you can count on to reach some 
30,000 happy dealets through extra show distribution 
of the weekly “Newspaper of the Industry.” 


NEW YORK: Edward Kruspak, Howard E. Bradley, Ray Billingham, Murray 


Hill 7-6871 
CHICAGO: J. Goldstein, Bill Gallagher, State 2-6273 


The Newspaper © 


DETROIT: R. L. Webber, William BR. Maas, Roy Holihan, Woodward 3-9520 


SAN FRANCISCO: Jules E. Thompson, Douglas 2-8547 


LOS ANGELES: Robert E. Clark, Hollywood 3-4111 


Use it to invite new-car dealers to your show booth; 
use it to re-sell your product or service to show-goers 
and stay-at-homes alike. Or, if you can’t make it to 
the convention, use it to put your sales message where 
it will still be seen at show-time by an audience on 


the look-out for profitable ideas. 


To put your story in the NADA Convention spotlight, 
contact your AUTOMOTIVE NEWS Representative 
for full details. But act fast—closing date is January 20. 


f the Indust®y 





